FNATS TIME

is growing near!

lt’s time! . . . to reserve your ticket(s) for the Florida Nursery and Allied Trades Show (FNATS),
the showcase of Florida’s environmental horticulture industry:
When? September 13, 14, 15 Where? Orange County Convention / Civic Center, Orlando

This year's FNATS promises to be time well spent:

+ Exhibits, industry contacts, news and information

* The First Annual National Horticultural Short Course
* FNGA Landscape Awards Presentation

+ Casino Night Party!
A DELIA

o 0R® FNATS Official Airline
O T e 800-221-1212
407-351-5555 File No. S73509

Pre-register and save $2.00

Contact FNATS today:

FNATS, 5401 Kirkman Road, Suite 650
Orlando, Florida 32819
407-345-8137 FAX: 407-351-2610

floridanursery & allied trades show
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A compendium of news and
opinions about government,
golf and the environment

Politicos
propose
‘market-
based’
environmental
incentives

Some politicians and envi-
ronmental groups are calling
for a new approach to solving
environmental problems.
“Market-based environmental
incentives” would operate by
making those companies that
createenvironmental problems
bear the total cost to society
through higher product costs.

Costs for waste generation
by companies and individuals
would be geared to the amount
they produce. In the same re-
spect, ifa company produced a
chemical that contaminated
groundwater supplies, that
company or companies that
manufactured that product
would pay for the total cost of
cleanup.

Keep a close eye on state leg-
islators for market-based ap-
proaches that apply to golf
courses and development.

Who's wasting it?

Water Fact: Approximately
42 percent of household water
is used for landscaping, and
landscapes are typically
overwatered by 20 to 40 per-
cent.

Curb chemophobia

The Natural Resources De-
fense Council has called for an
80 percent reduction in agri-
cultural pesticide use.

The organization cited the
recently completed EPA well
water study as a source for pro-
posing such drastic cuts.

Although the cuts are aimed
atagricultural uses, superinten-
dents should brace themselves
for future demands by such or-
ganizations concerningturfand
ornamental products as well.

Public information — and
lots of it — is the only way to
curb chemophobia.

Traces of herbicides
found in rainwater

Traces of herbicides were
found in rainwater samples
from 23 states in a study re-
cently completed by the U.S.
Geological Survey.

The herbicides detected in-
cluded atrazine, alachlor,
metalachlor and a degradation
product of atrazine. The main
source of the herbicide pollu-
tion is believed to be agricul-

tural pesticide use.

This is the first major study
to confirm that pesticides can
be transported through vapor-
ization into the atmosphere.

Although turf applications
were not believed to have con-
tributed to the pesticides found
in the rainwater samples, su-
perintendents should be pre-
pared to answer questions from
concerned citizens and mem-
bers.

More restricted
pesticides likely

The Environmental Protec-
tion Agency has proposed new
criteria for determining which
additional chemicals should be
classified as “restricted-use”
pesticides.

The additional criteria,
which are designed to protect
groundwater supplies, use data
from persistence and mobility
research and actual detection
in groundwater.

These additional criteria are
expected to move several turf
pesticides now classified for
general use to the restricted-
uselist within threeto fiveyears.

Chemical firms face
ad charges

Chemical companies as well
aslawn-careprovidersarecom-
ing under fire for false or mis-
leading advertising.

This scrutiny focuses on
claims that products or services
are “non-toxic” or “completely
safe.”

While FIFRA does not regu-
late lawn-care company adver-
tising, it does prohibit adver-
tisers of chemical products
from making claimsas partofa
pesticide’sdistribution and sale
that differ substantially from
claims made on the label.

Superintendents should be
knowledgeable and candid
about the toxicity of golf course

chemicals when talking to the
media about the uses of those
chemicals.

High Court OKs
local pesticide laws

The U.S. Supreme Court has
ruled unanimously that a local
government may enact pesti-
cide rules more stringent that
federal requirements.

The June 21 decision over-
turned the Wisconsin Supreme
Court’s ruling that an ordi-
nance adopted by the town of
Casey, Wis., was illegal because
it pre-empted the Federal In-
secticide, Fungicide and Ro-
denticide Act.

The 1985 ordinance requires
a town permit to use pesticides
on public lands or to perform
aerial pesticide applications on.
private lands.

Forum examines
wetlands
classification

In an environmental forum
sponsored by GCSAA, John
Meagher, director of EPA’s wet-
lands office; John Studt, chief
of enforcement for the U.S.
Army Corps of Engineers; and
Rep. Jimmy Hayes (D-La.) dis-
cussed how wetlands should be
classified.

Hayes, who hasintroduced a
bill that would classify wetlands
for protection according to
their ecological value, said that
the current policy violates the
rights of landowners.

“The Fifth Amendment to
the constitution states that the
landowner has the right to de-
termine what is allowable and
that government intrusion is
the exception rather than the
rule,” he said. “If the govern-
ment does intrude then it is
onlydone under circumstances
in which (1) the landowner’s
rights are protected and (2) if
land is taken, the landowner
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Many fail to see the humor in Ringer commercial

Perhaps you’ve seen this commercial... a
pitchman, standing in front of a series of
drawings, delivering a lecture:

“These are the chemicals that go into the
lawn that go into the rainwater that goes into
the streams that go into the lakes that go into
the fish that go into the people who put the
chemicals in the lawn in the first place.”

Those are the words from a recent TV spot
produced by Ringer Corp., a lawn-care prod-
ucts company based in Minneapolis. The spot,
intended to belightand humorous, publicizes
Ringer’s “all-natural” Restore fertilizer.

Controversy surrounds the commercial not
only because of the anti-chemical stance it
implies, but because some believe the claims it
makes are without scientific support. In a
recent Wall Street Journal article, ChemLawn
Services Corp., O.M. Scott & Sons Co., and
other competitors attacked the ad, calling it
“false” and “misleading.”

Although the commercial is for a home
lawn-care product, some superintendents have
reacted to what they describe as unfair criti-
cisminthead’s message. Anumber of GCSAA
members have called headquarters after see-

ing the ad. GCSAA’s voice has been added to
the number of corporations and organiza-
tions that contacted Ringer.

Ringer responded by saying the company’s
“main motivation is to anticipate the market
trends and to provide effective products,” said
Scott E. Boutilier, commercial marketing di-
rector. “This objective coexists with the debate
over chemical restriction but did not cause it.”

With home lawn-care products and ser-
vices increasingly under the microscope, the
golf/turfindustry often findsitselfunder simi-
lar scrutiny.

In light of the harsh anti-chemical rhetoric,
superintendents need to do their best to make
sure that all the facts about turf chemicals and
practices are made known to the public.

“Now is the time for GCSAA members to
get in touch with their club members, civic
groups, media and other public organizations
to educate them that professional golf course
superintendents are responsible individuals
who respect the environment,” says Charles T.
Passios, CGCS, the association’s government
relations liaison.
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Effluent:

A Trojan
Horse?

Tom Benefield, CGCS

ast summer, President Ray

Hansen asked me to
become involved with the South Florida Water
Management District by leading a group repre-
senting golf courses on a committee that was
drafting the water district’s “policy document.”

This
document
will be the
blueprint for
future water
use. Each of
Florida’s five
water
districts will
have a similar
document
drawn up by
the end of the
year.

My
involvement
with the
committee
and my
experience in
using effluent
water for the
past seven
years has led
me to some
specific conclusions on the merits and pitfalls of its
use.

As a source of irrigation water, treated effluent
has some plusses. Depending on its treatment
level, it can contain a high degree of nitrogen; the
water I have been getting from my local utility runs
20 milligrams per liter.

How much of this nitrogen actually gets to the
turfgrass plant has not been established. The lab
technicians of my local utility company estimate
that 65 percent of the nitrogen is lost to volatiliza-
tion during the process of dispersing it through the
irrigation system.

Furthermore, the Florida Department of
Environmental Regulation has set the maximum
allowable limit of nitrogen in “irrigation quality
effluent” at 10 mg/1.

If your turfgrass plants are getting 3.5 milligrams
of nitrogen per liter of water from your irrigation
system, they are not getting enough nitrogen from
the irrigation to save you any money on your
fertilization program. The benefit of this material
as a source of nitrogen is minimal.

On the other side of the coin, effluent water does
contain enough sodium to cause concern.

In the final process before entering the pipeline,
the effluent must be treated by chlorine injection
to kill the bacteria. We all agree this has to be
done, especially since the water is to be sprayed in
areas of public access.

But that process forces us to deal with sodium
levels in the soil that are three or four times higher
than they would be if we were using groundwater.

Excessive levels of sodium not only cause turf
loss; they also reduce the efficiency of other
chemicals and fertilizers. We end up spending
more money without getting any increase in turf
quality.

In a subtropical climate such as ours, heavy
rainfall during some parts of the year will help
flush the sodium out of the soil, but it builds up
again during the dry seasons.

And sodium isn’t my only concern.

Zinc, copper and boron are all quite abundant
in treated effluent. After several years of using
effluent on the JDM golf courses, these three heavy
metals are approaching levels of toxicity to the
turf.

Furthermore, since the pH of effluent generally
ranges between 7.5 and 8.5, the pH of soil irrigated
with effluent will gradually increase, creating
another toxic situation for the turfgrass plant.

Whatever nitrogen benefits might be derived
from effluent water are more than offset by the
costs of dealing with sodium, heavy metals and soil
alkalinity.

An even bigger issue is the loss of turf quality
that is not so easily explained to the membership
and could cost some people their positions.

And of course there is the bottom line: the cost
of the material to the golf course.

The re-use of wastewater is one way for utility
companies to get rid of their hazardous waste.
Their present methods of deep-well injection and
ocean outfalls have come under so much sharp
criticism from environmentalists and water
conservationists that DER and the water manage-
ment districts have forced the utility companies to
create re-use plans.

Basically, each utility company has two years to
develop a plan to begin re-use within five years and
have 100 percent re-use within 20 years.

Before its plan can be accepted, a company must
have signed contracts with the end users, showing
daily and yearly flow projections.

Their need for those contracts gives us some
leverage.

The golf course operators in each utility service
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area should determine the fair market
value of treated effluent before they begin
negotiating with the utility companies.
Right now, utility companies typically
pay about 40 cents per thousand gallons
to build theinfrastructure to dispose of
their effluent. That’s the maximum
anyone should pay... but why should we
pick up the whole tab for disposing of
someone else’s hazardous waste?

Collier County Utilities has one of the
fairest arrangements: the golf courses on
their contracts pay between 4 cents and
10 cents per thousand gallons —
approximately what it would cost a golf
course to operate a recharge well for
irrigation.

Managers at Collier County Utilities
maintain that the lion’s share of the cost
of disposal should be borne by the
residential customer. He’s the one
flushing the toilet.

Forcing a golf course to pay more than
the fair market value for treated effluent
has the effect of placing a water tax on the
only remaining greenbelt recharge areas
of the urban environment.

What sense does that make?

Not only would golf courses be
recharging the aquifer by re-using treated
effluent, but they would be paying a tax
for the right to provide this necessary
community service!

The utility companies claim that the
end-user should pay the whole cost of the
material because the end-user is receiving
the benefit.

What they don’t mention is that
peddling effluent to golf courses leaves
more water in the aquifer for them to sell
to an expanded service base.

A recycling solution utility companies
won’t even discuss is piping the effluent
back to the residential customers who
produced the material in the first place.
Constructing those pipelines would cost
the companies 10 times what it will cost
to install lines to golf courses. And they
would have no choice but to pass the cost
on to the customers.

So even if the utility company absorbs
the entire cost of building the pipelines to
the golf courses, it is saving its customers
90 percent of the cost of the alternative.

Another reason utility companies will
argue against sending treated effluent
back to residential customers is that 50
percent of the potable water sold to
homeowners is used for landscape
irrigation. If the companies were to force
residential customers to irrigate with
treated effluent, they would be cutting
their revenue from potable water sales in
half.

So as we deal with this complicated
issue over the next six months, here are
some things to keep in mind:

* We are willing to make land that is
worth hundreds of millions of dollars
available for disposal of hazardous waste.

*+ We have pipelines, pump stations and
sprinkler heads worth millions of dollars
already in place.

* We in effect already have paid our fair
share. Every dollar we have spent on land
and infrastructure is one less dollar that
John Q. Public will not have to shell out
of his own pocket.

A representative of a utility company
once told me, “We may have a moral
obligation to re-use wastewater, but it is
politically unfeasible to ask for rate hikes
on sewer bills of residential customers to
pay for it.”

On another occasion, a member of the
SFWMD board of governors told me that
the attitude of elected officials about who
should pay for something comes down to
three solutions:

A. Charge the rich and wealthy.

B. Target special interest groups

C. Charge the end user.

Our work is cut out for us. We must
explain to the rule makers exactly how
the golf industry fits into the water
puzzle.

Even in the driest of years, we are net
contributors to urban, shallow aquifers.

We have a positive story to tell.

We must get out and tell it.

-

The man
who
flushes
the toilet

should
have to

help pay

TORO IRRIGATION CUSHMAN INDUSTRIAL STANDARD
for GREEN MACHINE TRENCHMASTER PAR AIDE
BILLY GOAT OTTERBINE BROYHILL
. . POWER TRIM NATIONAL MOWERS CYCLONE
dzsposmg FOLEY BERNHARD EXPRESS DUAL GANDY
MAIBO CHEM-PRO SPRAYERS WINDMILL
0 f th e OHIO ALLEN HOVER MOWERS VICON
CROSLEY TRAILERS HAMMER RECYCLED PLASTICS
hazardous SALES MANAGER, Don Delaney
waste he
JACKSONVILLE LAKE MARY
Creates. 1741 Hamilton St. 32210 300 Technology Park 32746
(904) 387-0516 (407) 333-3600
TERRITORY MANAGERS TERRITORY MANAGERS
Carl Heise Phil Bradburn
John Higgins James Griffin
\ Bob Ward J

We are dedicated to helping turf grass
managers do their jobs more efficiently by
striving to provide the best parts
and service available

DISTRIBUTOR FOR

TORO CUSHMAN/RYAN OLATHE

MAY/JUNE 1991
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Premium Quality Sod & Sprigs

Nutri-Turf, Inc.

ONE OF THE ANHEUSER-BUSCH COMPANIES

This Turf’s For You!

® Premium Grade Tifgreen (328) ® Premium Grade Tifway (419)
® Premium Grade Tifdwarf ® Premium Grade Tifway I

16163 Lem Turner Road
Jacksonville, FL 32218-1550
(904)764-7100
1-800-329-TURF (In Florida)

No other manufacturer, O.E.M. or aftermarket,
puts what we do into a roller. Our rollers
LAST LONGER AND COST YOU LESS!

Every roller manufactured by Douglas Products comes
equipped with a dual seal system; an inner seal for grease
retention and an outer seal to keep out dirt. AND they ride on
a stainless steel wear sleeve to assure the integrity of the
sealing element throughout its life.

THERE IS NO SUBSTITUTE FOR QUALITY!

FOR ORDERS OR INFORMATION DIAL TOLL FREE

o~ 1-800:841.2255

Tel: 407/582-6180 368.4527
1810 HYPOLUXO ROAD SUITE D-9 LANTANA, FLORIDA 33462
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Dick Campbell Russ Mitchell Tom Gaines Bill Lund Steve de Mello

OUT OF COMPETITIONS HAIR!

These professionals are guilty of:

B Great Service B Expert Knowledge

Bl Best Pricing B 25 Plus Years

B Maintaining 4 Service Locations of Florida Turf Tradition
B Top Products B Industry Support

BUT YOU CAN FIND THEM AT:

Dick Campbell, North and Central Florida — (407) 422-2337 Ext. 862 Pager, (407) 247-1727 Mobile
Russ Mitchell, Southeast Florida — (407) 835-5283 Pager, (407) 346-7078 Mobile

Tom Gaines, Dade and Broward Counties — (305) 397-4372 Pager, (800) 432-3411

Bill Lund, Southwest Florida — (813) 883-1724 Pager, (800) 282-2719

Steve de Mello, Tampa Area North — (813) 883-1684 Pager, (800) 282-2719

A TURF TRADITION
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Onewayor
theother...
[t’s coming

Learn to fly
or you'll
never know
what hit
you!

ik /anes

Joel D. Jackson, CGCS

Once upon a time in a
little village called

Flog there lived an ostrich and an eagle.
Of course, they had some obvious
differences, but all the ornithologists in
the world agreed they were
indeed birds. They lived in
peaceful harmony with
their neighbors, the
humans.

One day, the humans
that shared the village
with the ostrich and the
eagle decided the
feeding and living habits
of these two birds might

be fouling the forests, fields, and
streams. The village elders met one
night and made up a list of rules that the
ostrich and the eagle must obey if they
were to remain living in the village of
Flog. The elders did not tell the ostrich
and the eagle about the rules. They
merely posted a notice containing the
rules in the village square. The notice
said the ostrich and the eagle had 30
days to comply with the rules or they
must leave.

The next morning the eagle saw the
notice, and flew over to tell the ostrich.
The ostrich was too busy to talk to the
eagle. He didn’t have time to discuss
rules and regulations. He had work to
do. So, the eagle went home to think
about the new rules on his own and
decide what to do. The next day the
eagle went back to the ostrich’s house to
get him to go with him to talk to the
elders about the rules, but once again
the ostrich was too busy to sit down and
talk to the eagle. So, the eagle went by
himself to see the elders.

The eagle reminded the elders that
there were many things that he did to
help the village. While he might take
fish from the stream for food, he also
kept mice from stealing the grain. And
while he might use some kindling to
build his nests he also gave warning
when strangers appeared.

The elders began to understand that
they might have acted hastily in making
the rules, so together they wrote some
new rules that both could agree upon
for the good of the village.

When they were through, the eagle
said, “Tomorrow, come out to the
meadow and I shall show you some
flying tricks that you’ve never seen
before.”

The next day the elders crowded into
an ox cart to go to the meadow to see
the eagle fly. The way to the meadow
passed by the ostrich’s house. The
ostrich could hear the sound of voices as
the cart drew closer. He went outside to
see what was going on. When he saw the
cart full of elders coming around the
bend, he thought they were coming to
discuss the rules with him. Being an
ostrich, he did the only thing he could
do in this situation. He stuck his head in
the sand, and hoped that they would go
away.

Just then one of the elders spied the
eagle practicing some loops and dives.
“Look! Look! There’s the eagle,” he
cried! The cart driver was looking over
his shoulder trying to see the eagle and
the oxen veered off the path and
trampled the poor ostrich.

Moral of the story: You can fly with the
eagles or you can stick your head in the
sand with the ostriches. In either case,
the ox cart is coming! Y
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_ At Nucrane.Machinery, we
see a future of unlimited :
passibilities in the turf industry. -
A strong commitment to
. service directs our corporate
philosophy. The new age products
“reptesented by Nucrane, -+

_ puterlzed technology and backed'

: NUCRANE MACHINERY

.on the cutting edge of a NU future

- through experience, are the
“central core and most essential
part of out success. We also
* ‘realize the importance of -
involving “‘the superintendent””
in all of our development
decisions. Our NU beginning

developed through advanced com-- promises to lead Nucrane
Machinery into the. 21st'‘century.-

. JOHN DEERE

2001 D. North Congress Ave. ." 417 Central Park Dr. : 11820 Lacy Lane.
Riviera Beach, FL 33404 Sanford, FL 32771 . Ft.Myers, FL 33912
" (407) 842-0440 - (407) 323-9555 - (813) 275-4441

- 72104 Corporate Way
Thousand. Palms, CA 92'276'
(619) 343-0270:"
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