Ever seen electricity leak all over a green?

Better than a battery

an alternator powers the

reels on the 2500E,
glving it consistant power
all day long

Neither have we.

The run-all-day, 2500E Hybrid Greens Mower by John Deere.
It's about advanced technology. And common sense. The 2500E is a
hybrid mower that puts power in its proper place. With a choice of a gas
or diesel engine, the 2500E powers the reels using a belt-driven alterna-
tor. By removing all the hydraulics from the cutting units, we've eliminated
102 potential leak points. And since 90 percent of all hydraulic leaks occur
in and around the reels, the possibility of a leak is extremely remote.
Also, the 2500E is battery-free. So the reels get consistent power right
from the moment of engagement. Which in turn leads to a consistent
ut, all day long, When you factor in lower sound levels and less fue

consumption, the 2500E makes even more sense

JOHN DEERE GOLF & TURF ‘ e Call for a demonstration today

ONE SOURCE

Josaq DEERE

J. W. TURF, INC.
14 N 937 US HWY 20
HAMPSHIRE, IL 60140
(847) 683-4653
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28322 Ballard Road
Lake Forest, IL 60045

HALLORAN &
YAUCH, INC. Telephone: 847-281-9400

IRRIGATION
SYSTEMS

Fax: 847-281-9780

e

Irrigation & Pump Station Design

*

Irrigation Installation

* Drainage Systems

*

Pump Station Installation

%

Irrigation Pipe & Supplies

* Pond Aerators
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LESCO
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Who Can You Trust to‘

Provide
& Protect

(Your Water Supply?
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Layne-Western

Complete Services for
High-Capacity Water Wells,and Pomp Stations™

Source Development ®Wells & Pumps ® Maintenance

Aurora, IL: 630-897-6941 ®WBeecher, IL: 708-946-2244
www.laynechristensen.com
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Wild Goose Chase®

708.448.8878 Time o Fy!

Wild Goose Chase, Inc. Specializes in
Nuisance “Goose Management”

We implement an integrated system that combines sev-
eral techniques and services that minimize the destructive
and negative effects of geese. We always put our cus-
tomer's needs first and here are the ways we stand out:

* Trained Handlers

* Commercially Insured

* Supportive Hazing Techniques

* Site Specific Management Program

* Data Collection, Reporting, and Analysis
* Staff Biologists

* Licensed Personnel

Email:

WGCgoosel@covad.net

www.wildgoosechasers.com
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"TONSERV (=)

Quality Products and Services Since 1928

* LEGEND Low Mow Blend
(100% Elite Ky Bluegrasses)

+« LEGEND Fine Fescue Blend
(100% Fine Fescues)

*« LEGEND Super Pro |l
(70% Elite Ky Blues/10% Fine Fescues)

* LEGEND Super Pro Il
(100% Elite Ky Bluegrasses)

+ L-93

« We have all the Penn pals in stock

27310 W Case Rd 7851 183rd St 4304 S Beaumont Ave
Wauconda, IL 80084  Tinley Park, IL 60477  Kansasville, Wl 53139
847.526.0007 708.532.4723 262.878.2048
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PALATINE OIL CO., INC.

Over thirty-four years of caring service
and delivery of quality products

"One call doesﬂ -él;'
847-358-3600

PALATINE OIL CO.,INC. P.O. Box 985, Palatine, IL 60078
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the Bull Sheet (continued from page 20)

crowd of 45+ to about a gazillion
web sites that have cool weather
stuff (making it obvious that his job
is basically surfing those sites and
then regurgitating what he sees to
those who actually watch weekend
weather on channel 7). That
sounded meaner than I intended—
Phil was really a fun speaker, and one
who gave us a ray of hope in saying
that summer of 2006 would be cool
with just the right amount of rainfall
(that’s what I heard, anvhow). After
lunch (and the hottest jardinicre I’ve
ever tasted), Paul Vermeulen spoke
about the summer of 2006 and the
best methods to deal with difficult
growing conditions. One scary
point Paul made—a good green with
proper ventilation (no trees blocking
the breeze) on a 96° day will have an
afternoon surface temperature of
106°. A bad green, beset with shade
and air circulation issues will have a
surface temperature of 121°+!
That’ll leave a mark. We were then
reintroduced to the 60 60/40 rule
of how much sun is needed to suc-
cessfully grow bentgrass—60% of
cach day’s sun is necessary, with 60%
of that being morning sun (before
solar noon). Moderator and exces-
sively-ribboned-nametag-guy Keith
Krause found that datum to be
“awesome,” as he did with pretty
much everything else about the day.
Congratulations to everyone on the
Class C committee who made this
day successful.

Only a week later, on March 2nd,
MAGCS members were treated to
another fine day of education at Golf
House. Dr. Joe Dipaola of Syngenta
gave a terrific half-day presentation on
“Career Enhancement & Personal
Development for Golf Course Super-
intendents.” May I just blurt out here
that all cell phones and pagers should
be switched to either silent (if your
wife is about to give birth or your
blood test results are due) or off (the
preferred choice) modes while attend-
ing these education seminars? Brad
Anderson has the gist of Dr. Joe’s talk
in his article, but I can’t help but pass
along this advice from the esteemed
speaker—if you are caught redhanded
sleeping at your desk by someone of
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importance, say “Amen.” And then
go and TRY to make your resume fit
on one dang page.

Joe Dipoala, or the best likeness we
could get of him, presents to the
membership at the March Meeting.

Another week, another seminar—
this one was an all-day affair at
Butterfield Country Club (Mike
Vercautren host) on the 8th,
dubbed the “Chicago Super Semi-
nar” by its sponsors BASF and
Lesco. The line-up of presenters was
impressive, with such notables as
Dr. Rick Latin of Purdue, Dr. Bruce
Clarke of Rutgers, Dr. Randy Kane
of CDGA (or IS he? You'll have to

ask him), and Dr. Joe Vargas of
Michigan State taking the podium
with their multitudes of knowledge.
I came away with 5 pages of notes
and I nodded off for about 3 hours,
so there was obviously a LOT of
stuff to learn about the new poop
and the latest jazz concerning the
most current industry dope from
the university jamokes.

Although the aforementioned pro-
fessors of higher learning may have
the goods on the latest in research
and technology for our industry,
Travel Guard International, the self-
proclaimed leading provider of travel
insurance in the nation, has the mar-
ket cornered on an AWESOME
product for those of us who are
cursed with “TTROHMB-
WHUGAHIO,” or the “Tendancy
To Regardless Of How Many Beers
We’ve Had Unwittingly Get A Hole
[n One” syndrome. The company’s
19th Hole coverage offers up to
$250 ro golfers who incur extraordi-
nary bar bills resulting from a
hole-in-one. Sweet!
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For Sale:
$75 each.

$1,000 OBO.
Call Mark Bobb ar 847-381-0140.

work. $200.

CLASSIFIEDS

nloa.ollo.ooutoooot-ooltootoa.o.oloolooloon.l.-a.lll....nl.'anuppniqfiéﬁﬁ

* 18 Classic style Par Aide benches. Green cast aluminum ends with
wood boards. Top of board covered with Cycolac plastic laminate.

* 1990 Toro Fairway Acrator model 9500. Pull-behind, PTO-driven.

L ]

* Smithco Red Ryders—1986 & 1991. Good runners. $200 each.
1992 EZ-Go GXT 804 with cab cage for range picking—engine needs

» Water cooler enclosures for 10-gallon coolers—4 available, built by
local carpenter, rough-sawn cedar with shingle roof, similar to ones

commercially available, post included. $150 cach.

all Kurt or Mike at Exmoor Country Club at 847-433-1177.
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our Erecutive Blend Bluegrass Sod, containing “low-mow”
varieties, L-93 and Penncross Creeping Bentgrass are available in

standard or 42" big rolls either with soil or delivered BAyr Root.
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i PENNCROSS
e — BENTGRASS
Creeping Bentgrass AR E R =101
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800.553.0552 e Schneider, IN
WWW.NUDEersod. Corn

A Continuing Tradition of Quality
in Golf Course Renovation
Restoration and New
Construction

OF WISCONSININC.

(6081 836-7041  ~FAX: [608] 8314236
WWW.BRUCEGOLE.COM "
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This year’s MAGCS Hospitality Suite
in Atlanta was a tremendous success.
The Association expresses its utmost
gratitude to the following commercial
members, whose generous contributions
made the event possible.

Arthur Clesen, Inc.

Bayer Environmental Science

Central Sod Farms

Esler Golf Designs, LLC.

Nels J. Johnson Tree Experts

Phoenix Environmental Care

Syngenta

Turf Professionals Equipment Company

Aspen Valley Landscape Supply/Paveloc
BTSI

Chicagoland Turf

J. W. Turt

BASF Corporation

Burris Equipment Company
H & E Sod Nursery
Hollembeak Construction, Inc.
Prime Turf

Pro Source One

Rabine Paving

Golf Creations

Huber Ranch Sod Nursery, Inc.
Leibold Irrigation, Inc.

Lemont Paving Company

Lesco

Lohmann Golf Designs
Waupaca Sand and Solutions

Anton’s Greenhouse
Cleary Chemical
DHD Tree Products
DowAgrosciences
DryJect Midwest
Dunteman Turf Farms
EX-GO/Textron
Grige Brothers
GRO Horticultural Enterprises. Inc.
Growing Solutions
Halloran & Yauch, Inc.
Harris Golf Cars
High PSL. Ltd.
Hydrol.ogic
llinois Pump
Jacobson Golf Course Design, Inc.
Johnson & Associates of Lombard, Inc.
Kaplan Trucking
Kasper Trucking
Layne-Western
Legacy Products
*alatine Oil Company
Pearl Valley Organix
Peat, Inc.
Pendelton Turf Supply
Reinders, Inc.
Riverwalls Ltd.
Ryan Inc. Central
T. J. Emmerich Associates, Inc.
Tyler Enterprises



REVIEW
Sharon Riesenbeck Waupaca Sand & Solutions

Hyatt Has “Room”
for Golden Tee Club
Member’'s Hospitality Event

I avrived in Atlanta on Wednesdny, figuring it wonld be a good idea to arvive a day early to make sure
everything was set for the Hospitality Reception. Little did I know that was going to be the least of my
worries! As many MAGCS members learned, the Hyatt Regency was overbooked and there were no rooms
available. As Mike Bavier and I waited in line (thank you, Mike, for staying with me to make sure I
Jgot as many vouchers as humanly possible!) to see if they were really going to send me away, my hopes were
quickly diminished. Right before my eyes, I saw Steve Van Acker, Bob Lively, and Paul Schaefer get into
a cab bound for their hotel accommodations in Mavietta, GA! If these guys couldn’t get a room, I knew
my chances were slim to none! To make n long story short, I spent a wonderful night at the beauntiful
Days Inn by the airport, where they only requive a $10.00 deposit for a phone and/or ivon! I quickly
signed up for the frequent guest program and settled in for a peaceful “Lysol-scented” night.

Thursday turned out to be a terrific day. My room was ready at the Hyatt
and they confirmed they were all set for the Hospitality Reception. Even
though they ran out of cold beer, they did a terrific job and
the room was beautiful. It accommodated our “larger than
expected” crowd ecasily, and 1 believe all who attended
enjoyed the camaraderie, as well as the delicious food.

This event, of course, would not be possible without
the generous support of the 56 members of the MAGCS
Golden Tee Club. These generous supporters contributed
more than $44,000 for this year’s event. Please take a
moment to look at the full-page thank you advertisement
listing these sponsors, and remember to support them
throughout the year. We were very fortunate to have six
brand new sponsors this year: Dow AgroSciences, Griggs
Brothers, High PSI, Legacy Products, Pearl Valley
Organix, and Phoenix Environmental Care. Thank you so
much for sponsoring one of the year’s biggest events. To
the Superintendents who are reading this article: Please
extend your thanks to our sponsors, and if you are in the
market for a new product or service, please consider one
of these fine companies.

One important aspect of the Hospitality Suite that
should not be forgotten is the MAGCS Commercial Com-
mittee. This great group of people had to complete the
task of contacting each and every class E member to solicit
contributions. The MAGCS committee consists of Keith
Copersmet of Palatine Oil, Sylvia Lima of Prime Turf,

Howie Shuck of BTSI, Scott Spier of Arthur Cle-
sen, Steve Stewart of TPEC, Marsha Trayes of Burris

e : - Equipment, Rick Uthe ofIW Turf, Beth Whitehouse
Erwin Mckone proves once again of Dow Agrosciences, and Sam Wineinger of Lesco. Thank you for all your
his high maintenace needs on travel ameand cfort!
asDif:?a:‘f{:}dg:se;:(;éf;igaﬁozggifn, [ also would like to thank all the volunteers who helped at the welcome

table and “manning the door.” These people are to be commended for giving

(continued on page 28)
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Hyartt Has "Room” . .

up their free time after a long day at
the trade show/seminars: Garry
Anderson of Arthur Clesen, John
Anderson of Arthur Clesen, Dan
Anderson of Phillips Park Golf
Course, Paul Bastron of Glen Flora,
Ed Braunsky of Geneva Golf Club,
Keith Copersmet of Palatine Oil, Joe
Etten of TPEC, Brett Grams of Wau-
paca Sand & Solutions, Steve Junk of
DryJect Midwest, Dan Kissee of

Kevin Knudson of
Arthur Clesen, John Lamkin of
Arthur Clesen, Chris Lombardo of
Rabine Paving, Erwin Mckone of
Briar Ridge Country Club, Todd
Schmitz of Phillips Park, Howie
Shuck of BTSI, Tim Snell of TPEC,
Ted J. Soenksen of TETA, Scot Spier
of Arthur Clesen, Steve Stewart of
TPEC, and Beth Whitehouse of Dow
AgroSciences. A double thank you
to Brett Grams, Beth Whitehouse
Dan Kissee and Chris Lombardo who

. (continued from page 27)

pulled “all-nighte for me—never
leaving my side for an entire night!

Of course, Luke Cella, once
again, gave me tremendous support
and help with collecting and tracking
all of the contributions, and mailing
out the guest vouchers to all of our
sponsors. Thank vou Luke; I don’t
know how you manage to keep tak-
ing on more and still remain calm,
cool, and collected.

Special, special thanks to Sylvia
Lima, who created the outstanding
PowerPoint presentation. This is a
lot of work and we should all be
grateful to have such a talented indi-
vidual to put this together. Thank
vou, Sylvia!

Our scholarship raffle once again
was a huge success! I am happy to
report that this year’s winners were on
the “superintendent” side of the busi-
ness. The first night we received a
staggering $2980, and turned over

$1490 to Dan Stahl, stant Superin-
tendent at Orchard Valley Golf Club.
The next night, despite the lower
attendance, still yielded a substantial
amount: $1640, half of which—
$820—was given to an ecstatic Dennis
Buck, Superintendent of Dwight
Country Club. Thank vou once again
to all who participated in the raffle.
Because of you, we have secured
$2300 for the scholarship fund!

Some facts about the Hospital-
ity Suite:
FIRST NIGHT SECOND NIGHT

275 people 170 people

1979 beverages ......895 beverages
totaling $16,000
(an all-time high!)

$11,000 in food.....§7,300 in food

erintendents and their Assis-
tants represented the majority in the
room each night.




In years past, we have always
had an open door policy, but with ris-
ing costs (average drink, with taxes
and gratuity, is $8.18; cach morsel of
food about $6.50). We instituted a
couple of changes this year. Guests
were asked to “check in” and also
were required to wear a wristband, to
ensure that only MAGCS members
and their guests were in the room.
This proved to be a prudent move.
We had an increase in attendance
from the prior year; yet we were con-
fident that all in room “belonged” in
the room. I know this required wait-
ing in line to enter the suite and I
apologize for the inconvenience. It is
a necessary evil and we did stop many
a “crasher” with this new procedure.

All in all, the Hospitality Suite’s
total outlay was $45, 000. Once
again, THANK YOU, SPONSORS!

Please keep your eyes open for a
survey requesting your input on the
Hospitality Suite. We are looking into

making a few changes/improvements,

and your input will impact the look and

feel of future Hospitality Receptions.
On an ironic note, I just

attended my children’s school fund-
raising auction last night. This event
offers many different items that are
donated by parishioners. It is always
fun and T love bidding on the various

items, but there was one item that I
did not bid on: a two-night stay at the
Hyatt Regency Atlanta.

Call

Richard E. Mika

* VARIOUS BUNKER SANDS

* CART & ROAD MATERIALS

* COBBLES AND RIP RAP

* ALL GOLF COURSE AGGREGATES

(773) 374-2303
(847) 228-9607
(219) 938-7020

When Golf Creations was selected to build Canyata,
we recognized the importance of executing every
detail perfectly—without losing sight of the big
picture. And Golf Digest recognized Canyata as one
of the best new courses of 2005.

Whether you are planning for new construction or
renovations, you can count on us to bring the same
level of execution to your project. If you demand
nothing less than perfection, g

GOLFCREATIONS

Building on Experience

/e us a call.

Restoration and Renovation

815.923.1868 « www.golfcreations.com
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ANOTHER REVIEW
John Gurke, CGCS Aurora Country Club

The Verdict—
Atlanta Was Pretty Cool

The Golf Industry Show, after several attempts to find a home this February, made its way to Atlanta,
thankful to be anywhere that could handle it. Although conspived against by hurricanes, funerals, and
countless other obstacles, the show did go on, and it turned out better than most people had expected.
Sure, attendance was down a bit, but not as far down as was estimated. And surve, it wasn’t New
Orleans and Bourbon Street and Paul Prudhomme, but Peachtree Dyive and Hooter’s weren’t a bad
fallback position. And though the weather could definitely have been warmer, it could have been a lot
colder, too. So the basic question one must ask when harkening back to memories of the show in Atlanta

is, “Was my glass half empty, or was it half full?”

The beginning of the festivities took place in Hous-
ton, where a slimmed-down version of the MAGCS golf
contingency went into battle for bragging rights in the
National Championship and Golf Classic. In the Cham-
pionship Flight, Al Pondel, CGCS of Rockford Country
Club was our top dog, winding up in fifth place, four
strokes behind the winner. In the Chapter competition,
the MAGCS #1 team of Dave Kohley, Al Pondel, Tommy
Robinson, and Tim Scott placed sixth with a 175. Team
#2 with Dave Arden, Tim Davis, Brad Legnaioli, and
Dave Radaj finished ninth with 171. With a glass half full,
that’s pretty darn good, huh?

Next stop was Atlanta and the show—another
impressive trade show with something for everybody: a
vast array of educational seminars, classes, and presenta-
tions, and, of course, all those fun evening events. Once
again, the Midwest put its best foot forward in hosting the
epitome of hospitality suites. The venue in the Hyatt
Regency, the volunteers who gave of their time to greet
our members and guests, and the sponsors whose contri-
butions were so generous, all came together to make it
one of the finest in recent memory. There are simply too
many people to thank for their part in the success of the
two-night event, but we have to mention Commercial
Advisor Sharon Riesenbeck and her team of dedicated and
selfless volunteers. Outstanding job, everyone!

Easy as it is to get all caught up in the evening enter-
tainment activities, some pretty important business gets
done at these shows, too. For one, GCSAA’s officers for
2006 were elected, including President Sean Hoolehan,
who I'm sure several of vou remember from his days
working here in our midst at Butler National in the early
’80s. Another event with a Midwest flavor to it was
Golfweek’s SuperNEWS Superintendent of the Year
Award, which included in its list of nine finalists Erwin
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McKone of Briar Ridge Country Club. The award went
to Mark Burchfield of the Victoria Club in Riverside,
Calif., but a toast with a half-full glass to Erwin for being
a finalist and getting his mug on the cover of the maga-
zine. Last, but certainly not least, the very magazine you
are reading made some noise by winning the GCSAA
Chapter Publications contest for the second consecutive
vear in Category 4. So now the glass is looking about
two-thirds full; right?

There is a decided advantage to having the big show in
a city like Atlanta—once it’s over, you just go home. There’s
no real reason to stay around and extend the trip (unless
you've been waiting your whole life to take that tour of
CNN). And that’s where my story ends—at the airport in
Atlanta, sitting in a lounge with a sizable portion of the
MAGCS membership, reliving the events of the previous days
while sipping at our three-quarters-full glasses. Pretty cool,
not bad, better than expected, were the words bandied
about. Then, here’s this group of soldiers who, it turns out
through cavesdropping on their conversations, are just back
from Iraq. They’re sitting in our lounge, waiting for their
flights that will take them home to their families who are
waiting to hear all of their stories. And a guy—I wish it had
been me—walks up to the bar, whispers something to the
barkeep, and the next thing you know, each of those soldiers
has a big ol’ cold beer placed in front of him, compliments of
that guy, that complete stranger. I watch him walk out of the
bar, I watch the soldiers tip their glasses to him in thanks, 1
watch him thank them for all they’ve done and shake each of
their hands, and T go get on my plane with that picture in my
mind—and like those soldiers, my glass is now full. Atlanta

was pretty cool. W,



