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FOREWORDS A C C E N T U A T E T H E P O S I T I V E 6 

President Cary Lewis praised the development of a teamwork relationship with the 
FTGA and The University of Florida. 

SPOTLIGHT P R E S I D E N T S A W A R D , G O L F , P R E S E N T A T I O N S 8 

Profile of Bill Entwhistle, Jr., first of three Presidents Award winners for 2000; Joe Ondo 
wins state tournament; FGCSA hears about BMPs, recruiting turf equipment techni-
cian students for Lake City CC and UF/IFAS's Turfgrass Working Group. 

COVER STORY S H A R I N G S P A C E W I T H O L D F L O R I D A 2 2 

Homeowners and equity members at Olde Hickory G&CC in Ft. Myers enjoy both a 
challenging golf course and a slice of old native Florida at the same time. 

PROFESSIONAL DEVELOPMENT P D I , A D M I N A S S I S T A N T 4 0 

Marketing PDI to our employers is critical to the program's success; an administrative 
assistant can save your life... and your job. 

PERSONAL DEVELOPMENT F I N A N C I A L P L A N N I N G 4 4 

Advice from professional financial planners, and case-study capsules of superinten-
dents in three different career phases. 

INDUSTRY NEWS U L T R A D W A R F M A R K E T M A T U R E S 4 8 

TifBagle appears to be the clear winner with Champion the only other survivor in the 
first round as the ultradwarf bermudagrass market begins to mature. 

STEWARDSHIP R E S T O R I N G B L U E B I R D S T O T H E E V E R G L A D E S 5 6 

Eight golf courses in South Florida are assisting a biologist restore a viable population 
of eastern bluebirds to Florida's Everglades. Shelly Foy begins a column of personal 
observations and recognition of stewardship efforts in Florida 

SUPERINTENDENTS JOURNAL M A K I N G T H E B I G T I M E 6 2 

Two South Florida superintendents and their bosses got the royal treatment when they 
participated in the PGA Tour's Deere Classic. 

AFTERWORDS J A R R E L L A N D J A C K S O N 6 4 

Mark Jarrell describes the conference calls involving regulators and superintendents as 
both groups struggle to resolve differences on chemical issues; Joel Jackson observes 
that one reason for the apparent domination of TifEagle as the ultradwarf market begins 
to mature is that the Georgia growers are much better organized than their Florida 
counterparts. 

A b o u t the use o f trade names: The use o f trade n a m e s in this magazine is solely for the purpose o f provid ing specif ic 
in format ion and d o e s not imply e n d o r s e m e n t o f the products n a m e d nor d iscr iminat ion against similar u n n a m e d 
products . It is the responsibi l i ty o f the user to de termine that product use is cons is tent wi th the direct ions o n the 
label. 
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