
At AmerAquatic, research on safer, more effective ways to manage water environments is a way of life. 
One result is our unique "spot treatment" technique: service when your lake needs it, rather than on a 

rigid schedule. Individual attention, monitoring and care of each lake. Science, experience and love of nature, 
working together to keep you "on course" to a balanced environment. For algae and weed control, fish stocking, 

aeration, lakescaping, mitigation, lake design and more, call AmerAquatic. Your lake's best friend. 

FLORIDA • GEORGIA • CAROLINAS 800-432-1349 
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Dedication ceremony 
Continued from page 10 

turfgrass research capability provided by 
the FGCSA's Otto Schmeiser Research 
Green at the UF/IFAS Research and Edu-
cation Center in Fort Lauderdale. 



Our commitment to 
your success continues 
with TURFGO products. 

As part of our continuing commitment to turf care professionals, 
United Horticultural Supply proudly features our own TURFGO * 
line of fertilizers, chemicals and turf seed. 

These top pros have discovered that TURFGO products are 
premium quality in addition to being environmentally sound. 

For example, TURFGO Dursban* 2 Coated Granules provide 
cost-effective, broad spectrum control of turf insects, including 
worms and crickets. It bonds tightly to 
plants and soil providing residual control 
that's hard to match. 

Also, TURFGO Dursban 2CG's active 
ingredient forms a vapor in the turf's micro-

climate, providing control even where sprays can't reach. 
Whatever your need, United Horticultural Supply has a 

product that performs as promised and is always in good 
supply. Call us at 1-800-457-0415 for more information. Horticultural Supply 

United 
* Dursban is a registered trademark of DowElanco 



Florida 2000 
symposiums 
help IFAS 
focus on 
shifting 
economy 
BY TOM BENEFIELD 

TOM BENEFIELD 

Dr. Terril Nell, chair of the UF/IFAS environmental horticulture department, at the IFAS Florida 
2000 Symposium in Fort Lauderdale 

The original mission of IFAS w a s geared to 
agriculture and production of agricultural 
commodities. The n e w mission is likely to 

take on an entirely n e w outlook. 

The first-of-its kind meeting was held 
at three locations around the state in late 
fall. These meetings were sponsored and 
provided by the administration of the 
Institute of Food and Agricultural Sci-
ence at the University of Florida. 

The focus of these meetings was con-
sistent with its title. To provide input to 
IFAS on the direction the people of the 
state of Florida think IFAS should be 
going. A mission if you will as to how 
IFAS may change its current goals and 
programs to better serve the citizens of 
the state. 

The necessity of these "town hall" 
meetings is prompted by the shrinking 
agricultural population of the state and 
the large urban sector which demands 
more attention. The original mission of 
IFAS was geared to agriculture and pro-
duction of agricultural commodities. The 
new mission is likely to take on an en-
tirely new outlook. 

The audience in Broward County was 
immensely diverse with all fragments of 
urban and rural society represented. From 
Home Economics educators, to Sierra 
Club members to grove and nursery op-
erators, everyone had time to state his 
case. 

A recurring theme was the need for 
more programs to provide help for those 
who are helping people on the most basic 
level of subsistence. Nutritional educa-
tional programs and job training pro-
grams in both large and small communi-

ties were asked for. Several of these speak-
ers talked of the successful programs al-
ready coming through IFAS and the need 
to enhance and enlarge them. I learned 
quite a lot from listening to these people 
who in their own environment were on 
the front lines working hard to make a 
difference in their communities. 

Other topics talked about were how 
IFAS could do better at their primary 
mission of helping agriculture. Issues of 
employee safety training programs ech-
oed around the room as well as requests 
for IFAS to restaff field and research po-
sitions lost in the last three years. 

The green industry spoke briefly on 
our relationship with IFAS through our 
funding activities. We stressed the need 
to keep this relationship ongoing and 
building on it. Our concerns on the much-
talked-about IFAS Broward County Re-
search Center land swap with Florida 
Atlantic University for a parking lot was 
discussed with UF President John 
Lombardi after the meeting. 

We stated our case for the need to 
keep the Broward County IFAS research 
facility in its present location. As we 
talked, he listened to us and nodded his 
head in understanding. We left with the 
feeling that we had gotten our point 
across. All in all, it was a very positive 
meeting with everyone getting a chance 
to share his views. 

My hat is off to President Lombardi 
and the administration at IFAS. Not ev-
ery university has an outreach program 
like IFAS. Not every school has the ability 
to do the things IFAS can do. But the 
University of Florida has this unique abil-
ity with IFAS to develop programs for 
which their citizens can share. I think the 
university took a tremendous step in 
sponsoring these "town hall" meetings. 
Showing insight and foresight, they are 
sending a message to the people of the 
state, saying they plan on doing their job 
as best they can, but they need our input 
and we thank them for that. 



... Mole Cricket Problem? 
Liquid Ag Systems introduces a new, safe 

and effective solution for Golf Courses. 

Proact 
With Six Major Advantages Over Any Other 

Control Method: 
1. More Effective Control 4. No Need to Close Golf Course 

2. Environmentally Safe Control 5. Proactive Pest Management 

3. Reduction of Chemical Usage 6. Improved Course Image 

Exclusively available with: 

Liquid fl 
stems, inc. 

Liquid Ag Systems, Inc... providing solutions for 20 years. 
For Mm Information Call: 1-800432-2249 In Florida • (303) 971-0022 Outside Florida 



Mountain Lake 
Golf Club 



A living page from 
the history of golf in America 
BY JOEL JACKSON, CGCS 

Viewing the Mountain Lake Golf Club is like looking at a 
history book of early golf course architecture in America. The men 
who fashioned the course from the wooded hills in Lake Wales — Seth 

J. Raynor, golf course designer, and Frederick L. Olmsted, Jr., landscape architect — 
were pioneering leaders in their respective fields. The book, The Golf Course, by Geoffrey S. 
Cornish and Ronald E. Whitten helps reveal Mountain Lake's unique place in golfs storied past: 

"In reviewing the history of golf course architecture it is possible to divide those who practiced it into three 
groups: those who provided the functional, inexpensive, layouts demanded by their times; those who 
constructed attractive, enjoyable golf courses that advanced the state of the art; and those who created superior 

Continued on Page 20 • 



NEW FOR 1994 NEW FOR 1994 

FACTORY DIRECT PRICES 
PLASTIC PUTTING CUPS 
PACKAGED 6 TO A CARTON 
18100S PRACTICE GREEN 
18200S REGULATION GREEN 

$2.75 
$3.25 

4 174" 
6" 

919S 
919-AS 

SOLID FIBERGLASS FLAG STICKS 
ALL PACKAGED 6 TO A CARTON 
30" STRAIGHT SMALL STICKS 
919S WHITE $6.00 
919-AS YELLOW $6.00 

T STRAIGHT 1/2" STICKS 
26900S WHITE/RED STRIPES $11.00 
26901S YELLOW/BLACK STRIPES $11.00 
26907S BLACK/30" WHITE BOTTOM $11.00 
26917S YELLOW/30" BLACK BOTTOM $11.00 
26927S WHT/BLK OLDE STYLE STRIPE $11.00 
26977S BLACK/30" YELLOW BOTTOM $11.00 
26987S YELLOW $ 9.00 
26997S WHITE $9.00 

8 STRAIGHT 1/2" STICKS 
26905S WHITE/RED STRIPES $11.50 
26906S YELLOW/BLACK STRIPES $11.50 
26908S BLACK/30" WHITE BOTTOM $1150 
26918S YELLOW/30" BLACK BOTTOM $11.50 
26928S WHT/BLK OLDE STYLE STRIPE $11.50 
26978S BLACK/30" YELLOW BOTTOM $11.50 
26988S YELLOW $ 9.50 
26998S WHITE $ 9.50 

T TAPERED 3/4" BIG STICKS 
26650S WHITE $15.00 
26651S YELLOW $15.00 
26652S WHT/BLK OLDE STYLE STRIPE $17.00 

8 TAPERED 3/4" BIG STICKS 
26600S WHITE $16.00 
26601S YELLOW $16.00 
26602S WHT/BLK OLDE STYLE STRIPE $18.00 

CUSTOM ORDER STICKS - 12 TO 30 STICKS 
PLEASE ALLOW 10 WORKING DAYS 
STRIPE PATTERN (ADD EACH) $3.00 
COLOR OF STRIPE (ADD EACH) $3.00 
NO CUSTOM CHARGE ON ORDERS OF 36 OR MORE 

26900S 
269015 
26905S 
26906S 

6 
26907S 
26977S 
26908S 
26978S 

26927S 
2Ó928S 

269I7S 
26918S 

26987S 
26988S 
26997S 
26998S 

26650S 
26651S 
26600S 
2660IS 

26652S 
26602S 

PHONE 
800-233-3853 
404-487-8095 

FAX 
800-277-7701 
404-631-3825 
P.O. BOX 2899 

297 DIVIDEND DR. 
PEACHTREE CITY 

GEORGIA 30269 



COLORS AVAILABLE: 
ALL FLAG STYLES 

NYLON GOLF FLAGS 
WHITE, NAVY, SILVER, RED, ROYAL, LT.BLUE, KELLY GREEN, 
SPANISH GOLD, YELLOW, BLACK, ORANGE, INTERNATIONAL 
ORANGE, BURGANDY, ECRU, AND TEAL. 

FLAG STICK POSITION INDICATORS AND PRACTICE PUTTING GREEN FLAGS 
PACKED 6 PER BAG 

ALL CUSTOM FLAGS HAVE 12 PIECE MINIMUM ORDER 

PLAIN $ 2.25 
NUMBERED $ 3.15 
PLEASE REPAIR BALL MARKS $ 2.75 
CUSTOM SCREEN PRINTED 

1 COLOR $ 425 
2 COLOR $ 5.25 
3 COLOR $ 6.25 
4 COLOR $ 7.25 

CUSTOM EMBROIDERED 
UP TO 6 COLORS $ 6.00 

CHECKERED PLAIN $ 6.00 
CHECKERD NUMBERED $ 6.75 
CHECKERED CUSTOM SCREEN PRINTED 

1 COLOR $ 7.75 
2 COLOR $ 8.75 
3 COLOR $ 9.75 
4 COLOR $10.75 

CHECKERED CUSTOM EMBROIDERED 
UP TO 6 COLORS $ 9.25 

TUBULAR OR GROMMET REGULATION FLAGS 14" x 20" 
PACKED 6 PER BAG 

ALL CUSTOM FLAGS HAVE 12 PIECE MINIMUM ORDER 
PLAIN $ 4.00 
NUMBERED $ 5.00 
CUSTOM SCREEN PRINTED MINIMUM 12 FLAGS 

8 3/4" 

6 " 

1 COLOR 
2 COLOR 
3 COLOR 
4 COLOR 

CUSTOM EMBROIDERED 
UP TO 6 COLORS 

CHECKERED PLAIN 
CHECKERD NUMBERED 
CHECKERED CUSTOM SCREEN PRINTED 

1 COLOR 
2 COLOR 
3 COLOR 
4 COLOR 

CHECKERED CUSTOM EMBROIDERED 
UP TO 6 COLORS 

PLAIN RANGE FLAGS 18" x 25" 
OPTIONS AVAILABLE - ADD PER FLAG 

OPTION E MERROW BORDER OF FLAG 
OPTION D SEW TWO FLAGS TOGETHER 

INCLUDES MERROW BORDER 
OPTION K SMALL DESIGN ADDED 
OPTION N 3" SCREEN PRINTED #'s 

$ 6.50 
$ 8.50 
$10.50 
$12.50 

$16.00 
$9.50 
$10.50 

$12.00 
$14.00 
$16.00 
$18.00 

$18.00 

$ 7.50 

$ 3.00 
$ 9.00 

$ 4.00 
$ 3.00 

PHONE 800-233-3853 404-487-8095 
FAX 800-277-7701 404-631-3825 

PO. BOX 2899 297 DIVIDEND DR. 
PEACHTREE CITY, GA 30269 



Landscaping at Mountain Lake was done by Frederick L. Olmsted, Jr. whose father laid out New 
York's Central Park. Note the use of native vegetation to frame the hole. 

History... serves to 
set the stage for 

the rich traditions 
and continuity 
embodied at 

Mountain Lake. 
The course has 

remained true to 
the original design 

with only minor 
alterations over 

the years. 

^ Continued from Page 17 

designs, often pioneering trends in the 
process. 

"Little credit has been given to the first 
group, the functional designers like Tom 
Dunn of Britain and Tom Bendelow of 
America. They provided scores of courses 
that enabled legions of newcomers to 
play the game. The second group consists 
of the accomplished designers, men like 
Wayne Stiles and Seth Raynor. They were 
masters of their craft, creating above-
average courses and occasional outstand-
ing layouts..." 

Mountain Lake certainly falls into the 
latter category. 

According to Cornish and Whitten, 
"Charles Blair Macdonald is credited with 
building the first 'classical golf course in 
America (at Southampton, on New York's 
Long Island... -ed.), one which would 
eventually compare favorably with the 
championship links abroad and serve as 
an incentive to the elevation of the game 

in America.' Before undertaking the 
project, he made careful studies of the 
site and demanded that only experts in 
their field be involved in the construction 
of the project. He hired local surveyor 
Seth Raynor to serve as construction en-
gineer. After eight years of planning and 
two years of actual construction, The 
National Golf Links of America was com-
pleted . Raynor proved to be so invalu-
able that he would construct all the 
courses later laid out by Macdonald." 

"Raynor constructed not only all of 
Macdonald designs, but he did some 60 
designs of his own. He became a designer 
in 1915, but was most prolific after World 
War I... He played the main role in re-
modeling the Chicago Golf Club, which 
had been credited entirely, but incor-
rectly, to Macdonald. Other Raynor origi-
nals include (Mountain Lake in 1917), 
the Country Club of Fairfield and the 
Greenwich Country Club both in Con-
necticut, and the Yeaman's Hall Club of 
Charleston, S.C.... Raynor was respon-


