Labeled for use-on golf courses and sod farms only
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Mainstay” 2G Joins the Ranks!

New formulation to help win the Battle of the Bugs!

Superintendents

now have a choice about
what to use to control
mole crickets, grubs,
chinchbugs, and other
important turfgrass pests:
LESCO Mainstay 2G and

Crusade 5G Granular
Insecticides. Both provide
excellent control of soil-
and surface-feeding
insects. Both have the
active ingredient fonofos,
a proven performer on
thousands of warm-
season courses and in
numerous university
trials. And both come in
an easy-to-spread granule
formulation that demon-
strates superior efficacy
from tee to green.

Granular Insecticide

5G

~

Mainstay 2G

insecticide

Your Choice

Crusade
at 60-80 Ibs./acre
or Mainstay
at 100-200 Ibs./acre

Both provide four to six
weeks residual control,
making them among the
most cost-effective
insecticides on the
market today.

Ask your LESCO

Sales Representative
about your new choice
in insect control:

Mainstay 2G

or
Crusade 5G Granular
Insecticides.

Call: (800) 321-5325
(In Cleveland, 333-9250)

LESCO, Inc. » 20005 Lake Road, Rocky River, OH 44116 * (800) 321-5325 « In Cleveland (216) 333-9250
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6800 NW 88th Ave
Tamarac, FL 33321
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You didn’t read it in the sports
section. But Fore fungicide
recently wowed course
superintendents in 17 states.
Put to the test, Fore showed it
was one of the hardest-hitting
broad-spectrum fungicides in
commercial turf care today. And
probably the most economical.

Beats more diseases
for the money.

On tees, greens, and
fairways, Fore proved it was
more than a match for 14 major
diseases. Including such well

known names as Brown patch,
Dollar spot, and Helmintho-
sporium melting-out.

And as superintendents in
17 states discovered, a treatment
of Fore costs far less than the
leading competitive fungicides.

No resistance
after 25 years.

A multi-site enzyme inhibitor,
Fore has been defeating turf
diseases for over 25 years.

And in all that time, not one
of those diseases has mustered
even the least resistance.

Holler Fore!
Even for Pythium.

Spray a reduced rate mixture
of Fore and Subdue (or Banol) -
and you can also gain improved
control of Pythium blight.

So if you're looking for a
proven broad-spectrum fungicide
to strengthen your program this
year — holler Fore! And duck
some of the high cost of turf
care at the same time.

HARS Y

*For information on trials and warranty, write: Rohm and Haas, c¢/o Bob Gordon, Independence Mall West, Philadelphia. PA 19105
**Limited warranty: Fore fungicide is guaranteed to control labeled turf diseases or your purchase price will be refunded



Carefully monitored trials® in these 17 states showed Fore controlled 14 major turf diseases.
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NOW
AVAILABLE
IN WET
FLOWABLE

TURF & ORNAMENTAL FUNGICIDE

GUARANTEED TO TEE OFF ON
MAJOR TURF DISEASES
OR YOUR MONEY BACK"*

Read and follow all label directions. Fore is a registered trademark
of Rohm and Haas Company. Subdue is a registered trademark of
Ciba Geigy. Banol is a registered trademark of Nor-Am

1992 Rohm and Haas Company
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We all
have to

get more
involved

President’s
Message

wi

Scott Bell, CGCS
President, FGCSA

nother year, another board,
another president. With
every year that passes, the

busier we get, life

The same can be said for
this association.

Because of the hard work
of all of the presidents and
boards who have preceded
the present officers, we all
have a large, healthy,
proactive organization that
works well as a team. Yet, it
is capable of drawing on
stellar solo performances when things
need to be accomplished.

Years ago, I was drafted into service
on the Treasure Coast board by two
golfing buddies, Mike Perham and Jim
Callaghan. As I rose through the
ranks of the Treasure Coast offices, 1
began to attend the state board
meetings. Looking back, we did not
have a research green, or a lobbyist,
or the present fundraising
capabilities, and Marie did not work
as many hours as she does now.

What we had were many dedicated
and forward-thinking individuals
who, like their predecessors, worked
hard to make this association what it
is today. I am so proud to be
president of this association, and I
look forward to serving this next year.
We have a full agenda to tackle and I
may need every member’s help to assure
that we succeed.

The first thing I would like to do is

congratulate Ray Hansen, our 1994

sometimes seems like a blur.

Distinguished Service Award winner.
Ray was instrumental in getting the
Otto Schmeisser Research Green built as
well as many other projects. I would
also like to congratulate The President’s
Award Winners, Lonnie Stubbs, Joe
Snook, Paul Nevers, Bill McKee, Lou
Oxnevard and Royce Stewart for their
lifetime service to the profession.

As we move forward, I see us all
having to get more involved. We are
currently fighting a battle against the
proposed Biodiversity Treaty. This
treaty was the result of the 1992 Earth
Summit. President Bush caught some
heat for not signing it in 1992. However,
President Clinton was more than happy
to sign it.

Our first objection is that, once a
worldwide treaty gets signed, it is hard
to break.

Second, this is an unfinished
document, not based on science. It will
be finalized by radical preservationists
and environmental organizations after
Congress ratifies the treaty. This is like
giving out signed blank checks.

In my opinion, the Biodiversity Treaty
could drastically reduce recreational
activity such as golf, boating, skiing and
racing, as well as slow down or stop
development of land used for housing
and agriculture.

Obviously, we would all be greatly
impacted. If you don’t like these types of
political issues, then consider what your
job and the industry means to you. I
think that it is worth contacting your
public officials. Think about the future

Please see Page 12
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On Course,
With The Proper Balancgz

14
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AmerAquatic keeps water environments in balance... clean, healthy and attractive. Our unique "spot treatment”
method solves small problems before they develop into big ones. Trust our technicians--experienced, state-
certified professionals--to manage your lakes safely and effectively. On course with the proper balance.

For algae and weed control, fish stocking, aeration, lakescaping, mitigation, lake design and more, call
AmerAquatic. Your lake's best friend.

FLORIDA « GEORGIA » CAROLINAS 800-432-1349

Duststorms Got Members Trading Carts For Gamels?

o

Atter you've done everything else right, why take short-cuts on course maintenance
with ag-grade fertilizers? Sunniland’s custom blends are formulated specifically for ﬂ
your course. Uniformly granular, too, eliminating hazardous dust on the course, your

equipment, pools and members! The course will look superb and so will you. We
knew you wouldn’t mind if we cleared the air on course maintenance, so phone our
Sunniland Golf Products Representative teday.

Post Office Box 8001 + Sanford, Florida 32772-8001 « Phone (407) 322-2421 or (800) 432-1130

SUNNILAND
CORPORATION
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Together
Everyone

Achieves

More!

Plotner’s
Page

Greg Plotner, CGCS

Publications Chairman

@

his is a saying that I came

across some time ago and it

has remained with me over
the years. It has a lot of merit to it.
Everyone in this profession
should be working hard
towards building the perfect
team.

Maintaining a
magnificent facility cannot
be done by one person.
Each and every crew
member needs to realize
that their individual efforts
combined into one
coordinated, unified effort
is what determines the
success of the team. Each person,
whether it be a turf chemical technician
applying a product or an operator

raking traps, must understand the

meaning of excellence and be willing to
work hard to achieve that level.

You, as a manager, must demand
excellence. At the same time, you must
be the most positive and enthusiastic
person you can be. Once that level of
excellence is achieved, you must reward
the team for its success.

Everyone likes to be a part of a
winning team. They know that rewards
come with success. You must build on
success by acknowledging the
determined efforts put forth by your
team. Reinforcing this positive attitude
can reap benefits for the club, its
members, and the employees.

Remember, when the course is in
good playing condition, the members
tend to be happy and when the
members are happy — everyone is

happy! \

“Everyone likes to be a part of a
winning team. They know that
rewards come with success.”

THE FLORIDA GREEN



With REWARD" herbicide,
there’s no waiting for it to
go to work.

Because REWARD is absorbed by
broadleal and grass weeds just
minutes after application. On
golf courses, around greenhouses
and nurseries, in right-of-ways —
wherever you have a weed prob-

lem. And because it works much

faster than Roundup and other
herbicides, REWARD can be used

in a lot more situations. Plus it’s

rainfast in only 30 minutes.

Her®!
G. usE 2 v T\A/ Rl i
e and “‘%cpgﬂt:ﬂ,.:é‘n&;';'é“::::bmw“ Aglrso with REWARD, there’s no
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wotrolling weeds without affecting
e :
.« Nori-target vegetation.

REWARD herbicide.
spectrum weed control without the

For broad-

wait — and without the worry.

For more information, contact
your distributor or call Zeneca
at 1-800-759-2500.

Always read and follow label directions
REWARD" is a trademark of a Zeneca Group Company

dup is a trademark of Monsanto Company

o] s unit of Zeneca Ir 3
Speendante Professional Products




TURF NEWS

The facts are in —
Golf courses add billions to economy
while occupying relatively small acreage

BY MARK JARRELL, CGCS

AND JOEL JACKSON, CGCS

What is your golf course worth? Ac-
cording to an Economic Impact Survey
conducted by the University of Florida,
your golf course contributes its share to
an $8.6 billion Florida turfgrass industry
each year! Golf courses contribute about
36 per cent of this total or slightly over $3
billion annually.

This total does not include other fac-
ets of the turf industry, only those associ-
ated with management of the golf turf!

The findings of this survey have been
long awaited by those who sought to
validate the economic importance of the
turfgrass industry to the state of Florida.
The turf industry is such a widespread
network ofindependent operationsit has
been treated like a stepchild compared to
cattle, citrus and other united agricul-
tural entities.

The numbers presented by Agricul-
tural Finance Professor P. J. Blockland,
the survey team leader, surprised even
the most veteran turf managers attend-
ing last month’s Florida Turgrass Con-
ference and Show held in Fort Lauder-
dale. Although these were only prelimi-
nary figures, Dr. Blockland does not an-

ticipate any major adjustments in the
final numbers.

The $3 billion represents the annual
cash expenditures for all labor, materials,

equipment and services utilized in the
maintenance of turfgrass. Professor
Blockland said that was the equivalent of
every working person in the state spend-
ing $1,635, or each resident spending
$667.

The 1,100 golf courses in Florida em-
ploy 15,079 full time and 1,800 parttime
employees. That compares to over
133,000 total turfgrass industry employ-
ees in the state.

Hysteria about the acreage consumed
by golf courses and their impact on the
environment are misplaced when it was
revealed that of the approximately 5 mil-
lion acres of turfgrass under maintenance
golf courses only occupy 149,000 acres.
Household residences account for about
3.3 million acres. Additionally, schools
(206,000 acres) and airports (163,000
acres) both maintain more acreage than
the nation’s leading golf course state.

Because golf courses are maintained
as a daily recreational outlet with high
performance expectations, they lead ev-
ery category in annual expenditures per

acreat $3,700, followed by sod producers
at $1,900 and residential lawns at $1,200.

Consequently, golf courses had the
biggest investment in non-land assets by
the end of 1991 with a figure of $7,300,
compared tosod producersat $1,300and
residential at $383. This survey hasshown
thatthe turfgrass industry employs nearly
three times the number of people work-
ing in traditional agriculture.

Theimportance of this survey is that it
brings to the attention of our legislators
the enormous impact the turfgrass and
golf industries have on the state. Law-
makers who are ignorant of these facts
can sometimes be misled by radical ele-
ments who portray golf as an elitist self
serving pastime. Instead, it has revealed
that turfgrass is a major factor in the
state’s economy.

Armed with this information, law-
makers can take a more educated look at
rules, regulations, and proposals that

unfairly attack and restrict such a now
proven valuable commaodity like the turf-
grass industry.

The turfgrass industry does not seek
special treatment, but it does demand a
level playing field with full consideration
for its financial as well as environmental
contributions to the health and wealth of
the state.

-
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