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EQU~MENTSPECML~TS

Three locations to serve you better

Waukegan Orland Park Lakemoor
2216 N. Green Bay Rd. 16450 S. 104th Ave. 27939 W. Concrete Dr.

Waukegan IL 60087 Orland Park IL 60467 Ingleside, IL 60041
(847) 336-1205 (708) 349-8484 (815) 363-4100

Check out our website: www.burrisequipment.com
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ON COURSE
WITH THE PRESIDENT

Fred Behnke, CGCS Mount Prospect Golf Club

Class "E"
Is for

"Excellence"

I am afirm
believer in support-
ing our class E
members. I do
not buy stuff from
commercial types
who do not think
it is a sound
business practice
to participate
in our chapterJs
activities.

What an interesting year!

The On Course deadline fairy taps me on the shoulder one month prior to the actual publication date
of each issue) and all year long IJve been making references to the weathe~ guessing that April will be
wet) August will be hot-you know) like it always is.

WRONG! WRONG! WRONG!
The weather is our wild card (or Joker). You just can't count on it to

cooperate. When I rise in the morning I have a general idea of what we need
to accomplish on the course, but I don't actually decide how to attack the day
until I'm standing at the job board looking out at the southwestern sky like I
can somehow read the clouds. Doppler radar and weather stations are great,
but often it's still a crap shoot. I've lost count of the times that Mother Nature
made me look like a blockhead, where the fact that nobody got hurt was the
only thing that went right all day.

You'd think that after all these years I'd get at least a little bit better at
divining the weather, and I guess I have-a very little bit, but if you told me
that we were going to enjoy the f!1ildest summer in recent memory after the
crazy spring we went through I would have smiled at you and still ordered
enough fungicide for a 36-holer in St. Louis.

Which I did.
Anybody need fungicide? I have cases of it under my desk and I'm sitting

on a few of them to write this president's message.
Which leads me to this issue's topic. I've spent several months writing

about various aspects of golf course maintenance, the players, the staff, key
management team members, course officials and family, but I've neglected a
huge component of any golf course operation-purveyors and merchants and
vendors-oh my!

Our class E (commercial) members are the pipeline. They sell us every-
thing from rolling iron to ferrous sulfate, plant protectants to UV protection,
from bridges to bridging gravel, from ... okay, okay, I'll stop, but you get the
idea. When we need stuff they get it to us.

I am a firm believer in supporting our class E members. I do not buy stuff
from commercial types who do not think it is a sound business practice to par-
ticipate in our chapter's activities. I hope most of you "end-users" feel the
same. There may be a do-dad that has to come from West Moravia in my shop
somewhere, but by and large my business goes to people listed in the MAGCS
mem bership directory.

This is a group of businesspeople who care enough about our little niche
market to keep our Association solvent and strong. We owe them our thanks
because they ...
• Sponsor monthly meetings to keep costs reasonable;
• Make our hospitality room at the national the best in the entire GCSAA with

their donations to our Platinum Tee Club;
(continued on page 4)
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ing, I'll say I never heard of you.
• Give me a heads-up if that gizmo I
just ordered is going to cost me an
additional c-note for shipping. I have
watchdogs who don't like those kinds
of surprises on the invoice.
• Remember that leaving a voicemail
message is not the same as making an
appointment.

One of the reps that I've come to
trust over the years told me that his job
and his success are based on relation-
ships-how true. I know this business
can be hard to break into; we all learn
what works for us and can be slow to
try something new. For those of you
beating your heads against the brick
wall that is the superintendent's
skull-tough. I make no apologies, but
if you work and make a relationship
with someone, you may hear the won-
derful sound of the dominoes falling.

Getting actively involved with
the Association is a great way to start
those relationships growing.

Oh yeah, bring a little gossip
with the catalogue-I don't get out
much. ~~

DO:
• Ask me before you use my name as
some sort of a "satisfied client"
because if I get that call from Joe
Blow for a testimonial without warn-

DO NOT:
• "Drop by" anytime you're in the
area. It's rude; call for an appointment.

Class "E" Is for "Excellence" (continued from page 3)

• Provide educational opportunities If you can't get one-news flash-
for our members; we're busy or we don't want to buy

• Support the existence of this publi- what you're selling now, and please
cation with advertising dollars; don't call on the day you want that

• Underwrite scholarships for our appointment, do a little advance work.
members; and • Make claims that can't be substanti-

• Defray much of the expense for our ated with some sort of research. It's not
fall dinner dance and Kane County enough anymore to say Joe Blow down
Cougars family outing. the block can't live without your goo. If

All of this generosity is over and your spiel rocks, I'll call Joe Blow
above the outstanding service and myself, and if he doesn't gush over your
support they provide in conducting goo-you're history-forever.
their business enterprises. I urge each • Get too comfortable in the chair in
and everyone of the regular A, B, C my office. Be sensitive to my time
and D members to stop and consider depending on the season. I'll chat it
how hard the job would be without up with you from December through
these wonderful people giving us March, but even then a half-hour is
their hand when we need to be picked about all I can stand. (Don't be hurt,
up. Say thanks next time you see one I can barely stand a half-hour with my
of the reps-and then beat him or her rich aunt and I have a lot more to
up over the crazy prices they charge gain from her.)
us for their stuffl • Think it's all about price. Out-

Here's a few tips for those of standing service time and again still
you out there trying to make a living carries the most weight in my book.
dealing with the rare breed golfus
superintendicus curmudgeon us.

Chicagoland's Largest Selection
Of Premium Grade Plant Material

Over 1000 varieties of Trees, Shrubs,
Evergreens, Groundcovers, and Perennials

Ready for your immediate pickup or delivery!

Contact us for a demonstration of

LandPro Systems III
Landscape Management Software

16606 West Hwy 22
Prairie View, IL 60069 www.cifiore.com

TEL (847) 913-1414
FAX (847) 913-9690
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DIRECTOR'S COLUMN
Scott Witte, CGCS Cantigny Golf

The Write Stuff
The other day J was hanging out with my 7-year-old daughte1) J(ori) while she was writing a short
letter to a friend. Halfway through a word) her pencil came to a screeching halt as she turned to me and
said) ((How do you make a (b) again ?)) She would sometimes use a small (b) and a small (d) inter-
changeably. J quickly realized that she had not used her writing skills all summer long. This was just
another classic example of the old saying) ((If you don)t use it) you lose it!)) When was the last time you
used you'P writing skills?

...Not enough time
can)t write.
no ideas ...
nobody asked me.
Let)s debunk the
most common
excuses for not
contributing to a
chapter publication.

In many cases, the biggest problem is just~etting: ~~
started. Once you get going, the whole process of
getting your thoughts on paper can be very grat- ( I)
ifYing. I have found that the more you do it, ~
the easier it gets.

So even if thoughts and ideas do
flow easily for you, here is a short list of
basic guidelines for writing.

The basic writing process includes
three stages. During the first stage, choos-
ing your topic, you determine your
audience and select an appropriate topic on
which to write. During the next stage, develop-
ing and organizing your information, you accumulate the ideas and
information you wish to present, arrange them in a suitable order and develop
a thesis statement. Finally, during the writing and revising stage, you prepare
a first draft of your article and then polish it through rewriting and editing.

Although this scheme seems cut-and-dried, writing is a flexible process.
It is entirely possible that you may choose to move through these three stages
in a different order. The important thing is that you get your ideas on paper.
Try and be as clear and concise as possible, and don't be afraid! Be yourself and
put your personality into your work. The entire process of researching a topic
or sharing an idea can be a tremendous experience.

According to Mary Walker, self-described "communication goddess" and
keynote speaker at this year's GCSAA Editorial Session, the most common
excuses for NOT contributing to a chapter publication are:
• Not enough time.
• Can't write.
• No ideas.
• Nobody asked me.

Well, let's address how easily we can overcome these four minor incon-
veniences. The "not enough time issue" I can understand in June, July and
August. This is why a little planning and organization can easily rectifY the
whole "no time" thing. In most cases, we are able to set up deadlines two to
ten months in advance. As long as you are not a procrastinator, this should not
be a problem.

Next is the "I can't write" thing. No problem. We have a brilliant team
of writers that can't wait to get the story. Brad Anderson is the leader of a

(continued on page 32)
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PXBO
EXTENDED
POTASSIUM

Now, there's a practical innovation that eliminates the

need for frequent and repeated applications of potassi-

um to high stress areas like fairways and sports fields.

With new Expo, we've created a homogeneous potassi-

um sulfate product that releases at the same rate as

controlled-release nitrogens. The result is a profession-

Introducing EXPO. The controlled-release potassium sulfate

[Jur tdcei{ illll[JVd{ioll !fredcty

re',,,eei cke icreii Oil {lid. All'

Oil cud /t.-dIld!fen.

al grade fertilizer that feeds continuously for up to ten

weeks without having to apply additional potassium.

So. you get better control over your turf's nutrition.

more even release of nutrients. and a lot fewer

headaches. New Expo is available in NX-PRO products.

For more information. contact your Turfgrass represen-

tative or visit www.LebanonTurf.com. Make sure the fer-

tilizer you use contains new Expo. It's Expo-nentially

berrer for reducing stress.

Leba nenTurf
1-800-233-0628 • www.lebanonturf.com

FULL SERVICE GROUNDVVATER SPECIALISTS

..
RlEIiDOUl

• Water Well Drilling
• Pump Sales & Service
• Maintenance Programs
• Design & Consulting
• Well Chlorination

MEADOW EQUIPMENT SALES &
SERVICE, INC.

WELL DRILLING / PUMP SERVICE
27 W 021 St. Charles Rd.
Carol Stream, IL 60188

• Water Well Rehabilitation
• Water Well Sealing & Capping
• AirBurst Technology
• Line Shaft & Submersible Turbines
• Booster & Recirculating Pumps

24HOUREMERGENCYSER~CE
Authorized Sales & Service for Leading Pump Manufacturers

TOLL FREE (800) 704-2415

6 OCTOBER 2004 On Course

http://www.LebanonTurf.com.
http://www.lebanonturf.com


Calumet Country Clu"b

SUPER -N- SITE
Mike Siefken Sportsman)s Country Club

Keith Peterson -N-

The Peterson family: Beth and
Keith with Brian, 7, and Emily, 4.

J(eith Peterson) golf course superintendent of Calumet Country Club) is hosting the October meeting for
the Midwest Association of Golf Course Superintendents. J(eith has been the superintendent at Calumet
since 1999) when he made the move after four years as course superintendent for Medinah No.3.

Photos by Jim Trzinski.

Calumet's clubhouse frames
hole no. 5, a 423-yard par 4.

Dixie Highway and 175th Street is not exactly a new location for this
course; however, it was originally built at 95th and Cottage Grove in 1901.
The Illinois Central railroad owned the land where the club currently sits and
with a land trade in 1921, Calumet moved south to Homewood. Donald Ross

worked his magic to create the course, which is enjoyed
by the club's 170 golfing members.

In 1957, when Interstate 80 was built on the
north edge of the property, Packard shortened three
holes. Apparently having three greens in the middle of
express lanes was too much of a hazard for all involved.
Fifteenofthe 18 greens, then, are original, but the rout-

.ing has changed over the years. Today the course
measures 6,559 yards from -the back tees and 6,326
yards from the middle tees. The signature hole is num-
ber 14, a 210-yard par 3, heavily guarded with burikers.
The green is pitched forward, like most of the greens,
and you don't want to be above the hole. The trick is
mastering the small (5,000 square feet on average),
rolling greens and avoiding the rows of trees that line
the fairways. Number 13 is Keith's favorite hole due to
the challenge of hitting a narrow uphill tee shot. The
green is small with subtle break, giving the host super-
intendent a definite advantage.

Keith loves golf and the outdoors. Born and raised
in Coal Valley, IL (near the Quad Cities), he worked
with his brother for a few summers at his hometown

Oakwood Country Club. He then enrolled at Danville Community College
where he graduated in 1992 with a turf degree. He did his summer internship
at Rock Island Arsenal prior to graduation. His first real job was as assistant
golf course superintendent at Hilldale Golf Club in Hoffman Estates. He
started at Medinah Country Club in 1993 as the assistant on Course No.1 and

(continued on page 8)
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Keitll Peterson -N- Calumet Country Club (continued from page 7)

moved through the ranks over a
seven-year period, serving as course
superintendent on Course No.2 and
Course No.3. In 1999, his last year
working at Medinah, he hosted a
PGA Championship. Keith had more
than paid his dues and was ready to
take on the many challenges at
Calumet Country Club.

In his first full year there, he
realized the single-row irrigation
system needed to be updated. Instal-
lation of a new double-row irrigation
system came in 2000. A new pump
house was also included in the pro-
ject; Keith convinced club leadership
to dig a pond for his water source in
a low-lying area on the 14th hole.
The fill taken from the pond had to
be put somewhere, so Keith decided
it was a good time to accomplish
another goal. The fill became the base
for a new 24,000-square-foot bent-
grass driving range tee that more than
doubled the existing tee space.

When asked what has been the
biggest challenge since coming to
Calumet, Keith mentions having to
deal with budget cuts to his operating
and capital budgets while still provid-
ing exceptional playing conditions.
He has also struggled with selling the
membership on the need to remove
established trees for the good of the

course. Algae was at times a problem
on his no. 8 green, and members
were resisting his request to remove
10 trees surrounding the green. Keith
informed them that the only way to
improve the green was to remove the
trees. He finally persuaded them to
cut down the trees, and the condition
improved.

Keith gets the most out of his
employees by treating them with
respect. He also is not shy about
praising his staff of 12 crew members,
a full-time mechanic and his assistant.
He describes his assistant, Roy Voss,
as conscientious and hard-working.
Keith often helps his crew accomplish
tasks by working along with them.
He is more than willing to help rake
bunkers to meet a deadline.

In 2001 Keith expanded his
greens to their original size. Using an
old photo of the original greens, he
was able to determine that he had lost
10 to 15 feet in the back and the cor-
ners of the green. He mowed the
bentgrass areas on his banks, aerated
and filled them with sand. His accom-
plishment provided numerous cup
positions in areas previously unused.

Restoration of the tee boxes had
also begun during the 2001-02 sea-
son. Along with the conversion of 11
tees from oval to square came the

addition of six new forward tees. The
new tees were built using bunker sand
that was undergoing replacement at
the time. Keith said the soil that had
washed into the sand provided suit-
able moisture retention. The tees are
firm and do not dry out quite so fast.

Keith has a brother, Brad, and
two sisters, Terri and Vicki. His
father, Don, is a retired machinist,
while his mother works at Orion
High School, Keith's alma mater. In
1992, he married his high school
sweetheart, Beth, a nurse at St. James
Hospital in Chicago Heights. They
currently live in Crete with their two
children: Emily, 4, and Brian, 7. It's
been said that having a pet is like hav-
ing a child. The three other "kids" in
the Peterson family are Hercules, a
yellow Lab, Dakota, a Sheltie, and a
border collie named Riley. Now that's
what I call taking up your free time.

Keith's love for his job is noth-
ing compared to the passion he shows
towards his family. He helps coach his
daughter's soccer team and also
works with her to sharpen her tee-ball
skills. His son is also involved with
soccer, and Keith is especially excited
about Brian's involvement with
wrestling. Keith wrestled through
high school and stays in shape by
working out before work five times
per week. He also started wrestling in
an Old-Timers' Club. Other fathers
from his son's team formed this
group, which also includes former
college wrestlers. They travel to
wrestling tournaments where Brian
and Keith are often on the mat at the
same time in different matches. His
children enjoy watching him wrestle
and Keith is encouraged that his chil-
dren haven't laughed at him yet.

NO.3 green; the hole is a 403-yard par 4.

8 OCTOBER 2004 On Course



A view of the 148-yard, par-3 17th.
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1.800.748.7497
Bryan Wood, Owner

Serving the Indus,try for over 20 years
Check out our demo and trade-in equipment for sale .... www.commercialturfandtractor.com
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~ ..• Terra Spike" Deep-tine Aeration • Fairway OYeneeding or SUtSeeding. Custom Puffing Green Seedingi' ·fairway Aer~n - Deep or Shallow • Complete Turf Renovation • Greens Core Colleding
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