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users. We recycle effluent water through 
the turf, returning it to the surficial 
aquifer cleaner than it was.   

• We take soil samples to determine 
nutrient needs. We only fertilize when 
and where we need to. Fertilizer is 
expensive. Wasting it does not make 
good business or environmental sense.  

• Chemical use is very limited and 
most of the chemicals we use on the 
course can be purchased at any home 
improvement center. Spot spraying 
makes up 90 percent of our weed 
control program.  

• We use a solar-powered weather 
station to determine irrigation needs. 
The weather station calculates the 
evapotranspiration rate (ET) and 
changes the watering times for every 
head on the course each night to water 
based only on the turf loss of that day.  
Wonder if their home sprinkler systems 
do that?  

• The sabal palms on the course have 
not been trimmed in five years.  Not 
because we can’t afford it, but because 
there is no need.  Sabal palms are self 
pruning and removing green fronds 
removes a food source of the tree. By 
removing the “boots” on the palms we 
take away nesting sites for birds and 
the berries are a food source for over-
wintering and migratory birds.    

Those are just a few of the points 
that I try to drive home when on 
the tours but it’s the one-on-one 
interactions with the members that 
means the most. When else would 
you get to explain your maintenance 
practices to your members in such an 
up close and personal matter?  

So here’s what I do:
I have a sign-up list for the members 

or guests placed in an accessible 
location (ours is in the pro shop).  I 
limit the number on the tour to 25.  It’s 
much easier to keep the group together 
and avoid too many distracting side 
conversations.  

I sometimes invite a local expert on 
wildlife. My guest comes to me from 
the “Environmental Learning Center” 
but there is also the local Audubon 
society, Florida Fish & Game, etc. Be 
creative! While you don’t have to invite 
anyone, you can kill two birds with one 
stone.

Did I just say that?. 
What I mean is, you can learn, the 

members can learn and you can educate 
two audiences about what really 
happens on a golf course.  

Know your route and walk it in 
advance. This way you will know 
approximately how long it will take and 
can make notes of points of interest. 
Bring your guest along so he/she is 
familiar with the site in advance and see 
what ideas they may have. For example 
you may have a dead tree (snag) on 
your course that you can explain the 
tree is not dead, but alive with wildlife. 
I also like to demonstrate a soap flush 
and talk about our insect control 
program. The weather station is always 
a big hit. 

Every golf course is different and 
unique with its own challenges. Once 
again, be creative.  

We all have a love of nature. I’m 
sure it’s one of the reasons that you 
are in this business. Share it with your 
members and guests and that passion 
will shine through. We all need to take 
a proactive stance on showing just what 
environmental stewards we really are.

Wildlife tOurs 101

Feather 
Your Nest
By Craig Weyandt

Ecotourism is growing in popularity 
every year. You can’t pick up a paper 
today without reading something 
about the environment. People will pay 
thousands of dollars each year to travel 
to faraway places to see animals in their 
natural environment. A commonly 
accepted definition of ecotourism is; 
“Responsible travel to natural areas 
that conserves the environment and 
improves the well-being of local 
people.” Does that sound like a golf 
course or what?  Only problem is, 
people don’t know it and were not 
telling them.   

For the past five years, I have been 
conducting wildlife tours (ecotourism, 
if you will) at The Moorings Club. The 
idea was not mine but Shelly Foy’s of 
the USGA Green Section. Originally I 
wanted to put up nesting boxes at the 
club and Shelly suggested that I use 
ornithologist George McBath to assist 
me. George, who has done a lot of work 
on Florida golf courses, said he could 
put up the nesting boxes on one day and 
conduct an Audubon Tour on the next. 

Ever since then I have gone from 
having one tour a year to four tours per 
year.  While George was only able to 
conduct that one tour with me, it was 
enough to plant the seed and I eagerly 
continue the program today.  

Why I do it?  I like to think of it as 
“feathering your nest.” Please excuse 
the pun. What I mean is that I am 
educating the members not only 
about Florida native plants, animals, 
migratory species, endangered or 
threatened species, but I’m also able 
to have one-on-one communication 
to be able to explain the golf course 
maintenance practices we use that work 
with nature, not destroy it.  

Some of the facts that I try to drive 
home:

• We are water purifiers, not water 
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Southwood GC Earns 
Audubon Certification

SouthWood Golf Club – the Fred 
Couples and Gene Bates-designed 
course owned by The St. Joe Company 
and managed by Billy Casper Golf 
–has been designated “Certified 
Audubon Cooperative Sanctuary” 
for environmental stewardship by 
Audubon International. 

SouthWood  was specifically 
commended for water quality 
management, outreach and education. 
The Audubon Cooperative Sanctuary 
Program for Golf Courses emphasizes 
maximizing efficiency and minimizing 
the potentially harmful effects golf 
operations can have. 

“Environmental conservation 
and education are key components 
to golf course operations and 
maintenance at SouthWood,” says 
Eddie Snipes, superintendent and chief 
environmental steward. “The St. Joe 

Company, Billy 
Casper Golf 
and SouthWood 
Golf Club are 
committed 
to creating 
sustainable places 
to live, work and 
play.”

A public 
facility, 
SouthWood 

involves members in projects such as 
birdwatching, wildlife inventorying, 
funding for planting projects and 
supporting local environmental groups. 
The course developed a comprehensive 
water-quality management plan that 
includes minimizing chemical additives, 
extensive vegetative buffers and 
protecting streams and wetlands. 

“SouthWood Golf Club has 
shown a strong commitment to its 
environmental program and should be 
commended for its efforts,” said Jim 

Sluiter, staff ecologist for the Audubon 
Cooperative Sanctuary Programs. 
“Courses must demonstrate that 
they are maintaining a high degree of 
environmental quality in a number of 
areas.”

According to Audubon 
International, a golf facility must 
exhibit excellence in several categories: 
Water Conservation, Outreach and 
Education, Water Quality Management, 
Chemical Use Reduction and Safety, 
Wildlife & Habitat Management, and 
Environmental Planning to achieve 
certification. In previous years, 
SouthWood received recognition in the 
latter three categories. 

SouthWood Golf Club was designed 
by PGA Tour player Fred Couples and 
architect Gene Bates. Most recently, 
the course was ranked one of the “Top 
50 Courses for Women” by Golf For 
Women and named among the Top-10 
layouts of the new millennium by Travel 
+ Leisure Golf. 

Eddie Snipes
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Black Diamond Earns
Audubon Certification

Black Diamond Ranch has been 
designated a “Certified Audubon 
Cooperative Sanctuary” by Audubon 
International. David Court, cgcs, 
superintendent at Black Diamond 
Ranch, has led the effort to obtain 
sanctuary status on the course and is 
being recognized for environmental 
stewardship by Audubon International. 
Black Diamond Ranch is the 93rd 
course in Florida and the 694th in the 
world to receive the honor. 

“Black Diamond Ranch has 
shown a strong commitment to its 
environmental program. They are to be 
commended for their efforts to provide 
a sanctuary for wildlife on the golf 
course property,” said Jim Sluiter, staff 
ecologist for the Audubon Cooperative 
Sanctuary Programs. 

“To reach certification, a course must 
demonstrate that they are maintaining 

a high degree of environmental quality 
in a number of areas,” explained Sluiter. 
These categories include Environmental 
Planning, Wildlife & Habitat 
Management, Outreach and Education, 
Chemical Use Reduction and Safety, 
Water Conservation, and Water Quality 
Management. 

“I feel that we have accomplished 
a lot in a short time and our group 
is proud that we can show that 
golf courses can be one with the 
environment,” said David Court. “Black 
Diamond has a lot of natural habitat 
that has been incorporated into the 
design of a beautiful golf course setting.

"The architect, Tom Fazio, and 
owner, Stan Olsen have given thought 
into water conservation as well as 
maintaining the natural beauty for so 
many birds and wildlife to call home 
or just to pass through. It is great to 
know that we share the same space with 
bobcats, coyotes, fox squirrels, raccoons 
and alligators. The birding is great 

too with over 30 types of birds on the 
property.” 

 Black Diamond Ranch is managed 
by Troon Golf, headquartered in 
Scottsdale, Ariz.

Brett Brooks
 Troon Golf

Have experience. Will travel.

If you’re looking for some help on your course, consider 
the Stores-on-Wheels®. We can deliver agronomic 
expertise, top brands and more straight to your course. 
Call us at 1-800-321-5325. We can help with whatever 
job you have in mind. www.JohnDeere.com/golf

9-5989

Vertis QCA
1300 19th Street, Suite 200
East Moline, IL 61244

Black75 Black50 Black25 Black 09-5989
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Fungicide

Total Control. Guaranteed.

Insecticide

Black 
Diamond 
has a lot 
of natural 
habitat 
that has 
been 
incorpor-
ated into 
the design 
of a beautiful golf course 
setting. Tom Fazio and 
owner Stan Olsen have 
given thought into water 
conservation...

David Court, cgcs


