
Hyundai Bentgrasssod W Continued from page 17 

Ad 
Index 

RS# Advertiser Page 

327 AdvVideotech 20 

312 B.H.Sales 3 

339 Beauty Lawn 29 

317 Cavendish Partn 10 

337 Cushman 31 

313 Elanco 4-5 

332 Elanco 24-25 

311 Expoconsult 3 

330 FarmersMktg 22 

321 Glenmac 14 

318 Golf 2000 Corp. 11 

342 Growth Products 17 

336 Hoechst-Roussel 30 

338 Jacobsen 32 

316 John Deere 8-9 

326 KLM Bio-Systems 20 

314 Lebanon Turf Care 6 

315 Lesco 7 

331 Lesco 23 

342 Master of the Links 28 

328 Miltona Turf Products 20 

329 Neary Mfg. 21 

334 Normarc 27 

325 Par Aide 17 

335 Precision Tools 28 

320 Rain Jet Systems 13 

341 Schipper Bulb Co. 28 

322 Tee-2-Green 15 

333 Toro Irrigation 26 

343 Urban Associates 28 

323 USA2-Way 17 

344 Warehouse Radio 28 

310 Yamaha 2 

ACCLAIM: 
Because your turf b always on display. 

Continued from page 1 
a utility vehicle it hopes to introduce at the 
end of 1990. 

Finding a distributor is a key to Hyundai's 
future in the United States. 

"Our dealership is open to anybody," Um 
said. "We don't have any specific agreement 
with John Deere or anyone else." But he 
said no dealers have been ruled out either. 

He did, however, nix the idea of using 
Hyundai auto dealerships to sell the golf 
car. The golf community and car dealers are 
too different," he said. 'They're quite 
distinguishable. It wouldn't work." 

A Hyundai official in New Jersey 
mistakenly reported in January that the car 

would be introduced in the second quarter 
of this year. The company's Chicago officials 
in February moved that date to the third 
quarter of the year, but reported that the car 
already was being sold in Korea. 

A senior manager in the Chicago office 
said Hyundai would concentrate on selling 
in Korea until it was ready to distribute in 
the United States. 

Now Um says sales in Korea are going 
"pretty well." 

"Actually in Korea the situation is quite 
different," he said. 'They haven't had any 
golf cars; they've used personal caddies." 

Hyundai's golf cars, then, came onto the 
marketplace at a good time, he said. 

He said that for the car, which for the 
foreseeable future will be built in Seoul, 
Korea, is a source of pride for his company. 

"We took the most advantage of things 
from other golf cars and put them into ours," 
he said. "We are very proud of our design 
interior and appearance, and we're proud of 
its comfort, its smooth ride." 

He said the Hyundai car is quiet, has good 
"climability"andwillbecompetitivelypriced. 

"We'll start advertising it probably in 
October," he said. 

Ron Rogginger, vice president of Backer, 
Spielvogel, Bates Inc. in Irvine, Calif., said 
his firm has a verbal commitment to handle 
advertising for Hyundai Precision. 

France is using wood fiber. Others have 
tried peanut shells. 

"Several guys are experimenting to grow 
it faster, and with containerized growing. 
Those are beyond the experimental stages 
but not in wholesale distribution." 

Fender said only about 20% of the country's 
sod growers lay their product, and those 
that do "may not want to take on a golf 
course — it's so big." 

"Eighty percent is sold to landscape 
contractors who install it, and most sod 
growers feel they would be competing with 
their best customers (if they laid it)," he 
said. "Some, however, are making 
installation an option in the bidding process." 




