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New Quick Adjust Reels. Yes it’s now this easy to adjust the height- 
of-cut. Just click in a power drill on either side of the cutting unit, 
hit the trigger, watch the gauge, and you’re done. No wrenches, and 
no need to double-check both sides. Thanks to SpeedLink technology, 
they match perfectly every time. But don’t just read about these reels. 
See them for yourself. Call your John Deere Golf distributor for a demo. 
Consider us part of your crew.

By the time you read this, 
your height-of-cut could 
have been adjusted.

www.JohnDeere.com

SHOWTURF OF SOUTH FLORIDA 
1365 NEPTUNE DRIVE 
BOYNTON BEACH, FL 33426 
(561) 732-8905 
 

SHOWTURF OF SOUTH FLORIDA 
4084 DUNCAN ROAD #3 
PUNTA GORDA, FL 33982 
(941) 575-0052 
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GrEEN SidE up

by JOEl JaCkSON

As the new year begins 
and I look back on 2011, 
it is obvious to me that the 
progress we made was due 
to the participation of our 
members who volunteered 
to serve on state and 
local chapter boards and 
committees, and to the 
companies new and old that 
sponsored and supported our 
programs, publications and 
events. Given the tough times 
all sectors of the golf industry  
have faced the past few years, 

I’m even more impressed by 
the progress we continue to 
make.
If we’re smart, we will 

continue to maximize our 
working relationships and 
work together as much 
as possible so we can all 
take turns blazing the trail 
and make our journeys as 
enjoyable as possible for all. 
The most important factor is 
that we all participate in the 
process, and not hang back 
and make just a few do all the 
work all of the time.
The golf boom is over 

and it’s a new world out 
there. We all must manage 
our resources as efficiently 
as possible and that’s true 
for individual golf clubs, 
superintendents, vendors 
and associations. To that 
end we need to involve new 
members and new sponsors 
and make sure our programs 
are effectively meeting and 
respecting everyone’s needs.
I’d like to thank personally 

all our current advertisers 
and Industry Partners 
for their support of this 
magazine and our FGCSA 
events. They help make our 
communication, government 

relations and public relations 
efforts possible. In addition 
their support is essential 
for the success of our local 
chapters’ charitable, social and 
research fund raising events. 
In return, I urge our members 
to return the favor by making 
sure they fully support all of 
those vendors. The loyalty the 
vendors have shown over years 
of sponsoring our events needs 
to be returned by doing our 
business with them. 
Just as we need to bring new 

members into our chapters  
and to our meetings, we 
also need to encourage new 
vendors and supporters to 
the table. We invite you to 
share the names and contact 
information of suppliers 
you might do business with 
that have not been active 
supporters of your chapter or 
the industry. We have several 
programs that can help them 
get the word out about their 
businesses and we’d love to 
send them our materials 
so they can join a stronger 
two-way partnership. In the 
coming year I will be looking 
for stories to share in the 
Industry News section that 
will include the people and 

businesses that have helped 
to make our chapters and 
associations successful.
One last area of 

participation I’d like to 
mention is our efforts in 
building and maintaining 
good working relationships 
with regulatory agencies at 
the state and county level. 
Evidence of some of that 
success can be seen in the 
letter concerning our current 
Golf BMP certification 
program and previous efforts 
in voluntary environmental 
stewardship efforts from 
DEP Secretary Vinyard in the 
Stewardship section of this 
issue. Across the state, local 
chapters have engaged their 
water management districts 
in discussions on water-
use permitting and water-
shortage restrictions. This 
interaction has had a positive 
effect in our favor on how 
restrictions are managed.
To make continued progress 

in the operation, effectiveness 
and financial future of our 
associations, we need 
participation by everyone 
from all sectors of the 
industry. Happy New  
Year to one and all.
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 A PRE-EMERGENT 
LIKE NO OTHER

(innovative)

Apply less. Achieve more. 

New Specticle herbicide is here to provide you control of over 75 weeds. With its unique 
mode of action, Specticle offers unsurpassed residual control like you have never seen 
before. That means you can look forward to fewer applications, saving on labor costs. Plus, 
Specticle’s innovative chemistry uses up to 40 times less active ingredient, and that means 
40 times less product in the environment.  When it comes to superior control, other products 
just don’t compare. Get ready to achieve more with Specticle. For more information, visit 
www.BackedbyBayer.com/Specticle

Bayer Environmental Science, a Business Group of Bayer CropScience LP, 2 T.W. Alexander Drive, Research Triangle Park, NC 27709. 1-800-331-2867. www.BackedbyBayer.com. 
Specticle is a trademark of Bayer. Not all products are registered in all states. Always read and follow label directions carefully. © 2010 Bayer CropScience LP.

Specticle™ herbicide is here. Bringing you the new standard in 
pre-emergent grass and broadleaf weed control. 
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