and metal lathe. Photo by
Peter Brooks.

Positioning a completed
4x4-foot floating island.
@ | Photo by Peter Brooks.

A floating island for aquatic
plants build from PVC pipe

Herons enjoy their

Peter Brooks.

“Build it and they will
come.” Two Little Blue

new habitat. Photo by

Floating Islands

Brooks and fellow superintendents
talk and share many ideas about
successful projects. The “floating island”
idea came to him from Rob Kloska,
superintendent at The Jupiter Island
Club in Hobe Sound.

4-inch PVC pipe is used for the main
outer frame with a supporting 4-inch
crosspiece connected by two 4-inch
T-fittings. Then metal lathe is placed
on top, tied down, and holes cut in the
mesh so that potted plants can fit into
the structure and sit in the water.

The structure is taken out into the lake
and anchored with wire and blocks.

They decided to make the structures
4ft. by 4ft. because they would be easier
to handle. So far, they have constructed
four floating islands for use in the lakes.
Members have asked if they can make
the islands larger and they are already
making plans to give it a try.

Daconil Action™ Fungicide,

A New Era in Turfgrass Management

The power of the active ingredient contained in Daconil® fungicide combined
with a revolutionary Turf Protein Booster results in longer, more efficient, and
broader spectrum turfgrass disease control.

- Boosts turfgrass natural defense proteins (PR proteins)

- Enhances overall plant health

- Increases tolerance to environmental stresses, like drought

- Suppresses activity of fungi, bacteria, viruses, and abiotic diseases

To learn more about Daconil Action, visit DaconilAction.com or contact:

Matthew Brecht, PhD
407-448-8343

Jeff Huelsman
813-410-1685

Lee Bloomcamp
352-317-0379

~
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w Daconil Action

Fungicide

% Daconil Action

©2011 Syngenta. Important: Always read and follow label instructions before buying or using these products. The instructions contain important conditions of sale, including
limitations of warranty and remedy. Daconil Action is not currently registered for sale or use in all states. Please check with your state or local extension service before
buying or using this product. Daconil® Daconil Action;” the Purpose icon and the Syngenta logo are trademarks of a Syngenta Group Company. Syngenta Customer Center:

1-800-SYNGENT(A) (796-4368).

g
syngenta.



STEWARDSHIP

Osprey Stand

While visiting with friend Karl Schmidt at his home
on Pine Island, Brooks commented on the osprey stand
on the property and told Karl, “I want one of those!”
Peter took photos and gave them to John Bouse, a local
contractor who builds bridges and bulkheads on golf
courses. Boluse built the osprey stand and, once installed,
it took only seven days for an osprey to visit!

Unique osprey stand design borrowed from
a friend. Photo by Peter Brooks.

Seven days after installing the
stand, an osprey moved in.
Photo by Peter Brooks.

Call 1.866.ITP.TURF to
Y p locate a Sales Rep
pemdent near you

Serving the Golf Course and Professional
Landscape Industry since 2005.

Partnered with leading manufacturers
offering the highest quality products.

Technically sound sales representatives
across Florida and the Southeast region.

Fertilizers - Chemicals - Surfactants
Liquid Nutrients - Specialty Products

Producers & Installers of Fumigated
Georgia Certified Quality
Turfgrasses
for Golf Courses and Athletic Fields

IKE CREEK TURF #¢-

Pike Creek Turf, Inc.
427 Pike Creek Turf Circle
Adel, GA 31620

1.800.232.7453

www.pikecreekturf.com

*Tifway

*TifSport
*Tifdwarf
*TifEagle
*TifGrand® (pp21017)
*MiniVerde"
*Celebration™
*Meyer Zoysia
sZorro Zoysia
*Centipede Sod/Seed
*Sealsle 1

*Sealsle 2000
*SeaDwarf ™

«Platinum TE
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Butterfly Attracting : “
Plant Material The Everglades Club plant n
The Everglades Club has also had great success in list for attracti ng butterflies:
incorporating butterfly-attracting plants into the existing
landscaping. They did not want a formal butterfly garden, — :
instead they wanted to add to and complement the existing :ES&E?] E:rri]g Tzll gj;tr:?aymGg ﬁ:?
natural areas on the course. Peter worked with landscape ot A dan?s Necdlla e s "
architect Buzz Jaskela to design areas and develop specific HeIIiconigF;pp. Spanish Bayonet Japanesge Privet
B o e butterilies t dieproperty. Silver buttonwood Dracena Confederate Jasmine
On a recent afternoon ride around the golf course, ad- Croer EBndc B delme
ministrative assistant Judy Fischer identified seven butter- Bird of Paridise A s
fly species: Painted Lady, Orange Barred Sulfur, Clouded T e Shrio Plant
Sulfur, Julia Heliconian, Zebra Longwing, Monarch and Wal tgrs e Ginger Pen‘gas
Checkered White. Judy is very active in The Everglades Chinele SeagG rape e
Club’s Audubon Cooperative Sanctuary Program and is powder puff Bougainvillea T
currently working to develop a brochure about butterflies Wax myrle Magnolia Little Gem  Wedelia
for member and staff education. Staghorn fern Loquat S
Conclusion Coontie Indlap Hawthorn Pentas
: Podocarpus American Holly Passion Vine
The Everglades Club is a good example of how you can Southern Red Cedar Dahoon Holly Plumbago
enhance wildlife and habitat on a golf course in an urban Screw Pine Beauty Berry Jamaican Caper
environment. With careful thought and planning you can Wandering Jew Hibiscus
implement these projects over time without spending a lot Elephant Ear Bottle Brush .
of money and still end up with a great bang for your buck.

Agronomy Management Solutions
Consultation Designed to Meet the Club’s Goals for Success

A full service consultation firm speC|aI|zmg mworkmg with club
managers and golf course superintendents to maximize operations
and meet the needs and goals of the facility. Services include:

- Operational and Efficiency Audits
- Construction Planning and Oversight
- Nutritional Management Planning
- Integrated Pest Management Planning
- Capital Planning and Budgeting - Cultural Practice Evaluations
- Labor Needs Evaluations - Budgeting
Carmen Magro MBA CGCS has extensive experience working with facilities
around the world. He has served as golf course superintendent,
professional consultant, advisor, university instructor and researcher.
“Bringing practical solutions to get the most out of your course”
Contact: (215) 908-0044 or cmagro@agmgtsolutions.com

www.agmgtsolutions.com

- Management Planning and Oversight
- Tournament Prep and Recovery

- Member Presentation Support

- Soil, Water, Tissue Analysis
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Team Building and Family Bonding

The father and son teams at the Sanctuary Golf Club. Left to Right: Alberga Campbell, Paul Campbell, Tim Familo, Joe Familo,
Lewis Farrara, Ray Farrara, Josh Sweet and Kyle Sweet.

By Kyle D. Sweet, CGCS

How many of us have had the chance to
follow in our fathers’ footsteps? How many
of those footsteps have been on the dew-
covered grass as the sun rises on a golf
course? At our place, The Sanctuary Golf
Club, Sanibel Island, we have promoted an
environment that makes that possible each
day during the summer months for four
father-son teams.

Having employees who are willing to rec-
ommend friends for job openings - and in

this case, family — has been very fortu-
nate for our operation. In two cases, Ted
Campbell, equipment operator and Tim
Familo, clubhouse landscape manager,
were employed first and then we secured
their sons afterwards when positions
became available. Ray Farrara, equipment
manager, and I have been lucky enough
to have our sons out on the course as they
grew up and they are now able to work
for us during their summers away from
school. In all cases, the work environment
has benefited and the bond between father

and son has grown.

We have promoted this situation through
plenty of introductions to our members,

a recent newsletter photo and commu-
nication to other club departments. Our
father-and-son teams have been embraced
and are part of our maintenance operation
culture.

Team building with family may not
always work, but, when it does, it can be a
benefit to your operation and to the loyal,
hard-working employees who make
our industry possible.

AERIFICATION P-Il;JS, INC.

TURFGRASS AERIFICATION AND ROOT ZONE MANAGEMENT

SMOOTH—POWER®" DEEP CORE AERIFICATION

MAXIMUM MATERIAL EXCHANGE—MINIMAL DISRUPTION

(800) 340-3888

AerificationPlus.com
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H O W A R D Quality. Performance. Experience.
fertilizer & chemical — Yours with Howard.

& o ol
LT Al

Turf & Ornamental Division Sales Staff

Dale Anderson Cris Cooke Bob Hess Gary James  Michael Maggio Jim Orris Todd Ronske
954-444-7857 727-243-2558 321-229-5509 386-804-7191 561-436-3042 321-231-3467 352-427-5596

Brent Chapman Jeff Etten Jon Howard  Keith Longshore  Duncan Orris  Michael Rinaldo  Josh Weaver
239-633-2572 561-262-6088 321-436-9589 561-291-5196 352-266-0917 941-650-0677 813-363-1021

P.0. Box 628202 | Orlando, FL 32862-8202 | Phone: 800-899-3141 | Fax: 407-858-0314
Web site: www.howardfertilizer.com

Warehouse Locations: Bowling Green | Delray Beach | Homestead '

'/HOWAR D|

Immokalee | Orlando

ProFusion

Manufacturing Facilities: 8306 S. Orange Ave. | Orlando, FL 32809
7205 Highway 50 East | Groveland, FL 34736

.




AFTERWORDS

FALL'S
FRANTIC
FINALE

GREEN SIDE-‘UP
By JoEL JACKSON

The FGCSA is a busy
beat. We have a lot going
on. Jennifer is answering
the phones and emails
every day and certainly
makes her share of trips to
host or manage our events.
This fall will go down in
the history books as one of
the busiest for me travel-
wise that I can ever recall.
The first of September
is always Fall Florida
Green deadline time,
so it’s naturally hectic. I
made a trip to Sarasota
on the 12th to cover the
second joint West Coast-

challenge match. Next I
had to meet two deadlines
for The Green Sheet and
my monthly Golfdom
column. The FTGA Turf
Conference and Trade
Show took up the last
week of September.

On Oct. 5 the North
Florida GCSA premiers
its Fall Classic at Amelia
Island to honor longtime
member Crash Hall and
to host the fifth major
FGCSA golf event to name
the final member of the
FGCSA Golf Team for the
GCSAA Championship
in San Diego. Our fall
FGCSA board meeting
will precede that on Oct.
4 at the Amelia Island
Plantation Golf Club. The
following Monday, Oct.

8, the West Coast holds

its annual Bud Quandt
Research & Benefit
Tournament at the Feather
Sound Club in Largo.

Two days later on Oct
10, Jennifer and I are
in Lake Buena Vista
attending an Ag Institute
of Florida-sponsored
“Lunch & Learn” session
on using social media for
business and association

Jennifer and I will be
gathering material for
the November-December
Green Sheet deadline,
and on the 18th and 19th
I'll be heading down
to Naples to cover the
Everglades GCSA’s annual
CREW Tournament at
the Old Corkscrew G.C.
Meanwhile, Jennifer is
hoping everyone has met
the October deadline
for names and contact
information for the 2013
FGCSA Directory as she
begins the process of
laying out the publication.
On Oct. 28 I fly out to
Kansas City for a GCSAA
Environmental Programs
Committee meeting,
and five days later back
in Orlando, I'm setting
up our FGCSA booth
at the 2012 Irrigation
Association show on
Nov. 4 at the Convention
Center to network with
potential sponsors and
advertisers. The next day
I'm airborne again, this
time to Dallas to attend
a day-and-a-half USGA
Water Summit meeting
with speakers from EPA,
academia, the Green

The following week,
on Now. 13, it’s off to
Birmingham to participate
in the Alabama GCSA's
first-ever assistant
superintendent “Boot
Camp” education event.
On the plus side, all the
travel does generate
material and topics for my
writing.

Amid all this mayhem
there are publication
deadlines for my Golfdom
and Florida Golf Central
columns, and the Florida
Green material is due
again Dec. 7 and the Green
Sheet process begins on
the 15th. By now Jennifer
has hopefully assembled
the Directory, it has been
proofed and is on its way
to the printer. She does an
amazing job of meeting
planning managing the
magazine advertising, the
Green Sheet coordination
and maintaining chapter
communications
networks.

Hopefully January will
shape up to be a bit of a
recovery and rehab month
and you will have all your
2013 event calendars
planned so we can

Suncoast meeting and communications. Section and our own Tim begin again!

“Across the Bridge” golf The following week Hiers, CGCS. N
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L1 Harrell’s

’ Growing a Better World®

Have you heard?

Early Order Program is here!

Early Order is your opportunity to:

Lock in current pricing on
next year's purchases and
receive rebates on the
products you need most from
BASF, Bayer, Syngenta, Dow, DuPont,
and Harrell’s.

Take advantage of extended terms to help you
free up cash flow.

Meet and even exceed your 2013 budget with ease.
Worried you don't have enough storage? No
problem! Let Harrell's warehouse your purchases 4
and then let us know when you need them

delivered.

Contact your Harrell’s Representative today
for help in planning for EOP.

Harrell's - 720 Kraft Road - Lakeland, FL 33815 « 1-800-282-8007 www.harrells.com






