


Proven innovation,
increased productivity,
superior resuits.

Core aeration is a vital step in your cultivation
program to keep your turf healthy, playable and
looking great. Unfortunately there never seems to
be a “good” time to aerate, especially when it comes
to fairways and other large areas. Fairway aeration

is a time consuming and labor-intensive task.

The new ProCore” 1298 large area aerator
combines proven coring head technology from
our ProCore” 648 greens aerator with new
innovations in durability to bring you the most

productive fairway aerator available today.

The ProCore 1298 design incorporates two
independent articulating coring heads that provide
the ground following capability of a walk unit,

at an incredible 98 inch aeration width.

ProCore’ 1298

WESCOJURF

WESCOJURF

Hector Turf
Deerfield Beach, FL

954-429-3200

Wesco Turf, Inc.
Sarasota, FL

941-377-6777

Wesco Turf Supply, Inc.
Lake Mary, FL

407-333-3600
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COVER STORY

A large stand of African sunflowers

screens the driving range practice area.
Several generations of young bald eagles have been born and fledged in the nest on the ~ The blossoms are at their biggest and best
18th tee. Photo by Roger Able. during the winter. Photo by Joel Jackson.

One of the bald eagles that has been
coming down in January to spend the
winter at the Lake Wales C.C. Photo by
Roger Able.

This leaning oak tree was left as a
reminder of the historic 2004 hurricane
season when Lake Wales was the
intersection of three storm tracks. The
club lost more than 500 trees in Hurricane
Charley. Photo by Joel Jackson.

One of the two families of Sandhill Cranes
that call the club’s fairways home. Photo
by Joel Jackson.

Grand Master Park, who flew in from of the Grand Master.” That may be an easy call for a guy

Korea just to judge me and four other Meanwhile the Lake Wales Country ~ with a 4th-degree black belt who can
candidates for advancement. It was Club thrives under the watchful eye focus his mind and energy on the task
both a very trying and yet educational of 24-year veteran Jim Rowland who at hand and respects his co-workers’
experience to be under the watchful eye  calls himself “a pretty laid-back” guy. contributions as well. ]
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From the people and companies that supply and service the

Lake Wales Country Club
FLORIDA POTTING SOILS PRECISION SMALL ENGINE
Frank Hardy & Bobby Ellis CO., INC.
(800) 683-7700 Chris Jones

GOLF COURSE SERVICES
Nick Rogers & Dick Rogers
(800) 741-8131

GOLF VENTURES
Will McClelland
(863) 670-3765

HARRELL’S FERTILIZER
Matt Gregg
(863) 698-4008

HIGHLAND GOLF, INC.
Dennis Crews

(863) 452-2215

Cell: (407) 947-6009
Nextel: 158*45162*2
WWW. precisionusa.com

QUALITY TURF
B.H. Fraser

(813) 781-7168

SOUTHEAST PARTNERS
Richard Kirkland
(863) 698-8328

WESCO TURF SUPPLY
Jerry Adams - Equipment
Roger Garm - Irrigation
(800) 393-3366
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PROFESSIONAL DEVELOPMENT

I Can’t Believe
They Are

Still Printing
Those Things!

OPINION By Luke Cella

I arrived at my office and sitting
there smack dab in the middle of my
desk is a brand new Yellow Pages. I
really don’t know what to do with it; my
kids don’t need booster chairs anymore,
I’ve no need for a doorstop, maybe I'll
place it under my monitor to make it
more ergonomically comfortable.

As I walk downstairs to recycle this
thing, it make me wonder if the skill of
alphabetizing will be lost with our kids?
Did you ever notice the street sign for
a park is a seesaw or, as we called them,
a “teeter-totter?” When was the last
time you saw one of those in a park? I
digress, but my kids don’t know what
that sign means now, let alone when
they’ll start to drive in ten years.

It is hard to imagine the changes
that we will see in the future, especially
when it comes to communication.

There is no doubt technology is
driving the way we communicate.

I recently attended a Strategic
Communications Committee meeting
at GCSAA headquarters a few weeks
ago. One of the challenges that GCSAA
faces (as well as MAGCS) is making
certain that the information they have
gets to intended audience.

The committee listened to a
talk by Dr. Max Utsler, an associate
professor at the University of Kansas
in the School of Journalism and Mass
Communications. (Dr. Utsler often
speaks at the Green Industry Show
and I would recommend catching a
talk or two of his.) The way we get
our information has changed and it
is really apparent with our children.
Long after speech was invented, maybe
200,000 years ago, but prior to the
printing press, someone may have
stood in the town square and shouted

announcements. Sometimes he was
shot (hence the line, Don’t shoot me

— I'm just the messenger) — Why do you
think Mercury was so fast? It wasn’t

to get the message delivered; it was to
get the hell out of there before he was
killed.

Once people were able to afford their
own books and later newspapers, they
could read the information at their
leisure. The radio was invented and
eventually took off, same with the king
of communications, the TV.

All of these formats and modes
of communication have one thing
in common — they all control the
information sent to you. The providers
dictate the time, the content and
method of delivery. I know when the
traffic will be announced on the radio
and often I find myself waiting to hear
it so I can flip the station to something I
like on my way to and from work. Many
of you know exactly when the extended
forecast will be played on the nightly
news and set your bedtime to it. Some
look forward to the daily newspaper
(although a quickly winnowing
minority) and read it cover to cover.

There is nothing wrong with these
methods of getting information. This
is how most of us grew up, it was the
world we knew and to a great extent,
still follow.

The difference between those coming
into the industry and us is the way
they get their information. We are used
to having it delivered to us. We wait
patiently for it, sorting through mass
marketing blitzes, recipes for eggplant
Parmesan, and methods to getting rid of
pet dandruff until the news segment we
want to see finally is aired.

The up-and-comers don’t do this.

If they want to know the weather, they
log on to a Web site and check it out
at that moment. If they want to know
a sports score, they don’t tune into a
radio station and wait for the sports
segment, they set up an automatic
text message alert on their phone that
notifies them of changes each inning.
They don’t have newspapers delivered
to them; they subscribe to RSS (Really
Simple Syndication) feeds that are
sent real-time and not printed six

The difference
between those
coming into the
industry and us is
the way they get
their information.
We are used to
having it delivered
to us. We wait
patiently for it...

hours prior. These kids hunt out the
information they desire and often have
it at their fingertips. It is how they were
brought up. They have no notion of our
methods.

Some of us are transitioning into
this realm of seeking out information.
Why do you think TiVos or DVRs are
so popular with those members of the
older crowd who have them? (TiVo or a
DVR is a method of digitally recording
TV shows and is way easier than setting
up a VCR to do it).

Those who use this method to
record and play back their TV shows
have gotten a glimpse of what it is like
to get information on your terms, not
the terms of the media providers. Ask
someone in your generation who has
one; they’ll tell you it has changed their
lives.

Some of us have gotten pretty good

The up-and-comers
don’t do this.... If
they want to know
a sports score, they
don’t tune into a
radio station and wait
for the sports; they
set up an automatic
text message alert
on their phone that
notifies them of
changes each inning.

36

THE FLORIDA GREEN




SUMMER 2008

37




PROFESSIONAL DEVELOPMENT

at navigating the Web. How many of you
have a weather Web site bookmarked?
By now, probably most have. But, how
many of you don’t think to look at your
computer when you need a weather
forecast? Maybe you still find yourself
heading into the shop just before noon
to hear what Skilling has to say about
tomorrow or the ten minutes he will
take to recap the weather you just lived.
It is OK; it is the world you know.

Imagine not using the radio to figure
out what the most popular song of the
day is or even knowing that songs are
played on the radio? (So much for the
weekly Top 40 Countdown.) That is
what is happening today — kids visit a
Web site to see and hear and download
songs that they like so they can hear the
song when they want to hear it.

Has one of your kids ever asked you
where you put the newspaper so they
could see what movies are playing at the
local cinema?

There is no doubt, methods of

...kids visit a Web
site so they can hear
the song when they
want to hear it... Has
one of your kids ever
asked you where you
put the newspaper so
they could see what
movies are playing?

communicating will continue to change.
The question that begs an answer is,
“How will the information we seek
change us?” One of my favorite places

is the public library. Each shelf contains
hundreds of places to go, and one really
cool thing is they’ve arranged content by
whether or not it is true. If I have grown
up always seeking specific information,
how will my mind broaden? How will

I develop interests? How will I think

of new things to invent, how will I

improve the world around me? Maybe
my liberal arts background thinks the
top ten delivered back by Google is too
controlled and narrow.

There is no doubt the associations
are in a state of flux with our
communications. We want to make
sure we are still reaching all of our
members. MAGCS has taken the lead in
going paperless, and I feel it is a good
thing. One day, (I may not be around
to see it), we may not print On Course
and I've got to think that will be OK
too. I do know something will take its
place because we not only need to share
information but we have to challenge
our minds as well.

I’ve got a taste for some eggplant
Parmesan and I really don’t know why.

EDITORS NOTE: Luke Cella is Executive
Director of the Midwest Association of
Golf Course Superintendents. This article
was reprinted, with permission, from On
Courrse, the association's magazine. 0
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A TifEagle green at the Loblolly Pines GC displaying its unusual “leaf blade
orientation.” Photo by Joel Jackson.

interview some superintendents, and

ULTRADWARFS AND SEASHORE PASPALUMS his article follows my interview with
Geoff Coggan over at Isleworth G&CC.

Geoff is new to TifEagle and here is
a re e what he found out when he took up

ultradwarf management a little over a

- 7 year ago.
e a r n I n g - Coggan said, “Thatch management

is the number-one concern. Once out of
control it affects everything for healthy

I saw a quote recently: “The only change grasses, you must also change plant growth from water penetration
thing worse than change is no change at methods. You will still mow, water, to the root to simple air/oxygen
all’” I guess there are a number of ways  fertilize, verticut and aerify, but there exchange. Thatch production is directly
to interpret the meaning contained in will be changes in how you do those affected by your nutrient management
the context of our topic. Here’s my two  things and why you must do them program.”
cents worth: differently. So I asked Coggan how much

We have been on a steep curve In fact, the past couple of years, 've  nitrogen he was applying. He said, “I
of courses converting to ultradwarf seen several courses opting to stay with ~ can’t give you a hard number right now.
grasses because of their tolerance to dwarf and selecting a couple of varieties It’s only been a little more than a year.
low mowing heights and better cold which have proven to be stable and I can tell you it’s constantly changing
tolerance. The early converts of course ~ not mutate. Contamination remains a as I learn the greens and get a handle
had the most to learn in the shortest real concern and your grass will only on how each green performs. I can
amount of time. One of the major be as good as the diligence in the sod tell you we are on primarily a liquid
justifications for switching was to plant ~ production fields... so stay with reliable ~ program and apply more organic-based
a grass not as susceptible to mutation companies with proven track records. granulars. We have to manage our
and off-type contamination as some Some management standards with pH levels with acid injection into the
of the older dwarf varieties. So with the new grasses are developing and, system. I’d say when we settle down, it
monostands in hand, it was off into if you are switching, it would pay will be in the 8-to-10-pounds-per-year
the brave new world. It is not going you dividends to call a neighboring range.
to be easy to compare and contrast superintendent who has been managing “You constantly have to work
ultradwarf with seashore paspalum, so I  the same grass you are considering and  this grass to keep it from getting
won’t even try. Each grass has its special ~ who has similar soil, water source, ph so thick and dense that water can’t
qualities and management needs. The issues, budget, member expectations, even penetrate. We do our heaviest
point is to understand that when you etc. I asked my friend Jim Walker to renovation in the spring as early as
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