For some, perfectlon IS
oal. For Jack Nicklaus
his crew, it's merelya
starting point.

As one of golf's legendary players and course
designers, Jack Nicklaus sets the pace for quality

play. To maintain his courses and his reputation,
he chooses turf equipment that does the same.

Jacobsen.

Take Jacobsen greens mowers for example.
A complete family of walk-behind greens
mowers offers the selection to match individual
green terrain and conditions for precise cutting
and striping.

The one and only patented Jacobsen Turf
Groomer® turf conditioner creates healthier
greens with improved playability.

And the Greens King™ IV with steerable
reels cuts smoother and cleaner than anything
on wheels.

Jacobsen equipment makes a noticeable
difference. Its one reason Muirfield Village Golf
Club is consistently rated #1 by the pros as the
best maintained course they play on the PGA
tour. And Desert Mountain, another Nicklaus-
designed course, is #1 on the Seniors tour.

In fact, Nicklaus recommends Jacobsen to
help keep all 131 of the courses he designed at
the top of their game...and at the top of “best
course” lists around the world.

THE PROFESSIONAL'S CHOICE ON TURE
SJACOBSEN
TEXTRON

Jacobsen Division of Textron Inc

The 18th Green at Muirfield Village Golf Club; Jack Nicklaus and Superintendent Mike McBride.




R ‘I” &B/Rp Keeping the golf world greener.™

GOLF IRRIGATION

What do Pebble Beach products: Irrigation Control Systems—MAXI®V, PAR,
Golf Links®, Cypress Point MSC satellites—and The Freedom System™, our newest
Club, Muirfield Village, wireless technology; remote control valves, both self
Shinnecock Hills Golf Course cleaning and pressure regulating in brass or plastic;
and La Quinta-Mountain quick coupling valves; and your choice of DR impact
Course have in common? drive or EAGLE™ gear drive rotors.

Irrigation renovation by Rain In addition, Rain Bird won't leave you high and

Bird. In fact, five of the TOP TEN* golf
courses in the United States have
all upgraded their irrigation
systems in recent years with
state-of-the-art Rain Bird
irrigation products.

dry after the sale. Rain Bird'’s
Technical Service staff, along
with our worldwide network
of distributors, assures
you immediate after-sales
service and parts availability.

Whether you have a nine- !
hole country club course or a world
class tournament course, you can achieve
excellent results by choosing Rain Bird irrigation products

for your renovation needs. &
Each course presented unique challenges. That’s k"” BIR px

why at Rain Bird, we offer a complete range of irrigation GOLF IRRIGATION

i Before you choose an irriga-
t|0n system, consider Rain Bird.

IT’S THE PRODUCT OF CHOICE.

Reproduced by permission of Pebble Beach Company.
* As rated by Golf Digest 1993,

Boynton Pump and Irrigation Supply Florida Irrigation Supply, Inc.
1-800-782-7399 1-800-940-8299



The next
1S yours

MAKE IT WITH AgrEvo

Experienced pros know. Mother Nature is a formidable adversary.
Pros who have mastered the turf & ornamentals game know a strong

opening won’t be enough to beat back the competition. They know when to
apply a strong offense or strong defense. . . when to strike quickly. . . when to
play the waiting game. Grounds management is complex. Climate, geography,

weeds, disease and the environment can affect your game plan.
When it comes time to make a move, experienced, grounds

managers rely on AgrEvo for a complete product line
of herbicides, insecticides, fungicides and fertilizers
— all designed to provide you with a strategic edge.
It's your move. Checkmate turf &
ornamental problems with knowledge,
experience and AgrEvo.

.

D AgrEvo

A company of Hoechst and NOR-AM

Specialty Products .
AgrEvo USA Company

Little Falls Centre One, 2711 Centerville Road
Wilmington, DE 19808

\

For further information contact your Florida representative.

West Coast East Coas
BRIAN MacCURRACH BOB HICKMAN
(813) 678-3100 (407) 831-8729
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IMPORTANT: Please remember 4 A )

always to read and follow caréfullyall label directions witen applying any chemical.

J
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...a lively
panel

discussion on
the media.

wtt

Scott Bell, CGCS
President, FGCSA

[ have taken a keen interest in the
tactics and spin that the radical so-called
environmentalists have used to
communicate with the citizens of our
nation. It is hard to
determine if it is centrally
controlled or if it is the
work of many different
factions coming from
different directions.

At the Poa Annua we had
a very informative program
that David Court put
together. The first three
hours of the program were a
lesson in media relations,
put on by Dow Elanco’s Issues Manager,
Terry Henderson. The program was
interesting and timely. The last hour
and a half, the class engaged in a lively
panel discussion on the media. The
panel consisted of three reporters
from the southwest Florida area.
One of the reporters was from a
local television station, another
reporter covered local news for a
local paper and the other person
was a local sportswriter. All three of
the reporters felt that they were fair
and that they tried to explore both
sides of an issue before they wrote
or aired a story.

Many superintendents in the
class had horror stories of
misquotations and misrepresentations.
Others did have positive stories of how
they were properly portrayed. This
brings me to my point, which is that
everyone has a particular view and
many people are not going to change.

Have you ever had an employee who

you felt was not carrying his share of the
work? I have. Every time that I would
confront one of these people, they
would respond by telling me that they
are one of the hardest workers on the
staff, and I should look at others who
they felt did not carry a fair share. I have
found the same to be true with
environmentalists and media. I recently
wrote a letter to the editor of an well-
known environmentalist magazine to
dispute the slant they gave golf courses
in one of their articles. I do not know if
it was published (I doubt it), but I did
get a reply. The reply was the same
untruths and environmentalist
packaging that they give many anti-golf
stories. I have seen enough of it that I
can recognize it by now. My letter had
no effect on the individual, and his basic
reply was, “the fact that golf is doing
environmentally favorable things proves
that it was hurting the environment in
the first place.”

In the May 1 edition of Sports
Illustrated, in the Scorecard section, an
article was written regarding the 25th
anniversary of Earth Day. The first
question that I had was why that
magazine was doing this story in the
first place.

The story lambasted the new
Republican Congress and, oddly
enough, the Clinton Administration, for
its lack of movement in the
environmental fields. What frustrates
me with stories like that is that no credit
is given to what has been done.

The mindset seems to be that the sky
is falling, and everything that is done

Please see Page 10
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Mole crickets. Fireants. Cutworms. Sod Ornamental Spray. It’s easy. It’s economical. It controls
webworms. Armyworms. Fleas. Chinch bugs. Wasps. = the broadest spectrum of tough turf pests. And best
Who knows what they could eventually do to = of all, it’s a heck of a lot better than the
your golf course? Exactly why you should protect S e alternative. For more information, call 1-800-
all of your greenery with ORTHENE® Turf, Tree & \\"' o 89-VALENT. Professional ProductsTeam %

Now in easy-to-use Water Soluble Pouches.

Abways reod ond follow label directions. © 1995 Volent U.5.A. Corp. ORTHENE is o registered trodemark of Monsanto Co.




FOREWORDS

d Golfisa
8 solution,

not a

problem

Greg Plotner, CGCS
Publications Chairman

In this issue I would like to share some
excerpts from comments made by Robert
Trent Jones, Jr. at the 1993 Green Section
Education Conference:

“...No one is quite sure when the term was
contrived. Perhaps it was back in the teens or
even before that, but many of our early golf
courses were called “country club.” These
early clubs and courses were located well out
of the inner cities — out in the
country. One reason they were
there was because golf not only
requires space, but they were
also there because of the envi-
ronment they provided for
members and players of all ages.

In those early days, you went
toyour clubinahorseand buggy
or, later,ina Model-T with your
clubs in the rumble seat. The
streets of the city were littered
with horse manure and, later,
with smoke-belchingautos. The
environments of the major
metro areas were not at all that
delightful and even today, some
say that our cities are no better.

But at that country club, all was bright and
beautiful. One hundred acres or more could
be found of green grass, white sandy bunkers,
and often a glittering blue sky. There were no
horse droppings, no smoke, no noise, no clut-
ter,no urgency, no problems...unless you con-
sidered a tough golf shot a problem.

With this in mind, we can say that “greens
keepers” can be thought of as early environ-
mentalists. They provided players witha place
to go to enjoy nature and the great outdoors.
These superintendents kindled the beliefs that
courses provide habitat for wildlife and green
spaces for all of us.

[sn’t it strange that the game that found its
earliest roots in environmentalism is often
attacked today by those who call themselves
environmentalists? Many of those peopledon’t
truly understand or appreciate the game of
golf. They see it as a giant club with privileges
not to be enjoyed by the populace; they see it
as a wasteful use of land and water; and they
see it as a residue of chemicals gone astray.

There are obviously some misconceptions
and misunderstanding here, and it is our mis-
sion to heal this void and to bring more true
understandingto these detractors and to make
them realize that we — all of us superinten-
dents — are true environmentalists.

This is not something new with us or with
the game of golf. Golf course superinten-
dents, with our absolute professionalism and
sharp attention to maintenance methods, pro-
vide the best, cleanest and most wholesome
environment we possibly can.

We must carry the message to these critics
that golf may once have been a game for the
well-to-do, but now it is played by everyone.
Take them out to our municipal courses. Let
them see the seniors, the women, the juniors,
the peewees and the handicapped who play
this game.

Let them see our strict adherence to tight
regulations on chemical use, whether it is
pesticides or fertilizer. Show them that we
follow the rules — we often do better than
what is regarded as standard practice.

We are what we have always been, with a
long history and thousands of golf courses to
prove it. We are dedicated environmentalists,
and we are getting better at what we do each
and every passing day!

So the message today is loud and clear. The
environmental movement is here to stay and
we are a major part of it. As devout and
dedicated as we have been in the past — we
can be even more so in the future.

The golfindustry demands that we be good
at what we do because there is no place for us
if we aren’t. We prove how good we are every
day, just as the golf pros do on the tour. Just as
those talented players have the best equip-
ment with which to play the game, we also
have remarkable tools and pieces of machin-
ery to help us with our work.

It is time for each superintendent, and all
others associated with the game of golf, to
stand tall and proclaim that golf is not an
environmental problem. Golf is an answer,
one of the best answers we have, to make this
world a better place in which to live, to play,
and to enjoy a clean and healthy outdoor
environment. Y
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LARGER BLUE FLAG

Iris versicolor

BOYNTON BOTANICALS

9281 87TH PLACE SOUTH e BOYNTON BEACH, FL 33437
(407) T37-1490 * (800) 642-1033  (407) 7389598 FAX




‘“The doomsdayers are never going to go away’

from Page 6

just makes our world worse. The en-
vironmentalists seem to take no
credit, nor do they give any credit, for
things improving. The environmen-
tal movement has been responsible
for many major victories and some
have been positive.

In the past 25 years, we have seen
the creation of the EPA at national
and state levels, the Clean Water Act,
and the Clean Air Act, as well as the
recycling of water, plastic, paper,
metal and other materials. The move-
ment has been, in my opinion, partly
responsible for the movement of
American factoriesand job out of our
country, thus resulting in a lowering
of living standards.

You may view some of the things
listed above as positive or negative,
but either way the environmentalist

movement has affected all of our lives.
I feel that they do not want to admit
thatany of thatis true, and they would
rather keep playing David vs. Goliath
and making America think that they
are a small group, a faint voice in the
wilderness, trying to save America
and mankind from itself.

We cannot rest on our current po-
sition that seems kinder to us than in
the past. Many environmental laws
are restrictive and cumbersome, but
we have learned to work with them
and accept the costs. Some laws were
necessary, and 25 years ago we had
some very polluted waters and air.
Much of that has been cleaned up to
safer levels, and we need to question
where the happy medium is.

The doomsdayers are never going
to go away, and we will never change
their minds. The best that we can
hope for is to get the people in the

middle to our side. Many people are
more skeptical of the environmental-
ists as they see costs associated with
the environment going up and they
see business handcuffed with regula-
tions.

Keep informing people and doing
positive things for our industry. Be
judicious in your chemical and fertil-
izer usage. We can improve our situ-
ation, but it takes all of us.

This is the last of my President’s
Messages. I hope that you enjoyed
them or that the messages at least
made you think of our industry. After
this past season, I think that it is evi-
dent that we all need to stick together
and help each other out.

Thank you for letting me serve, as
[ have truly enjoyed it. Support Greg
as you have me. Thanks to Marie,
Paul, Greg, Dale, Kevin, Donnie,
Debbie, Joe, Joel and my staff. ™\
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Atter you've done everything else right, why take short-cuts on course maintenance
with ag-grade fertilizers? Sunniland’s custom blends are formulated specifically for
your course. Uniformly granular, too, eliminating hazardous dust on the course, your
equipment, pools and members! The course will look superb and so will you. We
knew you wouldn’t mind if we cleared the air on course maintenance, so phone our

Duststorms Got Members Trading Carts For Camels?

Sunniland Golf Products Representative teday.

Post Office Box 8001 -

10

Sanford, Florida 32772-8001 -

i

SUNNILAND
CORPORATION

Phone (407) 322-2421 or (800) 432-1130
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