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Stalled Va. course by Jones
to spur major development

D.C. Land Group, a partnership
including Robert Trent Jones Sr.
and otherinvestors, says the public
won’t have to wait much longer for
the long-awaited golf and business
complex that Virginia’'s Prince
William County has been counting
on for a financial injection.

D.C. Land Group’s Robert T.
Cadwallader Jr. said grass could
be planted in early fall on the Jones-
designed course that will be the
heart of a three-course “corporate
community” where companies will
buy recreational houses to
entertain top clients and
executives.

County officials have expressed
disappointment that the project,
located along the remote shores of
Lake Manassas, has languished
forthreeyearswithoutcompletion.
They say they desperately need
the hotel, conference center and
retail stores to improve the tax
base.

But the developers say the
project is moving along smoothly
and will indeed become a
recreational jewel that could be
one of the country’s top courses
and draw the elite from
Washington to Gainesville.

Cadwallader said once the Jones

NGF, magazine
plan seminar

on management

The National Golf Foundation
and Golf Shop Operations
magazine are co-sponsoring a golf
management seminar Nov. 5-7 “to
help golf facilities increase their
level of service and profitability.”

The NGF said about 300 golf
course owners, managers and
professionals are expected to
attend the seminarat The Breakers
in Palm Beach, Fla. It will focus on
topics ranging from successful
management strategies to cost-
cutting techniques.

“This seminar is designed to
present current information to
those involved in the management,
merchandising and operation of
golf courses in the country,” said
Angelo Palermo, NGF’'s vice
president of golf course
development. “Our goal is to help
the participants improve the profit
levels and the service at their
facilities, thus making the golfing
experience more enjoyable for
their customers."

RobertCarney, publisher of Golf
Shop Operations, said the seminar
“will provide dynamic new ideas.”

More information is available
from Palermo at NGF, 1150 U.S.
Highway One, Jupiter, Fla 33477;
407-744-6006.

Poellot in
California

J. Michael Poellot Golf Course
Design Group’s headquarters in
the United Statesislocated at 14651
Big Basin Way, Saratoga, Calif.
95070 and the telephone is 408-
867-5600. A press announcement,
which Golf Course News ran, said
the office was located in Florida.

course iscomplete, the other parts
of the project will likely be
developed by others.

InJune, D.C. Land sold 323 acres
to Sequoia Building Corp., which
plans to build the Country Club of
Prince William and more than 300
houses.

“We think it’s the prettiest piece
of land in northern Virginia,”
Sequoia President Ray Smith told
the Washington Post. “Most of the
top golf courses around
Washington are in Maryland.
There is a need for a first-class

country clubinnorthern Virginia.”

Developers have also shown
interest in buying all or parts of the
remaining 803 acres of the 1,100-
acre site.

Cadwallader dismissed talk that
Gainesvilleisn’tready for corporate
development, saying the area is
changing.

“They’re still viewing Prince
William County as what it's been
— the blue-collar area of
Washington,” he said. “But things
are happening, and the market is
definitely here.”
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Ransomes buys Cushman

Ransomes PLC of the United
Kingdom has bought Cushman
for $150 million in a deal the two
companies say will create a part-
nership offering the most com-
plete product line in the turf-care
equipment and industrial and
commercial vehicle industry.

Cushman President Stuart
Rafos, who will continue to run
Cushman along with his existing
leadership, said substantially in-
creased plant capacity is already
being planned.

He said the news partnership
means Cushman, which has been
a division of Outboard Marine
Corp of Lincoln, Neb., is now

aligned with apartnerthatisclose
to its core business and has the
international marketing expertise
and organization to greatly ex-
tend Cushman'sgrowing interna-
tional business as wellasenhance
its domestic market position.

Officialsin the partnership proj-
ect that both international and
domestic sales will double Cush-
man's current $100-million annual
sales in the near future.

Rafos said Cushman will con-
tinue to operate as an independ-
ent company, with its manage-
ment team and dealer network in
the United States and Canada un-
changed.

“ .and the first &
shall be the last”

PRE-FABRICATED
PUMPING
STATIONS

for Turf Irrigation
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Childers designed the first

pre-fabricated pumping sta-
tion for golf course irrigation. It was
good, but of course it wasn't per-
fect. Imitators were quick to copy
it anyway. Which is why all pre-
fabricated pumping stations look
pretty much like ours nowadays. At
least from the outside.

But there’s a world of difference
between imitators and real inno-
vators. We were first because we
have something our imitators don't
have — the proven capabilities to
generate new and original design
ideas. We don't imitate a 25-year-old
concept. Our latest pre-fabricated
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pumping stations are the result of
a continually improving and evolv-
ing design technology. We don't
have to wait until someone else
comes up with a good idea. We
develop it ourselves.

Which is why Carroll Childers
still makes the best pre-fabricated
pumping stations in the business.
We were there first...and we'll be
there last because no imitator can
keep up with an innovator like Car-
roll Childers. We're the first people
you should talk to about pre-fabri-
cated pumping stations. And the
last you'll ever want to talk to when
you see how we perform.

Providing Reliable,
Efficient Operation
that lasts for decades!!
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