Pigments are one of the “hot” new products out there for Increase H.O.C.

use on turf. They can be used as a spray indicator, mask Poa e Decrease nitrogen applications by 50% versus a sunny
annua and colorize dormant turf. They function by absorbing, site

transmitting and reflecting specific light wave lengths. They can e Fertilize when trees do not have leaves (early spring or
be used as an anti- transparent to reduce water use. The darker late fall)

color of the pigment can also increase the temperature and raise e Start early with disease prevention/control.

the canopy temperature. Zinc oxide in the pigments can act as a e Fans can be very helpful to increase transpiration.
“sunscreen” and protect the plant from excessive ultra violet rays Install as close to green as possible.Grow lights have a
from the sun. Past research has shown benefits from pigments in minimal impact

specific products and current research hopes to explain more of
the things we are seeing in practice.
Thanks to the MAGCS Education Committee and our hosts at
The difference between dyes and pigments is that dyes are Royal Melbourne for providing a great day of education. @
water-soluble. An easy way to tell if you are using a pigment is
that it must remain agitated to stay in suspension in the spray
tank.

Pigments are mostly copper based. Copper does not readily
break down in the soil. Does a copper build up in the soil hurt
the plants? Does the pigment reduce the active ingredient in the
spray formulation? Does it decrease the photosynthetic ability of
the plant? We don't know. It is not always clear what pigments
are doing to the plant. Dr. Danneberger will be conducting
research this summer to further answer some of the pertinent
questions regarding pigment use. Stay tuned. HAI-I-ORAN &

28322 Ballard Road
Lake Forest, IL. 60045

YAUCH, INC.  Telephone: 847-281-9400

Notes from the Shade Talk
Shade influences the overall look, agronomics and playability ISRYRé GTAg‘ IN? 1; Fax: 847-281-9780

of golf course. Shade can potentially create a 90% drop in light
quality. Not good for grass. Bentgrass needs at least six hours of
sunlight per day to sustain quality. Shade alters light quality which
can influence and modify plant growth.

Plants with adequate sunlight = short, prostrate, thick, wide _Ql i
leaves, deep roots. Plants with shade issues = tall, elongated, thin MU'U site mOde Of action that
leaves, more succulent, less tillering, fewer roots. This can lead controls the ‘tougheS‘t turf
to scalping problems when too much foliage is removed from . .
cutting greens in the shade. disease before they beglﬂ
Green management in a shady location requires a different Secure™ fungicide is a multi-site contact, in a unique chemical
plan than for a green in the sun. class that is the ideal rotatlop partner with Dacjonll Agtlpn for
. . season long contact protection. Now, systemic fungicides no
* Walk mow instead of ride longer replace your contact applications, but rather compliment
e Roll instead of mow for inside out protection. Your rotation, your way.
e Use Signature or like product
e Growth regulators can mitigate Etiolation GreenCastOnline.com/Secure
e Use .10 Ib./N per week during growing season
e Avoid large nitrogen applications
e Increase height of cut. Fractional changes can make a E . . .
big difference or more information contact: S —
w re
e 0.141" to .156" creates a 12% increase in photosyn- Brian Winkel
thetic potential. 630-391-2170
e 0.125" t0 .156" creates a 25% increase in photosyn- brian.winkel@syngenta.com

thetic potential.

Airflow is a very important component of shade sites. With no w Secure’ RETELE
transpiration, shaded site stays wet because water applied goes

nOWhere, |_OW sun exposure + I_OW air movement = bad ending_ ©2013 Syngenta. Important: Always read and follow label instructions before buying or using
. X Syngenta products. The instructions contain important conditions of sale, including limitations of
To reduce potentlal for problems. warranty and remedy. All products may not be registered for sale in all states. Please check with
H your state or local extension service prior to buying or using these product. Daconil Action™, Secure™,
° Trl m trees an d remaove un derbrus h the Purpose icon and the Syngenta logo are trademarks of a Syngenta Group Company. Syngenta Customer
e Don’'t over water Center: 1-866-SYNGENT(A) (796-4368). MW 1LRL2005
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Charles Anfield, CGCS, Heritage Bluffs Golf Course

Tweaking the Turf

Winter is a great time to look back and reflect on the previous growing season successes and
failures of our turf maintenance practices. We are always trying to figure out how to “tweak”
agronomic programs and “dial in” the tactics to try to get a little more high performance out of

our golf course turf.

Superintendents like to attend some of the outstanding local and national education offerings
for updated research and the introduction of new products that may be presented. We like to
reach out into our networks and rub elbows with our peers and share information about what

we learned from the previous season.

It's all about “how are we going to get better.”

So | asked some of the superintendents who | bumped
into during my winter travels, “What are you going to do
different this year to improve the performance of your golf
course turf?”

Bob Kohlstedt, Fox Bend Golf Course: “I'm excited. We
are purchasing some new mowing equipment. We are getting
Toro 3300 Riding Flex Mowers for the greens. 2 new Jacobsen
fairway mowers and a Procore 648. We have also removed
(20) 40 year-old willow trees from the course.”

Scott Witte CGCS, Cantigny Golf Club: “We had good
success with the use of pigments on our greens last year. |
plan on expanding the use of the pigments onto our fairways.
We will use the moisture sensor more and establish thresholds
to tighten up our water use on greens and tees. We will also
be looking to get better organic management with the use of
sugars on our greens.”

Andy Dauksas, Glen Oak Country Club: “I'm looking
at using some of the new product chemistry for use on our
greens.”

Justin VanLanduit, Briarwood Country Club: We have
new greens so we will eliminate core removal to minimize Poa
annua encroachment. | plan on using dry-ject applications as
needed.”

John Gurke, CGCS Aurora Country Club: “I will be
going to all contact fungicide applications for our fairways, all
season long.”

Steve Van Aker, CGCS Crystal Lake Country Club:
"We're going to make an effort to cut back on water use. We
are also going to try to reduce the number of plant protectant
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applications.”

Brian Bossert, CGCS, Bryn Mawr Country Club: “We
are planning to increase the use of Turfscreen for our greens.
| liked the results we had in 2012. We will also increase our
fertility in the rough.”

Charles Anfield, CGCS, Heritage Bluffs Public Golf
Club: "We have our biggest problem with thatch on our
approaches. | believe this is because we restrict cart traffic
there and we are mowing with light weight units. | plan on
mowing these areas with fairway units and allowing more
cart access. We're also going back to core aerifying our
greens twice a year.”

Tim Scott, Stony Creek Golf Course: “We are going to
increase our cultural inputs to our greens. We will increase
vertical mowing frequency and incorporate a monthly solid
tine venting treatment. We are also drilling a new well to try
to reduce our water bill.”

Dan Tully, Kemper Lakes Golf Club: “We are going
to monitor our water use more by utilizing soil moisture
sensors. We will be switching back to using Embark for seed
head suppression. We have seen great success with water
infiltration on our greens with our spring core aerification
using one inch tines and we will continue with that process.”

Steven Biehl, Naperville Country Club: “We are going
to try some different fertilizer products on our greens. We
plan on doing more vertical mowing on fairways to manage
thatch accumulations and we are adding in a spring core
aerification.”

What are you going to do? Have an idea for a Breeze?
Email: chuckanfield@hotmail.com @



Please contact us 24/7 for all of
your water well pump service, well
rehabilitation and irrigation pump
repair needs.

M.A.G.C.S Core Sponsor

Todd Kerry

Office: (888)769-9009
Cell:  (630)201-0749
E-mail: todd @wwssg.com
Tim Kelly
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Water Well 5olutions
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When in need of professional services for well drilling,
well rehabilitation, pump installation and repair,
please contact fellow M.A.G.C.S. members at:
TOM HEALY 630-897-6941 office
708-514-2233 cell
thealy@laynechristensen.com

JOE EISHA  708-946-2244 office
708-514-0631 cell
Jjeisha@Ilaynechristensen.com

Aurora, IL:

Beecher, IL:

1 Hartwell.

VALUE PRICED UNIFORM NEEDS
Richard Butler

rjbutler48@aol.com
Tel (630) 209-9310 - Fax (630) 279-0099
393 Avery Street « EImhurst, IL 60126

Daconil Action” Fungicide, ~<°MPanY

A New Era in Turfgrass Management

The power of the active ingredient contained in Daconil® fungicide
combined with a revolutionary Turf Protein Booster results in longer,
more efficient, and broader spectrum turfgrass disease control.

- Boosts turfgrass natural defense proteins (PR proteins)
- Enhances overall plant health

- Increases tolerance to environmental stresses, like drought
- Suppresses activity of fungi, bacteria, viruses, and abiotic diseases

P To learn more about
Daconil Action, visit
DaconilAction.com or
contact Brian Winkel at:

630-391-2170
brian.winkel@syngenta.com

y Daconil Action syngenta’

Fungicide

©2013 Syngenta. Important: Always read and follow label instructions before buying or using
these products. The instructions contain important conditions of sale, including limitations of
warranty and remedy. Daconil Action is not currently registered for sale or use in all states. Please
check with your state or local extension service before buying or using this product. Daconil,®
Daconil Action,™ the Purpose icon and the Syngenta logo are trademarks of a Syngenta Group Company.
Syngenta Customer Center: 1-800-SYNGENT(A) (796-4368). MW LRL2005 03/13

www.magcs.org 23



| OFF COURSE |

Grant Runblade
Tylerl Enterprises

A MELTING ART FORM

As a sales representative you're probably expecting me to tell you about the
low river levels and the way the drought is affecting urea prices, and how
you should all buy up as much fertilizer as you can to avoid the huge price
increases this year!

Well I won't be doom and gloom in this article. | would however like to talk about how the mild
winters have had an impact on something | enjoy in the winter months.

Most of us enjoy taking some time in the winter to hit the slopes or jump on a sled to take
our minds off the stressful summer we've just gone through. | myself enjoy sculpting snow! Did
| just say sculpting snow? Yes, sculpting snow. I'm not talkmg about bU|Id|ng a snow man in my
front yard, but something more. For [ : i
the past 13 years I've sculpted snow
professionally in lllinois on both the
State and National levels. I've also
done a few exhibition pieces along
the way. However, the mild winters
have hurt the competitions and eventsj|
that draw tourists from all over the
state and bring thousands of dollars
to the local businesses. The State of
llinois competition held at Sinnissippi
Park in Rockford. It is one of the few
events that rely on natural snowfall
in order to build these snow blocks
that sculptors use for their craft. This
event has been cancelled twice and
postponed 3 times in the past 10
years!

How Does it Work?

Most competitions start
from an 8'x 8" x 10" block that is filled
and packed with either manmade
or natural snow that is wrapped in a tarp to protect it from the sun. From there our team of three
(The Kilted Snow Weasels) have a certain amount of time to sculpt. In a regular competition we will
start on a Wednesday morning and sculpt until ten o’clock on Saturday to create our masterpiece.
We can only use hand tools; this includes shovels, buck saws, chisels, and many other homemade
tools for our craft. The first three days are used to get the block down to the general shape for our
predetermined sculpture. On Friday evening we will start really sculpting and work all through the
night until judging begins adding detail and finishing touches. A typical sculpture takes around 50
man-hours and many shots of 5 Hour Energy!

If you have not been out to see a snow sculpting competition, | encourage you to do so. It is
a great family activity to get out and enjoy the outdoors in winter. So next time your kids think
they have the best snowman in town, bring them out and show them a true work of art made of
snow! For more information visit: www.ilsnowsculpting.com, www.navypier.com/snowdays, Www.
usnationals.org, www.kiltedsnowweasels.com (@

s w3

OFF COURSE gives us a chance to share with our membership the things that are part of our lives and not always work
related. Let us know what you do, or what someone else does for fun away from the job. luke@magcs.org
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Commerclal Turf & Tractor

Authorized Distributor

800-748-7497

Deeptine Aerating / Topdressing - Seeding
Golf Course & Athletic Field Renovation
Specialized Equipment For “Lhe flm-ﬁ Ondusévy

www.commercialturfandtractor.com

Bryan Wood Agronomist / Turfgrass Consultant

Specializing in Bedding Plants
Large Variety Fall Mums

ANTON'’S

Greenhouses & Garden Centers

Rick & Bob Gary Anton
ANTON’S OF KENOSHA ANTON’S OF EVANSTON
9140 Cooper Rd. (51st Ave.) 1126 Pitner Avenue
Kenosha, W1 53142 Evanston, IL 60202
414/694-2666 847/864-1134

Greg Zumdahl
Sales Consultant

Spectrum

Technologies, Inc.

“To Measure Is To Know"

Weather Stations .
Data Loggers

Frost Alert Systems

Pest Management Tools

Irrigation Management Tools

Soil Moisture and Compaction Meters
pH, EC, and Nitrogen Meters

Light and Chlorophyll Meters

12340 S. Industrial Drive East
Plainfield, IL 60585

toll free: 800.248.8873
phone: 815.436.4440
fax: 815.436.4440

gzumdahl@specmeters.com
www.specmeters.com

Retwlts Tepeet it

CHIP HOUMES

District Sales Manager
(217) 260-6943 Mobile

choumes@precisionlab.com
Scan to your contacts. &%
Download free app Ww.preCISIoniab,com
al gettag.mobi
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Our solutions are your solution

o
Introducing!!
The Newest Tool to the Golf Course
Superintedent who wants and uses

Mm"hm%

cutting edge technology to meet the
highest expectations of their
clientele and ownership.

Testing has proven Thatch
Eliminator:

« Will reduce thatch dramatically
+ Reduce hand watering demands
« Better chemical penetration

+ Denser root mass

« Better playability

« Reduction maintenance costs

« Reduce budgets

Thatch Eliminator is an Industry changing product!!

Our selutions are your solution

217195 ot ve. U D N Lavc, L 0451 | 1ok Fve BODBIGA041 | P 815/082-1300 | Fox: 81518624008
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Briskway™ Fungicide -
heat, humidity and DMI
are now compatible.

There’s no controlling the temperature. But with
Briskway, you can help control all major summer
turf diseases with no heat restrictions.

To learn more about Briskway,
visit www.GreenCastOnline.com/Briskway
or contact:

Brian Winkel
630-391-2170

brian.winkel@syngenta.com

w Briskway

i Briskway RSN

Fungicide

©2013 Syngenta. Important: Always read and follow label instructions before buying
or using Syngenta products. The label contains important conditions of sale,
including limitations of remedy and warranty. All products may not be registered
for sale or use in all states. Please check with your state or local extension service
before buying or using Syngenta products. Briskway™, the Alliance Frame, the Purpose
Icon and the Syngenta logo are trademarks of a Syngenta Group Company. Syngenta
Customer Center: 1-866-SYNGENT(A) (796-4368). MW 1LRL2005



