


Eclinse your Greens

The New Jacobsen Eclipse 322 No More Fuel
Battery Riding Greens Mower and Oil Cost
The new Eclipse 322 has been designed according to No More

specific customer feedback and is the most advanced
greens mower available for today's golf industry.

There is no better test of a mower's durability than day-
to-day use, and Jacobsen put the Eclipse 322 to the test under No More

Hydraulic Leaks

every imaginable condition. ;o
After final field tests throughout 2008 on some of the Emissions

nation's leading golf courses, Jacobsen learned that the all-

electric Eclipse 322 is the quiet, economic, productive and No More

environmentally friendly mower superintendents are En g ine Noise

looking for now.

With a simple battery-powered system, the Eclipse
322 reduces noise, maintenance needs and fuel
consumption, resulting in lower cost of
ownership than traditional hydraulically driven
machines.

The mower features electric drive systems
using no hydraulic fluid, so the possibility
of a potentially damaging fluid leak
or spill on the turf is completely
eliminated. The Eclipse 322 will
also be available in gasoline and
diesel hybrid versions.

Golf Ventures offers a full line of:
Accessories ®* Helena Chemicals ®* Helena Fertilizers

Jacobsen Equipment and Parts
Allied Equipment and Parts
Golf Course Specialty Products ¢ Seed

5101 Gateway Blvd. - Lakeland, FL. 33811
Toll Free 866.853.GOLF - Fax 863.669.9650
www.golfventuresonline.com
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Spring is
Regeneration
Time

It was great
to see many of
you at the GIS
in San Diego.
Congratulations
to Bob Randquist,
CGCS of the Boca
Rio Golf Club,
our newly elected
vice president of
the GCSAA. Our
Florida reception
was once again a
big hit. Thanks to
Jennifer for finding another unique
location for our annual gathering.
Thanks to all who attended, and thank
you to all of our sponsors. Without
your help and support the reception
would not be possible.

What a winter! I hope everyone sur-
vived the unusually cold weather we’ve
had this year. By now, if you overseeded
your course, hopefully transition is
under way. If you did not overseed,
your bermudagrass has no competition
and should be coming back and start-
ing to look good.

This spring looks to be different
from most. Not only will we be getting
our courses ready for the annual mem-
ber/guest events but many of us also
will be replacing cold-damaged land-

Bill Kistler
President

scape plants around our clubhouses.

As I ride the course each morning
observing the many white-tailed deer
with their fawns, I am reminded that
spring is a time of regeneration.

After this long winter season with
its extreme cold weather, this could
also be a time for us as superintendents
to regenerate ourselves. Take moment
and look back. Focus on the positive
things that were accomplished. Thank
your staff and crew for their hard work
during those frosty mornings and dis-
rupted schedules.

Now focus on what lies ahead. Let
your staff and crew know what the
next several months will bring, like
course-wide fertilization, aerification,
mole cricket control, and member and/
or outside events to prepare for. Just
like spring training, we need to get our
teams excited and ready to go for sum-
mer season projects.

Don’t forget to keep a watchful eye
on any local city and county meetings
concerning fertilizer and other environ-
mental issues like water quality and use.
Make sure your members are informed
about these meetings as well and how
they could affect their lawns and lawn
care companies’ ability to maintain
their private property.

As always, good luck and success
with your chapter’s spring events and
activities so we can continue to pursue
education, networking with peers and
helping fund turf research to make our
courses environmentally and economi-
cally sustainable in these challenging
times.

Improve Your
Water-Use
Efficiency
Regularly check-
ing irrigation head
nozzles and opera-
tion for efficiency
and conservation

is just one of seven
tips on improving
water-use efficiency
in Stewardship, Page
34.
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SPOTLIGHT

Host and speakers at the 2020 CFGCSA/FTGA Research Tournament, from left:
Stuart Leventhal, CGCS; CFGCSA Vice President Bill Beasley; FTGA Sec/Treas
Armando Campos; and Dr. Kevin Kenworthy UF/IFAS. Photo by Joel Jackson.

Warm Spots in a
Chilly New Year

The Central Florida GCSA kicked
off its New Year by holding the FTGA
Turf Research Tournament at the
Interlachen CC in Winter Park. Stuart
Leventhal, CGCS and the Interlachen
CC have been hosting the event for 22
years. Speakers at the event included
Bill Beasley, external vice president of
the CFGCSA, Armando Campos, secre-
tary/treasurer of the FTGA, Joel Jackson
executive director of the FGCSA.

The principal speaker, Dr. Kevin

Kenworthy from UF/IFASA, gave

an update on the turfgrass breed-

ing projects funded by the FTGA in
cooperation with the FGCSA. The
chapter picks up the cost of the lunch
and Interlachen donates the golf, so all
entry fees went directly to the FTGA
Research Foundation to the tune of
$2,500.

Three-time winner of the event John
Lammrish teamed up with golf pro
Dave Ragan III to represent the LPGA
International GC and capture Low
Gross honors.

The FGCSA Winter Board Meeting
was held at the Disney’s Grand

Treasure Coast GCSAA’s scholarship awards winners, from left: Tim Cann, TCGCSA
president; Justin Allison, Victor Faconti, Jake Connoly, and Chris Gast, scholarship

chairman. Photo courtesy of TGCSA.

THE FLORIDA GREEN




A SPECIAL THANKS
TO THE FOLLOWING COMPANIES
FOR THEIR SPONSORSHIP
OF THE 2010 FGCSA
RECEPTION IN SAN DIEGO

San Diego skyline view from the rooftop reception

at the Solamar Hotel in the Gas Lamp Quarter.

PLEASE SUPPORT THESE
COMPANIES WHO SPONSOR
OUR LOCAL AND STATE CHAPTER EVENTS
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SPOTLIGHT

Superintendent John
Lammrish, CGCS, left, and
Golf Pro Dave Ragan III
from the LPGA International
GC teamed up to win the
CFGCSA/FTGA Tournament.
Photo by Joel Jackson.

Floridian Hotel Conference
Center Jan. 22. During the
meeting, the board voted to
authorize the dual use of the
FGCSA and GCSAA logos on
official correspondence and
e-mails. In 2007 the board
authorized the dual logo

use on the Florida Green
magazine covers. During the
research committee report,
Kevin Sunderman from

the West Coast GCSA pre-
sented a $1,500 check for the
FGCSA Research Account to

kick off the 2010 fundraising
year.

In February, around 200
members, suppliers and
guests attended the FGCSA
Reception at the GIS in San
Diego. As expected, overall
attendance numbers were
down about 7 percent, a
definite sign of the times.
Normally the FGCSA has
around 300 to 350 attendees
at our West Coast receptions.
Association Manager Jennifer
Innes did her homework and

Kevin Sunderman, left, presented a $1,500 check to FGCSA
President Bill Kistler for the FGCSA Research Account during
the 2010 Winter Board Meeting at Disney. Photo by Joel

Jackson.

found a very competitively
priced and unique venue in
the rooftop Lounge Six of
the Solamar Hotel in the Gas
Lamp Quarter just a couple
of blocks up from the con-
vention center.

Thanks to the generosity
of those attending the recep-
tion, we raised $1,060 for the
FGCSA Benevolent Fund. Jim
Montgomery of Greensmiths,

2010 CALENDAR OF EVENTS

May

6 — FGCSA Spring Board Meeting & Awards Dinner, Naples

6 — Palm Beach Chapter Meeting, Broken Sound CC

7 — FGCSA/USGA Seminar and Poa Annua G.C.Horn Memorial
Tournament, Naples

8 — EGCSA Poa Annua Classic and Luau, Naples Beach Hotel

17 — TCGCSA Blue Pearl Tournament, The Medalist GC, Hobe
Sound

19 — UF/IFAS Field Day, G.C. Horn Turf Plots, Citra

19 — West Coast Chapter meeting, Lake Jovita GC

TBA — Suncoast GCSAA Annual Meeting

JUNE

5 — Palm Beach GCSA Future of Golf Tournament, The Falls CC
17 — Seven Rivers Annual Meeting & Vendor Appreciation Day
TBA — West Coast Chapter Championship, Old Memorial GC

Jury

29 — Palm Beach GCSA Annual Meeting, Polo Club of Boca Raton
30 — 8:00 AM Half Day Crowfoot Seminar

31— Annual Larry Kamphaus Crowfoot Open

TBA — North Florida Chapter Annual Meeting

TBA — South Floirda Chapter Annual Meeting

AuGuUsT
2 —West Coast Pro/Superintendent Tournament

SEPTEMBER

15-17 - FTGA Conference and Show, Caribe Royale Hotel,
Lake Buena Vista

TBA — Central Florida Memorial Scholarship Tournament, Lake
Nona Club

TBA - Joint Meeting Palm Beach GCSA and South Florida GCSA

OCTOBER

TBA - Joint Meeting Palm Beach GCSA and Treasure Coast
GCSA, Jupiter Island Club

TBA — South Florida M&E Charity Tournament

TBA — West Coast Bud Quandt Tournament, Tampa Palm
G&CC
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Celsius.” A higher degree of weed control.

Unlike traditional herbicides, Celsius™ works with less risk of turf damage, even at high
temperatures. Celsius, the newest generation post-emergent herbicide, effectively
controls over 100 weeds, including several hard-to-control grasses and broadleaf
weeds. Plus, Celsius offers pre-emergent control of germinating weeds - after all,
healthy, weed free turf is the best herbicide available on the market. Celsius delivers
superior results in balance with consideration for our environment, because we believe

in Protecting Tomorrow, Today. And, as always, you’re Backed by Bayer

and all the science and technology that support it. Sustainable weed
control from a name you trust.

o
Bayer Environmental Science

Paspalum setaceum (Thin Paspalum), also called Bull Paspalum, is a warm-season perennial in the family Poaceae, found throughout much
of the United States but primarily along the eastern corridor. Thin Paspalum can be identified by its flat, hairy to almost smooth, leaf blades.
This weed produces short rhizomes and can form a clump.

Bayer Environmental Science, a business group of Bayer CropScience LP, 2 TW. Alexander Drive, Research Triangle Park, NC 27709. www.BackedbyBayer.com. Celsius is a
trademark of Bayer. Not all products are registered in all states. Always read and follow label instructions carefully. ©2010 Bayer CropScience, LP
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SPOTLIGHT

Thanks to Jim Montgomery,
center, for donating his
Benevolent Raffle winnings
back to the Benevolent Fund
at the FGCSA Reception in
San Diego. Pictured with
Jim are Mark Henderson,
Gulfstream GC, left, and
Mike Bonetti, Fertigation
Specialists, Inc. Photo by Joel
Jackson.

Inc. won the Benevolent
Raffle and donated his win-
nings back to the Fund. We
hope to see many more of you
at the reception in Orlando
next year. Jennifer is already
searching for another interest-
ing and convenient location.
Also at this year’s GIS,
a couple of our mem-
bers were recognized with
Environmental Leaders in
Golf Awards. This program
recognizes golf course super-
intendents and their courses
for overall course manage-
ment excellence in the areas
of resource conservation,
water quality management,
integrated pest management,
wildlife/habitat management
and education/outreach. In

addition, these categories are
judged on sustainability, criti-
cality, originality and technol-
ogy implementation/use.

An independent panel of
judges representing national
environmental groups,
turfgrass experts, university
research departments, and
members of the golf commu-
nity selected the 2009 ELGA
Florida winners: Chapter
Winner - Todd Draffen,

TPC Treviso Bay, Naples,
Everglades GCSA; and Merit
Winner - R. Shane Wright,
CGCS; Vero Beach CC,
Treasure Coast GCSA.

Jeft Strother, president of
the Suncoast Chapter told
John Peirsol, head of the
Lake City Golf & Landscape

Operations Program that
after the chapter’s Suncoast
Scramble tournament March
25, they will be donating
$1,000 towards the new
LCCC environmental project
and a new $1,000 scholarship
for a second-year GCO stu-
dent to be $500 per semester.
The Treasure Coast
Chapter recently awarded
three scholarships to local
students who have excelled
within the industry and in
the classroom. Each received
a check for $1000 to assist
in their education. Each stu-
dent’s application included
scholastic achievements and
awards, interests, industry
work history and an essay
stating the student’s career

goals. The winners:

* Justin Allison, a student
at Indian River State College
studying golf course manage-
ment and an employee at
Grand Harbor Country Club
in Vero Beach.

* Victor Faconti is a stu-
dent at Penn State University
studying golf course man-
agement and has worked at
Harbour Ridge Yacht and
Country Club in Palm City.

* Jake Connoly is
a student at Lake City
Community College study-
ing golf course management
and has worked at Monarch
Country Club in Stuart as
well as Harbour Ridge Yacht
and Country Club in Palm
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Hole 16 is the number-one handicap hole on the course. A 549-yard, par five that
challenges you from every tee. Photo by Daniel Zelazek

Bring Your 'A' Game
and Your Camera to
Tampa Palms G&CC
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Twenty-three years ago,
noted architect Arthur
Hills carved out a
challenging 7,004-yard
course in the wooded
wetland wilderness just
north of Tampa.

The multi-faceted property, now owned and operated by
ClubCorp, Inc., has 25 guest suites in the clubhouse build-
ing, ample meeting space for conferences and events, private
amenities for its country club members and a golf course
that will require your best effort.

The diversity of the facility itself is matched only by the
diversity of the teeming wildlife that can be enjoyed while
chasing par down the tree lined fairways. I have been to
Tampa Palms on several occasions, mostly to cover the West
Coast GCSA’s Annual Bud Quandt Tournament. I always
come away with photos or sightings of several wildlife spe-
cies. On my cover story visit in late February I saw critters
from a half-dozen 8-to-10-foot alligators to playful otters.
Superintendent Bill Kistler said earlier in the day he spied
a buck and a doe and a bald eagle. Tampa Palms has been a
certified Audubon Cooperative Sanctuary since 1993

Because the course was built in a lowland setting, 11
lakes covering 68 acres were excavated to provide enough
fill to raise the course above the wetlands. Kistler recounted
meeting the architect on the 15th anniversary of Tampa
Palms. As they played the course, Kistler said Hills winked as
he said, “I knew we had to raise up the fairways because of
the wetlands, but I can’t figure out why I didn’t make them
wider”

“He used up every golf ball in his bag and mine by the
16th hole,” Kistler said. But with four sets of tees on every
hole, golfers can easily find a yardage that fits their skill
level.

Golfing challenges aside, being in a wetland setting has
its pros and cons when it comes to turf management.

On the down side, the extreme heat and humidity in
the summer keep Kistler and staff on the look out for pos-
sible disease outbreaks. “We have been following a fungus
control program by Syngenta,” he said. “It is a preventive
program for bermuda greens and provides a good guide for
understanding conditions and rotating products to provide
maximum protection again disease damage.”

Kistler says they also have to be mindful of shade issues
from the trees as they mature. “We have been able maintain
good light conditions with strategic thinning of tree cano-
pies. Back in 2001, the city of Tampa allowed the removal
of 50 trees that were critically impacting several greens,” he
said.

Phoenix

ENVIRONMENTAL CARE

Discover Phoenix Environmental Care.
A new generation of quality products.

The complete line of advanced fungicides,
herbicides, insecticides and plant growth regulators
from Phoenix Environmental Care provides
superintendents with superior quality, resistance

management tools and guaranteed performance.

To learn how Phoenix's value-enhanced pesticides
can benefit your golf course, contact 888.240.8856,

or visit www.phoenixenvcare.com.

Contact Craig Smith at 516.301.8326.

NexGen

Enhanced Technology

©?2008 Phoenix Environmental Care, LLC. The Phoenix logo is a registered trademark of
Phoenix Environmental Care, LLC. Always read and follow label directions.
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On the plus side of the location, because of the naturally
organic, heavy soils, when irrigation restrictions — such as
the current three days per week watering of greens and tees,
and twice per week on fairways and roughs — it is easier to
maintain the soil moisture in the turf root zone.

“Since we can only automatically irrigate three times

SUPERINTENDENT FACTS

BiLL KISTLER

Originally From: Vandalia, Ohio

Family: Wife Sharon and stepsons, Dustin and Shawn
Barrett

Education: Turf certificate from U. of Georgia.
Graduated from American Institute of Banking

Employment: 2002-present, Superintendent Tampa
Palms G&CC; 2000-2002, Assistant Superintendent
(AS), Countryside CC, Clearwater; 1998-2000 AS,
IGM Tarpon Springs GC; 1993-1998 (Crew, Spray
Tech, Foreman and finally AS), Dunedin CC.

Professional Affiliations & Offices Held: Current
FGCSA president; past president Florida West Coast
GCSA; GCSAA Member Relations Committee;
Received 2004 & 2006 ClubCorp Super Star Award.

Work philosophy and advice: Don’t take things so seri-
ously you don’t have fun with what you do. Manage
your time and balance work and personal life. Don’t
be afraid to ask for help. Sometimes superinten-
dents wait until it’s too late before asking for help.

Goals: Accomplishing one goal of giving back to the
industry as I complete volunteer board service to
the West Coast and Florida GCSA. It has been an
honor and personally rewarding for me to serve.

Hobbies & Interests: Golf and watching THE Ohio
State University football and basketall games.
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View from behind the
Par 4, 4th hole. At 447
yards it is the number
2 handicap hole. Photo
by Joel Jackson.

GREEN CaLITE™ BEAUTI-GREEN™

(800) 340-3888

AlmarTurf.com

SPRING 2010

o Tifway e TifSport « Tifdwarf ¢ TifEagle
¢ MiniVerde « Celebration « Meyer Zoysia
e Zoro Zoysia « Centipede Seed/Sod
o Sealsle I » Sealsle 2000 « Sealsle Supreme
+ SeaDwarf « Platinum TE
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TAmMPA PALMS GOLF & CounTtrRY CLUB

Location: Tampa

fairways, 1-2

Ownership: inches on roughs;
ClubCorp no overseeding.
USA, Inc.

Playing policy: Bunkers: 42.
Private

Average of Sand type: GASH
rounds per GA-26. Raked
year: 30,000 with Sand Pro

Number of and by hand.
holes: 18, Native Areas: 135
7,004 yards, acres of wetlands
Par: 72, and woods bor-
Slope/Rating: dering the golf
140/74.8 holes.

Designed by:

Arthur Hills, Waterways/
constructed Lakes/Ponds: 11,
by Wadsworth 68 acres, main-
Construction, tained by Lake
opened 1987 Masters.

Management Maintenance Staff of Tampa Palms Golf and Country Club. Irrigation: Well;
Team: Club Flowtronex

Manager David Kupstas; Club President Steve
Brantley; Green Chairman Tom White; Head
Golf Professional David Glandt; Golf Course
Superintendent Bill Kistler

Major projects: 2006 Bunker renovaton; 2008 Enlarged
practice range tee area and added target greens

Acreage under maintenance: 88; total property: 277

Greens: 3 acres. average size: 6,878 sq.ft.; turf type:
TifEagle; HOC: .120 - .130 inches; no overseeding;
green speed goal: 9.5 — 11.0.

Tees: 5 acres; turf types: Tifway 419; HOC: .5 inches;
overseeding: rye blend @ 200 Ibs/acre.

Fairways and Roughs: Fairways: 50 acres; roughs: 30
acres; turf types: Tifway 419, HOC: .5 inches on

pumping system; Toro OSMAC Site Pro control sys-
tem; Proplus fertigation system.

Water Management/Conservation: Southwest Florida

Water Management District — Phase II Modified:
Greens & Tees 3x per week. Fairways & Roughs 2x
per week.

Staff: 13 full time. 40 hrs per week. No overtime. No

part-time employees.

Communications: Daily meetings with crew and pro

shop. Weekly department head staff meeting. Weekly
one-on-one with general manager. Monthly Golf &
Green Committee meetings. Daily interaction with
members on the course and in the clubhouse area.

Dry Fertilizer
Bulk Liquid Fertilizer

Office: 954-741-4041
Fax: 954-741-4082

Ay GREEN-WAY

Quality Turf Products
‘We Specialize in Keeping you GREEN

MANGA PLEX PLUS « ULTRA - GREEN - BIO-PLEX

10008 N.W. 53rd Street » Sunrise, Florida 33351
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per week, we do have to supplement \ \ \ | i i
by hand watering areas that show signs Y &Y ’ l ' M) [ l l I [
of wilt, which is allowed under the - - - - -
SWFWMD’s modified phase-2 restric-

tions we are currently under,” Kistler

said. It also means that we have to

increase our scheduled run times on

our elevated greens and tees built of

sandier material and tend to dry out Shade Tolerance
quicker than the fairways.” Study by Clemson University
Kistler and staff also do seasonal Overall Shade g:::‘:‘:jf‘m% bcrmlxdagrass[;l:ls:;if; f(;;‘
mapping of insect infestations for mole g:fgj&srfagﬁmfun (control) anthqu:i?:l;;:: !
crickets, army and sod web worms. By  the Clemson University gree?

pinpointing specific areas of concern,
pesticide applications can be targeted
to specific areas, saving labor and mate-
rial costs and minimizing environmen-
tal inputs.

Cultural practices like aerifying and
topdressing are not much different
from any other course that strives for
high-performing putting surfaces with
greens speed goals of 9.5 to 11 on the
stimpmeter.

I did find one twist that was new
to me: During the “Closed Mondays”
light topdressing of greens in the grow-
ing season, Kistler says they run a roller
over the greens after the topdressing is
dry. “The vibrations of the roller really
help the sand grains to move down into # Ranh indicales ﬂﬁf:g% ZZWJH‘QE;‘M %
the canopy followed by a light syring- f,fjﬁ;j"ffgﬁf‘fa@ tolerance = 6, greatest s
ing. Then after the irrigation cycle at
night, the sand is really invisible the

next day and we pick up very little — if [ =l ¥
any — when we mow.” _kﬁ ol l{*\gll I

Kistler’s greens fertility program
calls for a weekly spoon feeding of
0.1 Ib. of nitrogen with Plant Food

Company’s liquid with 1 to 3 oz. of For complete research results visit
sodsolutions.com/FloridaGreen

|
AFERIFICATION rvs me

TURFGRASS AERIFICATION AND ROOT ZONE MANAGEMENT

litvar plamd in the top
rcent continu‘mm
hade sensitivity = 0.

ALL SEASON HELP — SMOOTH—POWERS™ DEEP SPIKE
(FOR GREENS AND TRAFFIC AREAS)

SOIL RELIEVER® SALES
(800) 340-3888 AerificationPlus.com
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Primo growth regulator. They also
apply a slow-release granular fertilizer
at a 0.25 Ib. rate of nitrogen following
core aerifications.

The greens are verticut lightly each
week during the growing season and
core aerified two or three times a year
between April and Septemember. Solid
tines are used year-round on the greens
to reduce compaction. The tees and
fairways are core aerified each spring.
As a matter of good stewardship all of
the cultural, nutrient and pest manage-
ment programs are adjusted as needed
for weather conditions to maximize the
benefits to the turf and to minimize
any environmental impacts.

Relaying those changes and implica-
tions requires good communication
between the superintendent and his
staff and the rest of the management
team. To that end Kistler says he has
daily crew meetings and checks in with
the pro shop each day. He added, “It is
critical to maintain good relations with

Vehicle: 2005 Ford 150
I stay home to watch: 24

Success by Joe Gibbs
Favorite meal: Steak and potatoes

Personal heroes: My parents

If I could do it over: I would meet my
wife Sharon sooner

My fantasy is: Going into space

The one thing I can’t stand: People
who just talk to hear themselves
talk

The words that best describe me:
Integrity and dedication

My dream foursome would be: Fuzzy
Zoeller, John Daly, Charles Barkley
(I think I can beat Barkley)

My best fish story: You won’t believe
the one that got away

My most amazing golf shot: Ricochet
shot off the one rock on No 17, par
3 lakebank at Farmlinks. It landed
on the green and I made a par.

all departments at a club and with the
customers. I try to interact daily with
our members as they play the course.
They may see something or have a
question that I can respond to for their
enjoyment of the course.

“The folks in golf operations and
food and beverage often hear com-
ments before anyone else, so it’s good
to check in with them frequently also
to learn what the members are saying.
We do have weekly department head
staff meetings and monthly golf and
greens committee meetings to stay on
top of programs, event calendars and
any issues.”

For those advocating that superin-
tendents need to become more educated
in the business side of operating a golf
club, Kistler has a head start. He came to
the superintendent profession by way of
a degree in banking and a turf certificate
from the University of Georgia.

“After moving to Florida I wasn’t
sure of my career path,” he said. “I

The last good movie I saw: "Avatar" in 3D

The book I’ve been reading: Game Plan for Life — Your Personal Playbook for
Prized possessions: Father-in-law’s Cadialliac DeVille

Nobody knows that I: Played the drums for 20 years
I’'m better than anyone else when it comes to: Listening to people

Bill and Sharon Kistler.

“Don’t take every-
thing too seriously.
Have fun with what
you do. ... And above
all, don’t be afraid to
ask for help.

took a job at the Dunedin CC mowing
roughs so I could also play free golf.
Before I knew it I was promoted first to
spray tech, then foreman and eventu-
ally assistant superintendent.

“I had found something I liked to
do”

Kistler credits Dale Reash, longtime
superintendent at the Countryside CC
in Clearwater with as being his biggest
mentor. “Dale was the person who had
the greatest influence on my professional
development. He prepared me for that
next step to become a superintendent.”

After two years under Reash’s guid-
ance, Kistler took over at Tampa Palms
in 2002.

Kistler appreciates his growth and
development in a career he has come
to love and one of his goals is to repay
the profession and those in it that have
helped him so much. His debt is being
paid in full. He has served the West
Coast GCSA in all of its offices and is
currently serving as the president of the
Florida GCSA. Kistler is also a mem-
ber of the GCSAA Member Relations
Committee.

Kistler offers these words of advice
to anyone who pursues a career as a
superintendent.

“Don’t take everything too seriously.
Have fun with what you do. Manage
your time wisely to be effective at work
and have balance with your personal
life. And above all, don’t be afraid to
ask for help. Too often superintendents
wait too long before asking for help.

“In today’s market I've been ask-
ing others how they are dealing with
budget and staff reductions for one,
and still getting the jobs done and
meeting expectations. Over the years I
have often compared notes with other
superintendents and vendors, on what

Continues on Page 17
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Number 14 is a
long, tight par-4
guarded by five of
the 42 bunkers on
the course. Photo
by Daniel Zelazek
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COVER STORY

Tampa Palms -

A Certified Audubon Wildlife Sanctuary

Saw several of these
big gators grabbing
some rays.

A PHOTO ESsAY
By Joel Jackson

Wild turkey flocks, left, are a common sight in the roughs; Great
Egret, below left, stalks prey on No. 18; Little Blue Heron,
below, walks on water. Turtles, above on facing page, sunning
on a chilly day. Later an otter was seen playing in the lily pads.

Other wildlife seen that day but not pictured here include:
anhinga, cormorant, limpkin, moorhen , osprey, otter, red
shouldered hawk, tri-colored heron, white ibis, wood ibis
and yellow crowned night herons.
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From Page 15

they are seeing out there in terms of
turf problems and potential solutions.”

After learning how Kistler brings
his “A” Game to the golf maintenance
operations every day at Tampa Palms, I
grabbed my camera and spent the next
two hours snapping pictures in this
wildlife sanctuary which doubles as a
golf course.

South Florida Grassing, InC
zgﬂ Years in the Grassing Industry, |:

TifEagle Supreme

Sod, Sprigs and Rolls available

* Qur grass is grown in Hobe Sound on gassed, sand-based soil
e Installation, Hydro-mulching, grassing and mulching also available

Tifway 419 TifSport Registered
L Tifdwarf
Certified Producer

\\ Southern Seed
Certification Association

(772) 546-4191  Fax (772) 546-3482 800-483-4279
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DuURING TouGH Economic TIMES...

Stay With the Basics!

By John H. Foy

According to the news media, there
are signs that the national economy
is beginning to recover. Yet, for many
clubs and courses
throughout Florida,
rounds and mem-
bership levels are
still down. Thus the
struggle continues
for providing the
level of course con-
ditioning and quality
desired with reduced
operating resources.

USGA Green
Section agronomists
from across the
country have com-
piled conservation
strategies in an effort
to assist courses in
surviving these chal-
lenging and difficult
economic times.
Regardless of the region, turfgrasses
being managed, and type of club or
course, getting back to and staying with
proven and agronomically sound basic
programs and practices is a key com-
ponent of these conservation strategies.
Traditionally
applied products
such as fertilizers,
pesticides, water

growth regula-
tors — have a
long history of
use; and their value has been proven
through many years of research.
Unbiased research is always needed
to determine if the benefits of new or
non-traditional products justify their
cost. In preparation for writing this
article, I went online to the Turfgrass
Information Center at Michigan State
University and did a literature search

on the subject of biostimulants. For
anyone who is not familiar with the

Turfgrass Information File (TGIF), this

is a resource database that contains a
range of electronic and printed articles

Always use an untreated check plot to compare results when applying new
products. Photo by John Foy

from published, peer-reviewed sources
on turfgrass research. The biostimu-
lant search resulted in 235 records of
articles starting in 1989 up through
January, 2010. I would like to sum-
marize a few points noted during my

Regardless of the region, turfgrasses being managed, and
type of club or course, getting back to and staying with
__and even plant Proven, agronomically sound basic programs and practices
is a key component of these conservation strategies.

review of the literature.

Defining “biostimulant” is in order.
To paraphrase the definition used by
Dr. Wayne Kussow, emeritus professor
of soil science, University of Wisconsin
- Madison used in the introduction of
his article, Biostimulants: Yes or No
published in the May/June 2009 issue
of the Grass Roots magazine, a bio-

stimulant is “anything that promotes
the growth, development, or general
health of turfgrass.” Dr. Kussow further
refined the term to “non-traditional”
substances and materials, and again
excludes traditional
products such as fertil-
izers, pesticides, water,
and plant growth reg-
ulators. Previously a
University of Georgia
scientist reviewed

the labels of 15 bio-
stimulant products
for turf and found 59
different ingredients.
The most common
active ingredients of
biostimulant products
are hormones, carbon
sources, humates, and
microbes.

As noted earlier,
the term biostimulant
began to appear in lit-
erature back in 1989,
and over the past 10 to 15 years, there
has been increasing interest in materials
that provide enhanced turfgrass growth
and health or increased stress tolerance
of especially cool-season turfgrasses
such as bentgrass. However, there
has been some
work done here
in Florida with
bermudagrass. In
the 1996 summer
issue of the Florida
Green, Dr. Monica
Elliott and Marcus
Prevatte provided a summary of their
evaluation of two commercially avail-
able, seaweed-derived biostimulants
applied to a Tifdwarf bermudagrass
putting green. “A consistent lack of
response was observed over the two
year study” was the summary of their
research.

A more recent study was a USGA
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THE TURF SPECIALISTS

T AMPA BAY TUR

Better Performance
Best Value

C AMPO zVERDE » Promote is a proprietary combination of humates, seaweed extract and wetting
agents designed to work in harmony to break the chemical bonding of tied-up mineral
nutrients in the root zone.

» Promote improves the biological activity of the soil to improve tilth and texture.
PR O M OTE » Promote improves soil water movement and holding capabilities reducing problems

associated with standing water, soil crusting and localized dry spots.
4-0-1 Root Zone Management

» Logix is a dual active wetting agent that reduces soil surface tension and increases

<
I o l x water penetration.
 The activity of Logix can improve overall soil moisture content by overcoming

hydrophobic tendencies of soils, especially those high in sand and organic matter
content.

 The soil penetrant capabilities of Logix will move water from saturated soils
improving the overall moisture and oxygen content.

Dual Active Penetrant

» Command is a proprietary formulation that reduces soil surface tension, allowing

N water and nutrients to reach the root zone.
“ » Command contains an organic acid that helps deal with bicarbonate issues that can

create poor water infiltration.

* Command allows water to move through heavy organic layers preventing creation of
oxygen deprived soils.

Organic Acid Surfactant + Command has an effective level of application that is ideal of injection and is cost
effective.

* Turf Tabs are a proprietary blend of polymeric surfactants, containing amino acids
and Mycorrhizae.

ABS  Turf Tabs are designed to increase water infiltration while reducing turf stress caused
by adverse environmental factors.

* One Turf Tab will cover aproximately 18,000 to 24,000 square feet of turf.
o Turf Tabs will fit in all major commercial hose end applicators.

CALL YOUR TAMPA BAY TURF CONSULTANT ABOUT SOIL ANALYSIS AND PERSONAL OBSERVATION

Tom Phillips Carl Bronson Buck Buckner John Tutko Terry Brawley
(516) 719-6265 | (727) 638-5858 (239) 633-6398 | (727)501-3216 (727) 638-3481
Southeast Northeast & Central Southwest West West

7162 123rd Circle N « Largo, FL 3377 + toll free (800) 229-1981 + www.tampabayturf.com
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funded project, “Evaluation of

Cytokinin Plant Extract Bio-stimulants:

Iron and Nitrogen Products for their
Effectiveness on Summer Creeping
Bentgrass Summer Quality.” The
research was conducted by Drs. Derek
Settle and Peter H. Dernoeden and
can be accessed through the USGA’s
Turfgrass and Environmental Research
On-Line at http://usgatero.msu.edu/
vo8/nol.pdf.

This field study examined the
impact of six products that contained
cytokinins, and other plant extracts
nitrogen or iron, or various combina-
tions thereof on their impact on creep-
ing bentgrass putting green color and
summer quality. These products were
compared to urea (N) and evaluated in

Lemont, IL, and College Park, MD, in
2007 and 2008.

In the report summary, a key point
that caught my attention was: When
data were averaged over the season
in both IL and MD, urea alone and
treatments containing urea generally
provided best summer quality. There
were, however, no significant differ-
ences among urea alone, Iron Roots
plus urea, Roots Concentrate plus urea,
or Panacea Plus and urea at either site.”
Product application costs were also
included in the report and ranged from
$7.50 per acre for urea to $29.00 to
$170.00 per acre for the other products
used in the study. This information
reiterates the point that significant
cost savings can be achieved without

compromising quality by using basic
materials.

Even in the Information Age, keep-
ing up with the most current research
can be challenging. Also, every course
has unique characteristics, and thus on-
site evaluation of products should be
performed.

This does not have to be a large
and time-consuming process; but in
order to fairly evaluate a product, an
untreated control — or check — plot
is needed. This can easily be accom-
plished by using a sheet of plywood to
cover temporarily the same area of turf
each time before application of a new
product. Having a side-by-side com-
parison makes it easy to decide if real
benefits are being provided.

Organic Fertilizers and Pesticides

By Joel Jackson

In an age, where the term
'Going Green' takes on many
aspects, organic-based
products are making their
way into golf course fertilizer
and pest-control maintenance
programs.

Some of the more recent products like Ecumen are a
direct result of the loss of Nemacur as the predominant
nematicide used on golf courses.

As Nemacur was being phased out, several superin-
tendents like Steve Wright at Boca West, Alan Puckett at
Eaglerooke and Steve Ciardullo when he was at Mountain
Lake tried the product NeoTec to supress nematode activ-
ity and reported various levels of success. Recently Bill
Kistler at Tampa Palms told me they had applied DiTerra
this past June and reported significant reductions in sting
nematode counts in follow-up samples.

On the nutrient side, who among us hasn’t applied
Milorganite sometime in our careers? And we have seen
additional organic fertilizer blends emerge like Nature
Safe and Bovamura among several others. These just hap-
pen to be some of the brands I have heard about or seen
advertised. And these are just the granular products, there

are also numerous liquid blends used in foliar feeding pro-
grams.

The timing of this topic during the current recession-
ary trend is perhaps unfortunate since budgets have been
scaled down at most clubs, so discretionary spending on
all products and programs in general is under closer scru-
tiny. So getting the biggest bang for your buck is critcial.

At the USGA Green Section program out in San Diego
this past February, one of the presentations concerned
ways to economize and yet still provide good playing con-
ditions, and the take-home message was, stick to fulfilling
basic agronomy needs for the health and performance of
the turf”

One example was that if soil and tissue samples showed
you needed to apply nitrogen, then apply urea and not a
full blend with other macro and minor nutrients if the test
doesn’t call for it; and the same goes for potash, phospho-
rous, etc.

I know we can’t generalize too much because each
course is different with its soil profiles, water quality,
micro-environments, etc. There are situations like the loss
of Nemacur that call for trying other products and other
than Curfew, some of the organic products might deserve
a look as a useful tool for your particular course.

In a companion article in this section, John Foy, direc-
tor of the Florida Region of the USGA Green Section talks
about doing your due diligence in selecting and using
organic based products. They may have a place in your
programs. Just make sure they’re the real McCoy and a
good fit for your course and your budget.
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SUPER TIP

By Darren ]. Davis

Maintaining a
good stand of grass
on the putting green
and collar is perhaps
one of the primary
responsibilities of
today’s golf course
superintendent.
Greens are always
priority number
one, and the reputa-
tion of the course
and superintendent
is often determined
by their condition.
Amazingly, when
the greens are good,
most other incon-
sistencies on the
course are usually
overlooked.

Technological advancements and
research have provided today’s golf
course superintendent with improved
equipment, better techniques and
added knowledge, enabling them to
better maintain closely cut, heav-
ily trafficked turf. However, when
encountering stress in the midst of
the winter golf season, such as the
extremely cold and cloudy winter of
2010, turfgrass management often
involves using whatever means neces-
sary to keep grass alive!

Veteran golf course superintendent
Jim Whalen at Calusa Pines in Naples,
has worked at some prestigious golf
courses in his career. Among them,
Augusta National Golf Club and
Congressional Country Club are on
his resume. Similar to Augusta and
Congressional, Calusa Pines prides
itself on providing a challenging golf-
ing experience with lightening fast
greens.

At Calusa Pines, due to a very low
height of cut and frequency of mow-
ing and rolling, the edges and collars

Davis.

Plastic lattice sheets are lightweight and easy to transport. Photo by Darren

of some greens need
a little extra atten-
tion. In part, due
to the challenging
Winter of 2010,
Whalen instituted a
practice that helps to
alleviate stress on his
putting green collars.
Whalen pur-
chased a dozen
sheets of 1/8 x
23-1/2x 95-inch
white garden plastic
lattice from Home
Depot at a cost of
$11.97 each. The
greens mowing
crews transport the
lightweight sheets
of plastic lattice
each morning in the
backs of their util-
ity vehicles. Before
mowing, the sheets
are laid flat on the
collar in areas where
the walking mowers

Twist and Shout No More!

normally make their
turns.

Turning on the
lattice alleviates
the twisting and
subsequent tearing
or thinning of the
turfgrass in areas
that are under the
most stress. While
at Congressional,
Whalen witnessed
a similar technique
where plywood was
used for the same
purpose. He feels
the lattice is equally
effective, more
durable and much
easier for the crew to
handle.

Lattice provides greens collar protection from mower turning
damage. Photo by Darren Davis.
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INDUSTRY NEWS

The Florida Golf Impact Report was unveiled Jan. 28 at the 57th
PGA Merchandise Show in Orlando. In attendance were, from
left, Joe Steranka, PGA of America CEO; Rich PGA Merchandise
Show in Orlando. In attendance were: (I-r) PGA of America
CEO Joe Steranka; executive director of the North Florida Section
of the PGA Rich Smith; Florida Chapter of the Club Managers
Association of America President Al Kinkle; North Florida PGA

Section President John Reger; governor of the State of Florida,
Charlie Crist; FGCSA Vice President Gary Myers, cGcs; Martha
Magzzitelli, past president of The Florida Gulf Coast Chapter of the
Hospitality & Financial Technology Professionals; Cindy Acree,
executive director of the Florida Golf Course Owners Association;
and executive director of the Florida State Golf Association, Jim
Demick. Photo courtesy of the PGA of America.

Florida Golf Economic Impact Study
Unveiled at PGA Merchandise Show

On Jan. 28 in Orlando, Allied Golf
Associations met with Gov. Charlie
Crist to present study results from the
latest Florida Golf Economy Report.
The event took place at the PGA
Merchandise Show at the Orange
County Convention Center.

Florida, recognized worldwide for
hosting championship golf events
among its more than 1,100 golf courses
and 62 golf resorts, also carries the
distinction of having the largest direct
golf economy of any state. Florida
hosted 20 professional championships
in 2007, including 11 PGA Tour events,
six Champtions Tour events, two LPGA
Tour events and one Nationwide Tour
event.

In 2009, the Florida Golf Economy

Report was commissioned by GOLF
20/20 for the Florida Golf Impact

Task Force, and prepared by SRI
International. The report, which con-
tained its most recent data from 2007,
indicated that the Florida golf industry
generated a total economic impact of

The full version of
The Florida Golf
Economy report is

available at

www.golf2020.com.

$13.8 billion, supporting more than
167,000 jobs with $4.7 billion of wage
income. Golf-related events donated
over $312 million dollars to Florida
charities.

In 2007, the size of Florida’s direct
golf economy was approximately $7.5
billion — the largest in the United
States. This is comparable to revenues
generated by other key industries in the
state, such as amusement and theme
parks ($4.0 billion), medical equipment
and supplies manufacturing ($4.4 bil-
lion), agricultural products ($7.8 bil-
lion), and hotels and motels ($11.2 bil-
lion). Golf brings visitors to the state,
spurs residential construction, gener-
ates retail sales, and creates demand for
a myriad of goods and services.
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Weathered, Worn and Battered

By Todd Lowe

Cold conditions continue to plague
Florida golf courses, as below-normal
temperatures have persisted since early
January. A golf course superintendent
from Southwest Florida questioned
a local meteorologist about weather
conditions, and below are a few of the
reported facts:

* There have been nine morning lows
in the 30s. In an average year, we reach
the 30s only a few mornings for the
entire winter season.

+ Three morning low records have
been broken.

* The coolest high temperature was
tied on Jan 10.

* The area has tied “the record” for
consecutive lows below 50 E

On Jan. 9, a high of 52 F was reached
at midnight, but around 8 a.m. tem-

peratures fell into the 30s and remained
there all day. The coolest high tempera-
ture was 40 F, so, if you overlook mid-
night, Jan. 9 could be the coldest day
ever in Ft. Myers.

The turf actually began to come out
of winter dormancy and turn green on
lower mowed surfaces when a slight
reprieve from the cold weather was
experienced in late January. Believe it
or not, this factor also had a negative
impact on some golf courses that deal
with plant-parasitic nematodes, as the
nematodes became active as well.

Soil temperature dropped shortly
thereafter with several cold fronts and
frosts, and this caused additional turf
loss, as already-thin areas received con-
tinued golfer traffic and no turf recov-
ery. Putting green perimeters have been
the most widely damaged areas due to
the stresses of increased mower turning,

golfer entry and exit, and shade.

Cold fronts have generally been
accompanied by rain. In fact, many
superintendents have reported no irri-
gation applied in 2010 to date. This has
had a beneficial impact on lake levels, as
they are very high on most golf courses,
but excessive leaf and soil moisture and
moderate temperatures can increase
turf diseases. Patch diseases have been
observed at a few golf courses, and
the University of Florida turf pathol-
ogy lab has reported a high incidence
of Pythium in golf course samples.
Preventive fungicide programs should
be continued until warmer and drier
conditions occur.

Recovery simply cannot occur until
active turf growth resumes with warmer
soil temperatures. Multiple days above
80F and nights above 60F are necessary
to make any marked improvements

SPRING 2010

27




INDUSTRY NEWS

in turf quality. Sustained warm air
temperatures are necessary to signifi-
cantly raise soil temperatures. Active
bermudagrass recovery can occur when
soil temperatures rise above 65 F at a
4-inch depth.

EbiTor’s NoTE
Following are February
cold-damage comments

from John Foy, USGA Green
Section director of the
Florida Region.

For the northern third of Florida,
freezing temperatures occurred for sev-
eral nights in a row, and bermudagrass
and seashore paspalum went fully dor-
mant and off-color.

Most golfers in this part of the state
are more understanding, as they wit-
ness this annually. But, with the large-
acreage winter overseeding programs
being discontinued at many courses,
there have been concerns expressed

Only once in my

25-year career with the
Green Section has true
bermudagrass winter
kill been encountered in
Florida. That was in 1987
and was limited to a few
putting greens in the
Panhandle.

about the brown grass. Temperatures
have not sufficiently warmed enough to
allow the bermudagrass to break winter
dormancy.

The resumption of sustained growth
in North Florida cannot be expected
for at least a couple of months, and
the continuation of aggressive traffic
management is essential to minimize
damage and loss of turf coverage. Only
once in my 25-year career with the

Green Section has true bermudagrass
winter kill been encountered in Florida.
That was in 1987 and was limited to a
few putting greens in the Panhandle. In
these cases, there was a direct correla-
tion between the damaged areas and
moderate to severe shade. However,
this was before the introduction of the
ultradwarf bermudagrasses and their
widespread use. Not having previ-
ously experienced a similar prolonged
stretch of cold temperatures with the
ultradwarfs, there are definitely some
concerns about the potential for low
temperature injury, and even winter
kill, on greens in the northern part of
the state. Oklahoma State University
research determined that the rel-

Photo Right:

Thin brown roughs like this that
lingered well into April are finally
greening up. Photo by Joel Jackson
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ative low temperature tolerance of
TifEagle, Mini-Verde, and Champion
was 21.2, 21.6, and 23.4 degrees
Fahrenheit, respectively. According
to the Florida Automated Weather
Network (FAWN), air temperature lows
of 16 to 18 degrees Fahrenheit were
recorded at various monitoring sta-
tions across the northern part of the
state. Low soil temperatures of 33 to 39
degrees Fahrenheit also were recorded
at these same stations.

While visiting a couple of courses
in Jacksonville recently, it was reported
that over the January 9th weekend, put-
ting green rootzones were frozen solid,
and it was impossible to change hole
locations.

During visits to these courses,
the ultradwarf bermudagrass put-
ting greens were found to still be in a
semi- to fully-dormant stage, but based
on examination of profile samples,
no significant injury or winter kill of
the stolons, rhizomes, or root system

The Mid-Continent,
Southeast and Florida
Regions of the USGA
Green Section have hosted
Live Meeting webcasts to
discuss . . . dealing with the
freezing winter weather.

had occurred. There are still concerns
about the possibility of low tem-
perature injury and winter kill at some
northern Florida courses.

The potential for problems is
increased in locations with other stress
factors, such as shade, excessive thatch,
or restricted drainage. In locations
where damage is suspected, harvesting
plugs with a hole cutter, bringing the
plugs indoors, planting them in pots,
and putting the pots under a grow
light, heat lamp, or in a south facing
window, is suggested to assess if dam-
age has occurred. The plugs should be

adequately watered, and within 7 to 10
days a green-up response should begin
to occur.

If, after two to three weeks, the turf
plugs are exhibiting 50 percent or less
green foliage, significant cold damage
will have occurred, and replanting might
be required. Hopefully, this will not be
the case, and with appropriate manage-
ment practices during the late winter
and spring, a full recovery can occur.

It is recommended to keep everyone
advised about the results of the dam-
age assessment. The Mid-Continent,
Southeast and Florida Regions of the
USGA Green Section have hosted Live
Meeting webcasts to discuss and edu-
cate golf course superintendents, course
officials and golfers about dealing with
the freezing winter weather. Check the
USGA Green Section online portal at
http://gsportal.usga.org for scheduled
or recorded Live Meeting webcasts that
review cold temperature damage and
recovery measures. N

ATTACK SUMMER STRESS

K-CAL MAG 7-0-7 - ENVIRO-WET

CONTEC DG

TRY OUR SPECIALTY K GRADES FOR BALANCED
NUTRITION AND STRONGER MORE VIGOROUS TURF!

CALL TODAY AND ASK ABOUT OUR INNOVATIVE
NUTRITIONAL PRODUCTS AND WETTING AGENTS
FOR GREENS, TEES AND FAIRWAYS DESIGNED TO

PNG - Southern Region
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800 TRAFALGAR COURT, SUITE 320
Crsons MAITLAND, FLORIDA 32751

PHONE: 407-682-6100
FAX: 407-682-6693

TOLL FREE: 800-775-5593
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STEWARDSHIP

Maintaining Environmental
Programs In a Tough Economy

By Shelly Foy

When budgets are being cut, staff
layoffs are common, and you are trying
to do more with less, how do you con-
tinue supporting your environmental
programs? In reviewing some of the
most successful Audubon Cooperative
Sanctuary Programs in Florida, there
is a common trait. Programs that have
member/golfer participation are flour-
ishing and are not as affected by the
current economic situation.

Superintendents, are already aware
of ways that golf courses benefit the
environment. Through outreach and
education, the goal is to share this
information with others. Most people
learn by doing, letting your golfers/
members take a more active role in
your environmental programs can ben-
efit you in many ways.

“Great idea, but how do I do that?”
My answer always comes back to
communication. In order to get people

involved, you have to tell them what
you are doing; then you have to ask for
their participation.

Put 1T IN WRITING

Write an article for your club news-
letter, explaining what the ACSP is, and
end by asking that anyone interested in
participating contact you. You can start
by using information that is available
from Audubon International’s website,
<www.auduboninternational.org.

After completing Step 1 in the ACSP,
the Site Assessment and Environmental
Plan, you will receive a press release
from Audubon International. Many
superintendents use this press release in
their course newsletters.

No newsletter?

Post the press release in the locker
rooms or pro shop and add a note ask-
ing those interested to contact you.

Beautification committees are per-
fect groups of people to involve in
your ACSP. Ask to attend their next
meeting. Tell them about the program.

Encourage them to get involved.

If your course has a Web site, you
can post information there as well.

Create a blog discussing environ-
mental attributes of the golf course.
Talk about the ACSP. Make sure golf-
ers have the address for the site. Share
with staff the responsibility for keeping
content updated and fresh. Encourage
golfers to participate by asking them
to post comments or photos. A good
example of a superintendent blog can
be found at www.stonecreeksuper.blog-
spot.com.

START A CLUB

Form a Resource Advisory Group or
an Environmental Club

Many courses successfully garnered
member/golfer support by creating a
Resource Advisory Group. Here is some
helpful information from Audubon
International on forming such a group:

“We recommend that you develop
a Resource Advisory Group in the
early stages of your ACSP involve-
ment. Members who formed a strong
advisory group had better success
with Cooperative Sanctuary planning,
project implementation, and publicity.
This group is there to help you with
the planning and implementation of
projects, and relieve you of some of this
work.

Remember when choosing people
that the group should have several
functions. One purpose is to provide

Good Time to Join ACSP

If you are not a current member
of the ACSP for Golf Courses, now
is a very good time to join. We are
seeing an increase in ACSP member-
ship across the country as superin-
tendents look to the program to help
identify and communicate positively
about changes to management prac-
tices that, while triggered by budget
cuts, also help to enhance habitat
and conserve natural resources.

technical advice as you begin to imple-
ment specific projects. Group mem-
bers may volunteer time or labor and
can help monitor enhancement efforts.
An even more important purpose is
public, employee, and member rela-
tions. Your group can help disseminate
information and help to publicize your
Cooperative Sanctuary efforts.

Choose people you feel comfort-
able working with and who will gladly
volunteer their skills. There are no
meeting requirements for this group.
Some meet once a month, others meet
four times a year, and still others have
several core members who meet infor-
mally and outside resource people who
are involved as needed.

It is not always easy to get people
involved. Initially you may want to
print up something in your newsletter
or put a flyer on your bulletin board
asking if anyone’s interested. From
there you may want to ask people that
you know will be good candidates for
the advisory group.

Tip: Don’t forget the importance
of recruiting course officials for this
Resource Advisory Group. General
managers, golf professionals, and green
committee members often have more
one-on-one contact with members/
golfers, and can be valuable assets in
implementing programs and projects.

Another successful way to
get involvement is to form an
Environmental Club, or Audubon
Group (call it whatever you want).
This can be viewed as an added ame-
nity a club can offer to their members/
golfers. There are many examples in
Florida that demonstrate the success of
forming these groups (See the Grand
Harbor stewardship article in the
Florida Green Winter 2008 Issue). These
groups are also excellent fundraising
arms to help keep environmental proj-
ects moving forward.

EDUCATIONAL TOOLKITS:

Audubon International is creating
individual toolkits that are available
free to member courses. If your golf
course is a member of the ACSP, simply
go to the members’ on-line area (www.
AudubonInternational.org/members) to
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Activities like this birding tour at The Sanctuary GC on Sanibel can help maintain
environmental programs. Photo by Kyle Sweet.

download the toolKkits.

Nonmembers may also request a
copy of these toolkits for a fee of $10
per download, or $20 per hardcopy.

Two toolkits are currently available:
BirdBlitz, and The Green Golfer Pledge.
Each kit comes with everything you
need for the project. Completed tool-

kits can also be used toward certifica-
tion in Outreach and Education and
Wildlife and Habitat Management.

The objective of the BirdBlitz toolkit
is to make a list of each bird species
you see or hear on your property in a
24-hour period. This is a great tool for
gathering support for your environ-
mental programs by enlisting action
from your members, golfers and staff.
Each kit explains the project and tells
you everything you need to know to
get started. Kits include participation
forms, checklists, rules, and case studies.

CoONCLUSION

Encouraging participation in your
programs is critical to getting golf’s
positive environmental message out.
Working cooperatively on environmen-
tal projects will help develop closer ties
with your members/golfers, can lead to
increased funding for projects, and pro-
vide program sustainability in tough
economic times.

, EXPERTISE

I Included with every

Mike Evans, GSR 904-237-5988
Jason Wilkerson, SOW 904-449-0723
Bill Bonnett, GSR 407-383-5783

Hal Richburg, SOW 321-303-3098
Chuck Pierson, SOW 352-427-2065

agronomic purchase.

We offer a comprehensive selection of industry
basic manufacturer products, and LESCO products.
Plus the expertise to help answer what will and
won't work on your course. So call, and see how
you can Consider us part of your crew.

Craig Reinhardt, GSR 813-299-2724
Mark Seigfreid, GSR 561-719-3281
Keith Longshore, GSR 561-767-0827
Erich Slider, GSR 239-253-1485
Wayne Wiemken, GSR 941-737-1294
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STEWARDSHIP

Regularly check irrigation head nozzles and operation for efficiency and conservation. Photo by Joel Jackson.

Improve Your Water-Use Efficiency

By Todd Lowe

Water use will continue to be an
important golf topic as they are big tar-
gets for environmentalists. While many
golf courses manage their water well,
we should make every effort to improve
water-use efficiency and to document
improvements over time. Below are
some helpful tips to consider:

1. DECREASE IRRIGATED TURF ACREAGE
An obvious way to decrease water
usage on golf courses is to decrease irri-

gated turf acreage. Many golf courses
have converted bermudagrass turf areas
into naturalized landscape plantings
along out-of-play rough areas. In rough
areas that receive limited play, bahia-
grass is a good alternative as it requires

very little water and is less penal than
ornamental grasses or shrubs.

2. LEVEL IRRIGATION HEADS

Leveling irrigation heads is an ongo-
ing practice on golf courses as they
settle over time. However, did you
know that you can improve irrigation
efficiency by as much as 20 percent by
making sure they are level?

3. NozzLEs

Nozzles can be installed to
improve irrigation use and effi-
ciency. Most nozzles generally last
five to seven years and it is impor-
tant to replace them as necessary to
improve your distribution unifor-
mity. Companies like Full Coverage
Irrigation (www.fcinozzles.com)

specialize in optimizing distribution
with improved nozzles.

4. IMPROVE IRRIGATION DESIGN

Older irrigation systems contain
large heads that are spaced far apart.
Such heads are often referred to as
“water cannons” as they spray a large
amount of water over a long distance.
Newer irrigation designs often use
smaller heads spaced closer together.
Dry spots can occur in areas with sandy
soils or nematodes, and improved irri-
gation designs allow staff to apply water
only where necessary with minimal
wastage. This is certainly not a cheap
fix; but most systems are replaced every
25 years and it is important to have a
qualified irrigation designer to create
an efficient design for your golf course.
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5. Improve controller efficiency

Older irrigation controllers block
several heads together on the same
station, while newer systems allow for
single head control. Isolated dry spots
are difficult to irrigate with such sys-
tems without wasting water, as mul-
tiple heads are run at the same time.

6. SENSORS

Portable soil probes, like the
Spectrum TDR, measure soil mois-
ture and provide turfgrass managers
with objective numbers that can be
used to improve irrigation schedul-
ing. These units also have the abil-
ity to log data based on GPS and
can provide moisture mapping.
In-ground units are also available
from other companies, but are more
costly and they can only measure
water in the area that they are
installed. Also, it is important to be
aware of their location during soil
cultivation practices.

7. IRRIGATION AUDITING

Become a certified irrigation audi-
tor. The GCSAA offers a two-day sem-
inar each year where participants can
learn the basics of irrigation distribu-
tion, uniformity, and how to audit
your system. Some water management
districts in Florida have helped golf
courses with irrigation system audit-
ing as well.

Advances in technology will con-
tinue with golf course irrigation sys-
tems and provide better prescription
irrigation. Newer technology is being
developed and innovative systems like
subsurface irrigation are becoming
increasingly popular with golf courses,
especially around bunker faces. Also,
mowers with infrared sensors may one
day be able to tell turfgrass managers
when the turf is becoming dry. In any
case, we must continually look at ways
to decrease the use of natural resourc-
es for an environmentally sustainable
future of our industry. N
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WRITE STUFF

GREEN SIDE Up
By JOEL JACKSON

In these challenging
times, are you heeding the
wisdom of successful super-
intendents who keep saying,
“Growing grass is only 10
percent of the job? The rest,”
they say, “is communication,
leadership and management

skills, and understanding
good business practices."

Here are some writing
tips to help with the com-
munication part, gleaned
from writing magazines over
the years, and from having
Larry Kieffer edit my Florida
Green articles for almost
twenty years.

I'm also being a bit selfish
since we want you to write
articles for the Florida Green
and share your Hands On
tips and experiences. The
better you write, the less
editing we have to do, but
we’re always there to help
out as needed. The main
thing is for you to share
information with your peers.

These tips can also be
useful for writing notes for
presentations, your club
newsletter articles and even

course maintenance blogs
that are growing in popular-
ity in these days. I also have
editors who nip and tuck my
columns and articles, so don’t
think you have to be a best-
selling novelist to succeed.
Here are those tips to “speed”
to better writing:

1. Use picture nouns and
action verbs rather than
adjectives and adverbs.

2. Never use a long word
when a short one will do as
well.

3. Use simple sentences
instead of long, complicated
ones.

4. Vary your sentence
length.

5. Put the words you want
to emphasize at the begin-
ning or end of your sentence.

6. Use the active voice.
Avoid the past tense.

7. Put statements in a

positive form.

8. Use short paragraphs.
9. Cut needless words,

sentences and paragraphs.
Get to the point.

10. Use plain, conversa-

tional language. Write like
you talk.

11. Avoid gobbledygook

and jargon.

12. Write to be under-

stood, not to impress.

In summary, what you

have is unique knowledge of
your golf course and what it
takes to make it look good
and perform well. Being able
to communicate that knowl-
edge is an important and
valuable skill in today’s golf
industry.

You're already good at the

grass stuff; use these tips to
practice the write stuff. N
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