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LETTERS 
Vermont story was the best 

Pennsylvania sells land 
to be turned into courses 

To the editor: 
Your Vermont story (on the 

Sherman Hollow Golf Course de-
velopment battle with the State 
Environmental Board) in the pre-
miere issue was the best summa-
tion I've seen of this situation. This 
new newspaper may be worth its 

weight in gold. 
John LaPoint 

Golf Resource Associates 
Grafton, Mass. 

Add to pro shop 
To the editor: 
Like your newspaper format. 

More appealing and more read-
able to the average golfer. Golf 
Course News should be in the pro 
shop. 

DougVeillette 
course superintendent 

Little Falls (Minn.) Golf Club 

Response timely 
To the editor: 
The articles are interesting and 

informative. The format is easy to 
read and concise. We receive no-
tice of readers' response in a timely 
manner. You have produced. 

Stephen J. Garske 
vice president 

Par Aide Products Co. 

Two 400-acre parcels of land sold 
by the state of Pennsylvania will be 
developed into facilities including 
golf courses. 

Kilbuck Associates Inc. of Pitts-
burgh, which paid $2.75 million 
for the 406-acre tract on which the 
former Dixmont State Hospital sat 
in Emsworth, will build corporate 
headquarters, a daycare facility, 
family housing, and a public golf 
course and recreation area. 

Ricon Development of Pitts-
burgh plans to build a champion-
ship golf course and residential 

development on the 470 acres it 
bought as part of the Woodville 
State Farm in Collier Township for 
$2.3 million. 

Ricon managing partner Rich-
ard Stambrosky said, 'The devel-
opment of a world class golf course 
and residential area will creat e 
jobs and other commercial devel-
opment and substantially increase 
the area's tax base." 
Bradleys get 
family award 

Pat Bradley, the first LPGA 
player to win more than $2 million 
on the Tour, her mother and five 
brothers are the 1989 recipients of 
the Jack Nicklaus Family Golf 
Award. 

The award has been presented 
since 1985 by the National Golf 
Foundation to focus attention on 
the importance of families in 
introducing players to the game. 

Research shows that most 
golfers were introduced to the 
game by family and friends. 

Previous recipients include the 
families of Jack and Barbara 
Nicklaus, Nancy Lopez and Ray 
Knight, and Jim and Lyda Cook. 

Pat and brothers Richard Jr., 
Thomas, Mark, Christopher and 
John were introduced to golf by 
father Richard, who died last year. 
Mother Kathleen has been playing 
golf many years. 

"Richard enjoyed golf as a 
youngster, when he learned to play 
by caddying with my brothers," 
Mrs. Bradley said. "He felt golf 
taught discipline and that it was a 
game of honor. He wanted his 
family to enjoy golf together. Had 
it not been for Richard, none of the 
children would have learned golf, 
and certainly Pat wouldn't be where 
she is today. 

Joseph F. Beditz, NGF president 
and CEO, said, "The Bradley femily 
epitomizes all that is good in golf 
— sportsmanship, fair play and 
enjoyment. Despite their busy 
schedule which included raising 
six children and owning a family 
business, the Bradleys encouraged 
their family to enjoy the lifetime 
sport of golf." 
Grand Slam 
raises $100,000 

More than $100,000 was raised 
for the PGA Junior Golf Founda-
tion during the recent annual 
Grand Slam of Golf at Kemper 
Lakes Golf Club in Northern 
Woods, 111. 

The event features four top pro-
fessionals competing in the exhi-
bition. 

The foundation conducts sev-
eral programs for youngsters such 
as Clubs for Kids, First Swing, 
School Golf Development and the 
National PGA Academy of Golf. 

"The goal of the PGA Junior Golf 
Foundation is to provide the mate-
rials, organization, encouragement 
and manpower to develop pro-
grams for youngsters," said Pat-
rickj. Rielly, PGA of America presi-
dent. 

The old 
standby 

hasnever 
looked 
belter. 

Take a look at LESCO Thiram 
75DG. The product that has been a 
disease control standard for years is 
now an easy-to-handle, easy-to-use 
water dispersible granule. 

For brown patch and dollar spot 
prevention and control, LESCO 
Thiram 75DG is still your best contact. 
Used alone, it's half the cost of the 
newer systemics. 

Or think of thiram as the perfect 
partner in your disease control pro-
gram. Effectiveness and economy 
make it ideal for tank mixing. 

For consistent performance, use 
the product that's been performing 
for years. LESCO Thiram. It's never 
looked better. 

To order, contact your LESCO 
sales representative or call toll free. 
(800)825-3726. 

A Special Offer 
Buy LESCO Thiram 75DG now 

and we'll give you a free case for 
every six cases you purchase at the 
regular quantity discount price. 
LESCO Thiram 75DG is packaged 

in 3-lb. bags, ten bags per case. That's 
30 pounds of free fungicide! But hurry, 
offer good only from July 1 through 
August 15,1989. 

Always read and follow label 
instructions on package before 
applying any pesticide product. 

LESCO, Inc., 20005 Lake Road, 
Rocky River, Ohio 44116 

(216)333-9250 

\ LESCO/ ECHEM AWN SGUN 
The best gun in the industry. 
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