Now theres
abetter way

to control
turfinsects!

Now that ORTHENE® Tree & Ornamental Spray has been cleared for use against turf
insects, you've got effective insect control you can count on.

ORTHENE has been used for years to stop tough pests like gypsy moth larvae, aphids
and bagworms, with no sign of resistance. It provides effective fast-acting control against
armyworms, sod webworms, leathoppers and greenbugs.

ORTHENE Kills foliage-feeding insects two ways —on contact and by ingestion. And
because ORTHENE works as a local systemic, you get
broad-spectrum control that keeps right on working. / /

ORTHENE is compatible with most commonly used
insecticides and fungicides and is not phytotoxic
to the turf.

ORTHENE insecticide can be used without
protective equipment, so it's easy to apply. Its
toxicity to fish, wildlife and pets is low, and
once the spray dries you can re-enter the

treated area immediately. That’s another \ \

reason lawn care professionals and turf-
grass managers look to ORTHENE for
use around golf courses, parks, for com-
mercial lawn care, playgrounds, picnic
areas and other places where people
and pets gather.

ORTHENE Tree and Ornamental
Spray — for effective, broad-spectrum
control of foliage-feeding insects.

Chevron

~ 0ORTHO

Chevron Chemical Company

Avoid accidents. For safety, read the entire label
including precautions. Use all chemicals only as :
directed. Copyright © 1984 Chevron Chemical £ZN7 "<
Company. All rights reserved.
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The Golden Handcuff

THE CITY, as all of us who grew up within a 500-mile  “You know what it is?” John Steinbeck said of San Fran-
radius call it, does get to you. cisco. “It’s a golden handcuff with the key thrown away.”

San Francisco skyline seen through the red-orange superstructure of the golden Gate Bridge. Highest rises are the
new Transamerica Corporation pyramid and the monolithic black marble Bank of america World Headquarters.
Span visible behind Telegraph Hill (far left) is the San Francisco-Oakland Bay Bridge. (photo by Sandor Balatoni
courtesy of San Francisco Convention & Visitors Bureau)
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“If you're alive,” William Saroyan exulted, “vou can’t be
bored in San Francisco.”

As budding writers from small California towns, both
Pulitzer Prize winners beat the keys in lighthearted pen-
ury in Baghdad-by-the-Bay.

So did I. And when I came back eight years and an odys-
sey later, I felt the same thrill I did as a kid at the sight of
The City. From the plane it looked disconcertingly small
after Tokyo and London. But San Francisco’s 47 square
miles are as urbane as any in the world.

It's the shape they take that’s so felicitous. The City’s
slender pedestal is serrated by 40 hills. Their ups and
downs are second nature to me now, but the views they
unfold are a never-ending delight. Streets drop steeply
away to blue splashes of bay. Cable cars breast pano-
ramic peaks. Ferries, bridges, islands and headlands look
back on a diaphanous skyline.

Suddenly the seawashed city vanishes, mirage-like, in a
blanket of summer fog ... rematerializing moments later
with tendrils of mist flying from its turrets.

The fogs that flirt with the northern California coast hid
its incomparable harbor from two centuries of European
seafarers. It remained for a Spanish army expedition
from Mexico to discover San Francisco Bay while search-
ing for Monterey in 1769. The first colonizing party
arrived from Sonora, 1,500 miles to the south, in March of
1776. The presidio and mission they founded on the
southern shore of the Golden Gate predate the U.S. Dec-
laration of Independence.

With the discovery of gold in the nearby Sierra foothills
in 1848, the sleepy settlement of Yerba Buena sprang
almost overnight into a heterogenous city, never passing
through the provincial town stage. In the ensuing year,
40,000 fortune-hunters poured in, peopling the port with
men of all colors, customs and accents. Thus a preco-
cious maverick was born.

San Francisco has been called many things — cocky,

capricious, permissive, narcissistic — but never com:

mon-place.

The Barbary Coast’s most precious legacy wasn’t gold

but an ebullient liberalism. It created a climate where
ethnic individuality thrives. Europeans find San Fran-
cisco curiously Continental. Asians look upon it as a
home away from home. The City embraces not one but
two Chinatowns, a Japanese quarter known as Nihon-
machi, a Little Italy and a Spanish-accented Mission Dis-
trict. It has over 2,500 restaurants of every culinary per-
suasion, 37 foreign-language newspapers and a police
force practiced to the point of ennui in staging dragon
parades.

The joie de vivre Saroyan celebrated in 1940 in “The Time
of Your Life” is as operational as ever. How, indeed, can
anyone be bored in a place where string quartets share
sidewalk space with flower stalls? Where you can ride a
National Historic Landmark over homegrown alps to a
Sicilian fishing harbor and feast on fresh Dungeness
crab? Where you can walk across the Pacific (on the
Golden Gate Bridge), ruminate in a redwood grove in the
center of the financial district (behind the spectacular
853-foot tall Transamerica Pyramid) and island-hop on an
inland sea?

Even its streets are unconventional. They slant at 31.5
degree angles, serpentine, tunnel, turn into steps, dead-
end in leafy culs-de-sac and wear calligraphy signs. But
don’t turn in your car keys, because there are some as
flat as Wichita’s.

For the first-time visitor, sightseeing buses and the 49
Mile Scenic Drive provide quick familiarity courses. The
latter is well marked with blue-white-and-orange seagull
signs and well mapped by the San Francisco Convention
and Visitors Bureau. The route takes in Civic Center, the
shopping-theater district, Chinatown, Nob Hill, North
Beach, Telegraph Hill, Northern Waterfront, Marina,
Palace of Fine Arts, Presidio, Sea Cliff, Palace of the
Legion of Honor, Ocean Beach, Zoo, Golden Gate Park,
Twin Peaks, Mission Dolores, Embarcadero and financial
district, among other things.

For an overview of where you’ve been, pick a skyroom.
San Francisco has 10 serving everything from brunch to
nightcaps. They're perched at altitudes up to 779 feet
above sea level atop the Bank of America headquarters
building and the Holiday Inn - Union Square, Hyatt on
Union Square, Hyatt Regency, Fairmont, Mark Hopkins,
San Francisco Hilton, St. Francis (two) and Sir Francis

Drake hotels. (continued on page 34)

Your Sand Man

E. R. JAHNA IND,, INC. 102 E. TILLMAN AVE.
LAKE WALES, FLA. (813) 676-9431
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(continued from page 33)
Your next best move is to put on comfortable shoes.

This is a great walking town, not only because it’s so
compact, but because there’s a fizz in the air that acts as
an energy additive.

“Square One” in San Francisco is Union Square, a for-
mally landscaped plaza surrounded by grand hotels,
smart stores and airline offices. On the square’s Stock-
ton Street side you’ll discover Maiden Lane. A lurid red-
light district in the long-ago, this chic, sycamore-shaded
pedestrianway betrays not a hint of its bawdy past.

Turn left at Grant Avenue. You'll see a dragon-orna-
mented arch up ahead. This is the front door to the big-
gest oriental enclave outside of Asia. Chinatown covers
24 square blocks and is the ethnic capital of Americans of
Chinese descent, over 100,000 of whom make their
homes in San Francisco. Its hundreds of restaurants
range from gourmet palaces to deem sum (pastry-en-
crusted snacks) parlors, its wares from exquisite art
objects to inexpensive souvenirs. A perennial street
pageant, Chinatown is in full fete during its midwinter
(between mid-January and March) Chinese New Year
celebration. So is the emergent Chinese quarter in the
400 to 700 blocks of Clement Street in San Francisco’s
Richmond District.

At the north end of Chinatown, where Grant intersects
Columbus Avenue and Broadway, you come to the Ital-
ian border. A left turn on columbus puts you into the
pasta-panettone belt. Like most San Francisco neigh-
@D SERVING ALL OF FLORIDA

with

INSECTICIDES, HERBICIDES, FUNGICIDES

“DESIGNED
FOR

i} THE TURF

INDUSTRY!”

SOUTHERN MILL CREEK
PRODUCTS CO., INC.

Dade
635-0321

Tampa Office
1-800-282-9115

Florida wats

1-800-432-8717

borhoods, this, too, is redolent with restaurants. If you're
in a picnic mood, pop into a delicatessen, then take your
salami, frittata, provolone, prosciutto, mortadella, galen-
tina, or whatever up the street to Washington Square,
the paesani’s piazza. The lacy-spired church opposite is
Saints Peter and Paul. Keep an eye out for the No. 39
“Coit” bus headed downhill on Union Street. It stops
below Stockton Street and will carry you to the top of
Telegraph Hill, a famous four-way observation area, for a
60¢ fare. When you’ve had your fill of sea and city-gazing,
stroll down Telegraph Hill Drive to the first flight of steps
on your left. It will lead you down past cliff dwellings,
hanging gardens and a wooden“castle,” Julius’ restau-
rant, into the heart of the local Montmartre. Follow
Montgomery Street right for one block, Union Street
right for one block and Kearny Street left for two blocks
to The Steps. At the bottom you'’ll find yourself alongside
North Beach’s most popular people-watching pew, Enri-
co’s sidewalk cafe, in the center of the nightlife quarter.
It’s a short taxi or bus ride (No. 15 on Kearny or No. 30 on
Stockton) back downtown.

Stationed at Union Square again with $1 in hand, board
any upbound Powell Street cable car and ask for a
transfer. Get off at California Street and walk up to
Mason. You’re on the brow of Nob Hill, the plateau
named for the 19th-century nabobs whose mansions
dominated it. One such bastion, the 1886 brownstone
built by silver baron James Flood at 1000 California, sur-
vives as the ultra-exclusive Pacific Union Club. The P-U’s
neighbors include the largest Gothic structure in the
West, Grace (Episcopal) Cathedral; four eminent luxury
hotels (Fairmont, Huntington, Mark Hopkins, Stanford
Court), and some of The City’s swankiest gourmet haunts
(Alexis, Fourdou’s, Le Club, L’Etoile).

If you turn right past the Fairmont’s porte cochere, it’s
only a three-block walk down Mason to San Francisco’s
one-of-kind Cable Car Barn. Here you can observe the
improbable machinery which keeps the motorless mu-
seum-pieces in motion. Using your transfer, catch a No.
60 cable car in front of the Car Barn and roller-coast over
Russian Hill to Aquatic Park. There’s enough going on
along this stretch of bayfront to keep you diverted for
days. Fanning out around the Victorian cable car gazebo
are Ghirardelli Square, a multi-level miscellany of shops,
restaurants, galleries, theaters and open air cafes ens-
conced in an old brick chocolate factory; the Maritime
Museum, a repository of ship relics and sea lore; Hyde
Street Pier with its flotilla of early California vessels; The
Cannery, another recycled commercial keepsake honey-
combed with eating-shopping-entertainment enticements;
the Wine Museum of San Francisco; Fisherman’s Wharf
with its boat basin, bayview restaurants and seafood
vendors, and a floating museum, the 19th-century square-
rigger Balcultha. Boats depart from Piers 41 and 43 for
Alcatraz (call 415-546-2800 for information), Angel Island,
Tiburon and bay sightseeing, and helicopters take off for
fly-overs of the port. Two blocks up Taylor Street, next to
a diversified import emporium called Cost Plus, is the
turntable for the No. 59 cable car. It will sweep yvou over
Nob Hill to the center of The City.

As you can see, San Francisco’s a cinch to explore on
two feet and four bits. The Convention and Visitors
* (continued on page 35)
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(continued from page 34)

Bureau publishes a San Francisco Visitors Map and a
Public Transportation to Points of Interest flier. Write to
them at PO. Box 6977, San Francisco, California 94101 —
or stop in at their Visitor Information Center adjacent to
the Powell-Market cable car terminus. They also have a
day-and-night phone number for events information: (415)
391-2000.

Before setting out, add these attractions to your checklist.
® Pier 39, a village-style specialty center of weathered
timbers extending 1,000-feet into the bay just east of
Fisherman’s Wharf.

® Embarcadero Center, the new financial district focal
point at the foot of Market Street.

® Nihonmachi with its mini-Ginza and five-acre Japan
Center, Post-Buchanan Streets.

® Cow Hollow’s gingerbread Victorian shopping mews,
1600-2200 Union Street.

e Golden Gate Park’s Music Concourse framed by the
Japanese Tea Garden, Asian Art Museum, M.H. de Young
Museum and California Academy of Sciences containing
Steinhart Aquarium and Morrison Planetarium.

e Two architectural dazzlers — the ultra-modern St.
Mary’s Cathedral (an amalgam of design by Pier Luigi
Nervi, Pietro Belluschi, Richard Lippold, and others) and
the Sheraton-Palace Hotel's ornately elegant Garden
Court.

THERE ARE 4.8 million people in the Bay Area, 400,000
of whom commute into The City to work. On weekends
San Franciscans climb into resortwear and reverse the

(continued on page 36)

San Francisco’s Chinatown has a photogenic front door. The gateway to the West’s biggest Chinese settlement is
guarded by temple dogs and roofed with green, glazed tiles surmounted by ocher dragons. Ornamental materials for
the $75,000 structure, which frames Grant Avenue at Bush Street, were made by Taiwan artisans and presented to
the city by the Republic of China. (photo by Craig Buchanan courtesy of San Francisco Convention & Visitors
Bureau)
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traffic pattern.

They look upon Marin County as the “Mediterranean”
side of the bay. Sausalito, just north of the Golden Gate,
is as picturesque as Portofino and as crowded on week-
ends. Its rustic houses cascade down steep slopes. Its
shops and restaurants hug the waterfront. Its winding,
wooded streets look down on a thicket of masts and a
colony of houseboats. The ferry crossing from San Fran-
cisco takes 30 minutes, the drive across the Golden Gate
Bridge about 20.

Muir Woods is less than 10 miles northwest of Sausalito.
This shadowy redwood stand is part of the Golden Gate
National Recreation Area which, in conjunction with
Point Reyes National Seashore, comprises a federal pro-
tectorate of 100,000 magnificent Marin coastal acres. Call
the National Park Service, 556-2920, for information.

Tiburon, eight miles around Richardson Bay, is another
charmer. A blend of Cape Cod and early California, the
village consists of a one-block Main Street, yacht club and
a cluster of open-deck restaurants. It’s built around a cove
sheltered by villa-studded hills. Launches link Tiburon
with Angel Island, 10 minutes across Raccoon Strait, and
Fisherman’s Wharf, 30 minutes across the bay.

Two of the world’s longest marine structures, the 8.25
mile San Francisco-Oakland Bay Bridge and the 3.6 mile
Bay Area Rapid Transit (BART) tube, connect The City
with the metropolitan East Bay counties of Alameda and
Contra Costa.

FLORIDA
BLUEGRASS -

Spray Pattern
Indicator Dye

Gives you
efficient, precise
control of your
spray programs.

Du Cor Chemical

1011 Lancaster Road
Orlando, FL 32809

Call collect
(305) 859-4390

Specialized Chemicals for the Turf Grass Industry
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Jack London Square is behind the Oakland Estuary’s
amazing metamorphosis from mud hen to mermaid.
Oakland’s waterfront at the foot of Broadway has come
into its own as a retail-restaurant complex. The treasure
here is Heinhold’s First and Last Chance Saloon. Practi-
cally everything in this historic shack of ship’s timbers
lists from over 100 years of roisterous conviviality. The
San Francisco-born author Jack London was a regular at
Heinhold’s in his days as an East Bay oyster pirate. So
were Robert Louis Stevenson and other writers of this
period.

The Square is abutted on the south by Jack London
Village. Architecturally, this maze of boutiques, bistros
and boardwalks borrows from New England and Alas-
ka’s Klondike. Skiffs, ketches, tugs and cargoliners are
part of the passing parade.

Six blocks east of the Square is Bret Harte Boardwalk, a
Victorian row of garden shops and eating spots named
for the noted Gold Rush narrator who lived neraby in the
1850’s. The Boardwalk is in the 500 block of Fifth Street.
The Oakland Museum, a world-acclaimed masterpiece
and a handsome showcase of Californiana, is a short
distance away at 1000 Oak Street.

Sleek, air-conditioned and automated BART trains will
whisk you under the bay to within two blocks of the
University of California at Berkeley. Though 29,000 stu-
dents attend this educational Goliath, its 178-acre cam-
pus has the feeling of a small college town. Don’t miss the
splendid Unviersity Art Museum at 2626 Bancroft Way.
A guide at the Student Union Visitor Desk, Bancroft and
Telegraph Avenue, will point the way.

The Peninsula south of San Francisco — sparsely popu-
lated and beachstrewn on the ocean, heavily suburban
on the bay — has blossomed into a family fun area. Its big
recreational attractions are Marine World/Africa USA, a
60-acre wildlife and exhibition complex at Redwood
City, and Marriott’s Great America, a theme park cover-
ing 200 acres at Santa Clara. Midway between them at
Palo Alto is the beautiful Stanford University campus,
oak-dappled and Romanesque.

— By Marge Booker
Reprinted from The Rotarian, revised 6/83.

San Francisco
for the
Asking

Ask us anything about San Francisco. At the VISITOR
INFORMATION CENTER our multi-lingual staff will be
happy to answer and provide the information you need
to enjoy The City toits fullest. Just drop by and see us on
the lower level of Hallidie Plaza at Market and Powell
Streets. We're easy to find. And we’re there to help.

The center is open weekdays from 9 am to 5:30 pm,
Sunday 10 am to 2 pm. Closed Thanksgiving, Christmas
and New Year’s Day.®



A New Role
for Management

These changes in attitude will mean a brighter future for
management, asserts David B. McCall, chairman of the
board of a major advertising agency:

1) Leave people alone to do their jobs. Businesses
often make a fetish of imposing layers of control upon
people who are capable of working autonomously.

2) Make great products and great profits will follow.
Too often,troubled companies pronounce, “We’re going
to improve the bottom line!” and ignore other aspects of
performance.

3) Management should serve not rule, the organiza-
tion. Bosses who have a habit of referring to workers as
"my people” should start appreciating the achievements
of subordinates in their own right.

4) The most knowledgeable people should steer the
organization. A seat of power comprised of “bean coun-
ters” is fine for an organization that counts beans. But
car people should head a car company and scientists
should head a scientific research company.

5) Encourage positive nonconformity. An appraisal
system that gives cookiecutter people the highest marks
will only find weaknesses and ignore strengths.

6) Small is beautiful. The small-company modus oper-
andi, by which each member takes responsibility for his
own actions, should continue to prevail no matter how
large a firm becomes. B

Four Traits of the
Super Supervisor

Technical expertise alone does not make a good supervi-
sor. According to effectiveness expert Robert Patchin,
supervisors must have four personal traits in order to get
the most from their workers:

1) Candor — If people don’t view the boss as trust-
worthy, they will clam up and become uncooperative. A
supervisor who is perceived as less than honest might
seem to be working in his own interests rather than the
company’s.

2) Consistency — Any sign of favoritism quickly des-
troys the boss’ credibility and influence. Particularly
where discipline is concerned, fairness is all-important.

3) Accessibility — “It is comforting to know that your
boss is available if you have a question or get into trou-
ble,” Patchin advises. But an open—door policy is not
enough, nor is mere physical presence. Bosses who are
always around may still have a problem with what Pat-
chin calls "mental inaccessibility”: they are unsympa-

thetic or only pretend to listen. Workers who receive a
curt or uninterested response tend to stop coming back.

4) Personal competence — Although today’s boss
would be hard put to learn all the subordinates’ jobs, he
must know enough about their work to recognize good
performance when he sees it. He should also be able to
provide information, choose materials and secure addi-
tional help for special problems. “Today,” argues Pat-
chin, “it’s more productive to see yourself as the
expeditor, not as the boss.” B

“It takes less time to do a thing right than to explain why
vou did it wrong.” — Longfellow

Lofts
Holds Field Day

Bound Brook, NJ — Lofts Inc. recently held its Annual
Field Day at its Martinville, NJ research farm. Over 150
guests included landscape architects, landscapers, park
managers, county agricultural agents, automated lawn
dealers, university researchers and members of the press.

Rutgers University’s Drs. Henry Indyk and C. Reed Funk
opened the program with talks on the uses and availabil-
ity of turf-type perennial ryegrasses. Dr. Al J. Turgeon of
Tru-Green in Ohio spoke on pesticides and the environ-
ment. Dr. Richard Hurley, Lofts Director of Research,
discussed total turf renovation, while Ms. Maria Cinque
of Long Island spoke on the diagnosis of turf problems.

A question-and-answer period was followed by a picnic
lunch, after which the program concluded with a tour of
Lofts’ research facilities. More than 3,000 test plots are
currently in use for the evaluation of turf performance
under varying conditions, which include various degrees

of shade.

Lofts Field Day is an annual event held in late spring or
early summer. Its purpose is to promote professionalism
within the turfgrass industry, and to help keep industry
members informed of the latest developments. To receive
advance notification of next year’s Field Day, contact
Lofts Inc., Chimney Rock Road, Bound Brook, NJ 08805,
telephone (201) 356-8700. m

SCIENTIFIC
LABORATORIES
INC.

Plant Analysis e Fertilizers
Soil Testing ® Herbicides
Water Analysis ® Insecticides
Lakes and Pond Ecology

Lantana, Florida

(305) 967-9180
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Watching Your Tees & Q’s

By: Bud White
Southeastern Director

USGA Green Section

Winter Traffic

As play begins to back up on Florida golf courses this
winter, clubs should be aware of the potential problems
and hazards from this increased concentration of traffic.
Many golf courses in Florida over the last several years
have experienced significant browning of tees and fair-
ways from the heavy amounts of traffic and colder peri-
ods during the winter months. Those golf courses which
have restricted the traffic to the rough areas or signifi-
cantly limited traffic to the rough areas have seen much
better playing conditions on the fairways throughout the
vear.

The closer height of cut on the tees and fairways reduces
the grass’s ability to withstand heavier traffic during
times of the year when growth is limited. This is due
primarily to a lesser leaf area index of the grass and thus
the grass has a reduced ability to grow, manufacture food
and provide a greater cushion to the traffic itself. The
higher height of cut in the roughs allows the bermuda-
grass to better withstand these heavier amounts of traffic
during times of reduced growth. Also, the roughs are out
of the immediate play areas and any damage that may
occur from golf cart traffic in the rough areas would very
much reduce the effects of the overall playing conditions
on the course. By removing the traffic in the fairways,
golfers greatly reduce the soil compaction that ultimately
occurs.

The one drawback with restricting golf cart traffic to the
roughs is the significant wear and compaction that devel-
ops in the immediate rough area adjacent the fairway.
This 10 to 15 ft. wide band which supports the majority of
traffic will require one to two extra aerifications per year
in the late spring and mid-summer to offset the additional
traffic imposed. If the extra aerification program is estab-
lished in these areas, along with additional fertilization
with a complete fertilizer, then excellent turf health will
be maintained in these areas, but the increased aerifica-
tion frequency in these areas will not inconvenience the
golfers.

Make your golfing membership aware of the potential
damage that can be imposed by golf cart traffic, and how
helpful they can be to the golf course by restricting their
golf cart traffic to out-of-play areas. Once these limited
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access programs to fairways have been in place for about
a year, the entire golfing membership will realize the
benefits through improved playing conditions on the
fairways. If this program can be successful for the first
year, then the golfing membership will be supportive of
the idea because of these improved playing conditions
throughout the vear. In closing, remember — the fair-
ways, tees, tee shoulders and green perimeters are no
place for concentrated golf cart traffic at any time of the
year, but especially during the winter when we expe-
rience reduced or no growth of the bermudagrass. Edu-
cation of the golfers is the key! m
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Tee to Green \'
Get The Standard

Tee, Fairway, Green, or around the clubhouse.
Whatever your needs fpr golf course accessories
you'll find it at Standard Golf. Standard has the
most complete line of accessories — all made
with the top quality that Standard built its
reputation on.

Get the finest for your course. Get the Standard
of Excellence.
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Standard Golf Company
220 E. 4th St., Box 68
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Two-Way Radios
on the Golf Course

By: Robert Klitz

The two-way radio is one of the most beneficial pieces of
equipment usedin a golf course operation. For an 18 hole
course, six hand held radios and one base station will
maintain a thorough communications system that can
assist the entire golf operation.

The hand-held radios prove most beneficial to the star-
ter, ranger, pro shop, irrigation foreman, assistant
superintendent, and superintendent. The base station
can be set up in the maintenance facilities so the
mechanics, employees, and guests can locate the super-
intendent and other key personnel.
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At Inverrary Country Club two-way radios have
received a great deal of use and have proven to be
extremely beneficial over the years.

One of the two-way radios most important benefits is
enabling problems to be more easily worked out
throughout the day by communicating over the airways.
Travel time between employees and supervisors is elimi-
nated, thus creating an increase in productivity. Equip-
ment down time is reduced when a mechanic is
immediately made aware of a breakdown instead of
receiving word of the problem through face to face com-
munication. The mechanic can also be notified of the
symptoms of the breakdown and possibly offer advice to
repair the problem in the field, thus saving time for eve-
ryone involved.

The pro shop can also benefit by enabling the starter to
fill in any openings on the schedule that occur from no
shows, cancellations, or other scheduling changes. This
in turn would benefit the golfer who is on a waitinglist for
a tee time or has had a time change. Golfers also benefit
when information for atournament rulingis needed from
the pro shop or when a golfer must be located to be given
an urgent message. Radios also save valuable time when
an emergency arises, such as an injury or accident in
which medical attention is needed immediately.

One of the greatest disadvantages of the two-way radios
is their costly repair bills. Although these radios can
withstand some abuse, several bounces off a mainte-
nance vehicle can result in extensive repairs. Another
disadvantage is the irritation that develops when com-
municators on similar frequencies or atmospheric condi-
tions cause radio conversations to become disrupted,
distorted, and filled with static. Frustration can also
develop through improper use of the radio. An operator
must understand how to physically operate the radio,
how to pronounce and enunciate words properly, and to
avoid interrupting other people who are engaged in a
conversation.

At this time hand-held radios, are about the size of apack
of cigarettes, they cost approximately $1500.00 includ-
ing the charger. Multiply that figure by seven and the
total cost is roughly $10,000.

Although $10,000 will initially take a healthy bite out of
the budget of an 18 Hole operation, two-way radios are
an investment that will pay for themselves throughout
the vears. Through proper care and handling they can
increase the productivity and effectiveness of a golf
course operation from the prop shop to the maintenance
facility. ®



