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Sawgrass crew did exceptional job

I mentioned in last month’s col-
umn that I had an upcoming meet-
ing at Sawgrass prior to The Play-
ers Championship. In fact, we did
play the Valley Course and Marsh
Landing on the Sunday and Mon-
day justprior to The Players Cham-
pionship. I had the opportunity to
look at the Stadium Course and
talk to a few of the Tour profes-
sionals who would be playing the
course over the next few days.

As you know, much criticism
came from the Tour professionals
regarding the condition of the
course — the major concern hav-
ing to do with several greens that
had nearly, bare spots. From my
viewpoint, and after talking to a
few professionals, the tees, fair-
ways and rough were in fine condi-
tion; there were problems with
some greens.

In my opinion, Fred Klauk and
hisstaffconditioned the golfcourse
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to its best possible shape, under
the circumstances, which were:

¢ Over 40 inches of rain in the
fall followed by a hard freeze in
December, allowing only a short
growing-in time;

¢ The Players Club is basically
a public facility, like the links at
Pebble Beach. Thousands of

Rossi irreplaceable
in golf industry

BYMARKLESLIE

Businessguru Peter Druckeronce
said, “Whenever you see a success-
ful business, someone once made a
courageous decision.”

Don Rossi once said Bob Rickey
took a chance and made a coura-
geous decision by hiring him as ex-
ecutive director of the National Golf
Foundation in 1970. If so, that was
the chance that led to success at the
NGF, and more recently with the
GolfCourse Buildersof Americaand
National Golf Car Manufacturers
Association, which he led.

Donwould callitachance. Rickey,
and colleagues Herb and Joe Graffis
would call it a sure bet.

When Rossi died March 11 he left
the golfindustry mourning.

One of the last things Don said to
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me, in February, extolled golf's vir-
tues: “If the good Lord invented a
better game than golf, He kept it to
Himself.”

Now, in Don’s passing, the indus-

roundsare played justa week prior
to the tournament, allowing very
little time for conditioning the
COurse;

¢ Although the Sawgrass facil-
ity is surely becoming one of the
bestin the country, thisnorth Flor-
ida community is certainly not
tropical. The growing season usu-
ally begins in late March.

I appreciate the Tour’s desire to
leave the course open as long as
possible before the tournament.
Perhaps under certain conditions
it could be closed a week or two
earlier, but that’s not my call.
Commissioner Beman operates
one of the best (if not the best)
sports managementorganizations
in the world. The policy board will
come up with a solution to the
course’s condition. I might add
thatno one was more disappointed
in the condition of the greens than
the Tour staff.

Tour professionals do have the
right to be critical and they will
continue to be outspoken on course
conditioning. In many cases, con-
structive criticism provides the
impetus to make necessary
changes.

It is interesting that this year’s
champion played the same golf
course as everyone else and his
putting was exceptional. If the
greens were in as poor condition
as reported, Jodie Mudd is a mir-
acle worker
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Mark Leslie’s comment column
recounts the many contributions
the late Don Rossi made to golf. I'd
also like to remember Hal Short,
who died suddenly last month. Hal
was a principal of Golf Course News’'
parent company, United Publica-
tions, Inc. He was a great salesman
and influentialin the launch of Golf
Course News. He will be missed.

tryextolshisvirtues. Theyweremany.

A friend at the NGF told me that
the people who had worked with
Don during his 13 years there were
“basket cases” upon learning of his
death.

Friends, rest assured in where
Don is. You can rejoice instead of
mourn, because if there is golf in
Heaven, he’s probably lining up a
foursome right now.

After Don gave abundant credit to
Jesus Christ in his invocation at the
annual Golf Course Builders of
America banquet in February, a
companion tugged at my arm and
asked, “Is he a Christian brother?”

You'd better believe he was.

Longtime friend Paul Fullmer,
executive secretary of the American
Society of Golf Course Architects,

called Don the “resident imparter of
invocations” at golf dinners.

“He was always called upon to
give invocations and they were al-
ways appropriate and stirring,”
Fullmer said.

And that’s the highest praise we
could give Don Rossi. He loved the
Lord, he publicly praised Him for
how He had loved and blessed him,
and he truly passed that love on.

“Freely you have received, freely
give.”(Matthew 10:8)

Living the Word, Don freely gave.

The stories are countless.

Rickey, the NGF president when
Don was hired, later became like a
brother to him, and said, “If he was
your friend you never had a better
one. He'd do absolutely anything for

Continued on page 35

on busy days.

Our yardage markers are made of toughened, high density, poly-
ethylene containing UV inhibitors to preserve color and enhance
durability. They sell for $7.50 each, postpaid in U.S.A. Add sales tax
in California. Free sample upon request.

Using a Touch Tone Phone Call:

1-800-824-9029

Wait for tone - press 753

GOLF 2000 CORPORATION, 9842 Hibert Street, San Diego, California 92131

IMPROVED YARDAGE MARKERS
PAY BIG DIVIDENDS

What's the single most important golf innovation of the century? Dean Beman, Commissioner of the
PGA tour, says that measuring the course—and the concomitant benefit to club selection—has done
more to improve the overall quality of tournament play than anything else.

If this is so helpful to tournament players with their yardage notes and helpful caddies, think how
useful it will be to provide the rest of the golfers with accurate yardages. This can be done by placing
our easily seen yardage markers, flush with the fairway, at ten yard intervals, from 220 to 50 yards
from the center of the green. Aligning them down the middle or sides of the fairway eliminates the hunt
for yardage tags on sprinkler heads or the stepping off of distances from 150 yard markers. These
yardage markers do not violate the USGA Rules of Golf.

Once golfers become accustomed to playing by yardage they learn how far they can hit each club and
know better when it is safe to shoot to an occupied green. Women golfers appreciate yardage markers
in the zone where they choose irons. All golfers hit more greens. Since this results in faster play, these
markers will pay for themselves in a short time because the course will accommodate more foursomes
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Bengeyfield

Continued from page 34

Despite hisretirement, Bengeyfield
plans on staying active rather than
viewing the game from the gallery.

He is already involved in consult-
ing projects in Spain and Japan and
figures to do more overseas and
domestic work in the future.

He and wife Betty will spend May
through October running Frankfort
(Mich.) Golf Course, a nine-hole
“Mom and Pop” affair the couple
purchased about 10 years ago.

Winters will find them holed upin
their Caldwell, Idaho, home.

Bengeyfield also expects to occa-
sionally be in touch with his replace-
ment, or replacements actually.

Jim Snow is being promoted from

APRIL 1990

Northeastregion directortonational
director. Mike Kenna, who joined
the USGA from Oklahoma State Uni-
versity in mid-January, will be direc-
tor of research, taking over many of
the duties Bengeyfield had as chair-
man ofthe USGA/GCSAATurfgrass
Research Committee.

“It's reached the point where one
man can’t doitall,” said Bengeyfield.
“There are 13 agronomists on the
staffnow. We had 600 subscribersin
1981 and now it’s up to 1,700.

“Theresearchcommittee invested
S3 million this year. Next year we'll
invest even more with all the envi-
ronmental concerns. Both jobs are
on the incline and 'm on the de-
cline.”
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Rossi

Continued from page 8
you.”

Rickey said that afterjoining NGF,
Don soon proved “amaster” at work-
ing with diverse people with varied
attitudes, and bringing those people
together.

Don forever spoke highly of oth-
ers in the industry. Asked his opin-
ion of the NGF’s move into the serv-
ice field, he refused to pass judg-
ment. “I think leadership at the NGF
is extraordinary,” he replied.

Rickey told the story of the near-
collapse of the NGF shortly after
Don took over its reins. At that time
most of the funding for the founda-
tion came from testing aluminim
shafts.

When the aluminum shaft market
collapsed, the NGF lost most of its
funding and “Don had to go in and
fire all these people we had just hired
and trained, which is the toughest
management assignment there is.
Don had to cut the budget 50 per-
cent. He not only managed that but
built a very strong organization and
handed over a strong organization
on hisretirement,” Rickey said. “But
what always remained with me and
showed me the character ofthe man
was the way he took care of the
people we had to let go. The way he
treated them and worked with them
to place them in equal or even better
jobs was masterful. He had so much
compassion and was a fine human
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TOTHOSE
STILL
QUESTIONING
THE BENEFIT
OF PACE
FUNGICIDE,
WE'D LIKETO
CLEAR
THE AIR.

We'd also like to help
clearup that nasty container

disposal problem of yours.

Not to mention improv-
ing your Pythium controla
healthy notch or two.

All of which is possible
thanks to Pace’ and its dust-
free, water-soluble package.

It's simply the most effec-
tive Pythium controlyoucan
use. And the most responsi-

ble way you can use it.

being.”

The “sentimental Italian,” Don
called himself.

Rossi is credited with fashioning
the Allied Associations of Golflargely
by his own enthusiasmand his genu-
ine love for other people.

Near the end he took that enthu-
sism abroad for the golf industry.

As Fullmer said, “He brought the
Rossi radiance to the entire world.”

If something was good for golf, he
supported it.

From the very beginning, he en-
couraged Golf Course Newsand me,
not because of me or the newspaper
especially, but because he knew that
byitsveryexistence, the paperwould
help the game.

And though he wisely tempered
optimism with realism, you couldn’t
dampen his outlook for the golf in-
dustry. In our last conversation of
length, I asked him: “What if the
stock market goes boom?”

His reply: “During the Depres-
sion there was more golf played than
immediately before or after the De-
pression because people had more
time on their hands and golf was a
greatoutlet.”

Calling him a driving force in the
industry might actually be under-
doing it. Don Rossi was an accelerat-
ing force.

Hewillbemissed dearly. Butthose
of us who will be spending time with
him in the future can look forward to
that time with anticipation.

Fazios

Continued from page 31
erations,” said Tom.

An emphasis on quality was the
most important thing Tom and Jim
adopted from George.

“His favorite saying was ‘I
never want to hear you say
that’s good enough.’ Every time
I hear that expression it rings a
bell about George,” said Tom.

Added Jim: “He wanted to do
a good job, no matter what the
cost. He told us money was just
a by-product of what you did in
life. If you are good at what you
do, the money will come. And if
it doesn’t, don’t worry. The pride in
knowingyou do quality workismore
important.”

As for the future, would Tom
want his children to follow in his
family’s footsteps?

“I look at Jim and his kids. I
look at the Joneses. And I look at
Pete Dye with his two kids. I
guess it’s a natural instinct. But
I certainly wouldn’t force it on
them. I've seen enough to know
it's not an easy business,” he
said.

American Golf
buys Riverside

American Golf Corp. hasbought
Riverside Golf Club outside Dallas
Texas.

The par 72, 18-hole course, de-
signed by Roger B. Packard, will
be open to the public.

Its facilities include a clubhouse,
golfshop, food and beverage facili-
ties and driving range.





