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FOREWORDS LESS W A T E R , M O R E C O N T R O L 4 

President Cary Lewis says we are going to have to manage our golf courses with less 
water. The only question is, who's going to control how and when we get it: you or the 
other guys? 

SPOTLIGHT D I S T I N G U I S H E D S E R V I C E 8 

Joe Ondo's unprecedented service of 14 consecutive years as external vice president for 
Central Florida followed by four years of rotating through the chairs has brought him 
the FGCSA's highest award, The Distinguished Service Award. 

COVER STORY T H E W I N N I N G S T R E A K C O N T I N U E S 1 6 

Southern Dunes G&CC north of Haines City is a classic links-style course lying gently 
on central Florida's sandy ridge. It features 187 bunkers, all filled with native soil. 

PROFESSIONAL DEVELOPMENT SELLING S T O R I E S A N D H I T T I N G C U R V E S 3 4 

Superintendent John Cunningham of Martin Downs says his annual Turf Field Day is 
a great way to sell the maintenance story to his members. More than 150 attended this 
year. USGA agronomist Chris Hartwiger says superintendents who emphasize play-
ability over presentation are more likely to keep their jobs in tough economic times. 

HANDS ON F E R T I L I Z I N G T H E ' G R E E N ' W A Y 4 2 

Managing nitrogen on the golf course is as much a political issue as it is an agronomic 
one, and this issue's Hands On section has some help on both fronts. 

INDUSTRY ROUNDUP M A K I N G A D I F F E R E N C E 4 8 

Don Benham, FTGA director of public affairs, uses his inaugural Florida Green column 
to enumerate the ways our two organizations can accomplish more together than 
separately. Regulators are willing to listen to the industry... if its members will only 
speak up, says Joel Jackson. First concept plan for the turfgrass plots at UF/IFAS's new 
Pine Acres center south of Gainesville already has researchers and regulators drooling. 

STEWARDSHIP B M P ' S A N D A U D U B O N 5 2 

USGA Green Section's Shelly Foy describes a high school turf and landscape manage-
ment program. UF's Dr. Grady Miller contrasts Best Management Practices for Golf 
Courses with the Audubon Cooperative Sanctuary Program guidelines. 

RESEARCH G A I N I N G G R O U N D O N T U R F ' S T O P E N E M Y 5 4 

Dr. Rick Brandenburg, extension entomologist at North Carolina State University and 
recipient of a major USGA grant, summarizes progress in the industry's battle against 
mole crickets, the most challenging pest it faces. 
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