our Executive Blend Bluegrass Sod, containing “low-mow”
varieties, L-93 and Penncross Creeping Bentgrass are available in
standard or 42" big rolls either with soil or delivered BAyr Root.
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MAGCS EVENT
Sharon Riesenbeck Commercial Advisor

It Happened (in)
One Night

“If you want to make enemies, try to change something.”

Woodrow Wilson.

Making a change is always difficult. I have to admit, I was a little nervous about veducing the MAGCS
Hospitality Suite to one night at this year’s GIS???. After all, since I have been the Commercial Direc-
tor, I have changed quite a few things over the years: wristbands, nametaygs, sign in desk, etc. I have
heard many a complaint, however, I believe it’s my fiscal obligation to ensuve that our Golden Tee Spon-
sors ave getting the very best for their genevous contributions. I have made these changes with the utmost
confidence. My first year on the job, 1 put together a spreadsheet analysis (for the years 2002 forward)
tracking not only food and beverage counts and expenses, the percent breakdown of vendors vs. clients,
and attendance each night, but also what went right and what went wrony.

Please take n
moment to look

at the full-page
thank you adver-
tisement listing
these sponsors and
remember to
support them
throughout the year.

Our expenses have been escalating at a faster rate than our contributions,
so something had to be done. Not only did we eliminate one night but we also
went to a fixed-price-per-person open bar. The combined effect was a rather
substantial reduction in our costs per person. This turned out to be extremely
significant in the end: this year’s event represented our largest attendance ever
— over 430 people!

I also believe that there is no such thing as a free lunch...not when one
piece of shrimp this year cost $6.14, tax & tip included! We will continue to
limit attendance to guests of MAGCS only.

This event, of course, would not be possible without the generous sup-
port of the 43 members of this year’s MAGCS Golden Tee Club. These
generous supporters contributed over $34,000 for this year’s event. Please take
a moment to look at the full-page thank you advertisement listing these spon-
sors and remember to support them throughout the year. We were very
fortunate to have three brand new sponsors this year: Agrotrain, Great Lakes
Turf, and Tee Jet. Thank you so much for sponsoring one of the year’s biggest
cvents. To the Superintendents who are reading this article, please extend your
thanks to our sponsors and if you are in the market for a new product or ser-
vice, please consider one of these fine companies.

One important aspect of the Hospitality Suite that should not be forgot-
ten is the MAGCS Commercial Committee. This great group of people had to
complete the task of contacting each and every class E member to solicit con-
tributions. The MAGCS committee consists of Keith Copersmet of Palatine
Oil, Howie Shuck of BTSI, Scott Spier of Arthur Clesen, Steve Stewart of
TPEC, Marsha Trayes of Burris Equipment, Rick Uthe of J.W. Turf, Beth
Whitehouse of Dow Agrosciences, and Sam Wineinger of Lesco. Thank you
for all your time and effort!

I would also like to thank all the volunteers who helped at the welcome
table and “manning the door.” These people are to be commended for giving
up their free time after a long day at the trade show/seminars: Garry Ander-

(continued on page 34)
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It Happened (in) One Night (continued from page 33)

son of Arthur Clesen, Paul Bastron
of Glen Flora, Wes Danielewicz of
TETA, Pete Kiraly of Rabine Paving,
Kevin Knudson of Arthur Clesen,
John Lamkin of Arthur Clesen,
Erwin Mckone of Briar Ridge
Country Club, Mike Matchen of
Wilmette Golf Course, Todd
Schmitz of Phillips Park, Bruce
Schweiger of Reinders (for not only
your hard work, but also the hard
time you gave me all night]), Tim
Snell of TPEC, Ted J. Soenksen of
TETA, Scot Spier of Arthur Clesen,
Steve Stewart of TPEC and Dena
Zajdel of Waupaca Sand & Solutions.
There were several “Classy” Guys
(pun intended, think about it) who
also helped: John Ekstrom of Hins-
dale Golf Club, Matt Breeden of
Seven Bridges, Jeremy Duncan of
the Village Greens of Woodridge, Pat
Maksymiu of Cantigny, Josh Mur-
ray of Cantigny, and Virgil Range of
Aurora Country Club,

I also was proud to be the
“mom” to several University of Illi-
nois Students who  graciously
donated their time as our bouncers.
If anyone has their names, I would
greatly appreciate your forwarding
them to me as I would like to send
them a thank you note (OK, and I
want to know how to nab them for
next year as well)!

Once inside the room, there are
several others who need to be
thanked profusely:

A very special thanks goes to
Ernie Kaplan of Kaplan Paving for

putting together the PowerPoint pre-
sentation highlighting our Golden
Tee Sponsors. 1 was getting a little
worried about how I was going to
make all those posters since I don’t
know the first thing about Power-
Point Presentations!

Thank you Ed Braunsky and
Tony Kalina for getting up there on
stage with me to hand out the cash
cards...especially since the micro-
phone wasn’t working properly!

Of course, warm and special
thanks to Luke Cella for all of his
hard work and behind the scenes
work which includes but is not lim-
ited to: location of the event, all of
the mailings to sponsors, collecting
all the money, guest lists, badges, pic-
ture taking, etc. The hardest part of
his job......... listening to and
putting up with me for the last
couple of weeks. I’'m surprised he
picks up my calls most of the
time.... perhaps his caller ID does-
n’t work!

Our scholarship raffle, once
again, was a huge success! 1 am
happy to report that all of this year’s
winners of the $200 American
Express Cards were superintendents,

Mark Pettigoue of Thunder-
hawk, Ed Fischer of Old Elm, Dave
Drendel of Mistwood and Brad Leg-
naoili of Highlands of Elgin. Thank
you once again to all who partici-
pated in the raffle. Because of you, we
have secured $2400.00 for the schol-
arship fund! That is $100 above last
year’s two night total!

Last but not least, there are
always some funny moments:

Poor Holly Gilmour’s little girl,
Andie (what a doll baby!), who didn’t
understand why she wasn’t winning
the raffle. Hopefully, she will attend
next year and we’ll make sure she is a
winner.

I did get to play bouncer myself
at one point...some man kept insist-
ing he knew everyone in the room.
He mentioned Tom Gray, and I
politely told him Tom was no longer
a member of MAGCS, he then pro-
ceeded to mentioned several other
names “John Smith,” “Joe Blow,”
and a bunch of others who were sup-
posedly in the room. I gave him one
last chance and he came up with Bob
Hope! Oh Plececes... Anyhow, as it
turns out he thought we were the
Michigan Room.

And who can forget Joel Pur-
pur’s hidden oral talent (he whistles
very loud for those of you who were
thinking of something else). Without
him, we would never have been able
to quite the room down to hand out
the raffle gifts.

Steve Van Acker didn’t
win...anything. Hmmmmmmmm.

Thank you all for your support
throughout the year. It is what makes
this organization a success! See you

next year in Orlando! | )

372 Highbanks Court
Holland Michigan 49424
616-399-7686

g
Raymond \ Hearn
Golf Course Designs, Inc.

Golf Course Restoration, Renovation & Remodeling Services

where Excosd Elms d Practice

Member American Society of Golf Course Architects

b
Grande Golf Club

Raymond Hearn, President
ray®rhgd.com
Website www.rhgd.com

34 APRIL 2007 On Course


http://www.rhld.com




NITATTI AL A AT
( // DUINILIVIALY

Growers of Quality Sod

[]
() RO OR
OH Q D H
[) RY O H
= H ; ) {)
& % 2o
\“‘-“_g St Charies
£a000"
< |Geneva
Hesnger Rd [
o A7 3 |
. , ﬂé Masn 51 g %
§ I\
OR A QUO [N £ \
by
- S
Chicago
° ' 1010 MAIN STREET

11 MILES WEST
OF BATAVIA, IL

lBEelISE B PRODUCTS

Spray It, Pump It, or Pellet
Tri-Cure is the Answer

TriCure®

—————————  Agua-Dynamics

==

TrICure Fl:lll:tS"“

SOIL WETTING AGENT FOR HOSE -END APPLICATOAS

800-732-9401
Fax:815-463-8395

PO Box 1325 4
Frankfort, IL 60423 L ]

The utility vehicle that's built
as tough as a tractor.

Hard working, dependable and tough: the Kubota RTV900.
* 21.6 HP diesel engine - Designed by Kubota engineers
* Hydrostatic power steering - Handle tight tums with ease
» Variable Hydrostatic Transmission (VHT) - No belts. No maintenance.
No loss of torque.
* Hydraulic wet disc brakes - Smooth braking, even in mud and water
* 4-wheel drive - Power through the roughest terrain
« Ground-hugging suspension - Fully independent front and semi-independent
rear suspension
* 4 different models - General, worksite, turf and recreational

Marin Implement, Inc

16400 104th. Ave.
Oriand Park, IL 60467
(708) 349-8430

Gregory E. Martin

President

335 N. River Street

Suite 201
Batavia, lllinois 60510
. Phone: 630.482.2532

Fax: 630.482.2536
Email: mdpitd@mdpltd.com

dm,llm
eslgn Website: www.mdpltd.com

Golf Course Architecturs
Landscape Architecturs

EVERYTHING YOU VALUE
www kubota.com

SOIL and WATER

SCIENTIFIC ANALYSIS
V.J. ZOLMAN & SON
Turfgrass Soil and Irrigation Water Specialists Since 1964

Locally based services include Physical Soil Testing,
Tissue, Lime and Audubon/Environmental Analysis

Fax (630) 964-9769  Tel (630) 964-9702

7100 Blackburn Ave. * Downers Grove, IL 60516
Lab Services by Brookside Laboratories Inc.
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ON THE MONEY
Larry Tomaszewski AXA Advisors, LLC

Longevity Complicates

Retirement

Americans often underestimate needs

Americans ave living longer. Life expectancy for Baby Boomers (born between 1946 and 1965) is greater
than for any previous generation. National Center for Health Statistics tables show that life expectancy
increased by 30 years durving the 20th century — from 47 in 1900 to 77 at the millennium. And, figures
compiled in the Society of Actuaries’ 2000 Annuity Table estimate the life expectancy of men 65 years
old to be another 15.9 years. At the same age, women can expect to live an additional 19.2 years.

Longevity is,
increasingly,
becoming a major
factor in retive-
ment planning.

What do these numbers mean to you? The good news is that your retire-
ment may be years longer than you thought it would be. That could also be the
bad news. It all depends on how well you have planned and saved for your retire-
ment. Longevity is, increasingly, becoming a major factor in retirement planning.

Recent surveys have sought to determine whether Americans are aware
of the implications of longer lives in relaton to future sources of income.
Questions concerning Social Security, pensions and individual savings —
referred to as a “three-legged stool” in the traditional paradigm of retirement
income — were included in the surveys.

These surveys have found major misperceptions regarding these three
important retirement issues. Let’s look at a few of these misperceptions and
their potential impact over longer lifespans.

Social Security

The Emplovment Benefit Research Institute (EBRI) 2005 Retirement
Confidence Survey found that the average retirement age is 62. When EBRI
asked respondents when they thought they could receive full Social Security
Benefits, 52% believed that they could claim full benefits at a younger age than
is actually the case.

Most people working today won’t be cligible for full benefits until age
67. Not being aware of this fact can adversely impact plans about when to
retire, how much Social Security income to expect and how much more money
will be needed in retirement income — especially since, according to the Social
Security Administration (2005), Social Security pavments account for 39% of
the average retiree’s income.

Pensions

Defined benefit plans are traditional employer-funded retirement plans
that provide income for life. These plans are funded by private companies and
guaranteed (up to certain limits) by a federal agency. According to figures
released by the Department of Labor in 2005, the number of these plans has
dropped from 139,000 in 1979 to 48,000 in 2000. The number of plans and
workers covered continues to decline.

Defined contribution plans (401(k)s), on the other hand, are mainly
employee-funded. Between 1979 and 2000, the number of these plans
increased from 331,000 to 687,000, according to the Department of Labor.
Here, the individual employees are totally responsible for deciding how much
to contribute, where to invest, and how the money will be distributed at and
through retirement. They assume all the risks and bear all losses.

According to Merrill Lynch’s 2004 Retirement Survey, 58% of Americans
believe that these plans are guaranteed by law up to certain limits.

(continued on page 38)
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Longevity Complicates Retirement (continued from page 37)

Savings
According to the 2005 Fidelity
Retirement Index, the typical working
American household (average age 43)
has typically saved $18,750 toward
retirement. Sixteen percent have not
yet started to save. For midlife house-
holds (ages 41-54), the average
retirement savings reported is $30,000.
In that age group, 14% are not saving
yet. Among pre-retirees (ages 55 and
older), the average amount saved is
$60,000. Eleven percent of pre-retirees
reporting have not begun to save.
How long would these typical
nest eggs last? People often use 85 as
an assumed life expectancy when calcu-
lating retirement needs. Remember
the life expectancies mentioned earlier?
Those actuarial figures are averages.
So, half of those 65-year-old males will
live past 80, while half of the 65-year-
old females can expect to live past 85.
According to the Census Bureau,
there are presently more than 60,000
Americans over 100 years old. What if
you are one of the estimated 600,000
centenarians in 2040 and you had used
age 85 in planning? For 15 or more
years you might find yourself totally
dependent solely on Social Security
and perhaps a small pension income,
This is what’s known as longevity
risk — the real possibility that you
might very well outlive your money.

Planning needed to avoid
shortfall - How much
money should you save?
Now let’s look at planning for
the “distribution phase,” when you will
depend on your nest egg for income,
Many financial professionals
believe that people should plan to

replace at least 70% of pre-retirement
income when they stop working.
According to the Employment Bene-
fit Research Insutute (EBRI) 2005
Retivement Confidence Survey, a
majority of workers (59%) expect they
will need less than that amount dur-
ing retirement, with about one in five
(18%) of those surveyed expressing
the opinion that they would need less
than half of their pre-retirement
income after they stop working.

Furthermore, only 42% of
EBRI’s respondents said they had
actually attempted to calculate how
much they would need to save. Of
those who reported that they had
tried to make this determination, 37%
used their own methods of calcula-
tion and 10% admitted to guessing.

The calculation is complex. It is
not simply a matter of adding up pro-
jected expenses and multiplying it by
a number of years. Factors to consider
include market voladlity, inflation and
now, longevity. The effect of recent
stock market volatility on retirement
savings demonstrates the seriousness
of this risk. Asset allocation strategies,
a topic beyond the scope of this arti-
cle, can help manage that risk.

Inflation - compounding
in a bad way.

What makes inflation so potent
a threat is the fact that it compounds
over time. Perhaps you decide to
retire at 65 and estimate that you
need $50,000 a year to support your
lifestyle. At 3% inflation (the average
over the last 20 years), by age 89 you
would need $100,000 a year to main-
tain the same standard of living. At
6% inflation, you would need
$100,000 per year by the time you
turn 77. The longer you live, the
more inflation will consume the value
of your retirement dollars.

The Downside of Longevity

Simply living longer can add sig-
nificant expenses. Medical advances
may have reduced the incidence of
fatal illnesses, but longer lives are
often beset with chronic health prob-
lems requiring prescription drugs,
medical treatments or periodic hospi-
talizations — sometimes all three. In its
Guide to Long-Term Care Insurance
(2004), America’s Health Insurance
Plans (AHIP) states that people now
65 years old face a 40% lifetime risk of
entering a nursing home sometime
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Course Accessories and A Lot More
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In fact, when
people reach retive-
ment, key decisions
must be made
about how to
distribute funds
accumulated in
retivement accounts.

during their lives. AHIP also notes
that the likelihood of entering a
home, and staying for longer periods
of time, increases as people age.

In the field of health care, infla-
tion and longevity combine in an

especially insidious way. The costs of

medical care, prescriptions and long-
term care are rising faster than the

general inflation rate. The longer you
live, the more you could be affected.

Distribution choices

When discussing retirement,
emphasis is usually placed on saving
and accumulating assets. In fact, when
people reach retirement, key decisions
must be made about how to distribute
funds accumulated in retirement
accounts. Choices made at this time
may determine whether those assets
will provide lifelong income.

A U.S. Government Account-
ability Office (GAQO) report issued in
2003 noted that defined benefit plans
and defined contribution plans offer
markedly  different  distribution
choices. Defined benefit plans tend to
offer annuities that provide guaran-
teed income for life — no matter how
long that life is (guarantees are based
on the claims-paying ability of the
issuer). Defined contribution plans,
on the other hand, tend to offer lump
sum distributions or the option to
keep assets in the plan.

The GAO further reported that
a growing number of plan partici-
pants who have a choice of benefit
payouts take lump sums or leave their
money in the plan rather than receive

CLAUSS

BROTHERS, Inc.
GOLF COURSE

LARGE TREE MOVING

360 Schaumburg Rd.
Streamwood, IL 60107
(630) 830-7405

FAX (630) 830-9652

CONSTRUCTION AND RENOVATION

TRUCHKING

847 -

M.A.G.C.S. Member

P.O. Box 200 « Lincolnshire, IL 60069 « www.KaplanPaving.com

an annuity. On what basis do they
make those decisions?

Plan sponsors usually provide
ample information about investing, but
surprisingly little information about tak-
ing distributions. Prospective retirees
often are not given the assistance
needed to assess the advantages and
risks of different distribution options.

Develop a Retirement
Resource Plan

When developing a retirement
resource plan, you should consider a
number of factors. First and foremost,
do not underestimate your life
expectancy. Other considerations
include: your housing needs, health and
long-term care insurance; provisions for
dependent care, funding a child’s edu-
cation, perhaps travel expenses.
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Paving the Finest Golf Courses on the North Shore

949 - 1500

RIVERWALLS ..

PO. Box 562, Barrington, lllinois 60011

GOLF COURSE ENHANCEMENT

DARRYL SCOTT BURKETT
C.E.O.
Since 1968  Division of STL Corp.

Shoreline Stabilization, Creek Crossings
Stream and Spillway Re-Construction

OFFICE: 847-382-9696
FAX: B847-516-0116
MOBILE: 847-366-5400
E-mail: info@riverwalls.com

BUY EXPERIENCE

1-888-254-4155
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- Precision Tank Tightness Testing

- Upgrades for Tanks & Leak Detection Systems

- Install Underground & Aboveground Fuel Tanks
- Removal of Tanks

Your Complete, Professional Tank Experts

1-800-773-Tank or 630-375-6121

ECHNOLOGIES
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This year’s MAGCS Hospitality Suite
in Anaheim was a tremendous success.
The Association expresses its utmost
gratitude to the following commercial
members, whose generous contributions
made the event possible.

-ty

Arthur Clesen, Inc.

Bayer Environmental Science

Nels J. Johnson Tree Experts

Syngenta

Turf Professionals Equipment Company

BTSI

Burris Equipment Company
Chicagoland Turf

Jo W Turf

Lesco

Central Sod Farms
Hollembeak Construction, Inc.
Pro Source One

H & E Sod Nursery

Goll Creations

Ieibold Irrigation, Inc.
Lohmann Goll Designs
Waupaca Sand and Solutions
Phoenix Environmental Care

Anton’s Greenhouse

BASF Corporation

DHD Tree Products
DowAgrosciences

Dry Ject Midwest

Dunteman Turf Farms
EX-GO/ Textron

Great Lakes Turf

Grige Brothers

Growing Solutions

Halloran & Yauch, Inc.

Harris Golf Cars
HydroLogic/Rainbird
Jacobson Golf Course Design, Inc.
Johnson & Associates of Lombard, Inc.
Kaplan Trucking
Layne-Western

Lemont Paving Company
Palatine Oil Company

Peat, Inc.

Pendelton Turf Supply

Prime Turf

Reinders. Inc.

Ryan Inc. Central

T. J. Emmerich Associates, Inc.
Tvler Enterprises




