
Take The
TITAN™ Tine Challenge

Receive A One-Time 200/0 Discount
Off Your First Set!

Satisfaction Guaranteed
Or Your Money Back!

Now you'll be able to receive the best in tine tech-
nology with a great price to match, all with a money
back guarantee! Order a trial set for one aerator,
up to a maximum of 50 tines, to receive this limited
time offer. With longer-life steel, thinner walls for
improved hole quality, and a slower wear rate that
provides more consistent aeration depth-Titan
tines perform! Order today-this is a limited time
offer.

(This offer is only valid from 3-1-05 to 10-31-05.)

Titan Tines fit all current and late model Toro aerators. Standard
mount size fits most competitors equipment. Check mounting
size to ensure compatibility.

New TITAN™ Tines Offer:
•

•

More Choices
~ Over 100 nev.r tines provide multiple aeration choices
~ Available in Quad, Hollow, Side~Eject, Shaped or Solid

litannl Max designed with long lasting carbide tip

Increased Durability
~ Tough design maintains consistent aerator depth and reduces

costly changeours
- Unique manufacturing process allows for thinner wall tine

while maximizing durability
Advance technology creates thinner wall tine while
improving perfonnance

•

•

Better Performance
- Thin wall design allows for maximum core pulling and

superior liole quality
• Optimized core removes more thatch for

maximum top dressing
• Superior hole quality improves recovery rime and

maintains playability
• Speeds up playability

Higher Produdivity
~ Standard litmnl tines last approximately 2~3 times longer

than previous Toro tine version
- litannlMax lastS 18 holes or more!

Call your local TPEC Account Executive for details today!

www.TPEC.com Count on It.

(630) 284-8492
(630) 284-8491
(630) 284-8496
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(630) 251-4832
(630) 244-6477
(708) 284-8497 Steve Stewart

Mike Murphy (888) 838-5778 ext. 5588
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The Midwest Association of Golf Course Superintendents (MAGCS), founded December 24,
1926, is a professional organization whose goals include preservation and dissemination of
scientific and practical knowledge pertaining to golf turf maintenance.
We endeavor to increase efficiency and economic performance while improving and enhancing the
individual and collective prestige of the members.
The MAGCS member is also an environmental steward. We strive to uphold and enhance our
surroundings by promoting flora and fauna in every facet in a manner that is beneficial to the
general public now and in the future.
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BURRIS EQUIPMENT

Tuif Equipment Specialists

Corporate Headquarters:
2216 N. Greenbay Road

Waukegan, Il 60087

Phone: 847-336-1205
Fax: 847-336-2697

Email:
burrisequipment@megapathdsl.net

ASV Posi-Track All Surface Loaders Work Hard and Tread Light

These rubber track loaders come in a variety of sizes, from 30 hp

to 100 hp, to handle about any job you dream up. They have ergo-

nomic pilot- operated implement and propel levers. Standard safety

features include full RaPS/FOPS canopy, lap bar, seat belt and brake.

Standard and deluxe cabs are also available.

Black rubber tracks with treads are standard on all units and the

Turf Edition with green smooth track are available on the 30hp, 50

hp, & 60 hp units.

THREE LOCATIONS TO SERVE YOU BETTER!!
*i)~ Waukegan Frankfort Lakemoor

~ 2216 N. Green Bay Rd. 700 W. Laraway Rd. 27939 W. Concrete Dr.
Waukegan IL 60087 Frankfort IL 60423 Ingleside IL 60041

EQUIPMENT (847) 336-1205 (815) 464-6650 (815) 363-4100



ON COURSE
WITH THE PRES.IDENT

Phil Zeinert, CGCS Elgin Country Club

For the Good
of the Game

The mission of
The First Tee is to
work with local
not-for-profit
entities and
municipalities in
the formation of

facilities and First
Tee chapters, where
participating youth
can learn not only
golf but also
the life skills
that will assist
these children for
years to come.

I hope everyone had a safe trip to Orlando and productive time spent at the Golf Industry Show. The
National Golf Course Owners Association) the Golf Course Builders Association of America and the
American Society of Golf Course Architects Joined the GIS for 2005. And interest is high for the Golf
Range Association of America and the National Golf Foundation to Join during 2006. The Club
Managers Association of America has already committed to Join in 2007.

The educational offerings to the associations remain separate, but in the
future look for some great educational offerings that appeal to several associations.
And the show floor is more organized with the solution-centers concept. When
one realizes that many of the vendors that attend the GIS have also been attend-
ing other golf-related association shows, it is evident that one of the main driving
forces for a consolidated show floor is the huge savings to be incurred by vendors
attending one show instead of multiples. Besides, we will all welcome the smell on
the show floor associated with great food when the CMAA joins the GIS in 2007.

There is another alliance that needs some mention: the World GolfFounda-
tion. The PGA Tour launched this foundation in 1994 to oversee the
establishment of a World Golf Hall of Fame. And when other, allied golf associa-
tions joined in the effort, a new umbrella organization took shape to facilitate
collaboration among the associations. The new mission of the foundation became
"to unite the golf industry and those who love the game in support of initiatives
that promote, enhance the growth of, and provide access to the game of golf,
while preserving golf's traditional values and also passing them on to others."

The First Tee, a primary initiative of the WGF, was started in 1997. The
mission of The First Tee is to work with local not-for-profit entities and munic-
ipalities in the formation of facilities and First Tee chapters, where participating
youth can learn not only golf but also the life skills that will assist these chil-
dren for years to come. One of the most successful First Tee programs is The
First Tee Junior Program of Aurora. The City of Aurora and the Fox Valley
Park District run this program cooperatively. At first, during 1998, 200 youth
participated in the summer program; the favorable response allowed the pro-
gram to be expanded year-round as part of the physical education program in
the public and parochial schools. Since 1998, more than 3,000 youth have
been introduced to the game of golf.

The golfing portion of the program takes place on a three-hole junior course
at Phillips Park. Superintendent Todd Schmitz says that the kids utilize several sta-
tions at the driving range, and the nursery green also serves as the putting green.
Todd's office area is in close proximity to that of Jim David, coordinator of The
First Tee program. Jim expresses that the entire community embraced this pro-
gram, which is key to their success. Not only are youth engaged in golf at an early
age, many of the youth continue with the program from year to year and are ulti-
mately gaining access to golf courses throughout the Fox Valley area. The success
of this program has caught the attention of the media and CLTV will air this suc-
cess story. You can check out the success of this program at www.aurora-il.org.

The community of Aurora will serve as a benchmark for other communi-
ties that wish to introduce golf and life skills to their youth. This truly is for the
good of the game. ~~~
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Member:

Midwest
Sod Council

We're Rolling for you
All varieties available as washed sod,
traditionally cut sod or big roll sod.

Your Single Source for:

Bentgrass Varieties
• Penncross Bentgrass Sod
• Pennlinks Bentgrass Sod
• Penneagle Bentgrass Sod
• L-93 Bentgrass Sod

Low Mow Varieties
• XL2000 Bluegrass Blend
• Bluegrass Fescue Blend

Installation and turf stripping capabilities available.
Wecan custom grow to your specifications, please inquire.

"jlOD_E.~*. IDe IIFarm locations: Momence and Harvard, IL ~

South Suburban Sales Depot Bentgrass/Bluegrass Farm
3900 West 167th Street, 3246 East 1250 North Road,

Markham, IL 60428 Momence, IL 60954

1-800-244-7200

WWW.HESOD.COM



DIRECTOR'S COLUMN
Todd Schmitz Phillips Park Golf Course

Advocacy and
Compliance:

What's It All About?
Our Association has formed a new committee this year. It is the Advocacy and Compliance Committee.
This committee has taken the place of the Envi1"onmental Committee. As a new member on the Board
of Directors) I was handed this com1nittee and asked myselj; and the Board) ((Advocacy and compliance?
What is it all about?))

Building relation-
ships and getting
to know our law-
makers are among
the most important
ways our Associa-
tion can influence
government actions
that affect our
J.obsasgolf course
superintendents.

I contacted the director of information and public policy with the
GCSAA after spending some time on the Advocacy and Compliance section of
the GCSAA vVeb site. The GCSAA was encouraged to see our Association
become proactive in becoming an eftextive advocate for the golf course man-
agement profession and sent me information to assist us in doing so. Their plan
addressed three main objectives-communicating with lawmakers, building
relationships with your lawmakers, and issue management-and presented ways
to accomplish each objective.

Communicating with lawmakers is key. Believe it or not, for lawmakers to
make informed decisions, they want to hear from their constituents. It is said
that whether it is a letter, e-mail or phone call, that one communication is equal
to hearing from 100 voters. Given the size of our Association, that letter or
phone call would mean that much more. Stating our views and asking for leg-
islators' positions lets both sides know where each stands on an issue. Once an
issue has arisen, other ways to communicate with lawmakers are by writing a
position statement or position paper, or testitying at a hearing. These are more
formal forms of communication and would constitute a statement or declara-
tion of our Association's policy on a particular issue. A position paper may also
include additional information called "backgrounder papers" in an attempt to
more fully explain specific issues and may originate from various sources. Even
though legislators may not support our position on a particular issue or bill,
they may the next time. The open line of communication is the important tool.

Building relationships and getting to know our lawmakers are among the
most important ways our Association can inHuence government actions that
affect our jobs as golf course superintendents. Inviting lawmakers to your prop-
erty for a "golf course tour" is a great way to build relationships and teach them
about our work. This gives superintendents the chance to showcase efforts
made on environmental practices on the golf course. We can also invite law-
makers to speak at our chapter meetings as another way to build relationships.
This sends a message that we care about their work AND helps them accom-
plish their goals by providing an opportunity to address their constituents.
Don't forget the camera-both such events would make great photo opportu-
nities for press releases. La"wmakers are usually eager to speak and having
frequent contact with them will start to establish golf course superintendents
as a good source of information on decisions they have to make.

Once we know who our lawmakers are and have open lines of communi-
cation with them, we will be in a better position to manage issues at the local
level when the situation arises. We now have outlined a plan to assist us in man-
aging local issues. The first step in this process will be to organize potential

(continued 011 page 6)
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Advocacy and Cornpliance: What's It All AIJour? (coutiuued from page 5)

allies familiar with or affected by the government wanting to regulate
issue and develop a plan to define the industry more and more, we as an
objective. Once this is accomplished, Association need to assist them on the
it is time to develop tactics to put the local level by starting to develop rela-
plan into action. Using the different tionships with lawmakers that will
forms of media to get the message enable us to voice our opinions, edu-
out is very helpful. Media coverage, cate lawmakers and develop
letters to the editor, and trade press representation on Issues that affect
contacts are all good avenues to our industry.
building support for our issue. If the
legislative or regulatory issue will
make a huge impact on our industry,
hiring a professional lobbyist may be
the next move. Managing a piece of
legislation or negotiating a regulation
can be very time-consuming. A pro-
fessional lobbyist can spend the time
needed to get an important measure
passed, amended or killed.

This all may seem like a lot to
digest and is only a brief overview. I
have more information than I could
possibly include in this article, unless
I wanted to put you to sleep (I
haven't already done so, have I?). My
goal here was to share the highlights.
The point is, the GCSAA represents
us as an Association at the national
and local levels on many issues. With

Communicating
with lawmakers
is key.

Deep-Tine Aerification
Verti-Drain 7316

630-985-2674
Downers Grove, IL

Chic~..90landTURF
I~I
&
V

REGAL
C tl r M I C Ale 0 M rAN Y

1444 BERNARD DRIVE
ADDISON, IL 60101

PHONE (630) 268-8871
FAX (630) 268-1357

•syngenta

•
Trent Bradford
(630) 742-2327

Walter Fuchs
(630) 258-8765

John Lebedevs
(630) 742-4905

Brian Baker
(630) 546-1454

AJ Huey
(630) 742-5766
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The author.

ASK THE uEXPERT"
Justin Wheeler Prairie Landing Golf Club

How to Defeat
Those Annoying

Pop-Ups
Many Web surfers have had the misfortune of being confronted by what seems like an advertisement
that pops up in their Web browser. Many are learning that these ads are actually not coincidental.
Sometimes these ads are showing up because users are running software on their own computers that
put these ads on the screen.

Ridding your
computer of pop-up
ads and spyware
and other mal wares
is a very long
and tedious process.
Knowing what
causes the problems
can help to
eliminate some
of the problems.

"Spyware," "adware" and "malware" are words working their way into
many computer users' vocabularies. These are small software programs that can
record information about where you search, surf and even what you buy, and
then send it back to some less-than-ethical advertisers. The more you are on
the Internet, the more software that gets downloaded onto your system and
the more ads and pop-ups you see. This will inevitably slow down even the
newest, fastest computers.

Beating spyware and the like is a long process. The simplest way is to
remove the sources of these programs and then prevent them from returning.
I personally use two very good programs, both of which are free. You can find
both Spybot Search & Destroy, as well as AdAware SE, at http://www.down-
load.com. These programs are free and work very well together. Running these
programs on a weekly basis will remove most of your problems and prevent
many of the pop-up ads that usually plague so many computer users.

Understanding how these little programs get into computers is a little
more complex. One way is through your very own Internet browser, Internet
Explorer (IE). IE is built with ActiveX, a technology that originally was
designed to make keeping your computer up-to-date easy. ActiveX is what
allows the Windows Update program that is run from Microsoft's Web site to
access your computer and recognize if you have the most recent service pack
or if you need the newest version of some bundled program like IE or Media
Player. Needless to say, programmers started to learn that if ActiveX worked in
the background at Microsoft's Web site, they could get it to work in the back-
ground of other Web sites to download other information. This other
information communicates in the background with an ad server that sends you
ads and otl1er annoying information. Some of these programs will even skew
the results of search engines to show items for sale and your searched item at
specific Web sites.

The single best way to escape this problem is to use a different Internet
browser that does not use ActiveX and actively blocks pop-up information.
Even the Department of Homeland Security recommends using a different
Web browser due to the security vulnerabilities of IE (http://www.kb.
cert.org/vuls/id/713878). Many different, very good browsers exist. My
personal favorite is Mozilla's Firefox, available at http://www.getfirefox.com.

Spyware and the like also get into computers through online chat
programs like Windows Messenger, AOL Instant Messenger and Yahoo
Messenger. It is fun to talk to friends who are miles away and many kids stay
up late talking to friends, but some of the computer glitches that are going
around now are sneaking in through the chat programs.

(continued on page 9)

www.magcs.org 7



•A
ARTHUR CLESEN INC.

~ . I~ t6 .;;;JefW{,ee.

You get fast, courteous service from Arthur Clesen Inc.

We've staked our reputation on it.

Try us and see the difference .
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PALATINE OIL CO., INC.
Over thirty years of caring service
and delivery of quality products
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P.o. Box 985, Palatine, IL 60078PALATINE OIL CO.,INC.

"One call does it all"
847-358-3600
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How to Defeat Those Annoying Pop-Ups (continued jhn/J page 7)

Spyware also sneaks onto com-
puters through some of the music
and file-exchange programs. Some of
these programs, like KaZaa, will run
free but run with ads to help pay the
bills. These ads are targeted to the
user and will report information back
to the ad-servers.

Ridding your computer of pop-
up ads and spyware and other
malwares is a very long and tedious
process. Knowing what causes the
problems can help to eliminate some
of the problems. I've been asked by
many friends how to fix their com-

puters and how to prevent it fi.om
happening again. Some people don't
like losing their chat programs or
learning a new Web browser, but they
are quite grateful when they can go a
whole month and tell me they
haven't had a pop-up or a slowdown
yet. ~~h4

Beating spyware
and the like
is a long process.

24-Hour Emergency Service
Call 847-ILL-PUMP (847-455-7867)

• WE RESPOND! •
Sales • Service • Parts

James "8ig Jim" Shanley

ILLINOIS Phone: 847-439-9205 EXT 238
Fax: 847-439-9388

PUMP, INC. E-mail: jim@illinoispump.com
2525 S. Clearbrook Drive. Arlington Heights. Illinois 60005

Your reliable source for pumps, motors, equipment and professional service

Bayer CropScience

Kerry Anderson
Sales Representative

4819 Strong Road
Crystal Lake, IL 60014
Phone: 815-923-1323
Voicemail: 800577-5163 x6848
Cell: 847 910-3130
Fax: 815356-9577
kerry. anderson@bayercropscience.com
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