


LESCO fertilizer granules 
are formulated with a variety 
of phosphorus and potassium 
sources and are also available 
with iron, manganese and 
other micronutrients. 
LESCO Elite Turf Fertilizers 

This is the smallest particle 
size available and is designed 
for the most demanding turf 
management programs with 
turf cut below one-half inch. 
LESCO Elite Fertilizers 
provide 11 times as many 
particles per given area as the 
standard LESCO products. 

The Elite Fertilizers are 
especially well-suited for use 
on golf course greens and tees 
or fairways cut with light-
weight mowers. Particle size 
and density virtually 
eliminate mower pickup. 
LESCO Mini Turf Fertilizers 

The Mini Turf Fertilizers 
are designed for more de-
manding turf management 
programs with turf cut above 
one-half inch. They provide 
three times as many particles 
per given area as the Standard 
LESCO products. 
LESCO Standard Turf 
Fertilizers 

Designed for most turf 
management programs with 
turf cut above one inch, 
LESCO Standard Turf Fertiliz-
ers are produced in a wide 
array of analyses. 

For more information 
contact your LESCO Sales 
Representative or call toll free 
(800) 321-5325. In Cleveland, 
call (216) 333-9250. 

LESCO, Inc. 
20005 Lake Road 
Rocky River, Ohio 44116 
©1991, LESCO, Inc. 



AmerAtiuatic 
TOTAL LAKE CAPABILITY 

algae and aquatic weed control 
fountains, installation & service 

lake & littoral zone design 
fish stocking & breeding 
wetlands establishment 
floating weed barriers 
water quality testing 
silt/turbidity control 

lakescaping™ 
free surveys 

Serving golf courses and green spaces 
from Florida to the Carolinas 

Your lake's best friend. SM 
Florida Toll Free (800) 432-1349 

We understand 
the importance of 

a good mix. 
That's why it's important that you get to know Atlantic FEC. Because 

we provide a variety of specialty mixes and related products specifically 
formulated for the South Florida turfgrass industry 

Each turfgrass mix is delivered by Spyder equipped trucks in 
water-resistant paper or plastic bags. Bulk material is available in 

either normal size Killebrews or "small door" (24") Killebrews 
to accommodate your turf spreader. Drop trailers, sulfur coated 

potash, and new Micro Prill Greenskote, a quality putting 
green blend, also available 

Call us toll free at 1-800-432-3413 or visit us at 
18375 S.W. 260th Street in Homestead to find out how you 

can benefit from quality mix from the Atlantic FEC 
turfgrass professionals. 

Atlantic FEC 
Better Mixes Since 1923. 

©1990 Atlantic FEC 

Economical Bulk Loads 
or 

Convenient Bags 

Wood Stakes 
• SURVEYING 
• CONSTRUCTION 
• LANDSCAPING 
• FARMING 

DELRAY STAKE AND SHAVINGS INC. 
9 5 0 0 W . A t l a n t i c Ave. 

D e l ray B e a c h , F l o r i d a 3 3 4 4 6 
( 4 0 7 ) 7 3 7 - 6 4 5 8 

CYPRESS 
MULCH 



That twosome is Gator turf-type 
perennial ryegrass and Cobra creeping 
bentgrass. 

Gator is the elite, moderately dark 
green ryegrass that has exhibited superior 
heat and cold tolerance. It's a very erect, 
semi-dwarf, densely crowned variety 
which is widely used for durable permanent 
turf in the Northern U.S. and for overseeding 
dormant Bermuda grass in the South. 

Cobra has a semi-erect growth habit, is 
uniformly dark green and has shown 
unparalleled resistance to heat and other 
forms of environmental stress. It is highly 
recommended for greens, tees and 
fairways. Cobra was developed through the 
cooperative efforts of Rutgers University and 
International Seeds, Inc. 

((Seed - the Gift of Life"® 

I S inTERnRTionnii SEEDS, inc. 
P.O. Box 168 • Halsey, Oregon 97348 • Tel. (503) 369-2251 • Toll Free 1-800-445-2251 • TWX 910/240-5575 • FAX (503) 369-2640 

The hottest twosome in golf. 
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Lake Worth, FL 33467 
(407) 965-0046 
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Palm Beach Country Club 
P.Ol Box 997 
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Del Aire CC 
4645 White Cedar Lane 
Delray Beach, FL 33445 
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Directors 
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Valdosta CC 
(912) 241-2003 

Central Florida Joe Ondo, CGCS 
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(407) 671-1651 

Everglades Buddy Carmouche, CGCS 
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North Florida Brigid Braun, CGCS 
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Palm Beach John Gal lagher 
Boca Woods CC 
(407) 483-4855 

Ridge A lan Puckett 
Lake Region Y8cCC 
(813) 324-4678 

Seven Rivers Tim Sever 
Sugar Mill Woods Country Club 
(904) 382-2100 

South Florida Dale Kuehner, CGCS 
Colony West Country Club 
(305) 721-5980 

Sun Coast Talbott Denny 
El Conquistador Country Club 
(813) 775-9709 

Treasure Coast Scott Bell 
Bent Pine Golf Club 
(407) 567-9422 

West Coast Greg Plotner 
Tampa Palms G8cCC 
(813) 972-3375 

Staff 
Secretary Mar ie Roberts 

1760 NW Pine Lake Dr 
Stuart, FL 34994 
Phone: Days (407) 692-9349 

N E W S R O U N D U P FLORIDA GOLF SUMMIT REVISITED 8 

The Florida Golf Council recently brought together people who want to protect the 
industry from the expensive whims and poor ideas of legislators and bureaucrats. 
The only trouble is they are fighting the war with few course owners on their side and 
strained financial resources. 

SLOW PLAY - FAST PLAY WHAT MAKES THE DIFFERENCE 12 
Golf course design and maintenance can affect whether a course can move players 
through at a good pace or bog them down causing fewer rounds played. 

COVER STORY THE LURE OF THE WILDERNESS 16 
Wilderness County Club was the second golf course built in Collier Country. Now 
in that county there are more golf courses being built than any place on earth. But 
we doubt you'll find one in Florida that's any prettier than the course developed by 
Paul Frank. 

S P O T L I G H T BUD QUANDT HAS BEEN INVOLVED IN IMPROVING GOLF 2 2 

Even though Bud has been instrumental in incorporating changes in the golf 
industry, he still has a yearning for an earlier simpler time. 

H A N D S O N NORTH FLORIDA TAKES COLD SNAPS SERIOUSLY 3 0 

Continuing a serial feature on how and why golf turf is cared for, Carl Smith, 
superintendent at Lake City C.C. discusses how he and his colleagues keep turf 
healthy during the winter. 

A F T E R W O R D S GOLF COURSE MANAGERS DO BETTER T H A N OTHERS 3 6 

Golfers have set such high standards for their golf courses that maintaining these 
standards is difficult, expensive and sometimes impossible to achieve. Yet golf 
course superintendents "bat" far better than superstars in other sports endeavors. 

G R E E N W A R D W E T L A N D S DEFINITIONS GET SOME REVISION 3 0 

The feds have come up with a revised manual for identifying wetlands according to 
hydrology, vegetation and soil. Golf course developers and managers would be well-
advised to learn the latest. 

G R E E N S IDE U P SOME SUPERINTENDENTS ARE UNFAIRLY JUDGED 3 2 

It seems that even accomplished golfers can't understand the nature of the surface 
they're playing on. Editor Joel Jackson talks about nitpickers and tough critics. 
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PRESIDENT 'S 
MESSAGE 

Tom Benefìeld, CGCS 
FGCSA President 

For many years we superintendents 
have recognized the need for a strong 
lobby to represent us in Tallahassee. 
With conception of the Florida Golf 
Council and through its executive 
director, former Lt. Gov. Bobby 
Brantley, we have seen this lobbying 
process become a reality. But yet there is 

trouble in 
River City. 

The 
Florida Golf 
Council was 
envisioned to 
bring to-
gether all of 
the different 
facets of our 
industry to 
form one 
voice. This 
could be the 
most politi-
cally power-

ful voice in Tallahassee. 
We have probably the best man on 

the job that we could hope to ask for. If 
you wrote a job description for this 
position, you would be describing Mr. 
Brantley to a tee. The Florida Golf 
Council has almost all the key ingredi-
ents to be successful: it has the vision, 
the direction nad the right people. 

What it does not have is the mem-
bers. 

At this time a small segment of our 
industry that is financially carrying the 
overwhelming majority. It seems that 
private member-owned golf clubs feel 
they are immune to the regulatory 
climate and they don't need to support 
the council. This self-deceiving attitude 
will surely lead to problems that could 

Florida Golf 
Council 
deserves 

support 

well be the death of not only these 
private clubs — but the whole golf 
industry. 

It is sad to see the Council hard at 
work on issues such as taxes on club 
memberships and minimum spending 
for the benefit of all the clubs and only 
being supported by a few dedicated 
clubs and groups. 

It is time for the fence-straddlers to 
get get off their derrieres and get into 
the battle. Never before has the very 
existence of our industry been threat-
ened as it is today. Yet we see constantly 
an attitude of nonchalance from the 
very people, club members, who are 
going to affected the most. 

The FGCSA is convinced that the 
creation of the Florida Golf Council is 
the most important event to happen for 
golf s future in the last 20 years. We also 
put our money where our mouth is and 
have contributed $7,500 this year alone. 

We are thoroughly confused about 
club managers, club presidents and 
other elected private club officials not 
doing their part. For you see it is the 
club members who have the most to 
lose. The increased cost from new taxes 
and regulations will be paid by the club 
members. 

Club members have a vested inter-
ested to become involved — especially 
through their financial support. 

We must have this representation and 
if everyone does their fair part we will be 
successful. Pick up the phone and call 
the council at 904-893-9755. Talk to 
Bobby Brantley. We think you will see 
the Florida Golf Council is deserving of 
your support. 

Tom Benefield 



We Supply It, So 
You Can Work I t . . . 

FOR PRODUCT KNOWLEDGE, 
THESE EXPERTS SERVICE YOUR AREA. 

David Miller Central Florida 
Jim Sartain West Coast 
Bob Schroeter . North Florida 
David Cheesman S.E. Florida 
Shawn Zakany S.E Florida 
Jim Wells Central Florida 
Tracie Rodwell S.W. Florida 
David Barnes Central Florida 
Mike Ayer West Coast 
Marty Griffin S.E Florida 
Mike Miles West Coast 

QUALITY PRODUCTS FOR 
YOUR GOLF COURSE, ITS 
MAINTENANCE AND 
APPEARANCE. 
FERTILIZERS AND SOIL 
AMENDMENTS 
Lykes Agri Sales 
Ringer Turf Products 
Liquid Ag Systems Inc. 
Dakota Reed-Sedge Peat 

CHEMICALS 
Helena Chemical Co./Ag Resources 

SEED 
Pickseed West Inc./Ag Resources 
EQUIPMENT 
Club Car Carryall 
Daihatsu Hijet 
Florida Sprayers Inc. 
Crosley Trailers 
Easy Picker Driving Range Vehicles 
Douglas Rollers 
RedMax Reciprocators 
Rainjet Fountains 
Windfoil Sprayers 

ACCESSORIES 
Cylex Granite Signs 
Southern Screen and Embroidery Flags 
Standard Golf Co. 
Lewisline American Eagle 
Par Aide Products 
FlexStake 
Motorola Radius Radios 
DNA Sun Helmets 
Hammers Recycled Plastics 
Fox Valley Marking Paints 
Lundrain Drainage Material 
Spyker Spreaders 
Master of the Links Wood Products 
Hole-in-White (Cup Brightener) 
Clover Lapping Compound 

2582 OLD COMBEE ROAD 
LAKELAND, FLORIDA 33805 

1-800-330-8874 • (813)665-5800 • FAX 667-0888 
Ventures 

a complete line of golf course products 

Gol£ 



TURF NEWS 

ALSO 
Flor ida has more gol f 
courses a n d more 
gol f holes than any 
other state but it 
doesn ' t have the 
most golfers 10 

Go l f course design 
a n d maintenance 
pract ices are two 
factors wh ich heavi ly 
inf luence the speed 
of p lay 12 

The 6 3 r d Interna-
t ional Go l f Course 
Conference a n d 
Trade Show 
sponsored by the 
G C S A A is expect ing 
a record-breaking 
c r o w d to fill the N e w 
Or leans Convent ion 
Center, Feb. 10-17. 

12 

ROUNDUP 
Golf Summi t helps 
iden t i f y a p a t h y as 
ma jo r hurd le 

From comments by state officials and 
bureaucrats who addressed a Florida Golf 
Summit in Tampa, Oct. 3-4, golf courses 
soon could be on the receiving end of 
several broadsides from water manage-
ment districts and the Florida Legisla-
ture. 

The industry may be easy prey unless 
the Florida Golf Council grows and gets 
stronger. 

The council, a relatively new confed-
eration of people who believe in the posi-
tive economic value of golfing and golf 
courses, sponsored the Summit with 
hopes of finding ways to effectively unify 
and mobilize concerned people to go out 
and recruit others to join the cause. 

The summit, held simultaneously with 
the 16th annual Water Management 
Conference, heard ideas such as: 

• All golf courses should be forced to 
use "recycled water" (sewage effluent) 
and pay the entire cost of installing distri-
bution lines and pumping the effluent 
from the various public water facilities 
— plus pay a per gallon fee for using the 
recycled water. This notion was strongly 
voiced by David York, director of reuse 
for the state Department of Environment 
Regulation. 

• A proposal by Rep. Sandy Safley (R-
Pinellas County) to create a state water 
fee for all users of water at 10 cents per 
thousand gallons. Safley said his inten-
tion was that most users, including resi-
dential users and golf courses, would pay 
but agriculture would be exempted from 
about 90% of the fee. 

Apathy and inaction, especially among 
golf course owners, shows the industry 

Florida Golf Council Executive Director 
Bobby Brantley 

may not be able to prevent the financial 
and restrictive disaster it faces — unless 
things change quickly. 

Those conclusions were reached by 
many at the Summit. 

The Council, which hopes to effec-
tively lobby against unreasonable law-
writing by legislators and over-restrictive 
rule-making by bureaucrats, has been 
served by leaders such as Chairman 
Raymon Finch, owner of Emerald Dunes 
in Palm Beach County, and Executive 
Director Bobby Brantley, former state 
lieutenant governor. 

Even though there was concern about 
the slow response of many golf courses to 
join and support the council with mem-
bership fees, those present agreed to work 
hard to recruit new members and make 
the council work. 

Among those making the strongest 
defense of the golfing industry and its 
positive benefits for the state were FGCSA 
President, Tom Benefield (see Page 31), 
and Tim Hiers, an FGCSA past president 
and committee chairman for governmen-
tal affairs. 

Hiers was one of several individuals 
receiving special recognit ion from 
Brantley for his assistance and hard work 
over the past year — the first year — of 
the Florida Golf Council. ^ 
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Call for prices 
ana 

specifications 

Consulting 
services for 
paving and 
drainage 
problems! 

Contact 
Dell 

Haverland 

Border Cart Paths... Putting Greens... Flower Beds! 

GO AHEAD! 
Hake Your Best Shot. 

We've been setting the standards for 
Commercial and Industrial sand for 47 years. 

Choose from 80 different grades 
including the finest: 

• Greens Mix Sand • White Trap Sand 
• Choker Sand 

• Dry, Sterilized Top Dressing Sand 
• USGA Peagravel 

All our sands meet USGA Requirements 

For the best product and customer 
service, call one of our three Florida locations today. 

STANDARD SAND & SILICA COMPANY 

Post Office Box 36 
Hwy. 17 & 92 North 
Davenport, FL 33837 
Phone (813) 422-1171 
FAX (813) 422-8610 

JACKSONVILLE BRANCH 
600 East 8th Street 
Jacksonville Fl 32206 
(904)3560516 
FAX (904) 355-2022 

MIAMI BRANCH 
4101 N.W. 70th Avenue 
Miami, FL 33166 
Dade (305) 593-1430 
Broward (305) 524-5322 

Haverland Blackrock Corp* 
Boynton Beach, Fla. 

Office: 407/369-7994 Fax: 407/369-0535 
Excavating • Cart Paths • Drainage 



State ranks fifth in total number of golfers 
but is a modest 24th in resident percentage 

Florida has more golf courses and rec orded at public facilities. By the same 
more golf holes than any other state — token, it shows also that, on average, 
and its lead is widening — but it doesn't private club players play more often (24.6 
have the most golfers and the state's par- vs. 16.2 rounds per year) than do those 
ticipation rate — percentage of residents who play at public facilities, 
who play golf at least once a year—barely • Last year, the total U.S. golf popula-
makes the top half of the rankings, ac- tion increased by 3.6 million (14.9 per-
cording to the 1990 Golf Participation cent). Each segment experienced in-
Report recently released by the National creases as well: core golfers by 500,000 
Golf Foundation. (4.4 percent); occasional golfers by 2.5 

California has the most golfers with million (21.9 percent); and juniors by 
2.8 million, according the the biennial 577,000 (40 percent). 
NGF study. Florida ranks fifth with 1.37 • Hispanics comprise 2.5 percent 
million. (694,000) of the U.S. golf population, 

Minnesota leads the nation in partici- while blacks account for 2.3 percent 
pation: 21.2 percent — more than one (650,000) and Asian/Pacific Islanders for 
resident in five play golf. But only 12.3 0.7 percent (192.000). 
percent of all Floridians play the game, • Of the 2.8 million people who played 
putting the state 24th in participation. the game for the first time this year, 1.2 

Nationally, the total number of rounds million or 43 percent were women. This 
played in 1990 increased by 6.9 percent to compares to 1989 when 41 percent of all 
502 million. new players were women. 

"Core golfers"—those who play eight • Seniors (age 60 and older) constitute 
or more rounds a year — have increased a much higher percentage (22.5 percent) 
by 4.4 percent to 11.8 million. of core golfers than of occasional golfers 

The NGF segments the U.S. golfing (9.1 percent). In addition, although the 
population into three categories — core number of senior golfers is currently 
golfers, occasional golfers (those age 18 holding steady at approximately 3.9 mil-
or older who play fewer than eight times lion, they are on a decline as a precentage 
a year) and juniors (those age 12-17 who of the overall U.S. golf population... 14.1 
play at least one round a year). percent in 1990 as compared to 16.5 per-

Together these three segments total cent in 1986. 
27.8 million. Exactly half (13.9 million) • The national participation rate (per-
are "occasional golfers," 42 percent are centageofU.S. population that plays golf) 
"core golfers" and 8 percent are juniors. increased from 12.0 percent to 13.5 per-

"Of these three segments," says NGF cent in 1990. The highest rates are found 
Senior Research Director Mike Russell, among those in their 20s and 30s. Partici-
"the core golfer is undoubtedly the most pation in these two age gropus are 16.3 
important to the U.S. golf industry and percent and 16.2 percent respectively, 
economy. "One of the more intriguing statistics 

"Occasional and junior golfers are for 1990 is the 40 percent growth in jun-
important ot the golf industry not only ior golfers," noted Russell. "It prompted 
for what they already contribute to the us to undertake a follow-up telephone 
overall golf economy, but also for the survey of golf facilities and junior golf 
potential they hold for becoming core programs, and we discovered that there 
golfers." was indeed an upsurge in juionrs taking 

Other highlights of the report: up the game in 1990... especially among 
• Since 1986, rounds played have in- females." 

creased at an annual compound rate of The NGF's 1991 golf participation 
4.6 percent (from 418 to 502 million)... survey was conducted in January 1991 by 
participants at a ratge of 8.7 percent (from Market Facts Inc. of Chicago. A total of 
19.9 to 27.8 million). 58,292 individual responses were ob-

• As in prior years, the 1990 survey tained from more than 24,000 house-
shows that a majority (70.3 percent) of holds. 
the rounds played in the U.S. are being ^ 

Participation Rate 
Percentage of residents 

who play golf 

1. Minnesota 21.2 
2. Utah 21.0 
3. North Dakota 19.3 
3. Wisconsin 19.3 
5. Wyoming 17.4 
5. Iowa 17.4 
7. Idaho 17.0 
8. Michigan 16.9 
9. Illinois 16.0 
10. Ohio 15.3 
11. Nebraska 15.0 
12. Colorado 14.5 
13. Massachusetts 14.3 
14. Kansas 13.8 
14. Indiana 13.8 
16. Arizona 13.7 
17. New Mexico 13.6 
17. Montana 13.6 
19. Washington 13.4 
20. Nevada 13.0 
20. South Dakota 13.0 
22. Oregon 12.9 
23. Connecticut 12.8 
24. Florida 12.3 
25. California 11.8 
26. Missouri 11.7 
27. Vermont 11.6 
28. Kentucky 11.1 
29. North Carolina 11.0 
29. New Jersey 11.0 
31. New York 10.9 
31. Rhode Island 10.9 
33. Pennsylvania 10.8 
33. Maine 10.8 
35. Texas 10.5 
36. Maryland 10.0 
36. South Carolina 10.0 
38. Oklahoma 9.6 
39. Georgia 9.5 
39. New Hampshire 9.5 
41. Virginia 9.4 
42. Delaware 9.3 
43. West Virginia 8.8 
44. Tennessee 8.5 
45. Alabama 7.9 
46. Louisiana 5.6 
46. Arkansas 5.6 
48. Mississippi 5.3 
49. Dist. of Columbia 4.0 




