
Its good looks sod major components hove 
something in common. They're easy tn see. 

Even when it's not dressed up, 

Jacobsen's new Tri-King™ triplex trim 

mower looks great. But don't take our word for it. 

Tilt the top fender and grill out of the way, and lift 

off the air intake cover. When you do, you'll see 

just how easy the Tri-King is to maintain. It's also 

easy to operate with responsive power steering, 

ASK ABOUT NO PAYMENT TILL JULY 

automatic 3-wheel drive, powerful 18 hp gas or 

19 hp diesel engines and the comfortable, new 

easy-on/easy-off operator's area. You'll get the 

highest quality of cut, and a choice of 72" or 84" 

cutting widths with 5-, 7- or 10-blade reels. For 

precise cutting around traps and flower beds, the 

84" model features a generous 10" overhang. 

KILPATRICK 
TURF EQUIPMENT 

NAPLES-(813) 333-8086 
FT. LAUDERDALE • (305) 792-6005 

A wide stance provides solid stability. Plus, you 

can switch from fixed to floating reels by removing 

a single bolt. Ask your Jacobsen distributor for a 

demonstration today, or call 1-800-727-JAKE. 

THE PROFESSIONAL'S CHOICE ON TURF. 

l/vwcau 
[TAMPA-(813) 621-3077 
I ORLANDO -(407) 291-1717 

JACKSONVILLE • (904) 448-8070 

TEXTRON 
Jacobsen Division of Textron Inc. 

http://www.jacobsen.textron.com 

A comfortable steering wheel and 
responsive power steering make 

maneuvering easy, even in tight quarters. 

A new, open layout with increased 
seat adjustment and added leg room 
makes getting on and off easier and 

operating more comfortable. 

Routine maintenance is easy. 
The top fender and grill tilt up 
and out of the way, and the air 

intake cover simply lifts off. 

Improved cutting height and hedknife 
adjusters ensure the highest quality cut 

and trouble-free adjustments. 

A full 25-percent increase in torque 
to the reels powers you through the 

toughest cutting conditions. 

http://www.jacobsen.textron.com


RainHBIRD 
G O L F I R R I G A T I O N 

Keeping the golf world greener.™ 

N U M B E R S E V E N G R E E N 

PEBBLE BEACH G O L F LINKS® 

Renovation by Rain Bird 
What do Pebble Beach 

Golf Links®, Cypress Point 
Club, Muirfield Village, 
Shinnecock Hills Golf Course 
and La Quinta-Mountain 
Course have in common? 
Irrigation renovation by Rain 

Bird. In fact, five of the TOP TEN* golf 
courses in the United States have 
all upgraded their irrigation 
systems in recent years with j 
state-of-the-art Rain Bird 
irrigation products. 

Whether you have a nine 
hole country club course or a world-
class tournament course, you can achieve 
excellent results by choosing Rain Bird irrigation products 
for your renovation needs. 

Each course presented unique challenges. That's 
why at Rain Bird, we offer a complete range of irrigation 

Reproduced by permission of Pebble Beach Company. 
* As rated by Golf Digest 1993. 

products: Irrigation Control Systems— MAXI® V, PAR, 
MSC satellites—and The Freedom System™, our newest 
wireless technology; remote control valves, both self 
cleaning and pressure regulating in brass or plastic; 
quick coupling valves; and your choice of DR impact 
drive or EAGLE™ gear drive rotors. 

In addition, Rain Bird won't leave you high and 
dry after the sale. Rain Bird's 

Technical Service staff, along 
with our worldwide network 

of distributors, assures 
you immediate after-sales 

service and parts availability. 

Before you choose an irriga-
tion system, consider Rain Bird. 

I T ' S T H E P R O D U C T O F C H O I C E . 

RAIN^BIRD. 
G O L F I R R I G A T I O N 

Boynton Pump & 
Irrigation Supply 
1-800-782-7399 



Grand National The Boulders Resort Gray hawk GolfCluh Four Seasons Resort Aviara 
/\uburn/Opeliha. AL Carefree. A Z Scottsdale, A Z Carlshad, CA 

Keystone Raneh Golf Course Jupiter Hills Cluh Lake Nona Cluh Pine Tree Golf Cluh 
Keystone Resort, CO Jupiter, FL Orlando, FL Boynton Beaeh, FL 

o 

The Best Courses In America Use Primo. Which May 

Reynolds Plantation Ivanhoe Cluh Bryn Mawr Country Cluh Glen Oaks Country Cluh 
Greensboro, GA Ivanhoe, IL Lineolnwood, IL West Des Moines, IA 

Lassing Pointe Golf Course Bethesda Country Cluh 
Union. KY Bethesda. M I ) 

A golf courses b lue s t asset is its grass. Fast 
greens, luxurious fairways, and thick roughs 
leave lasting impressions with every golfer. 

That 's why super in tendents at t he coun-
t rys best courses use Primo? It redirects tbe 

C1997 Ciba-Geigy Corporation, Turf and Ornamental Products. Box 

Pocjuoy Brook Golf Cluh Hièh Pointe Golf Cluh 
Lakeville, MA Williamsburg, MI 

growth ol grass, (or a thicker, more compact 
stand, more root mass, and ultimately, better-
looking grass. 

Plus, by eilectively managing turi growth, 
Primo reduces clippings and mowing time. 

JO, Greensboro, NC 27419. See us at GCSAA booth #1022. 



Explain H o w T h e y G o t To Be T h e Best Courses In Amer ica . 

The W,IJs Golf Club Interlacben Country Club Carmel Country Club Newton Country Club 
Prior Lake. MN EJina.MN Charlotte. NC Newton. NJ 

Monroe Golf Club Bent Creek Country Club The Dunes Gol/ 6c Beach Club Ding Cove Club 
Pittsford, NY Lancaster. PA Myrtle Beacb. SC Hilton Head Island. SC 

Wild Dunes Golf Links Colonial Country Club La Cantera Golf Club Stonebriar Country Club 
Isle of Palms. SC Fort Worth. IX San Antonio, TX Frisco, TX 

Stonebridge Country Club 
McKinney, TX 

Mount Snow Golf Course 
West Dover. VT 

I be ( treenbrier 
Wbitc Sulpbur Springs, VVT' 

Geneva National Golf Club 
Lake Geneva, M 

Which gives crews more opportuni ty to 
rebuild sand traps, tend to flower beds, and 
do all tbe otb er things tbat ma te good courses 
great. A n d great courses even greater. 

Join tbe leading superintendents across tbe 

count ry tha t bave made Pr imo 
an integral par t of tbe i r t u r i 
m a n a g e m e n t program. 
You'll he among some 
very good company. 

Primo 

For information, call / - 8 0 0 - 3 9 5 - T U R F . Primo' is a registered trademark of Ciba-Geigy Corporation. Important: Always read and follow label directions. 
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The Great Outdoors 
(407) 269-5004 
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Olde Florida Golf Club 
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Lake Region Y81CC 
(941)324-4678 

Paul l l lgen 
Glen Lakes G&CC 
(352) 596-3611 

Bob Klitz, CGCS 
(305) 480-8552 

Tom C r a w f o r d 
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WINTER 
1997 

FOREWORDS PRESIDENT'S, V I C E - P R E S I D E N T ' S MESSAGES 6 

President Dale Kuehner points out that winter not only marks the annual invasion 
of tourists and seasonal residents, it also marks a season of opportunity. VP Joe Ondo 
notes that asking questions of your peers is an excellent way to learn this profession. 

SPOTLIGHT DISTINGUISHED SERVICE, PRESIDENT'S AWARDS 12 

Paul "Crayfish" Crawford won the 1996 DSA and Clem Stewart was one of two to win 
President's Awards last year. 

OFFICIAL BUSINESS GCSAA NOTES, LEGISLATIVE UPDATE, W A T E R l 6 

Florida superintendents were present in several articles in a recent issue of GCSAA's 
Newsline. Lobbyist Mike Goldie sets the scene for the upcoming session of the 
Legislature. 

COVER STORY FROM BADLANDS TO GRASSLANDS 2 2 

Grasslands CC in Lakeland is a perfect example of how a golf course makes great use 
of once-barren, unproductive land. 

HEADS UP MANAGEMENT COMPANIES 41 

The mere mention of them too often strikes terror in the hearts of superintendents. 
They've been around for quite awhile and they're here to stay... and they have a lot 
to offer. 

HANDS ON COURSE GROOMING 5 2 

Mowing techniques, reel maintenance, "detailing" the golf course and a look at one 
course's overall grooming program fill up the peer-education section. 

RESEARCH FGCSA TURF RESEARCH UPDATE 63 
Chairman Kevin Downing discusses the FGCSA research program's funding sources, 
operations, coordination with the FTGA, and plans for incorporating research at the 
Envirotron in Gainesville and the research station in Milton. 

SUPERINTENDENT JOURNAL ETHICS, RUB O' T H E GREEN, TRIVIA 64 
Paul Dushane has a clear, consistent philosophy for adhering to the Code of Ethics. 
Randy Ashton offers some dubious honors. Turf Trivia offers another installment in 
the series of little publicized or overlooked benefits of turf — golf or otherwise.. 

AFTERWORDS REASONED RHYME, JARRELL, JACKSON 7 0 

Observations of the profession set to verse by Joel Jackson, dark clouds and silver 
linings by Mark Jarrell, and a new definition of "Tiger Tees" by Joel Jackson. 

About the use of trade names: The use of trade names in this magazine is solely for the 
purpose of providing specific information and does not imply endorsement of the products 
named nor discrimination against similar unnamed products.lt is the responsibility of the 
user to determine that product use is consistent with the directions on the label. 
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Here they 
come! 
Are you 
ready? 

P R E S I D E N T ' S 
M E S S A G E 

Dale Kuehner, CGCS 
President 
FGCSA 

Ready or not here they come! With 
the North getting cold weather and 
early snowfalls and Florida being 
mostly dry and sunny, this looks to be 
an excellent year for Florida golf 
courses. 

The fall has always been 
my favorite t ime of the 
year. The cool mornings, 
mild days, and the 
changing license plate 
colors say winter is 
approaching. This is the 
t ime of year when driving 
becomes a contact sport 
and shopping is a test of 
patience. 

Since the summer of '96 
was a picnic compared to 

the summer of '95, golfers will be in 
for a treat at their favorite courses. 

This winter will provide a lot of 
opportunit ies for continuing 
education. In February the GCSAA 
will be holding its conference and 
show in Las Vegas. This is an event that 
should not be missed. 

The conference allows 
superintendents to learn all the latest 
information and see the newest 
products for golf course management 
in one place. The FGCSA will be 
holding its state reception on Sunday, 
February 9. Look for more 
information in the mail. In March the 
South Florida chapter will be hosting 
its annual Turfgrass Expo in 
conjunction with the IFAS Field Day. 

This event showcases equipment 

f rom the major manufactures and 
allows you to compare them side by 
side at the Fort Lauderdale Research 
Station. The proceeds f rom this event 
support the research green at Fort 
Lauderdale. 

During April the USGA will be 
holding its regional conferences in 
West Palm Beach and Orlando. The 
USGA program is an excellent one to 
invite your greens committee 
chairman or club manager to attend. 

I am proud to announce that the 
state association has completed the 
GCSAA affiliation process. We 
received our certificate f rom the 
national after our November board 
meeting. By the t ime you read this, 
most if not all the local chapters will 
have also completed the affiliation 
procedure. 

This past November I had the 
pleasure of attending the Florida Golf 
Summit in Tallahassee. The meeting 
was sponsored by the Florida Sports 
Foundation and included people 
involved with every facet of the golf 
industry. 

I want to thank Tim Hiers for the 
excellent job he did at the economics 
and environmental roundtable 
discussions. We were able to meet a lot 
of important people at this event and 
hopefully were able to educate them 
about the importance of support ing 
turfgrass research. 

Only time will tell if we were truly 
successful. 



F O R D I N N E R , H E ' L L H A V E 

Y O U R 7 T H F A I R W A Y . 

F O R D E S S E R T , 
Y O U R J O B . 

Mole crickets can do a pretty good job of ruining your life. That's why we made it so easy to ruin theirs. 

With ORTHENE® TT&O. Not only is it the most powerful weapon against mole cricket infestation, it 

also controls the entire worm complex. And with quick re-entry, non-restricted use, convenient Water 

Soluble Packages, and the fact it doesn't have to be watered in like other insecticides - it doesn't waste 

your time. The Right Course™ program from Valent even donates funds for continuing technical improve-

ments in the turfgrass industry. For more information on ORTHENE TT&O, call 1 800 89-VALENT. 

Always read and f o l l o w label d i r e c t i o n s . © 1 9 9 7 Valent USA Corp . 
O r t h c n e i s a r e g i s t e r e d t r a d e m a r k o f M o n s a n t o C o . 



We are never too old to learny and one of 
the best ways to learn is to ask questions! 

Asking 
Questions 

F O R E ! 

In my eighteen-plus years of working 
in Florida, the one thing I've learned is 
to always ask questions. 

I have listened to and 
talked with a lot of 
people over the years 
who have said, "I 
wonder how he or she 
did this or that to their 
course, or why they did 
it." I have played a lot of 
golf courses in Florida 

and around the country. I also see things 
I might like to try at my club or at least 
learn more about. 

When I have a question, I try to make 
it a point to ask that person after I play 
the course at a chapter meeting or to call 
later to find out about whatever caught 
my eye. 

It could be a maintenance practice, a 
landscape planting or anything unusual 
that stood out while I played the course. 
I have been fortunate to work for and 
get to know a lot of superintendents in 
our profession who have helped me in 

Joe Ondo, CGCS 
Vice President 

FGCSA 

my career by sharing answers to my 
questions. 

A word of caution. Be careful about 
what you say if you see a fertilizer burn 
or sprayer mistake. Some people are 
reluctant to discuss the bad things that 
happen. If you mention you have had a 
similar problem at your club, then it 
might be easier to bring up the subject 
in conversation. 

There's another wrinkle to asking 
questions. I play a lot of tournament 
golf and I am often paired with 
members of various clubs. When they 
find out I'm a superintendent, they start 
asking why their superintendent does 
this or that. 

If it is a simple question about grass 
types or weed identification, then I'll 
answer. But, I always tell them to ask 
their superintendent why he maintains 
the course a certain way, or why an area 
is a problem. 

We are never too old to learn, and 
one of the best ways to learn is to ask 
questions! 

Some people are reluctant to discuss the bad things that 
happen. If you mention you have had a similar problem 

at your club, then it might be easier to bring up the 
subject in conversation. 



'ER NATURE AT HE 
The best and most 

responsible way to 

Fertigation Grade Bulk Liquids 
Enviro-Phos 
Enviro-Green Premium Fertilizers 

1 BioPro® Green and Tee Products 
' BioPro® Tuff Greens 
1 BioPro® Multi-Purpose 
1 1 2 - 3 - 9 Organic Granular 
' Micro Nutrients 

For help in selecting the 

best products and services, 

call Toro Liquid Ag. 

1 0 1 0 N.W. 15th Avenue 

Pompano Beach FL 33069 

1 - 9 5 4 - 9 7 1 - 0 0 2 2 

3 2 8 1 Metro Parkway 

Fort Myers, F L 33916 

1 - 9 4 1 - 3 3 2 - 5 5 6 5 or 1 - 8 0 0 - 3 7 5 - 5 2 7 4 

LIQUIDAG 



Total Commitment. 
Zeneca Professional Products. 
Committed to Innovative 
Turf Management. 

z eneca Professional Products is focused on 

meeting our customers turf management needs. 

As a vital part of a leading bioscience company, 

Zeneca Inc., we satisfy these demands by drawing 

from global resources that include 31,000 employees, 

7,000 scientists, and an investment of over $2 million 

a day in research and development. 

These resources, along with our total commitment 

to innovation and quality, allow us to deliver products 

that exceed customer expectations. 

Commitment to Quality. Recognized for efficacy 

and quality, our turf management products include: 

• FUSILADE® II Turf and Ornamental Herbicide-

Applied over-the-top for fast, selective control 

of major perennial and annual grass weeds, 

FUSILADE II saves you the time and expense 

of handweeding. 

• SCIMITAR® Turf and Ornamental Insecticide— 

An advanced pyrethroid for fast-acting control of 

insect pests at extremely low use rates. 


