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Most of the golf industry 
is STILL environmentally 

I pon his return from the 
GCSAA convention in 

Las Vegas in February, Golfweek Business 
Editor Steve Pike criticized the golf industry 
for expending too much time and energy 
telling each other about golf s positive 
environmental impact rather than focusing 

its efforts on 
educating the 
public. Steve's 
column struck a 
nerve with me 
because it reflects 
the same 

• I • • • frustration I have 

ignorant and insensitive 
perspective on the 

golf industry's environmental IQ overall — 
and the concern of its members — differs 
from mine, however. 

While attending the GCSAA convention, 
it would be easy to conclude that the 
industry overall is highly motivated and 
tuned into research and the environmental 
issues. 

This is misleading. 
While the majority of those attending the 

convention might fit that profile, they 
represent only a small percentage of those 
in the business. Those who need education 
the most cannot (or will not) attend the 
GCSAA convention or others that offer 
similar learning opportunities. 

As Saddam Hussein recently learned, you 
cannot win a war unless you have the hearts 
and minds of your own troops. 
Unfortunately for the golf industry, too 
many people in the business ignore golf s 
problems and hope they will just go away. 
As long as they continue to make a good 
living, they are unconcerned about 
restrictive regulations and upward spiraling 
costs. 

I believe the environmentally ignorant or 
insensitive still make up the majority of 
those in the golf business. If my analysis is 
correct, how can we possibly convince the 

^ g e n e r a l public that we are environmental 
"good guys?" 

Mark Jarrell, CGCS For many years, superintendents 
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comprised the majority of those desirous to 
learn to help change golf s poor 
environmental image. The last few years 
have seen architects and builders getting 
more involved. 

Recently, the formation of organizations 
such as the Arizona and Florida Golf 
Councils indicate interest and commitment 
from a broader cross section of the industry 
than ever seen before. Perhaps our sleeping 
giant has awakened, but he has yet to stand 
up on his own two feet. 

Some in the business are not only 
indifferent to educating themselves and 
giving something back to the business that 
sustains them, they also deny others under 
their authority to the opportunity to do so. 
Many superintendents who don't attend 
conventions and other educational 
meetings say their general managers or 
greens chairmen won't let them. Other 
superintendents interviewing for new jobs 
have reported that their interviewer asked 
questions about their involvement in 
superintendent associations, bluntly stating 
they were "not interested in someone who 
wastes time at those things". 

Though other reasons were given for the 
actions, it is odd that the last three 
immediate past presidents of the Florida 
GCSA have all lost their jobs in the past 15 
months. 

All are highly qualified superintendents. 
The same thing happened several years ago 
to the only GCSAA director ever to serve 
from the state of Florida, which is one 
reason Florida has no representation on the 
national level, and probably never will. 

The only conclusion I can draw is that 
many decision-makers in the golf business 
see each golf course as an island and don't 
recognize the existence of golf as an 
industry. They can't seem to grasp the 
connection between their bottom line and 
the bottom line of the club down the street. 

s urmounting this industry 
failure is a prerequisite to 

winning over the public. I guess it is easier 
to keep putting the squeeze on the pro, the 
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superintendent, and club manager, 
and the chef to tighten their 
budgets than it is to try to get to the 
root of the problem. 

Merely telling the public that golf 
is an environmental "good guy" 
isn't going to cut it. Validated 
research is needed to refute the 
claims that we are harming the 
environment. 

In the environmental 
arena, the American 

system of justice is put aside — the 
accused are judged guilty until they 
prove their innocence. Very little 
evidence (validated research) exists 
upon which to substantiate our 
innocence or our guilt. 

What little research is available is 
extremely encouraging and 
supports our "good guy" position, 
such as the Cape Cod study about 
pesticides and groundwater 
contamination. Many such studies 
are needed, and needed soon. This 
research isn't going to get done 
unless we — as an industry — 
support it both politically and 
financially. 

To give an example of the 
political ramifications of research, 
just last week I was told that the 
chances of the DER completing the 
groundwater contamination studies 
at my course and at Boca Lago, as 
scheduled, are slim. Since the first 
rounds of tests indicated no 

problems, the DER isn't motivated 
to finish the project - they would 
rather pursue testing where 
negative results are indicated. 

The golf industry, meanwhile, is 
losing an excellent chance to gain 
one more piece of validated 
research proving that properly 
applied chemicals used on golf 
courses don't contaminate 
groundwater. If the DER doesn't 
complete the study and publish its 
findings, we have nothing to prove 
this contention. 

If Mark Jarrell, superintendent, 
calls the DER at (904) 488-3601 and 
asks Bruce Moore or someone else 
at the agency to finish the study, the 
response is "we'll get back to you;" 
if a representative of a $5.5 billion, 
politically-active golf industry 
calls, the answer may be a bit 
different. 

As for the financial support of 
research, it is very simple: golfers 
are a minority in this country and 
tax dollars aren't going to pay for 
research aimed at helping golf 
courses. 

Most research today is a 
cooperative effort between industry 
and the university system. If you are 
wondering why there is such a lack 
of pertinent research, look no 
further than your mirror. 

How much have you contributed 
to turf research over the past few 
years? If every golfer had been 
contributing an amount equal to 
the value a sleeve of golf balls every 
year for the past several years, we 
might have had the necessary 
research in hand to keep greens fees 
from going up an amount equal to 
the cost of a new golf bag each year. 

Nobody ever said 
you had to 

do it all yourself. 
Turf specialists today face greater responsibilities than 

ever before. That's why the technical and managerial 
assistance offered by Total Turf Services, Inc. is so valuable. 

An unbiased consultant experienced in renovation, 
new construction, budgeting, grow-in, soil testing, fertility 
programming and more. Working within your guidelines to 
see a project through to completion. On time and on budget. 

I Don't do it all yourself. Call Bud White at 
I . Total Turf Services today. 
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Total Turf Services, Inc. 
3 N. Main Street, P.O. Box 935, Watkinsville, GA 30677 
Phone: (404) 769-4570 • FAX: (404) 769-8538 


