You're on a mission that could rainfall. And once activated, it forms
decide the fate of your golf course. a solid control zone that lasts up to
A mission against your toughest 20 weeks.
weeds: goosegrass, crabgrass, sand- So be in control this year. Take
bur and many other broadleaf weeds. Surflan to the far reaches of your golf

That's why you need a pre- course and end the threat of problem

emergence herbicide as powerful as weeds. See your Elanco distributor.
Surflan. It puts an end to weeds Or call toll-free: 1-800-352-6776.
before they start.

It's a challenge a lot of other
herbicides run away from. But not Elanco Products Company
Surflan. It stays put and waits. Three A Division of Eli Lilly and Company
weeks if need be, without water. Ly Compaime Cantac

> : : Dept. E-455, Indianapolis, IN 46285, U.SA. gl o
Then it won't wash out, even in heavy Surflan® — (oryzalin, Elanco) ISORERIS . T !

- Surfian.
Its 20-week mission:
seek out problem weeds
and prevent their germination.

e

Indian Hills Country Club, Marietta, GA



AFTER WORDS COMMENT FROM OUR READERS

Black Diamond must be great
Dear Dan & Irene:

I truly enjoy receiving and reading
The Florida Green for two reasons:

a) Excellently written, well-timed
articles illustrated with good
photographs.

b) It keeps me up to date with my
superintendent friends in Florida.

Your magazine, containing light
humorous articles as well as meaty turf
stuff offers the reader a mix that makes
for a good, enjoyable publication. A
wealth of information and top-drawer
pictures.

As you might guess, I am way behind
with my reading. More so than usual.
Fact is, I just completed the Fall 1988
issue — which prompts me to write. The
article and photos on Black Diamond
Ranch was a masterpiece! Reading it
makes you want to play it! Must be
great! And different from most courses in
Florida. But simply stated, all your
publications contain interesting articles
and topnotch pictures — both very high
quality.

My best to you and all my friends in
Florida. I am really looking forward to
being in Orlando again next February
and to see you all again (surely would
love to play Black Diamond Ranch).

Sincerely,

Robert V. Mitchell

The Greenbrier

White Sulphur Springs, W. Va.

Pleased to recommend

I recently saw a copy of The Florida
Green and I must tell you that I found it
an impressive publication.

As regional sales manager for
BioTurf, Inc., it is part of my duties to
recommend publications for our product
line and I would certainly welcome an
advertising rate schedule.

- Dick Campbell

Drooling in Arkansas

I appreciate receiving your fine
magazine. The golfing people at UALR
and in Little Rock that I show it to drool
over the beautiful greens. Everyone says
you do a fine job in publishing the
magazine.

Have a fine year.

-Jerry Crittenden
U of Arkansas at Little Rock

Student takes us to Ohio

My name is Rob Kloska and I am
interested in receiving The Florida
Green while I am at superintendents
school. I recently spent approximately
six months at the Polo Club in Boca
Raton under the direction of Rich
Brogan, the superintendent and my
brother. I am presently attending Nova
University in Fort Lauderdale and I plan
to transfer to Ohio State Agricultural
and Technical Institute after Christmas.

Your magazine has taught me much
valuable information.

-Rob Kloska
Steubenville, Ohio

Drying out some old joints

Just a quick note to touch base with
you—1I am moving from my old
hometown, Ark City, Kan., to
Scottsdale, Ariz. I have got to get out of
the snowballs and freezing weather. The
year-around sunshine is for me. I have
passed the 80-year-old mark and the old
Joints and body have got to be among
the sunshine areas.

I certainly enjoy and look forward to
each issue of your publication. It stands
alone in this field. I must say that I read
it from cover to cover when I receive it.
My hat is off to you, Dan. You are a true
master of your profession.

My son Craig has been working with
Tom Fazio these past five years and |
told him to touch base with you when he
gets down your way.

Sincerely,
Dick Metz
Scottsdale, Ariz.

UTEC

USED TURF EQUIPMENT CO.

Bill Barnette
P.O. Box 1665
Hobe Sound, FL 33458

» Do you want to purchase used equipment?
e Do you want to sell used equipment?
e UTEC will list — sell — move your used equipment.
e Call for a catalog with pictures, descriptions and prices.

(407) 863-2424 . Mobile 1-285-0546 - 1-800-826-1480 (ext. 24)
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‘Suggested retall price= $3.395 00*,

When you can have Cushman quality at a
competitive price, there’s no reason to accept
second best.

The new Cushman GT-1 utility vehicle will
outperform and outlast any converted golf cart
on the market. Its frame and chassis are
stronger and more durable. You'll find a bed

Dou not l-cmd.cuhs tax, nreightm' dea‘ler p\'ep. &
Prices may vary with deuler

-

made of 14-gauge steel instead of 16-gauge Wgn! T

steel. One-inch axles instead of 3/4-inch axles’ >
And a proven Kohler industrial engine thats
more reliable and easier to maintain.
When you need a utility vehicle that’s been
specifically designed for work instead of one
that’s been converted from play, contact your
Cushman dealer for a GT-1 demonstration. Or
call toll-free 1-800-228-4444 for more
information today.




AFTER WORDS LARRY KIEFFER

And just what is it you do
for a living, anyway?

What do you do for a living?
How about the people who work for you?

When your new employee is asked about his job
by Aunt Minerva, will she get a meaningful
response? Or will she have to ask, “And what is
that?”

As I was scanning the obituary pages this morning
— too many of my acquaintances and
contemporaries have taken up the nasty habit of
appearing in them — I ran across the notice for a 71-
year-old man who was described as “a golf course
maintenance person.”

How sad, I thought, that this human being had
devoted perhaps half a century to maintaining a
facility which, during his working lifetime, brought
enjoyment and innumerable lessons in humility
literally to millions of people... and his legacy is the
sterile designation, “maintenance person.”

What did he do?

Was he a mechanic? Irrigation technician? Spray
technician? Equipment operator? Turf groomer?
Tree trimmer? Ditch digger? Cup cutter?

Or was he a member of a crew that did all of those
things? If that’s the case, he worked very hard. The
least they could have done is call him a
“maintenance worker.” There’s some honor in that.

But it still doesn’t answer Aunt Minerva’s

question, “What do you do?”

I don’t have the answer, but I suggest it’s an
important question for at least two reasons:

The first, obviously, is motivation.

When greenkeepers began seeing themselves more
as managers than as grass farmers, they changed
their job title to superintendent. Their employers
went along with the change because they got better
golf courses out of the deal.

The same lesson could be applied to your
“maintenance persons.”

The second has to do with survival of the industry.

A golf course “maintenance person” helps nurture
a complicated ecosystem that returns fresh water to
our aquifers and oxygen to our atmosphere. He
protects more wildlife than any zookeeper and he
preserves parklands that are not just pretty to look at,
but actually serve a useful, healthful purpose for
more than 20 million Americans.

Give a “maintenance person” a job title that
reflects those contributions and maybe the toxo-
terrorists, as Tim Hiers has dubbed them, will go
pick on the real enemies of the environment.

What do you think?
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. KIAWAH ISLAND® RESORT
SOUTH CAROLINA

George L. Frye, Jr.
Director of Golf Maintenance

OVERSEEDED WITH ‘
PALMER & PREILUDE &y

TURF-TYPE PERENNIAL RYEGRASSES

P

BOTH ARE COMPONENTS

OF LOFTS MARVELGREEN | ‘ .
OVERSEEDING MIXTURES \

MRW[GRHN

#® OVERSEEDING
SUCCESS

Lofts Seed Inc.

World’s largest marketer
of turfgrass seed

Bound Brook, NJ 08805
(201) 356-8700 * (800) 526-3890

Lofts/Great Western Sunbelt Seeds, Inc.
Albany, OR Norcross, GA
(404) 448-9932

(503) 928-3100
(800) 547-4063 (800) 522-7333

To locate the Lofts’ distributor nearest you, call
(800) 526-3890 (Eastern U.S.)
(800) 547-4063 (Western U.S.)






