
It's amazing what an architect 
can do with a fertile mind... 

And a little 
bit oT muck 

Recipe for 
Weston Hills: 
smear 1 
million cubic 
yards of 
muck over 
150 acres of 
limestone. 
Shape. Run 
3 0 y 0 0 0 linear 
feet of 
corrugated 
plastic drain 
pipe and 
install 1800 
irrigation 
heads. Cover 
with 9 inches 
of dredged 
sand -
1 5 0 y 0 0 0 cubic 
yards. Plant 
bermudagrass. 
Add water 
and stir. 

BY B R A D L E Y S. K L E I N 
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t the official opening of 
• Weston Hills C.C. last No-

vember, a visitor came up to architect Robert Trent 
Jones, Jr. "Nice piece of rolling terrain, Bobby," he 
commented. "How'd you find it?" 

The globe-trotting son of the world's most famous 
golf designer turned and smiled. "You should have 
seen this place a year ago," he said to his anonymous 
admirer. 

Now Bobby can allow himself to look back with 
pride. His first work in Florida has been a commer-
cial and critical success. 

The course, at the intersection of routes 1-595 and 
1-75 at the far west 
edge of Fort Lauder-

dale, is the 
centerpiece 
of a 4,000-
acre busi-
ness and 
residential 

project 
u n d e r 
d e v e l -

Bobby Jones, 
foreground, chose his 
very famous father's 
backyard for his first 
golf course in Florida. 

ment by Arvida/JMB Partners. When members of 
the Robert Trent Jones II Group first arrived on site 
in 1988, they found a plot of land that looked suspi-
ciously like a swamp. The land ran at an elevation of 
4 feet with water sitting at two feet. 

"Instead of listening to the land, here we had to 
create it," says Bobby. 

Over the years, Robert Trent Jones, Jr. has listened 
to a stunning variety of land types. Along the way, he 
has also sung a few distinctive tunes of his own. Never 
one to be accused of modesty, he has skillfully uti-
lized one of the fastest and most inventive minds in 
the trade. 

The result has been a body of work encompassing 
100 completed projects in two dozen states, 20 coun-
tries, and five continents. Another 40 courses are in 
various stages of planning, construction or grow -in. 

He has four project designers, a support staff of 
eight, and some 40 people working for Greenscape 
Ltd., an affiliated construction division. 

Bobby logs over 150,000 miles per year in the air, 
and his phone bill alone entitles him to AT8cT stock. 

He was born in Montclair, NJ, the eldest son of 
Robert Trent Jones, Sr. His younger brother — by 
two years — is Rees Jones. One can only imagine the 
competitive pressures in such a household. 

Bobby spent many a youthful day on a tractor or 
bulldozer in the company of his father, but by the 

time he enrolled at Yale in 1957, he had 
decided to head off in another direc-
tion. He took his degree in American 

^ ^ Studies, and then spent one unhappy 
year at Stanford Law School before 
returning to the family fold as an as-
sistant to his father. 

He gradually assumed responsibil-
ity for his father's practice through-
out the Western U.S. and the Pacific. 

Bobby gained the attention of the 
golf world through his collaboration 
with his dad on the South Course at 



Silverado C.C. in Napa, California. He 
gained a foothold in Japan in the early 
1970's through several projects with his 
father, and in 1972 he left the fold to create 
his own company, Robert Trent Jones II 
Group. Initially the company confined it-
self to the Western and Pacific realms, but 
with the internationalization of the golf 
boom in the last few years his company, like 
many others, has gone worldwide. 

Jones is a naturalist by temperament, a 
firm believer in environmental integrity. In 
preparation for his many projects in Japan, 
he read widely on the philosophical foun-
dations of Japanese gardens and landscap-
ing. He has also done striking work in the 
mountainous terrain of the Rockies: Sun 
Valley G. C. in Idaho, Arrowhead G.C. in 
Colorado, and Jackson Hole Golf and Ten-
nis Club in Wyoming have all been routed 
through rugged country. 

At Sugarloaf G.C. in Maine he has cut an 
astonishingly bold run along the banks of 
the Carrabassett River, with massive for-
ested peaks looming in every direction. 

At Cape Schanck, two hours south of 
Melbourne, Australia, he has built two 
courses, one public, the other private, that 
wend their way over a massive dune that 
sits atop the Bass Straits. 

And in conjunction with Tom Watson 
and former USGA president Frank "Sandy" 
Tatum, Bobby transformed a neglected sand 
mine in Monterey, California, into the Links 
at Spanish Bay. Through cooperation with 
the California Coastal Commission, the 
course now serves as something of an ex-
perimental station for dunes reclamation 
and the cultivation of seaside grasses. 

Jones recently served as president of the 
American Society of Golf Course Archi-
tects, where he oversaw a year-long series of 
panels and a conference in 1990 — held at 
Spanish Bay — devoted to environmental 
soundness and water quality management. 

Perhaps his single most famous creation 
is the flowerbed hole — the par-three 16th 
at SentryWorld in Wisconsin, where 90,000 
geraniums and marigolds create a dazzling 
scene. 

Whether at the drawing board or in the 
field, Bobby is concerned to maximize the 
beauty of a golf course, even when that 
requires a certain artifice. 

Jones' talents are not exhausted by his 
design work. He is, for instance, politically 
engaged — rare for a golf businessman. He 
was appointed by President Carter to serve 
on the U.S delegation to the Conference of 
Security and Cooperation in Europe that 
met in Madrid in 1980. He has championed 
the cause of liberalization in the Soviet 
Union, and his own personal commitment 
to detente has been in the form of long 
protracted negotiations towards his build-
ing the Nahabino Golf Course in Moscow. 

With all his worldwide activities, how-
ever, Bobby Jones, Jr. has been no stranger 
to the Fort Lauderdale area. Though Weston 
Hills is his first course in the state, he has 
spent many weekends and winter months 
at Coral Ridge C.C., the Fort Lauderdale 
facility built and owned by his father. 

Southern Florida is legendary for its lack 
of elevation changes. How then, did Jones, 
Jr. and project designer Gary Linn manage 
to create such an interesting landscape for 
Weston Hills? 

The answer is Muck Mountain, one mil-
lion cubic yards of choice fill that had been 
dug out of the lakes and home sites and 
then unceremoniously dumped in the 
middle of the would-be golf course. 

The construction plan was simple: take a 
convoy of D-9 bulldozers and smear the 
muck over the underlying limestone. After 
the fine feature shaping, run 30,000 linear 
feet of corrugated plastic drain pipe. Install 
a Rainbird Maxi-5 irrigation system with 
1800 heads over the 150 acres. Then cover 
the entire golf curse with a 9-inch layer of 
dredged sand — 150,000 cubic yards in all. 
Finally, call in Southern turf, of Tifton, 
Georgia, to grass the course — Tifdwarf on 
the greens, 419 bermuda on everything else. 
Add water and stir. 

Presto, a great golf course. 
Course superintendent Bob Drake was 

brought on board in May 1989, just as 
Muck Mountain was being massaged into 
rough shape of fairways and mounds. He 
had earlier worked with architect Karl Litten 
on several projects, and found Bobby Jones, 
Jr. easier to work with than he had antici-
pated. 

AquaGro® 
Advantage 

Advantage is AquaGro® 
soil wetting agent molded 
into a solid pellet. Instead 
of syringing with plain water, 
pop an AquaGro Advantage 
Pellet into an applicator 
and quickly move water into 
the rootzone. 

1AQUATROLS 
The Water Management People 

1-800-257-7797 

• Touch up problem spots easily. 
•Turf safety in any weather. 

Available from your AquaGro 
distributor 

The Advantage System 
AquaGro Advantage Pellets 

AquaGro Advantage Applicator 



We Supply It, So 
You Can Work I t . . 

FOR PRODUCT KNOWLEDGE, 
THESE EXPERTS SERVICE YOUR AREA. 

David Miller Central Florida 
Jim Sartain West Coast 
Bob Schroeter North Florida 
David Cheesman S.E Florida 
Shawn Zakany S.E. Florida 
Jim Wells Central Florida 
David Barnes Central Florida 
Mike Ayer West Coast 
Marty Griffin S.E. Florida 
Mike Miles West Coast 
Tracie Rodwell S. W. Florida 

QUALITY PRODUCTS FOR 
YOUR GOLF COURSE, ITS 
MAINTENANCE AND 
APPEARANCE. 
FERTILIZERS AND SOIL 
AMENDMENTS 
Lykes Agri Sales 
Ringer Turf Products 
Liquid Ag Systems Inc. 
Dakota Reed-Sedge Peat 

CHEMICALS 

Helena Chemical Co./Ag Resources 

SEED 
Pickseed West Inc./Ag Resources 

EQUIPMENT 
Club Car Carryall 
Daihatsu Hijet 
Florida Sprayers Inc. 
Crosley Trailers 
Easy Picker Driving Range Vehicles 
Douglas Rollers 
RedMax Reciprocators 
Rainjet Fountains 

ACCESSORIES 
Cylex Granite Signs 
Southern Screen and Embroidery Flags 
Standard Golf Co. 
Lewisline American Eagle 
Par Aide Products 
FlexStake 
Motorola Radius Radios 
DNA Sun Helmets 
Hammers Recycled Plastics 
Fox Valley Marking Paints 
Lundrain Drainage Material 
Spyker Spreaders 
Master of the Links Wood Products 
Hole-in-White (Cup Brightener) 
Clover Lapping Compound 

2 5 8 2 OLD COMBEE ROAD 
LAKELAND, FLORIDA 3 3 8 0 5 

1-800-330-8874 • (813)665-5800 • FAX 667-0888 Golf Ia Ventures 
a complete line of golf course products 



"He listened to me," recounts Drake. 
"Maybe he didn't follow all the advice I 
offered, but he certainly paid attention." 

For their part, both Jones and Gary Linn 
express admirat ion for Drake's work 
throughout. 

Says Bobby, "We'd always ask him, can 
you mow this?" 

As a result, says Drake, "the golf course is 
a little bit easier to maintain than what I 
first expected. Instead of fly-mowing trap 
faces, I can use a self-propelled 21-inch 
mower with a two-cycle engine for the job." 

As for design approach, acknowledges 
Drake, "Bobby is definitely golf-course ori-
ented. He wouldn't compromise his design 
to facilitate the homes." 

Indeed, the success of Weston Hills is 
that the course fits into the community 
without having given itself up to frontage 
lots. Internal space for golf was created 
through double fairways and generous set-
backs. 

The par-72 course plays to 5,354 yards 

from the red tees and can be stretched to 
6,989 yards from the gold. The greens — 
averaging 6,500 sq. feet are generous enough 
to accommodate the fickle winds. 

Drake maintains the putting surfaces at 
.130 inch, walk-mowing them four days a 
week and ride-mowing them the other three 
days. The tees are also spacious, running 
from 6,000 to 10,000 sq. feet per hole. 

Concrete cart paths run the length of 
each hole, though Bobby has also designed 
the course to be walkable. Tunnels, for 
instance, linking sections of the course are 
graded at level whereas vehicular roads have 
been elevated. 

Jones is a fervent believer in dry firm turf. 
"We're after the lean and mean look," he 

says. That's important in a region where 
torrential showers are common. Drake 
claims that the course "can easily take an 
inch of rain at 4 p.m. and open the next 
morning with no problems." 

There's a definite rhythm to the golf 
course — a Robert Trent Jones, Jr. trade-

mark. No water comes into play on the 
opening holes of each nine, but then things 
get tough as the watery graves progressively 
intrude upon each hole. 

The ninth and 18th holes return in grand 
style to the clubhouse. They share a sprawl-
ing double green, reachable around the 
respective sides of a lake that divides the 
two fairways. 

The once-barren site is now home to 
palm, ficus, and oaks. What used to be 
sandy wasteland has been planted with 
fountain grass and fakahatchee. It's hard to 
believe that such rolling, golf ground has 
been built upon land that not long ago was 
featureless. 

But that is Bobby's special skill. 
No one in golf has worked on a greater 

variety of terrain to create such interesting 
playing fields. Those who know the "before 
and after" story of Muck Mountain at 
Weston Hills have special reason to await 
Robert Trent Jones, Jr.'s Windsor G.C. in 
Vero Beach. 

Containment Basins for liquid 
fertilizer/pesticide storage. 

Statewide delivery. Order today! 
We are your direct source for tanks of all sizes, spray guns, 

nozzles, hose and more. Send today for your free products flyer! 

K l CHEMICAL 
CONTAINERS, INC. 

P.O. Box 1307 Lake Wales, FL 33859 
Telephone (813) 638-2117 

Required in Dade 
and Broward Counties. 

STORAGE TANKS 
100 to 6000 gals. 

CONTAINMENT BASINS 
1000 to 2000 gals. 

CYPRESS 
MULOH 

Economical Bulk Loads 
or 

Convenient Bags 

Wood Stakes 
• SURVEYING 
• CONSTRUCTION 
• LANDSCAPING 
• FARMING 

DELRAY STAKE AND SHAVINGS INC. 
9500 W. Atlantic Ave. 

Del ray Beach, Florida 33446 
(407) 737-6458 



HURRICANE PREPARATIONS 

Hurricane 
season begins in 
June. Each 
superintendent 
should have a 
preparedness 
plan specifically 
designed for his 
course but Dan 
JonesCGCS, 
offers this 
general plan as 
a starting point. 

Maintenance Shop 
• Store all machines and equipment possible 

inside the maintenance building. 

• Secure all loose material such as pipe, 
garbage cans, etc. 

• Check stockade fence for loose boards; 
brace with 2x4s from both sides. 

• Turn off main breaker switches at mainte-
nance building and pump stations. 

• Service 2-inch pump for possible emer-
gency. 

• Install p lywood over all glass windows. 

• Store all damageable items above ground 
level. 

Golf Course 
• Store all flags, ball washers, signs and 

moveable objects in maintenance shop. 

• Clean all drainage inlets. 

• Check all f lap gates for proper operation. 

• Prop taller trees with 2x4s in three direc-
tions. 

• Have backhoe, front-end loader and trucks 
serviced and fueled. 

Clubhouse 
• Store all golf cars at maintenance compound. 

• Store all golf clubs in locker room. 

• Put 4-inch pump at top of cart storage. 

• Put storm shutters on windows. 

• Turn off all power except kitchen. 

• Turn off main gas line. 

• Fill kitchen pots with water. 

• Store pool and snack-bar furniture in locker 
room. 

• Remove all outdoor potted plants. 

• Remove all outdoor signs and moveable ob-
jects. 

• Store all important records from temporary build-
ings in Clubhouse. 

• Store all water-damageable items off floor. 

• Put sand bags against locker room and club-
house doors. 

Tennis courts 
• Remove windbreaks from fence. 

• Store all furniture in locker rooms. 

• Remove all signs. 

Your 
Sand Man 

Choker Sand • Greens Mix • 
Trap Sand • Bunker Sand • 
Rock • Dolomite • Hi-Cal 

E. R. JAHNA INDUSTRIES, Inc. 
Lake Wales, FL 33859-0840 • (813) 676-9431 



Turf Industry 
Roundup 

Turf Industry 
Roundup 

Companies doing 
business with golf 
course superintendents 
in Florida are invited 
to submit their news 
releases to The Florida 
Green, c /o Janlark 
Communications, P.O. 
Box 336, Auburndale, 
FL 33823. 

Ciba-Geigy buys 
Vero Beach-based 
maker of Logic 

Ciba-Geigy, manufacturer 
of turf and ornamental chemi-
cals based in Greensboro, N.C., 
has acqu i red Maag Agro-
chemicals, Inc. a Vero Beach-
based producer of agricultural 
chemicals, including Logic fire 
ant bait. 

The c o m p a n y also has 
reached a marketing agree-
ment with Biosys, a producer 
of biological insect-control 
products 

Dr. Don Taylor, senior tech-
nical support specialist with 
Ciba-Geigy Turf and Orna-
mental Products, recently re-
ceived the Third Annual Out-
standing Industry Award from 
the Weed Science Society of 
America. Taylor also recently 

was elected president of the 
North Central Weed Science 
Society. 

Mickey Lovett and Mike 
Oleykowski have joined Ciba-
Geigy's Turf and Ornamental 
Products group as marketing 
representatives. Lovett, who 
will represent the group in 
North Florida, returns from the 
company's agriculture division. 
He lives in Odessa . 
Oleykowski's territory will be 
the Middle Atlantic states. 

Pennant liquid herbicide by 
Ciba-Geigy has been approved 
by the EPA for use on 
zoysiagrass and on more than 
50 different ornamentals. 

Michael L. Dietrich has been 
named manager of Lesco's lawn 
care sales division. He joined 
Lesco, based in Rocky River, 
Ohio, f rom ChemLawn in 1988 
as lawn care custom account 
manager. 

Greensmix, a division of 
Wisconsin-based Faulks Bros. 
Construction Inc., has opened 
a Pacific Rim division, starting 
with six courses on the island of 
Guam. 

Michael E. Anderson is the 
Toro Company's new director 
of sales for commercial prod-
ucts. He had been vice presi-

dent of national sales for the 
Wate rous Company , which 
supplies hydrants and valves to 
municipalities. He will work out 
of the company 's corporate 
headquarters in Minneapolis. 

L.T. Walden is the new presi-
dent of the E-Z-Go golf car di-
vision of Tex t ron . He was 
named vice president for cus-
tomer service in 1984 and ex-
ecutive vice president in 1989 
and given the additional title of 
general manager last year. E-Z-
Go is based in Augusta, Ga. 

Rain Bird's new customer 
tour program will bring its irri-
gation customers to company 
headquarters in Glendora, Ca-
lif., in groups of 50-60 for three 
days of tours, demonstrations 
and discussions. 

Todd Jerred is the new vice 
president of sales and market-
ing for Ransomes Inc. Bud 
Muser is the Wisconsin-based 
equipment manufacturer's new 
director of customer service. 

PanaSea Plus is a new or-
ganic biostimulant that reduces 
thatch while it increases root 
mass, according to Emerald Isle, 
Ltd., the manufacturer . The 
product is a combination of liq-
uefied sea plant extracts pro-

Dietrich Jerred Muser 



WANTED 

Dick Campbell Russ Mitchell Tom Gaines Bill Lund Steve de Mello 

OUT OF COMPETITIONS HAIR! 
These professionals are guilty of: 

Great Service 
Best Pricing 
Maintaining 4 Service Locations 
Top Products 

Expert Knowledge 
25 Plus Years 
of Florida Turf Tradition 
Industry Support 

BUT YOU CAN FIND THEM AT: 
Dick Campbell, North and Central Florida — (407) 422-2337 Ext. 862 Pager, (407) 247-1727 Mobile 

Russ Mitchell, Southeast Florida — (407) 835-5283 Pager, (407) 346-7078 Mobile 

Tom Gaines, Dade and Broward Counties — (305) 397-4372 Pager, (800) 432-3411 

Bill Lund, Southwest Florida — (813) 883-1724 Pager, (800) 282-2719 

Steve de Mello, Tampa Area North — (813) 883-1684 Pager, (800) 282-2719 

°QCbod5uru 
A TURF TRADITION 



cessed to preserve naturally-
occurr ing cytokinins . The 
manufacturer claims its prod-
uct has the highest level of cyto-
kinins available in any com-
mercial biostimulant and is 
natural, organic and non-toxic. 

Tom Clark of Kensington, 
Md. was elected president of 
the American Society of Golf 
Course Architects during the 
organization's 45th annual 
meeting in England. Other of-
ficers elected were Arthur Hills, 
Toledo, Ohio, vice president; 
Gerald Matthews, Lansing, 
Mich, secretary; Donald Knott, 
Palo Alto, Calif., treasurer. 

Among the association's gov-
ernors are Ed Seay of Ponte 
Vedra and Tom Fazio of Jupi-
ter. 

The Florida Foliage 
Association's annual conven-
tion will be July 18-21 at Sonesta 
Sanibel Harbour Resort in Fort 
Myers. 

Karen E. Pruitt is the 
association's new manager of 
marketing and membership. 

Chuck Yash, vice president 
and general manager of 
Spalding Sports Worldwide's 
golf products group, has been 
elected chairman of the Na-

tional Golf Foundation's board 
of directors. He succeeds Glenn 
Rupp, who resigned his board 
position after stepping down as 
president of Wilson Sporting 
Goods Co. 

Other officers elected were 
Wally Uihlein, president and 
CEO of Titleist & Foot-Joy 
Worldwide, vice chairman; Ed 
Van Dyke, president of True 
Temper Sports, secretary; Pe-
ter Bonanni, publisher of Golf 
Magazine, treasurer. 

A federalj ury in Topeka, Kan. 
awarded the former executive 
director of the GCSAA $1.4 
million in a lawsuit over events 
sur rounding his depar ture 
from the organization eight 
years ago. 

James McLoughlin, who 

Rain Bird product manager Mark Pedicone addresses 
contractors at the company's new customer tour program. 

Clark 

held the GCSAA's top admin-
istrative post from 1980to 1983, 
was awarded $457,000 for 
breach of separation agreement 
and $1 million for libel — 
$500,000 compensatory dam-
ages and $500,000 punitive 
damages. 

McLoughlin, now a success-
ful international golf consult-
ant based in Pleasantville, N.Y., 
claimed he had been forced to 
resign in 1983 in the face of 
false charges of mismanage-
ment, embezzlement and moral 
impropriety. 

"The rumors and allegations 
against me were believed and 
repeated by most in the golf 
industry," said McLoughlin. "It 
has taken eight years to collect 
the evidence, present it to a jury 
and to correct the record." 

In a news release following 
the trial, McLoughlin's attor-

ney said his client termed the 
verdict "a vindication for the 
golf course superintendent's 
profession and the three presi-
dents he served under at GC-
SAA f rom 1980-1983: Mel 
Lucas of South Dartmouth, 
Mass.; Mike Bavier of Chicago, 
111., and Jim Wyllie of Toronto, 
Ontario." 

"GCSAA does not agree with 
the verdict and will file post-
trial motions and vigorously 
pursue an appeal to the United 
States Court of Appeals for the 
10th Circuit to reverse the 
award," said GCSAA President 
Stephen G. Cadenelli, presi-
dent, in a prepared statement 
released May 13. 

"The award and subsequent 
appeals processes will have no 
effect on GCSAA's business 
operations or membership ser-
vices." 

FIorìcJa SilicA 
SancI Co. , 

Dade County 
9 4 9 - 1 5 2 1 

Broward County 
9 2 1 - 8 1 2 1 

INC. 

Special # Complete Line of 

GOLF COURSE NURSERY AND 
MIXES LANDSCAPE 

Sterilization Available Materials 



TOTAL LAKE CAPABILITY 
algae and aquatic weed control 
fountains, installation & service 

lake & littoral zone design 
fish stocking & breeding 
wetlands establishment 
floating weed barriers 
water quality testing 
silt/turbidity control 

lakescaping™ 
free surveys 

Serving golf courses and green spaces 
from Florida to the Carolinas 

Your lake's best friend. 
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CHEMICAL CO. INC. 
P.O. BOX 18101 

TAMPA, FL 33679 

CALL COLLECT: 
813-839-3363 

STUART COHEN 
EAST FLA. 

RUSS VARNEY 
WEST FLA. 
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No other manufacturer, O.E.M. or aftermarket, 
puts what we do into a roller. Our rollers 
LAST LONGER AND COST YOU LESS! 

TWO seals are Better than one 
Every roller manufactured by Douglas Products comes 
equipped with a dual seal system; an inner seal for grease 
retention and an outer seal to keep out dirt. AND they ride on 
a stainless steel wear sleeve to assure the integrity of the 
sealing element throughout its life. 

THERE IS NO SUBSTITUTE FOR QUALITY! 

FOR ORDERS OR I N F O R M A T I O N DIAL T O L L FREE 

1-800-521-8891 
IN FLORIDA DIAL 

1-800-541-2255 
Tel: 4 0 7 / 5 8 2 - 6 1 8 0 WAHFORTOME. THEN DIAL 

1810 HYPOLUXO ROAD SUITE D-9 LANTANA, FLORIDA 33462 
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Most of the golf industry 
is STILL environmentally 

I pon his return from the 
GCSAA convention in 

Las Vegas in February, Golfweek Business 
Editor Steve Pike criticized the golf industry 
for expending too much time and energy 
telling each other about golf s positive 
environmental impact rather than focusing 

its efforts on 
educating the 
public. Steve's 
column struck a 
nerve with me 
because it reflects 
the same 

• I • • • frustration I have 

ignorant and insensitive 
perspective on the 

golf industry's environmental IQ overall — 
and the concern of its members — differs 
from mine, however. 

While attending the GCSAA convention, 
it would be easy to conclude that the 
industry overall is highly motivated and 
tuned into research and the environmental 
issues. 

This is misleading. 
While the majority of those attending the 

convention might fit that profile, they 
represent only a small percentage of those 
in the business. Those who need education 
the most cannot (or will not) attend the 
GCSAA convention or others that offer 
similar learning opportunities. 

As Saddam Hussein recently learned, you 
cannot win a war unless you have the hearts 
and minds of your own troops. 
Unfortunately for the golf industry, too 
many people in the business ignore golf s 
problems and hope they will just go away. 
As long as they continue to make a good 
living, they are unconcerned about 
restrictive regulations and upward spiraling 
costs. 

I believe the environmentally ignorant or 
insensitive still make up the majority of 
those in the golf business. If my analysis is 
correct, how can we possibly convince the 

^ g e n e r a l public that we are environmental 
"good guys?" 

Mark Jarrell, CGCS For many years, superintendents 

Mark 
My 
Words 

comprised the majority of those desirous to 
learn to help change golf s poor 
environmental image. The last few years 
have seen architects and builders getting 
more involved. 

Recently, the formation of organizations 
such as the Arizona and Florida Golf 
Councils indicate interest and commitment 
from a broader cross section of the industry 
than ever seen before. Perhaps our sleeping 
giant has awakened, but he has yet to stand 
up on his own two feet. 

Some in the business are not only 
indifferent to educating themselves and 
giving something back to the business that 
sustains them, they also deny others under 
their authority to the opportunity to do so. 
Many superintendents who don't attend 
conventions and other educational 
meetings say their general managers or 
greens chairmen won't let them. Other 
superintendents interviewing for new jobs 
have reported that their interviewer asked 
questions about their involvement in 
superintendent associations, bluntly stating 
they were "not interested in someone who 
wastes time at those things". 

Though other reasons were given for the 
actions, it is odd that the last three 
immediate past presidents of the Florida 
GCSA have all lost their jobs in the past 15 
months. 

All are highly qualified superintendents. 
The same thing happened several years ago 
to the only GCSAA director ever to serve 
from the state of Florida, which is one 
reason Florida has no representation on the 
national level, and probably never will. 

The only conclusion I can draw is that 
many decision-makers in the golf business 
see each golf course as an island and don't 
recognize the existence of golf as an 
industry. They can't seem to grasp the 
connection between their bottom line and 
the bottom line of the club down the street. 

s urmounting this industry 
failure is a prerequisite to 

winning over the public. I guess it is easier 
to keep putting the squeeze on the pro, the 




