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Fulfilling

It was just a year ago that I first
had the opportunity to write this
column. At that time I outlined
what Golf Course News would offer
during the coming months. In-
cluded with these planswasaprom-
ise to deliver a news publication
with an easy-reading format and
stories related to the golf course
industry that would help you do
your job better.

In my opinion, our managing
editor, Mark Leslie, and staff have
accomplished this task as prom-
ised. In doing so, Golf Course News
has established a strong following
from readers, industry suppliers
and (thankfully) advertising
clients. Advertising supports this
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a promise, with thanks to all

publication, and we thank each one
of our fine advertisers for their
business, past and future.

A year ago, 5,000 copies of our
premier issue were printed and
most of them distributed at the
Golf Course Superintendents As-
sociation of America conference
and show in Anaheim. We “gave
away” some 40 pages of advertis-
ing in that issue.

One year later, this issue will go
to 20,000 qualified recipients, plus
an additional 5,000 distribution at
this year’s GCSAA show. There
are 75 advertising pages in this
issue — all of them paid for by
advertising clients. The 20,000
controlled distribution will be au-
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Country Club 18-4-10

with

No other wetting agent comes through like NAIAD.
It reduces soil’s resistance to water, allowing better
absorbency. And it's especially effective in areas
where the efficient use of water is a must. Now
we've teamed NAIAD with today’s No. 1 greens-
grade fertilizer. Country Club 18-4-10 has the highest
organic content (90%) and the greatest amount of
WIN (10 units) of any Country Club homogeneous
granular fertilizer product. Together, deep-dropping
Country Club 18-4-10 and NAIAD are ideal on golf
courses or any areas where the highest quality turf is
desired. It's new from your source for premium
quality turf products—your local Lebanon distributor.

Lebanon

TOTAL TURF CARE

A division of Lebanon Chemical Corporation
800-233-0628

*NAIAD is the product of Naiad Company, 7531 Homewood Court,
Pleasanton, CA 94566.

For free information circle #198

dited by Business Publications
Audit (BPA) to assure our adver-
tisers of the quality circulation that
we have stated from the first issue
that was mailed.

This year’s GCSAA show is big-
ger and better than ever. We sa-
lute this fine organization and its
membership for putting on the
conference and show for the golf
course industry.

The GCSAA has been most co-
operative in supplying Golf Course
News with exhibit information so
that we can help you during the
show weekend. In the middle of
this issue (pages 35-38) we've
printed a “pull-out” section which
we suggest you pull out and take

with you as a guide around the
exhibit hall. Golf Course News
advertising clientsare highlighted
in the listing and on the floor plan
for your convenience. We're in
booth 5801 and we’d like to meet
you and hear your comments on
Golf Course News. Please stop by to
say hello.

Golf Course News has had amost
successful first year thanks to the
support of our readers and adver-
tisers. We look forward to serving
the industry for many years to
come,

See you in Orlando.

Sincerely,
Charles E. von Brecht
Publisher

For Sale: Prime land;
includes wetlands

BY BOB LOHMANN

In the not-too-distant past, many
golf course architects looked on
wetlands as a nuisance — mos-
quito-breeding, swampy, low-lying
areas that would be scheduled for
dirt fill.

Today,
wetlands
and golf
course con-
|struction
have estab-
lished a
| much differ-
ent relation-
ship. First,
the land

Bob Lohmann

available for new courses is many
times unsuited for farming or hous-
ing, and a major reason is that the
site is partially wetlands.

Second, architects now realize
the environmental importance of
wetlands. They help control flood-
ing and reduce erosion. Also, a
multitude of unique wildlife and
vegetation is dependent on this
swampy land. In nature’s delicate
balancing act, wetlands play a very
important supporting role.

When you consider the stagger-
ingamount of wetland acreage that
has been destroyed over the years
— in Illinois, for example, more
than 95 percent of the wetlands are
gone —itislittle wonder wetlands
and the wetland environment are
now protected under the Clean
Water Act of 1977.

Golf course architects need to
learn to work with wetland acre-
age, and to create new and better
courses that are in harmony with
nature.

A new site that includes wet-
lands not only offers unique de-
sign possibilities, but another ele-
ment from which to create amemo-
rable golf course.

One challenge in building on a
wetland site is that wetland acre-
age cannot be reduced. For every

See related stories on pages
30-31 and 48.

inch of wetland altered or “taken
away,” an equal area of wetland
must be created. This process of
wetland recovery is called mitiga-
tion.

Defining wetlands can also be a
challenge. Any number of defini-
tions are being applied, and some
developers simply pick the one that
suits their immediate needs.

But since the Army Corps of
Engineers is the government
agency in charge of verifying and
protecting wetlands, architectsand
developers should follow the
Corps’ definition of a wetland:
“Those areas thatare inundated or
saturated by surface or ground
water at a frequent rate and dura-
tion sufficient to support a preva-
lence of vegetation typically
adapted for life in saturated soil
conditions.”

Therefore, to ensure builders
don’t destroy wetlands during
construction, architects should
always request a site analysis by
the Army Corps of Engineers. With
the Corps’ assistance, they can
verify and outline the protected
wetland acreage.

Once the wetland areas have
been identified, the key is to make
them part of the course’s charac-
ter — to build a solid, fun-to-play
golf course, and use the wetlands
to enhance the beauty, definition
and character of the individual
holes.

We've faced this wetlands chal-
lenge on a number of golf courses
that we've designed and built. The
design of one wetland course,
however, stands out: Oak Knoll
Golf Course in Streamwood, I11.

Oak Knollis part of a residential
development and borders the pe-
rimeter ofthe complex. The course
covers a significant area of land
unsuitable for homes and condo-
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