
Having mentioned the tine job A. J.
Huey did in assisting with the chari-
table hole, I would also like to
mention that he has recently
changed employment-he is now
with Chicagoland Turf, and MAGCS
wishes him well in his new position.

Another golf event that merits men-
tion took place last month-the
annual Pro-Superintendent Tourna-
ment, held on May 6 at North Shore
Country Club with superintendent
Dan Dinelli, CGCS and PGA pro-
fessional Tim O'Neal serving as our
gracious hosts. The golf course was
beautifld, as was the day, and the Illi-
nois PGA once again done outdid
theyselves in running this always-flll1
event (though perhaps not as much
fun as it was when it was alternate-
shot format and pros got to recover
from all the fun places their supers
hit into). Taking the cake for best
pro/super team of 2004 were Corey
Ferrell and Don Ferreri of Seven
Bridges Golf Club with a -IS. Sec-
ond place went to Kevin Marion and
Ed Fischer of Old Elm Club with a

-II, while third went to Doug Bau-
man and Brian Thomson of
Biltmore Country Club, also at -II.
And just because it's nice to see your
name in print, dead-last place was
won by Dennis Callaghan and Mike
Matchen of Wilmette Golf Course
with a +1. Congratulations to all
participants (because everyone who
participates in this event is a winner
simply by getting to spend a great
day golfing with their professional
counterpart), and thank you to
North Shore Country Club, Dan
and Tim for their generosity in host-
ing this event.

The April 23rd issue of GolfweellJs
SuperNEWS featured a very flatter-
ing and informative article about the
CDGA's InteractiveTurf Web site.
Brian Thomson of Biltmore Country
Club gives the superintendent's side
of the story, while Lee Miller
describes the technical side of things.
Quotes from Oscar Miles, CGCS
and Paul Vernleulen give the piece
even more oomph, and it is very
clear from this article that IT is a

one-of-a-kind doohickey that we
Midwest superintendents are very
lucky to have at our disposal.

While you are magazine-hopping,
check out Kane and Witte on page
28 of May's Golf Course Manage-
ment (between the ads on pages 27
and 29).

For sale: Three 1988 Jacobsen
Greens King cutting units with
groomers (unused for past six years)
and three original style Vibrating
Rollers. Call Jim or Jerry at Lake
Bluff Golf Club at 847-234-6788.

For sale: Toro 690 irrigation heads,
complete, and in working order for
$35 each. Call Mark Bobb at Bar-
rington Hills C.C. at 847-381-0140.

~
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ARTHUR CLESEN INC.
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roduets, prleed eompetiti'Vely, prompt deli'Very.

u get fas~ courteous service from Arthur Clesen Inc.

We've staked our reputation on it.

Try us and see the difference.
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PRECISION BLENDED
TOP DRESSING

Custom blended to your specifications
by our modern equipment.

~ ~ tpJ4 ItU4 -
~~411,~

We sell an air-dried, uniform and
free flowing top dressing .

ASK THE MAN WHO HAS USED IT.

HENRY FRENZER

Give Your Fairways A Taste Of What Your
Greens Have Enjoyed For Years

DEr,.,eralci Isle SoIutions-

SEA Q. U E N T I A L.

,.....f~rw~y."..
•:. Excellent to combine with PGR programs.

.:. Give your fairways sustained color without all the
growth and disease problems that come with it.

.:. Chelated with the same Seaplant extracts that
make CPR the standard in BioStimulants.

Area Code 847
658-5303

620 Webster St.
Algonqurn, IL

60102

e-mail: BTSlofUSA@aol.com

PO Box 1325 • 800-732-9401

Frankfort, IL 60423 • Fax:815-469-8248

mb a CMsitxJ eX AdvanIis Tech1oIogies, Inc.

marine biochemists
Professional Aquatic Management

> Aquatic Plant and Algae Control
• TreatmentPrograms
• BiologicalControlPrograms

> \\tiler QuaIty Asl B~118I1t
• DissolvedOxygen
• NutrientLevels

>- A-~Iiun Systems
• CustomDesigns,Sales and Service

>- Surface Aoalitg Fcu1Iai1s
• Aqua Master$ & Kasco@

> Fisheries_
• Surveysand Stocking

>- Web1ds MitIga1Ion
• HerbicideManagement

>- Paofesslonal ConsUtants

FASTER TO FINISH

New Holland MC35 finish cut mower
with 35 hp diesel engine and 84 inch deck

809 Hicks Drive Suite A, Elburn, II 60119
Phone (630) 365-1720 Fax (630) 365-1721
Voice Mail (800) 558-5106 Ext. 106

visit us at our website: www.marinebiochemists.com

32 JUNE2004 On Course

16400 S. l04tb Avenue
Orland Park, IL 60467

(708) 349-8430

mailto:BTSlofUSA@aol.com
http://www.marinebiochemists.com


COMMENTARY
Tony Rzadzki, CGCS Whistling Straits/Irish Course

Is Perception Reality?

What thegolfing
public sees weekly
on television,
especially viewing a
major tournament,
is definitely not the
reality that they
can or should expect
at their local club.

cation and time management, you
have missed something. And if you
hnJJeheard him speak ... then prac-
tice what he is preaching. That is
where I, and many others, fail.

I do believe that at times, we are
our own worst enemies. One of our
greatest detriments is our lack of
communication. I know for a fact that
we preach to the choir in triumphant
unison, but are loath to carry the
message to our employers. How well
we know that the squeakiest wheel
gets the grease. \Vell, why not intelli-
gently gather some data as Nlike did
and start squeaking?

Our livelihood demands the
best of our abilities. Most of us strive
well beyond the expectations of our
clientele, but at what cost? Nlaybe we
could all forego a few gray hairs or
losing them, and save our employers
some money on the way, if we took
the initiative to assess the expecta-
tions of our customers. Maybe that is
the reality of our careers and our lives.

~

why can't we have it here? That per-
ception is flawed.

Even so, take the major tour-
naments out of the picture. What of
the weekly Tour events? With the
advent of television taping eJJcr)'-
thing, these events must portray
'grainless' greens or be subject to
the scorn of Johnny Miller. The
images must be perfect. And even
with millions of dollars and hun-
dreds of volunteers, oftentimes the
reality is that these fabulous swaths
of pristine turf are pushed to near
death. And if Mother Nature deems
it ... turfgrass dies.

So what can we do? vVhen
handed a handful of lemons, how do
we make lemonade? This is a chal-
lenge that faces us all, especially now
with our slower economy and golf
rounds spiraling down the stairs.
Mike Morris (Crystal Downs C.C.)
had some interesting comments.
Nlike took the offensive approach.
No, he didn't take a week off to go
fishing or tell his members to all take
a hike. Mike realized, as we all should,
that this is the information age. He
talked to his clients, his mem bel'S, and
asked them what their expectations
were. He took the initiative and col-
lected data to determine what his
daily green speeds measured. He sur-
veyed his golfers and asked them what
'target' green speeds they would
accept. Surprisingly, when he
increased speed for a club event and
tried to maintain those speeds after-
wards, the members asked him to get
them back to 'normal.' Last, Mike
evaluated his maintenance practices.
He evaluated what he was doing to
reach his 'target expectations.'

I f you haven't heard Bruce
\,yilliams, CGCS of Los Angeles
Country Club speak about communi-

I) along with many of you) happen to be employed in an industry that serves millions of people annu-
ally. It can be a very rewarding caree1) when everything goes right and all is well in the universe.
Unfortunately) this cosmic alignment rarely happens. The problem for many of us is that this is expected.
Everything going right and perfect conditions are expected daily. Why does this happen? Why are we
subject to such scrutiny?

Last fall I attended the 38th
Annual Wisconsin Golf Turf Sympo-
sium. Some of the top turfgrass
experts in the country were featured
speakers. Dr. Joe Vargas and Dr. Ron
Calhoun came fi'om Michigan State
University, while Dr. Frank Rossi
from Cornell University and Craig
Currier from Bethpage State Park
flew in all the way from New York.
Dr. Bruce Clarke from Rutgers Uni-
versity, Mike Morris, CGCS from
Crystal Downs Country Club in
Frankfort, Michigan, and Michael
McNulty from the Philadelphia
Country Club also came to share
their thoughts on this year's topic:
"Poa Twenty Years Later."

Called upon to share his opin-
ion on local Poa control, the
venerable Monroe Miller of Black-
hawk Country Club in Madison,
vVisconsin, who only missed two of
these symposiums in his lengthy
career, took the opportunity to
declare, "This is the best one yet!"
Bob Vavrek, our local USGA agrono-
mist, echoed Monroe's words as he
rounded up the day-and-a-half event.

As I listened to everyone speak,
but especially while Craig Currier was
presenting, I was really taken aback.
Craig said something that most of us
know, but very few of our customers
understand. "It tooll six )'ears to pre-
pare for O1lewedl of golJ!)) Yes, I know
that Craig was discussing one of the
'major tournaments' that seldom
come along to any of us. But that is
the point. vVhat the golfing public
sees weekly on television, especially
viewing a major tournament, is ddi-
nitely not the reality that they can or
should expect at their local club.
Their perception is that if the turf at
Bethpage, Olympia Fields, Medinah
or Oak Hill looks so great, so pelfect,
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Kansas Connection (continued from page 7) 
• Membership 
• Association Operations 
• Leadership/Volunteer Man­

agement and Development 
• Communication 
• Professional Development 
• Promoting the 

Profession/Industry 
• Advocacy 
• Non-dues Revenue 
• Environmental Stewardship 
• Research 
With input from our member­

ship, each Board member will be 
responsible for completing a section 
or two. Results will be compiled into 
one document and the first phase of 
the assessment tool will be complete. 
The second phase will be assessing 
the assessment tool. From the input 
gathered, a strategic plan can be 
developed for the whole chapter. 

This assessment tool was 
designed and put together by a group 
of individual superintendents dedi­
cated to improving the effectiveness 
of the chapter. They quickly realized 
that not all chapters are the same, just 
as all golf courses are unique. Because 

many parameters define success, it is 
very difficult to compare one golf 
course to another. It is also difficult to 
measure chapter versus chapter, and 
this is certainly not the intention of 
this project. The objective is to mea­
sure the ability of each individual 
chapter to meet the needs of its own 
members. One of the most satisfying 
results of success occurs when an indi­
vidual comes away from a golf course 
with an appreciation for the work and 
efforts that have been completed 
solely for the golfer's enjoyment. Cer­
tainly, opportunity for such success is 
what the chapter should provide for 
every member. 

The individual is 
the main focus 
of our chapter. 
Certainly, the 
individual mem­
ber's needs and 
the ability of the 
chapter to meet 
those needs, is what 
the assessment tool 
truly measures. 

Consistent 

Consistent 

Consistent 

Quality 

S^wice 

Sxui 5xtf)z 

Executive Blend Bluegrass Sod 
Penncross & L-93 Bentgrass Sod 

StrathAyr Soil-Free 
42" Big Roll available 

II 
HUBER RANCH 
SOD NURSERY? 

P.O. Box 188, Schneider, IN 46376 

800-553-0552 • (219)552-0552 

www.hubersod.com 

rOMS£R^0 
75 Years of Quality Service, Products & People 

StandUp® 

Stiffens lead blade for easier 
mowing and better ball roll, 

reduced ball marks, and less 
summer wilting. 

Roots 1>2>3 Premix 

Liquid concentrate combination in 
a proportion of 1 part AGRIplex2®, 
2 parts IronROOTS® concentrate, 

and 3 parts NoburN2®. 

27310 W Case Rd 
Wauconda, IL 60084 
847.526.0007 

7851 W 183rd 
Tnley Park, IL60477 
708.532.4723 

4304 S Beaumont Ave 
Kansasville, Wl 53139 
262.878.2048 
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VOICE OF EXPERIENCE
Monroe Miller Blacllhawll Countr)' Club

A Fevv Keys to Longevity
Editor's Note: This "Voice of Experience" comes from Monroe Miller, a veteran superintendent of the Wisconsin
GCSA and editor of its award-winning magazine, The Grass Roots. The article originally appeared in that publica-
tion's May/June 2004 issue.

Joe I(unze) president of the Badger TU1jand Grounds Club) invited me to campus on a spring eveni'ng
to talk to the members of the club at their monthly meeting. I am always glad for such an invitation)
maybe subconsciously pleased that someone is interested in what I might have to say.

Which, obviously, is the first
dilemma-what to talk about. Since
Joe didn't give me much lead time, I
decided the easiest topic to prepare for
would be to share with them a few of
the things I have learned on the golf
course over my 30-plus-year career.

There are entire sections in book-
stores dedicated to this general subject
matter. Many of them are full of cliches
and tend to the very trite. And I could
be assured that a group of college-age
men didn't want to hear the likes of
"It's easier said than done," or "A fool
and his money are soon parted," or
"Water always runs downhill."

But you have to learn some-
thing when you are on the job as long
as I have been, and mostly it is good
advice, albeit obvious in some cases.

Missing from the list will be the
obvious-agronomic advice. My start-
ing point in this is that if you are a golf
course superintendent, you had better
have plant and soil issues in hand. For
most of us, solving cultural problems
is the most fun part of the profession.

Anyway, here's the advice I gave
that class of future golf course super-
intendents, in no particular order.
1. Use common sense. It seems so

simply, but too often people over-
think problems. When you have a
farm background like I do, learn-
ing common sense was part of
growll1g up.

2. Work hard, all the time and every-
day at the golf course. Players/
employers will notice and respect
you for it.

3. As a complement to working hard
is working smart. This sounds like
a cliche, but it isn't. You can work
hard at planting a tree, for exam-
ple, but if it is in the wrong place
you'll get to do it twice.

4. Do what you are told to do when
you are told to do it. Don't be
offended; remember, everyone has
a boss.

5. Be honest to the extreme with
everyone you deal with-employers,
your employees, the DNR, col-
leagues, everyone. I once witnessed
a golf course superintendent's
attempt to blow smoke in the green
committee chairman's ear. It didn't
work and was a big mistake. Hon-
esty pays big dividends.

6. Set high standards and goals.
Overreach. Strive for excellence. If
you don't at least aim high, you
can be assured you won't get
there.

7. Listen. Being a good listener is
essential if you are going to turn
out the kind of conditions
expected of you. You must listen to
complaints and criticisms, but it
doesn't hurt to listen to compli-
ments, either.

8. Do no harm. Sometimes doing
nothing is better than doing some-
thing that could have a negative
impact. The job is tough enough
as it is without shooting yourself in
the foot.

9. Function with enthusiasm. Noth-
ing great was ever accomplished
without it. And you will find it is
contagious to those around you.

10. Practice neatness in every thing-
the shop, your equipment, your
golf course. It sets a good exam-
ple for staft~ and if you are sloppy
the chances are your staff will be
too. Neatness presents a good
first impression. Neatness can
help carry you through tough
periods due to weather or other
conditions out of your control.

12. Look forward, not back. The
great things you may have done
last year or 10 years ago don't
matter much. Today and tomor-
row are what count.

13. Fix small problems before they
become big ones. Procrastination
is a terrible disease and it can
really hurt you.

14. Although it goes without saying,
it commonly isn't done: cultivate
a good relationship with your col-
leagues at your course-golf pro
and clubhouse manager. They see
the customers first and last and
can be a help to you. It may not
always be easy, but it is the smart
thing to do.

15. Realize early on in your career
that learning never stops. Contin-
uing education should be a top
priority of yours until you retire.
You have to always try to get bet-
ter-it is more than just a matter
of keeping up.

16. Support the land-grant institu-
tion in the state where you work,
even if it isn't your alma mater.
Science is the solution to many of
the problems we face, and agri-
cultural research mostly goes on
at our land-grant colleges. You
can still cheer for the football
team fielded by the college you
attended, but local problems are
solved locally.

17. Give something back to your pro-
fession. Be an office-holder, serve
on a committee, host a meeting,
attend the phosphorus ban hear-
ing, participate in some way. Don't
always let the other person do it.

18. Don't ever forget this: your secu-
rity depends on the turf product
you turn out each day, NOT on

(co11tillllcd Oil pal'c 36)
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:\ Few Keys to Longevity (continued from page 35)

mYd~oose Chase™
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INTROO
lie

/4'
WAUPACA II
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24. Do your part in helping train the
next generation of golf course
superintendents. Provide the
practical and vocational training
they need and the mentoring
that can be so important. As Pro-
fessor James R. Love always said,
this is the best way to repay those
who helped you along the way.

It took an invitation from
some college guys to precipitate my
thoughts about longevity. Maybe
this list will be a catalyst for you to
do the same. If so, let me know. We
can share advice with others, demon-
strating that to some extent golf
course superintendents are all fair-
way philosophers. ~

We think our name says it all - it's what we do!
With Wild Goose Chase™ you'll recieve exceptional
service and unique integrated solutions. Call Sue Hagberg,
President, at 708-448-8878. Remember, if we don't answer
our phone it's because we're on another Wild Goose Chase!
You may also visit our web site at www.wildgoosechasers.net
Or, e-mail usatmbmgoose@covad.net.

degrees, CGCS, awards, golf
scores or anything else.

19. Communicate on all levels
within your organization. This is
not the same as socializing.

20. Fiscal responsibility is para-
mount. Not many of us work
where a budget doesn't matter.
In fact, the superintendents I
respect most are those turning
out a quality golf course with a
modest amount of money. They
get the maximum of the money
they have because they must.

21. Be a good representative of your
organization. Make them proud
of you.

22. Understand golf and its rules.
This, of course, does not mean
you have to play golf, just under-
stand it. Many of us do not
appreciate a busman's holiday
and shouldn't have to suffer
such because someone thinks we
should.

23. In all things and all matters at
work-sincerity. It is easy to spot
a disingenuous person.

WttJ (1005C chasc- ~ .....
Time To Fly!

BEST BUNKER SAND

CUSTOM MIXES

info@waupacasand.com
(715) 258-8566

Wa~ca IOconomowocIBIack River Falls IAntioch IRockfordl Morris
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IIU C O M M I T T E E 
Tim Anderson, CGCS Preswick Country Club 

The Education Agenda 
Over the course of the year, the Education Committee is responsible for the presentation of education at 
the monthly meetings, planning the annual Midwest Turf Clinic, arranging the cohosted GCSAA 
regional seminars, and submitting monthly contributions to On Course in the format of the "Ask the 
'Expert'" articles. In addition to these duties, our goals for this year include: 

Some of the Educa­
tion Committee's 
goals for 2004 
include surveying 
the membership 
regarding their 
interest in potential 
education topics, 
and updating 
the format of 
the Midwest 
Turf Clinic. 

• Provide MACGS members with the opportunity to earn more GCSAA -
approved education points (EPs) at the local level. 

• Develop a list of potential education topics and survey the membership 
regarding their interest in these topics for the development of future 
education programs. 

• Review and update the written standard operating procedure (SOP) for 
the Committee. 

• Recruit MAGCS members to speak at monthly meetings. 
• Update the format of the annual Midwest Turf Clinic 
To fully achieve these goals, we need your help! This summer we will post 

a survey via the Web site (www.magcs.org) to gauge membership interest on a 
variety of possible education topics. Please take a moment to complete the sur­
vey so that in the future we can provide the type of educational opportunities 
that you desire. The membership survey conducted last fall showed that a major­
ity of the respondents would like to continue to have education offered at the 
monthly golf meetings. The survey also showed that members want to hear from 
fellow superintendents and/or assistants. The MAGCS is rich with members 
who have tackled various challenges throughout their careers. If you would like 
to share an experience, please contact me or any member of the Education Com­
mittee. Remember, we truly are our own best source of education. 

We are still working on ideas for updating the Midwest Turf Clinic. 
Expect that we will move the annual elections to a different time slot so that 
they occur at a time when a greater number of voting members are present. We 
also plan to condense the reading of the committee reports so that the educa­
tion portion of the program gets off to a faster start. Oral reports will be made 
by the president and the executive director; committees' annual reports will 
still be made available in their entirety but in a printed format and/or through 
the Web site. If you have any recommendations on improvements for the Mid­
west Turf Clinic, please forward them to me. 

Finally, serving on this year's Education Committee are Dave Braasch, 
Robert Graziano, Pat Maksymiu, Lee Miller, Dr. Randy Kane, Dr. Ken Dies-
burg, Keith Krause, Doug Davis, Derek Florian, Jeff Donahoe, Larry 
Tomaszewski, Paul Voykin and Dave Drendel. I would like to thank these indi­
viduals for volunteering their time to serve on the Committee. ^i-\LyJ 
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G F Structures Corp

Nick Markobrad
General Manager

Fence and Guardrail Division

4665 West Arthlngton Street
Chicago, IL 60644

Tel (773)626-4122
Fax (n3) 626-6162

www.gfstructures.com

Bayer CropScience

Kerry Anderson
Sales Representative

4819 Strong Road
Crystal Lake, IL 60014
Phone: 815-923-1323
Voicemail: 800 577-5163 x6848
Cell: 347 910-3130
Fax: 815356-9577
kerry.anderson@bayercropscience.com

24-Hour Emergency Service
Call 847-ILL-PUMP (847-455-7867)

• WE RESPOND! •
Sales • Service • Parts

James "Big Jim" Shanley

ILLINOIS Phone: 847-439-9205 EXT 238
Fax: 847-439-9388PUMP, INC. E-mail:jim@illinoispump.com

2525 S. Clearbrook Drive. Arlington Heights, Illinois 60005
Your reliable source for pumps, motors, equipment and professional service

RIVERWALLS LTD.
P.O. Box 562, Barrington, Illinois 60011

GOLF COURSE ENHANCEMENT
Shoreline Stabilization, Creek Crossings

Stream and Spillway Re-Constructlon

1-888-254-4155
OFFICE: 847-382-9696

DARRYL SCOTT BURKETT FAX: 847-516-0116
C.E.O. MOBilE: 847-366-5400

E-mail: riverwalls@aol.com

Paving the Finest Golf Courses on the North Shore

KAPLAN
T Rue KIN G & P A V I N G :;,~

847.949.1500
M.A.G.C.S. Member

P.O.Box 200 • Lincolnshire, IL 60069 • www.KaplanPaving.com

Course Accessories and A Lot More

www.masterofthelinks.com

Toll Free (888) TURF-8S8
Local (630) 545-2474

Fax (630) 545-2782

630-985-2674
Downers Grove, IL

~~C~'~i:~:ecet~~
turf cultivation

CLAUSS
BROTHERS, Inc.
GOLF COURSE
CONSTRUCTION AND RENOVATION
LARGE TREE MOVING

rt\ m 360 Schaumburg Rd.'-17 Streamwood,ll60107

(630) 830-7405
FAX (630) 830-9652

Deep-Tine Aerification
Verti-Drain 7316

Hydroinjection
Taro Hydroject 3000
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THE WAY WE WERE 
Aaron Willing Chicago Golf Club 

Putting Greens: 
Where 

the Way We Were 
and 

the Way We Are 
Converge What are your greens worth to you? Are you aggressive enough, or are you too aggressive? Do you 

thoroughly think your praetiees through and anticipate what could go wrong? 

You are being judged on the 
four to six acres of finely manicured 
turf that the player spends the least 
amount of time on, not the 150 to 
200 other acres of the property that 
they spend most of their time wan­
dering. We have taken it upon 
ourselves to elevate the bar for our 
industry; some do it to keep up with 
a neighboring course, some do it 
for personal gratification and some 
just do it because that is the only 
way they know how. In this pursuit, 
our profession is coming full circle 
to the practices that our forefathers 
performed in the 1920s. This arti­
cle, dated May 16, 1927, comes 
from the USGA Green Section 
archives and reveals that the agro­
nomics and the golfer's mindset 
have not changed much. 

The Putting Green 
With most golf players, the qual­

ity of the putting greens of a course 
determines one's estimate of its excel­
lence. If the greens are good, the course 
has much merit; if they are bad or 
indifferent, no word of praise is forth­
coming - 'rotten " is usually the term 
employed. However we may regard the 
judgment of the player, the fact 
remains that he is never satisfied if the 
greens are poor, no matter how excel­

lent the rest of the course may be. From 
this trait of the player it follows that the 
first consideration of the greenkeeper 
must be to secure and to maintain 
putting greens of high quality. If with 
a reasonable amount of funds he can 
not accomplish this end he does not 
deserve his job. There are very few valid 
excuses for the turf on putting greens 
going bad. For the moment the only one 
that comes to mind is brown patch; but 
with due care this can be avoided, or at 
least its effects greatly minimized. 
First-class putting greens can be estab­
lished and maintained in perfect 
condition everywhere in the United 
States where bentgrass succeeds. 
The method is easy: 
• Drainage 
• A few inches of good top soil 
• Ammonium sulfate for fertilizer, 

and used freely as long as clover 
appears in the turf 

• An occasional top-dressing of good 
compost, best applied monthly dur­
ing the first two years 

The green may be sown to South 
German mixed bent seed, or, better, 
planted with stolons. It is astonishing 
how quickly this method makes a green 
of superb quality. It is astounding how 
quickly the same green will deteriorate 
from neglect or if any other known 
method is used. Tljcse facts ought to be 

known and appreciated by every green-
keeper. It is quite proper to judge a 
greenkeeper by his greens. It is a very 
rare case where he can prove an alibi 
for poor turf on his greens. In nine cases 
out of ten where the turf is bad he has 
done some foolish thing by way of exper­
iment. The regular putting green is not 
the place to experiment, except perhaps 
a little spot on the edge of the green 
where possible injury to the turf will 
not be disastrous. Good greens do not 
necessarily mean expert greenkeepers, 
but bad greens practically always mean 
inefficient greenkeepers. u v| l^y 
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