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New Quick Adjust Reels. Yes it’s now this easy to adjust the height- 
of-cut. Just click in a power drill on either side of the cutting unit, 
hit the trigger, watch the gauge, and you’re done. No wrenches, and 
no need to double-check both sides. Thanks to SpeedLink technology, 
they match perfectly every time. But don’t just read about these reels. 
See them for yourself. Call your John Deere Golf distributor for a demo. 
Consider us part of your crew.

By the time you read this, 
your height-of-cut could 
have been adjusted.

www.JohnDeere.com
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to improve the consistency of turf growth 
while simultaneously eliminating excessive 
leaching and thus reducing overall costs.  
A new, more efficient irrigation system 
utilizes 30 percent less water than previ-
ously needed to irrigate the course while 
improving playing conditions and increas-
ing energy savings at the power meter.  
Many additional elements included in the 

ACSP form an extremely viable and cost-
effective management approach in caring 
for and maintaining a given property.  
Golf courses are relatively complex land-

scapes and are very dynamic in terms of 
their specific needs to satisfy the demands 
of clients.  By using the approach outlined 
by the Audubon Cooperative Sanctuary 
Program, managers can be successful in 
providing quality course conditions and 
enhancing the local environment.
***

royal Poinciana Golf Club 
Matt Taylor, CGCS, Director of Golf Course 
Operations
Royal Poinciana has been a proud mem-

ber of the Audubon Cooperative Sanctuary 
Program for over 15 years.  The program 
has helped our club showcase our conser-
vation efforts and the natural beauty of the 
property.  There has been increased mem-
ber and staff awareness of the importance 
of conservation and doing the right things 
for the environment.  
Constant and consistent communication 

over the years has given many members a 
better understanding of course-manage-
ment efforts, and particularly the constant 
need to reduce maintained turf acreage by 
creating more natural areas.  We use our 
club newsletter to educate members about 
water restrictions and the effect this will 

have on the golf course; and at the same 
time we explain the overall effect of remov-
ing areas of irrigated turf, the amount of 
water we will save, and how that saving can 
be applied to areas that are in play.  
We use every opportunity to educate 

members about making better environ-
mental decisions, and a good opportunity 
came after Hurricane Wilma in 1995.  Our 
native trees survived much better than 
non-native trees, and our policy since then 
is to use only native plants.  
An additional benefit of being a Certi-

fied Audubon Cooperative Sanctuary has 
been the weight it carries with local and 
state agencies when working to acquire 
permits for course renovation and updat-
ing project work.  These agencies are aware 

of the requirements for certification in the 
ACSP and know that we are making sound 
environmental decisions that not only 
benefit our property, but the surrounding 
community as well.
Participating in the ACSP just makes 

sense.  It gives golf courses a place to have 
their environmental efforts recognized.  
There is strength in numbers, and the more 
golf courses that are fully certified, the 
better the overall message that we are good 
stewards of the land we manage.  
***

olde florida Golf Club
By Darren J. Davis, Director of Golf Course 
Operations
Olde Florida Golf Club was the fourth 

golf course in Florida to become certified 
by Audubon International in the Audubon 
Cooperative Sanctuary Program . It’s been 
more than 15 years since we completed the 
required documentation of our environ-
mental efforts to achieve the designation, 
and I can honestly say that it was well 
worth it then, and our involvement in the 
program continues to pay dividends.   
I joined the program shortly after being 

hired by Olde Florida in 1992. I can recall 
an internal conflict I had when joining. 
In my mind I was already a good steward 

of the environment, so I pondered my 
decision to become involved. However, 
after joining and becoming a certified 
ACSP golf course, I realized the program 
is extremely beneficial in advancing my 
knowledge and – equally important – my 
ability to educate others. 
In addition to the knowledge, the po-

tential cost savings, and other numerous 
benefits, the program provides a platform 
for me to tout the environmental benefits 

Estero C.C. is teeming with wildlife.  
Photo by Shelly Foy.
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®Trademark of Dow AgroSciences LLC  Curfew is a Restricted Use Pesticide. Curfew is registered under FIFRA section 24(c) only for sale and use in the states of AL, FL, GA, LA, MS, NC, SC & TX. 
Curfew may not be used or sold in Dade County, FL. Always read and follow label directions. T38-089-051 (06/09) DAS 010-60636

Yes…
  it’s that good.

Linda Satter (N. FL.)
phone: 770.252.1826 (office)
          404.435.3153 (cell)
email: LLSATTER@DOW.COM

healthy turfgrass relies on a healthy root system.

Curfew® soil fumigant quiCklY and effeCtivelY 
Controls turf-damaging nematodes.

Maureen Clark (W. FL.)
phone: 813.855.1673 (office)
          317.345.2691 (cell)
email: MCCLARk@DOW.COM

Your dow agrosciences representatives

Kevin Sheaffer (E. FL.)
phone: 908.303.3814 (cell)
email: kASHEAFFER@DOW.COM
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of Olde Florida Golf Club, and of golf courses in general.
Most golf course superintendents truly are environmental  

stewards; however, just “saying” that your golf course is 
good for the environment is no longer sufficient. Regulatory 
agencies and the general public continue to become more 
skeptical of the environmental attributes of a golf course 
and many hold a very negative outlook of golf courses. It is 
more important than ever for golf course superintendents to 
“walk the walk and talk the talk.” Being a certified ACSP golf 
course has enabled me to do just that.   
***

twenty six reasons to join  
the audubon Cooperative  
sanctuary Program
By  Tim Hiers, Senior Agronomist, The Old Collier Golf Club
There are a myriad reasons to join Audubon Internation-

al’s Cooperative Sanctuary Program and the bullet points 
below will illuminate some. Personal satisfaction and 
professional benefits are key factors for participating in the 
sanctuary network. 
When work is more satisfying it is usually more produc-

tive, and this can contribute to job security. The reduced 
risk of liability exposure, lost time due to accidents, 
negative financial consequences, and bad media coverage 
are benefits not easily demonstrated on paper until they 
happen. 
Participating in the ACSP adds another positive dimen-

sion to my job and gives me credibility when discussing 
environmental issues with activists groups, members, or 
government agencies; not necessarily because I am in the 
ACSP program, but because I have learned the language 
and I know how to integrate these applications (actions) 
into everyday golf maintenance procedures. Understand-
ing carrying capacity, mesic plants, interspersion, etc. are 
part of my daily routine, which in turn helps me manage 
our watershed, wildlife, and native plants to their highest 
value. And now the 26 bullet points:
•  Makes the job more interesting by  

expanding your horizons
•  Can enhance your resume and increase your chances  

of being hired at a particular club
•  Can reduce liability exposure to your  

operation (BMP’s can reduce fertilizer and pesticide  
applications, and improve storage and handling

•  Will make the golf course more interesting (contrast 
native to turf, additional wildlife, wildflowers, etc.) for 
golfers and your staff

•  Members may gain a new appreciation for what you do
•  Conserve water
•  Conserve electricity
•  Conserve fuel
•  Conserve pesticides
•  Conserve fertilizer
•  Conserve labor
•  Protect and enhance the watershed on your property
•  Recycle effectively (paper, aluminum, cardboard,  

clippings, waste, etc.)
•  Have access to all the experience acquired over the years 
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• Tifway   • TifSport  • Tifdwarf • TifEagle
• MiniVerde  • Celebration • Meyer Zoysia  

• Zoro Zoysia • Centipede Seed/Sod
• SeaIsle I • SeaIsle 2000 • SeaIsle Supreme

• SeaDwarf • Platinum TE

The Estero Country Club serves as an urban nature preserve.  
Photo by Shelly Foy.
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Would you like to make a fertilizer 
application without the cost of labor?

Irrigation
System

Nutrient Tanks 
in Containment Area

Suction
Line

Injection
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Flow
Sensor

Fertigation
Pump

Discharge
LineIrrigation

Pump Station

Controller

Proven formulations for over 30 years!
800 Trafalgar Court, STE. 320 Maitland, FL 32751

Tel: 407-682-6100 Fax: 407-682-6693  www.andersonsinc.com PNG - Southern Region
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from Audubon International staff and all the  
golf courses that are a part of the program

•  Increase the carrying capacity of the wildlife on the 
golf course and surrounds

•  Improve the image with the public in general
•  Improve relationships with the media, environmental 

groups, and government agencies
•  Attract new wildlife species
•  Reduce equipment inventory by increased efficiencies 

and reduced areas of irrigated and maintained turf
•  Reduce the chance of job burn out by adding another 

dimension of interest to your job
•  Provide an opportunity to mentor the next generation 

of golf course superintendents to be stewards of the land
•  Provide an opportunity to meet interesting people  

(ornithologists, botanists, etc.) and to gain some of 
their experience and knowledge

•  May help to ensure more practical regulations on golf 
courses, as various groups (agencies, etc.) learn the 
true benefits that golf courses have for the environ-
ment and local watershed

•  Can improve the overall golf experience, environment, 
and your job satisfaction

•  May actually help to reduce stress by drawing more  
of your attention to God’s beautiful creation

ConClUsIon
Florida golf course superintendents are  

fortunate to have so much statewide support of the pro-
gram from the FGCSA, the Florida Green and  our golf 
courses enrolled in the program, the 100-plus golf  courses 
now Certified Audubon Cooperative Sanctuaries, and vari-
ous environmental organizations, as well as state agencies. 
Over the last 20 years, the USGA has supported the ACSP 

both financially as well as through staff support. 
“This is a very valuable program for both golf and the 

environment and I am proud of all AI has been able to  
accomplish,” said Jim Snow, National Director, USGA 
Green Section.  In Florida, all of our Green Section staff is 
available to help you successfully implement this program 
on your golf course.  
Twenty years is a nice track record for any program.  It is 

time to join.  There is strength in numbers, and with your 
participation we are gathering valuable information we 
can relay both inside and outside our industry on golf ’s 
environmental sustainability.  Help us celebrate 20 years of 
success with the Audubon Cooperative Sanctuary Program 
by going on line at (www.auduboninternational.org) and 
joining the program today!
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Todd Lowe,  
USGA Senior Agronomist

Most golf courses are a blend of mani-
cured turf areas amongst areas trees, 
shrubs, and other landscape plants.  
Naturalized areas are important golf 
course features, as they not only benefit 
wildlife, but improve the overall golfing 
experience.  They provide habitat and 
food for a variety of birds and animals, 
which also provides golfers with a more 
fulfilling experience than simply chas-
ing a white ball around 18 holes of turf.  
It is not uncommon to see many differ-
ent types of birds, mammals and even 
reptiles during an average round  
of golf in our region.
It is thought by some well meaning 

golfers and even superintendents that 
naturalized areas can be installed to 
reduce maintenance costs.  While these 
areas can reduce many routine inputs 
like mowing irrigation, fertilizers and 
pesticides once established, they are  
not maintenance-free.  

Naturalized areas that are not peri-
odically weeded, pruned, or edged can 
take on an unkempt appearance that 
is unacceptable to most golfers.Out of 
play natural areas require less mainte-
nance, but areas that are adjacent to golf 
coursetees, fairways, and roughs are 
generally maintained to a higher level  
of aesthetic quality.  
Otherwise, succession occurs, where 

these areas can be overtaken by other 
plant species (weeds) and become 
overgrown over time.  Maintenance 
practices like weed control, pruning, 
edging, and even mulching should be 
considered when certain plants are 
selected and naturalized areas are in-
stalled on the golf course.  Maintenance 
practices in natural areas do not occur 
as frequently as those in manicured  
turf areas but they can be intensive.
Natural areas are important for both 

the environment and the game of golf 
and should be encouraged; but don’t  
be confused – these areas are not  
totally maintenance free.

Photo
3371-P1 Natural Area
Cutline: Installing natural areas is beneficial but cer-
tainly not maintenance-free. Photo by Todd Lowe

natural areas are not  
Maintenance-free
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www.RenownFungicide.com

©2010 Syngenta Crop Protection, Inc., 410 Swing Road, Greensboro, NC 27409. Important: Always read and follow label instructions before buying 
or using these products. The label contains important conditions of sale, including limitations of remedy and warranty. Renown™ is not currently 
registered for use in all states. Please check with your state or local extension service prior to buying or using this product. Daconil®, Heritage®, 
Renown™, and the Syngenta logo are trademarks of a Syngenta Group Company. Statistics cited from the 2009 study by SPC LLC.

Introducing Renown™ fungicide, the only
product to contain the active ingredients found 
in both Daconil® and Heritage®—the top 
two-selling fungicides in the golf market. The 
proprietary azoxystrobin and our fi nely milled 
chlorothalonil are optimally formulated into one 
economical, disease-fi ghting, high-performance 
machine. Azoxystrobin cycles systemically 
through the entire plant, from roots to leaf tips, 
while stick-and-stay technology holds our 
chlorothalonil to the plant surface. 

High performance is in our DNA. 
Well, technically it’s in our molecules.
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By Daniel Zelazek
Now that my final cover in the 

history books,  I would like to say it 
has indeed been a pleasure and an 
honor working with the editors and 
the superintendents of the FGCSA  
these nearly 30 years.
Funny to think I nearly didn’t take 

this job.  I had quit playing golf at 
the time and I was approached by 
my old buddy David Bailey about 
replacing as principal photographer 
when Harry McCartha retired.  In 
fact, I had given my irons away but 
Dave was persistent and Dan Jones 
thought my big camera might be 
ideally suited to the needs of the 
Florida Green.
So in the spring of 1981, Associate 

Editor Dave Bailey and I set off for 
Bay Hill.  Tim Hiers was there on 
that first photo shoot and gave us 
a lesson on how the game is really played 
and we photographed Jimmy Ellis putting 
on 18 along the railroad ties...yep, 18 had 
railroad ties for a wall in those days.  I 
had a bit of a problem with a reflection 
of a light and Mr. Bailey handled it quite 
capably by hiding in the trees and holding 
up a trash bag to block the light.
Right from the start I didn’t like lthe ver-

tical format, too restrictive for my style, so 
with Dave and Dan working the problem 
and a bit of behind the scenes help from 
Phil Gardner and Keith Longshore, the 
Lesco Company bought ad space and our 
fold-out covers were born in the fall of 
1983 and for the next 25 years our covers 
set us a part from virtually every golf 
publication in the country! 
It certainly wasn’t all fun and games. 

Sometimes great sacrifices had to be made.
Take Black Diamond Ranch.  I had 

wanted to incorporate the quarry holes 
and I had my buddy Paul pose on holes 14 
with 15 and 16 in the distance.  His outfit 
just wasn’t the right colour so I pulled the 
dark slide on my old Deardorff camera, 
cocked the shutter and walked down to 
the green and had Paul trip the shutter, 
putting myself on the cover. That’s the 
kind of sacrifice I’m talking about!   
Over the last 30 years the superinten-

dents have been awesome.  They were 
always willing to reset  a flag to the proper 
position, move a trap rake , build a lift or 
keep the staff off a particular hole to avoid 
tracks in the early morning dew.
However, there is one aspect where a 

good many of you failed miserably...and 
that is in regards to the weather I request-
ed. Chris Neff and Mark Kann, wipe those 
smiles off your faces. I’m taliking about 
you!  Torrential rain and dense fog are not 
ideally suited to large format photography.
When I was visiting Joe Pantaleo at Indi-

an Creek the wind was so violent it nearly 
blew my tripod and camera over.  At Greg 
Norman’s stunning Medalist Club,  I had 
to return seven times due to vast amounts 
of rain in 1995. Fortunately, I lived just 
down the road in West Palm Beach.
At the Fountains with Mike Perham, we 

had finished the afternoon views and had 
lined up a great image for sunrise, even 
marking our position on the tee with tees 
in the ground.  we arrived well before sun-
rise and were in position and as the sun 
rose and so did a bank of clouds, which 
stayed even with the rising sun for an hour 
and a half. 
Dave Bailey went with me to Jackson-

ville’s Marsh Landing for a shoot, and after 
the afternoon images were complete, we 
thought about getting a morning photo 

from the roof of the club house.  The 
dormant bermuda and the over-
seeded greens and fairways with the 
striping just perfect would have been 
spectacular.
However, a front moved through over 

night and the temperature plummeted  
to 27 degrees.  The following morning 
the entire roof of the club house was 
covered with ice.  You couldn’t climb 
on it much less set up a camera tripod.  
So we headed out to #3 which eventu-
ally was the cover image and as we 
stood around freezing with our winter 
coats on, a group of players from 
New York came to the tee with shorts 
on. “Hey guys, you know it’s freezing 
out? “ Nah,  this is a lot warmer than 
where we just came from,”  they said. 
“Ok, well, hit ‘em straight!”
But the most amazing effort on my 

behalf was done by Shane Bass, yes 
that very same past president, who was 
considerably younger  in those days. I had 
left West Palm for Tallahassee at 5:30 am 
for the six hour drive to the state capitol. 
At about 6 am, superintendent Gerri 
Bucheit called my wife to have me cancel.  
Too late. It was long before cell phone 
days.  Seems a sudden storm had dropped 
5 inches of rain on Tallahassee and the 
course was literally under water.
Next morning, assistant superintendent 

Shane Bass had the crew out in the dark 
repairing washouts that resembled that 
canyon in Arizona. Sweepers were getting 
rid of debris left from the receeding waters 
and by noon we made our first exposures. 
Thanks again Shane it was a monumental 
effort and it’s still appreciated all these 
years later.
Special thanks to Dan Jones for believ-

ing in me and also to Paul Crawford  and 
the Bailey brothers (Dave and Mike) and 
expecially to Joel Jackson, my partner for 
the lat 20 years or so.
And I can’t forget Dan Hall. After nearly 

30 years I have yet to decide who has the 
best back yard barbeque, Dan or my old 
buddies the Klauk brothers (Fred and 
Glen),  but that is a story in itself.
To one and all. Thanks for the memories. 

Daniel Zelazek,  The florida Green. 
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 thanks for the Memories

Daniel Zelazek. Photo by Joel Jackson
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 A PRE-EMERGENT 
LIKE NO OTHER

(innovative)

Apply less. Achieve more. 

New Specticle herbicide is here to provide you control of over 75 weeds. With its unique 
mode of action, Specticle offers unsurpassed residual control like you have never seen 
before. That means you can look forward to fewer applications, saving on labor costs. Plus, 
Specticle’s innovative chemistry uses up to 40 times less active ingredient, and that means 
40 times less product in the environment.  When it comes to superior control, other products 
just don’t compare. Get ready to achieve more with Specticle. For more information, visit 
www.BackedbyBayer.com/Specticle

Bayer Environmental Science, a Business Group of Bayer CropScience LP, 2 T.W. Alexander Drive, Research Triangle Park, NC 27709. 1-800-331-2867. www.BackedbyBayer.com. 
Specticle is a trademark of Bayer. Not all products are registered in all states. Always read and follow label directions carefully. © 2010 Bayer CropScience LP.

Specticle™ herbicide is here. Bringing you the new standard in 
pre-emergent grass and broadleaf weed control. 
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This issue of The Florida 
Green ushers in new year filled 
with changes, challenges and 
choices.
The changes closest to home 

begin with the Florida Green 
staff duties. Larry Kieffer, our 
long time Publications Man-
ager, would like to reduce his 
overall responsibilities with the 
production of the magazine. 
We would like for Larry  
 

to remain associated with the 
magazine because he has a 
wealth of writing, publishing 
and most importantly for us 
editing skills and knowledge.
He has helped make The 

Florida Green a highly re-
spected association publication 
for over three decades, so he 
has earned our thanks and the 
right to slow down to a pace 
that is more comfortable and 
still productive. This change 
brings Tim Lancaster on board 
to head up the graphics and 
layout responsibilities of the 
magazine. Tim lives in Temple 
Terrace near Tampa and is a 
free lance graphics designer 
and heads his own company, 
Lancaster Design.
Tim did the layout of the Fall 

issue while learning Larry’s 
production program for 
keeping track of the editorial 
content, advertisements and 
layout template. As Larry’s 
chief role shifts to editing the 
copy and getting it to fit into 
future layouts, Tim will be 
exploring new design looks  
to help us keep the magazine  
 

fresh and appealing.
In the Fall issue we said 

“Hail and Farewell” to Daniel 
Zelazek, who spent 29 years 
photographing the covers for 
the magazine. That job now 
falls to me and it has been 
a  real revelation of just how 
much work can go into finding 
just the right photos to capture 
the cover story courses. The 
number one factor of course is 
the weather and lighting con-
ditions. Daniel has certainly set 
the bar high, and I will do my 
best to follow in his footsteps.
Another change upon us 

is a new website, and kudos 
go to Jennifer as she stays in 
constant contact with Cyber-
Golf, our new web provider to 
develop our enhanced www.
floridagcsa.com site. She is 
determined to get us all on 
board with a universal “mem-
bers only” data base where 
members and chapter admin-
istrators can input and share 
information updates instantly 
and seamlessly. We are  
continually inputting more 
content into the various  
 

sections. An effective website is 
always changing, so bear with 
us as we fill the pages with 
information for your use.
The new year will bring 

challenges to individuals for 
job security and to the golf 
and turf industries in general 
with continued regulatory 
pressure on the use of water, 
chemicals and fertilizer. It’s one 
thing to challenge industry on 
their stewardship, but it’s quite 
another when those raising 
questions don’t listen to or 
act on the practical scientific 
solutions.
And that brings us to the 

choices facing us in 2011. We 
can choose to sit by and let 
activists run our businesses 
into the ground or we can 
choose to act. I suggest the 
latter choice is the only path to 
survival for golf as an industry, 
sport, recreation and social 
networking activity. There 
are enough people and facts 
to carry the day, but only if 
people will get engaged and 
participate.
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