AFTERWORDS

The Green

42

Pages

A compendium of news and
opinions about government,
golf and the environment

Politicos
propose
‘market-
based’
environmental
incentives

Some politicians and envi-
ronmental groups are calling
for a new approach to solving
environmental problems.
“Market-based environmental
incentives” would operate by
making those companies that
createenvironmental problems
bear the total cost to society
through higher product costs.

Costs for waste generation
by companies and individuals
would be geared to the amount
they produce. In the same re-
spect, ifa company produced a
chemical that contaminated
groundwater supplies, that
company or companies that
manufactured that product
would pay for the total cost of
cleanup.

Keep a close eye on state leg-
islators for market-based ap-
proaches that apply to golf
courses and development.

Who's wasting it?

Water Fact: Approximately
42 percent of household water
is used for landscaping, and
landscapes are typically
overwatered by 20 to 40 per-
cent.

Curb chemophobia

The Natural Resources De-
fense Council has called for an
80 percent reduction in agri-
cultural pesticide use.

The organization cited the
recently completed EPA well
water study as a source for pro-
posing such drastic cuts.

Although the cuts are aimed
atagricultural uses, superinten-
dents should brace themselves
for future demands by such or-
ganizations concerningturfand
ornamental products as well.

Public information — and
lots of it — is the only way to
curb chemophobia.

Traces of herbicides
found in rainwater

Traces of herbicides were
found in rainwater samples
from 23 states in a study re-
cently completed by the U.S.
Geological Survey.

The herbicides detected in-
cluded atrazine, alachlor,
metalachlor and a degradation
product of atrazine. The main
source of the herbicide pollu-
tion is believed to be agricul-

tural pesticide use.

This is the first major study
to confirm that pesticides can
be transported through vapor-
ization into the atmosphere.

Although turf applications
were not believed to have con-
tributed to the pesticides found
in the rainwater samples, su-
perintendents should be pre-
pared to answer questions from
concerned citizens and mem-
bers.

More restricted
pesticides likely

The Environmental Protec-
tion Agency has proposed new
criteria for determining which
additional chemicals should be
classified as “restricted-use”
pesticides.

The additional criteria,
which are designed to protect
groundwater supplies, use data
from persistence and mobility
research and actual detection
in groundwater.

These additional criteria are
expected to move several turf
pesticides now classified for
general use to the restricted-
uselist within threeto fiveyears.

Chemical firms face
ad charges

Chemical companies as well
aslawn-careprovidersarecom-
ing under fire for false or mis-
leading advertising.

This scrutiny focuses on
claims that products or services
are “non-toxic” or “completely
safe.”

While FIFRA does not regu-
late lawn-care company adver-
tising, it does prohibit adver-
tisers of chemical products
from making claimsas partofa
pesticide’sdistribution and sale
that differ substantially from
claims made on the label.

Superintendents should be
knowledgeable and candid
about the toxicity of golf course

chemicals when talking to the
media about the uses of those
chemicals.

High Court OKs
local pesticide laws

The U.S. Supreme Court has
ruled unanimously that a local
government may enact pesti-
cide rules more stringent that
federal requirements.

The June 21 decision over-
turned the Wisconsin Supreme
Court’s ruling that an ordi-
nance adopted by the town of
Casey, Wis., was illegal because
it pre-empted the Federal In-
secticide, Fungicide and Ro-
denticide Act.

The 1985 ordinance requires
a town permit to use pesticides
on public lands or to perform
aerial pesticide applications on.
private lands.

Forum examines
wetlands
classification

In an environmental forum
sponsored by GCSAA, John
Meagher, director of EPA’s wet-
lands office; John Studt, chief
of enforcement for the U.S.
Army Corps of Engineers; and
Rep. Jimmy Hayes (D-La.) dis-
cussed how wetlands should be
classified.

Hayes, who hasintroduced a
bill that would classify wetlands
for protection according to
their ecological value, said that
the current policy violates the
rights of landowners.

“The Fifth Amendment to
the constitution states that the
landowner has the right to de-
termine what is allowable and
that government intrusion is
the exception rather than the
rule,” he said. “If the govern-
ment does intrude then it is
onlydone under circumstances
in which (1) the landowner’s
rights are protected and (2) if
land is taken, the landowner
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Many fail to see the humor in Ringer commercial

Perhaps you’ve seen this commercial... a
pitchman, standing in front of a series of
drawings, delivering a lecture:

“These are the chemicals that go into the
lawn that go into the rainwater that goes into
the streams that go into the lakes that go into
the fish that go into the people who put the
chemicals in the lawn in the first place.”

Those are the words from a recent TV spot
produced by Ringer Corp., a lawn-care prod-
ucts company based in Minneapolis. The spot,
intended to belightand humorous, publicizes
Ringer’s “all-natural” Restore fertilizer.

Controversy surrounds the commercial not
only because of the anti-chemical stance it
implies, but because some believe the claims it
makes are without scientific support. In a
recent Wall Street Journal article, ChemLawn
Services Corp., O.M. Scott & Sons Co., and
other competitors attacked the ad, calling it
“false” and “misleading.”

Although the commercial is for a home
lawn-care product, some superintendents have
reacted to what they describe as unfair criti-
cisminthead’s message. Anumber of GCSAA
members have called headquarters after see-

ing the ad. GCSAA’s voice has been added to
the number of corporations and organiza-
tions that contacted Ringer.

Ringer responded by saying the company’s
“main motivation is to anticipate the market
trends and to provide effective products,” said
Scott E. Boutilier, commercial marketing di-
rector. “This objective coexists with the debate
over chemical restriction but did not cause it.”

With home lawn-care products and ser-
vices increasingly under the microscope, the
golf/turfindustry often findsitselfunder simi-
lar scrutiny.

In light of the harsh anti-chemical rhetoric,
superintendents need to do their best to make
sure that all the facts about turf chemicals and
practices are made known to the public.

“Now is the time for GCSAA members to
get in touch with their club members, civic
groups, media and other public organizations
to educate them that professional golf course
superintendents are responsible individuals
who respect the environment,” says Charles T.
Passios, CGCS, the association’s government
relations liaison.






