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Acquisitions, 
Consolidations 
and Mergers, 
OH MY! 
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nies to choose from for products and services. There 
were big companies, middle-sized companies and 
small companies abounding! Some companies spe­
cialized in service, others in product innovation 
and still others in marketing know-how. Some com­
panies brought low prices to the table but provided 
little support. What a beautiful market it was! 
Ask your father, grandfather or even great-grand­
father how it used to be. Those times have changed. 
Forever. . . 

Remember Eastern Airlines, Pan-Am, AMC cars, 
International Harvester, Amoco Oil, Bethlehem Steel or 
Illinois Bell, Stauffer Chemical, Burroughs Computers, 
Douglass Aircraft, Fairchild Chips, etc.? Companies that 
once were large, venerable names in everyday industries, 
today are names of the past! Companies that we grew up 
with were gobbled up through acquisitions, consolida­
tions and/or mergers. 

How has this madness in other industries affected 
the golf business? At the mention of what names will your 
children and children's children look at you with dazed 
confusion? 

With the support of a few knowledgeable, seasoned, 
senior members of MAGCS and old copies of the Bull 
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Sheet, I will try to present a picture . . . of how things used 
to be. How things look today. And where are things going 
in the future? 

As with most matters, change seems to impact 
certain industries more than others. In some industries, 
the players seem to change from year to year, while in 
others the names become synonymous with the industry. 
In some cases, the industry has simply disappeared. 

Let's start with a little quiz! Do any of these names 
look familiar: W.A. Cleary Corporation, Dearie and 
Strud Inc., Armour Agricultural Chemical Company, 
American Liquid Fertilizer Company, Inc., Rokeby 
Chemical Company, Swift & Company Agricultural 

(continued on page 22) 

www.magcs.org 21 



tomorrow? Don't ask me or W.A.
Cleary, Rokely Chemical, DuPont or
Mallinckrodt, etc. We don't have the
answer! But someone will be there.
The products the future companies
will sell will be bener, safer and more
expensive.

Thank goodness for local con-
tacts. National and regional chemical .
distributors come and go, but the

salespeople never change. They just
move from com-
pany to company.
Business change fil-
ters down to the
regional level, where
sole proprietorship
and family-owned
businesses either get
gobbled up by bigger
companies or retrench
to reappear at a later
point in time. Compa-
nies such as Midwest
Turf & Garden Supply
and Smith Equipment
& Supply Company are
no longer with us
today. Yet new companies
appeared: national suppli-
ers Lesco, Simplot Partners
and United Horticultural
Supply as well as regional
suppliers BOJO Turf Sup-
ply, Arthur Clesen and
Chicagoland Turf. Who will
be here tomorrow? One
thing is almost assured-20
to 30 years from now, the
names of the companies will
not be the same, but there is a
good chance that many of the
faces will.

The major changes on
the fertilizer side occurred
during the 1960s and '70s,
when fertilizer companies
started to migrate away from

being by-products of the meat-
packing business. Key suppliers in the
'50s and '60s were Borden, Armour
Agricultural Chemical Company and
Swift & Company Agricultural
Chemical Division. In most cases,
these companies sold off these por-
tions of their business and
concentrated on their core meat-
packing business. New players on the
block became Lebanon, ParEx,

(312) 349-8484

'LUNOIS LAWN
EQUIPMENT, INC.

14750 La Grange Rrl.
Orland Park, III.

60462

America', foremost IPtJ1fJ turf fertiUz
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before we knew it
Syngenta replaced them. Whew!
"Wally, let me catch my breath."
What about DuPont, Monsanto and
Dow Chemical? They were never key
players in the fungicide business.

So today, there are two main
manufacturers of fungicides: Bayer
and Syngenta. But there are some
new players on the horizon, looking
for a larger piece of the pie: BASF,
Regal and Griffin. Who will be there
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Acquisitions, Consolidations and i'vlergers. 01-1 MY! (continued /1'0111 page 21)

Chemical Division, Milburn Peat tures in the 1950s and '60s. After
Moss, Wilson & Company, Alliance some consolidations, NORAM and
Hose & Rubber Company, Chicago American Herst appeared in the pic-
Fence and Equipment Company, ture. They soon disappeared when
Frazer Illinois Compost Corpora- Rhone-Poulenc took over. Rhone-
tion, Roseman Tractor Equipment Poulenc consolidated with Chipman,
Company, Nels J. Johnson Tree NORAM and American Herst. Bayer
Experts, Illinois Lawn Equipment. (the aspirin people) became a player

and Rhone- Poulenc went in another
direction. Zeneca and CIBA appeared

on the map and
Congratulations to the

Midwest's more senior super-
intendents, suppliers and
history buffs. I am sure these
names are familiar to them.
A special thank-you should
be offered up to these com-
panies. They were the
original advertisers, sup-
porters and suppliers to the
turf industry. They helped
underwrite the cost of the
Bull Sheet and were the
earliest supporters of the
MAGCS. Other than the
last three, these compa-
nies have disappeared like
the "dinosaur." Wher-
ever the others have been
absorbed or dissolved,
"Thank you for your
support."

Without a doubt,
the industry that has
seen the most PAST and
PRESENT changes is
the chemical industry.
To learn more about
the chemical industry, I
went straight to one of
the most knowledge-
able "Chemical Men"
around, Walter W.
Fuchs, now co-owner
of Chicagoland Turf.
"Wally, tell me about
chemicals (fungicides,
insecticides and herbicides). Don't
leave a stone unturned." This was defi-
nitely the wrong question to ask Wally.
To make things easier for me, I asked
him for the Cliff's Notes version and
asked him to start from the middle of
the century (that is, the 20th).

Before I knew it (12 pages of
notes and one hour later), I had a bet-
ter understanding of who the
previous and current manufacturers
were and where they are today. We
started with Upjohn and TUCO, fix-
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Anderson and Vigoro. And today,
these suppliers and brands still con-
trol the fertilizer business.

Once chemicals became more
widely accepted, the need for peat moss
"au naturel" was not as important.
Amongst other things, chemicals were
easier to store and apply. Bye-bye to
Melburn Peat Moss and Frazer Illinois
Compost Corporation.

One thing I noticed looking at
the earliest editions of
the Bull Sheet was that
most distributors were
vertically integrated. They
sold anything and every-
thing to the golf courses-,-
maybe the beginning of
one-stop shopping. In the
1950s, George A. Davis Inc.
sold tractors, mowers, grass,
sprinklers, fertilizers and fungi-
cides. Illinois Lawn Equipment
sold equipment, sprinklers
and fertilizers. Midwest Turf
& Garden Supply sold every-
thing but the kitchen sink.
Rarely today do you find the
full-service, "one-stop" house.
Today is the day of the specialist:
equipment, chemicals, golf sup-
plies, etc. The industry wants
someone who knows the products
they are selling and can bestow a
portion of that expertise on them.
We are in the age of the "specialist."

Sod companies were some of
the best supporters of the earliest
issues of the Bull Sheet. Many were
family-owned businesses located
down the street: Warren's Turf Nurs-
ery, Worth, IL; Dearie and Strud Sod
Nursery, Elgin, IL; H & E Sod Nurs-
ery, Tinley Park, IL; and Dunteman
Turf Farms, Batavia, IL. Some have
stayed the course and are still supply-
ing quality turf to the golf course
industry. Others have found that
developers made offers they couldn't
refuse. The original farms were in the
midst of ever-expanding suburbia.
Business continuation from genera-
tion to generation sometimes became
problematic.

The growth of suburbia has also
affected nurseries, for instance, Tim-
ber Creek and Schroeder's Nursery.
Once strong, vibrant companies,

these companies are no longer
amongst us under their original
names. Industries and businesses have
been gobbled up by sheer develop-
ment.

Turf equipment was always a
two-player game: Toro and Jacobson.
The distributors may have changed,
but the equipment was always "the
name of the game." Toro has
been around

for more than 100
years and Jacobson, more than 75

years. The names are synonymous
with high-quality turf equipment.
Other companies, such as Bunton
Equipment, tried to make it in the
equipment business only to disappear
by the early 1990s.

In the late 1980s, a company
that had been around for over 100
years making agricultural equipment
decided that the turf business was a

missed opportunity that needed explo-
ration. Enter John Deere. John Deere
went full steam ahead in the golf
industry. They have become a key
manufacturer and supplier of golf
course equipment. Move over, Toro
and Jacobson. Who is next on the hori-
zon? Kubota or Honda? Do the
Japanese ever leave a market untapped?

Only time will tell.

Another core sec-
tor that seems fairly
stable is the irrigation
equipment market. The
primary players have
been around a long
time: Hunter Irriga-
tion, Rainbird and
Toro. Is there anyone
chomping at the bit
to move in? One
popular name that
seems to be poised
and ready to go is
John Deere.

What would
we do without
golf carts! With-
out them, it
would be pretty
difficult for the
superintendent
to reach the
perimeter of
the course and
everywhere in
between.
How would
they make
sure all the
projects are
being
com -
pleted?

And what about
the golfers? Would 40-, 50-, 60-

year-old golfers be playing more than
once a week if not for carts? Would the
design of golf courses be totally differ-
ent? Would distances from tee to
green take walking into consideration?
Golf carts have made a huge impact on
the game and the industry. The key
players are Club Car, EZ-Go (Tex-
tron) and Yamaha. Did you know that
Harley- Davidson used to be in the
golf cart industry? It sure is difficult to
picture the maker of the "Hog" and
all the leather apparel providing a

(continued on page 25)
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PRECISION BLENDED
TOP DRESSING

Custom blended to your specifications
by our modern equipment.
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~eut4~

We sell an air-dried, uniform and
free flowing top dressing.

ASK THE MAN WHO HAS USED IT.

HENRY FRENZER

visit us at our website: www.marineblochemlsts.com

604 E. North St Suite B, Elburn, IL 60119
Phone: (630) 365-1720 Fax (630) 365-1721
800-558-5106 ext. 106

mb a CMsmci MvanIis TecIrOOgies. Inc.

marine biochemists
Professional Aquatic Management

> AquatIc Plant and Algae Control
• Treatment Programs
• Biological Control Programs

> \NaIw QuaIty Assa Stl.81t
• Dissolved Oxygen
• Nutrient Levels

> k1~IJun Systems
• Custom Designs, Sales and Service

> Surface FIoali ~ Fountains
• Aqua Master$ & Kasco@

> fisheries Management
• Surveys and Stocking

> \¥aIIands MItIgatIon
• Herbicide Management

> ProfessIonal ConsuItanIs

620 Webster St.
Algonqurn, IL

60102
Area Code 847

658-5303

CHICAGO
BOTANIC
GARDEN

It's just not the same without trees ...

Proud Sponsors
of the

Full-service, ISA-certifed arboricu/ture dedicated to treepreservation.
Serving Chicago/and since 1979.

Call the Experts today for a free consultation.

With trees now in full leaf, summer is the best time
to assess tree health and plan a course of plant health
care that will ensure the beauty and longevity of your
tree population.

The prestige of most golf courses is proportionally
linked to their mature tree population. In fact, the
tree population may be the single most important
element of your landscape. Since thriving, mature
trees are so essential to the image of your course,
why take chances with their health?

Phone: (~-I-"") 729-19()3 Fax: (~-I-"") 729-19c>()
\\ '\\ ,\\'.aurumn tree. C() m
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Acquisitions, Consolidations and Mergers, 01-1MY! (continued from page 23)

quiet, slow-moving machine to the
country clubs of the world. Thank
goodness things have changed.

Meanwhile, the very evolution
and growth of the golfing industry
has created new industries and com-
panies: golf construction companies,
golf course architects, chemical
storage and protection, aquatic man-
agement, irrigation and pumping
systems, migratory bird/nuisance
animal management, mosquito man-
agement, lighting and shelter
protection. The companies in these
industries will play a key role in the
future evolution of the golf course
industry. What will be the companies
and industries that appear over the
next 20 years?

Finally, we must acknowledge
the companies that have weathered
Father Time: businesses advertising
from the first few years of the Bull
Sheet to the most recent On Course
magazines. Companies passed on
from generation to generation to
generation. Companies that avoided
the goals of larger companies to
acquire, consolidate and merge.
Companies strengthened over time
and with a tighter grasp of their mar-
ket share.

These companies were around
yesterday and will be remembered
tomorrow: Roseman Tractor Equip-
ment, Illinois Lawn Equipment, H & E
Sod Nursery, Toro Lawn Equipment,
Jacobson Equipment, Davey Tree
Experts, Arthur Clesen, Nadler Club
Car, Lemont Paving, Nels J. Johnson
Tree Experts and Henry Frenzer Top-
dressing, to name a few.

Change is a part of life! The
individuals and companies that stay
ahead of the game are willing to
grasp, understand and accommodate
change. They keep an open mind and
have a willingness to accept the
inevitable. Change is good! It is an
integral part of our business and life
in general. ~~

REFERENCES

Old issuesof the Bull Sheet and On
Course

Holly Gilmou~ J. W Turf

Walter W Fuchs) Chicagoland Turf

We can custom grow to your specifications,
please inquire.

Sod That Fits Your
Course To A Tee

All varieties available as washed sod,
traditionally cut sod or big roll sod.

Your Single Source for:

8entgrass Varieties
• Penncross Bentgrass Sod
• Pennlinks Bentgrass Sod
• Penneagle Bentgrass Sod
• L-93 Bentgrass Sod

Low Mow Varieties
• XL2000 Bluegrass Blend
• Bluegrass Fescue Blend

North Suburban Sales Depot
29800 North Highway 12,

Wauconda, IL 60084
847-526-2300

South Suburl:ian Sales Depot
3900 West I67th Street,

Markham. IL 60426
708-596-7200
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BUILT ON EXPERIENCE, SERVICE & CUSTOMER SATISFACTIONI

qUAlIfY COIII'RACr'IIG, .,.VlC., alld SAlFSI1~ !l ·Tem Spike. Deep-tine Aeration • Fairway Omseedlng or 5111Seeding • Custom Pulling GrM1ISeeding ;l ·fairway Aeration • Deep or Shallow • Complete TurfRenovation • Greens Core Collecting S
II
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1.800.748.7497

Bryan Wood, Owner
Serving the' ndustry for over 20 years

Check out our demo and trade-in equipment for sale -- www.commercialturfandtractor.com

PALATINE OIL CO., INC.
Over thirty years of caring service
and delivery of quality products

P.O. Box 985, Palatine, IL 60078PALATINE OIL CO.,INC.

"One call does it all"
847-358-3600
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On Course With the President (continued from page 3)

six raccoons, several squirrels, three I departed this tranquil setting
red-tailed hawks, a baby crow, a por- inspired by Vicki's commitment and
cupine, a coyote, a deer, a bobcat, a dedication and awed even more with
barn owl, a turtle, two wolf pups and her explanation that on her part,
another fawn. She eXplained that there is a financial commitment as
business really picks up come spring- well. The K.A.R.E. organization
time with so many young. These functions only on private donations,
animals will be nurtured and cared for which last year meant that Vicki spent
with as little human influence as pos- $10,000 of her own money to keep
sible and will be returned to the wild up with costs. Upon hearing that, I
in the fall. eXplained to her about our Midwest

organization and how we can help
each other. The Board has decided to
aid in her fundraising bid by sponsor-
ing a betting hole at either the July or
August MAGCS event. Your partici-
pation and generosity is much
appreciated and will be going to a
truly just cause, an organization and a
person that are going out of their way
to make a difference. ~~

YOUR OPINION MATTERS!
Return your completed On Course readership survey today!

If you haven't already completed an On Course
readership survey, take five or ten minutes and do
it today!

The deadline to respond is July 10, 2003.

All respondents will be entered into a drawing
for choice MAGCS merchandise.

LESCO

ORM
rlrt lid 8... 1.1111 FulgJclde

• Systemic action controls
wide range of turf and
ornamental diseases

• Good tank-mix
compatibility

• Available 8S concentrated
flowable or in water-
soluble bags

.11-321-5325
W'WW.lesco.com

Not sure you received a copy of the survey to fill
out? Download the survey at www.magcs.org.

Completed surveys can be faxed to Cathy
Ralston at 847-740-0962 or mailed to her attention at
68 S. Waterford Dr., Round Lake, IL 60073.

The MAGCS Editorial Committee and Board of
Directors thank you for your feedback!

\
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"The W9ter"O"u'ality Com'p'(i'rty"

Tes,:f:fng• Evaluation • Treatment

I ~HAIRWAY I@
W~TER TREATMENT AMENDMENT

Exduslve,fOistributor of the
Prime Turf'Setl~900 Injection ~totion

' ..:r:;:tt::rtlttfMJi:il:::::ili1:;1:I:i::i:iN:""

For AllYourWoteJIQuolil¥J'eds Call:
......... .. ...

14200 S. Parker Rob'" '~ Lgfkport, IL 60441
(BOO) 677 -B097 • Fax: '~OB) 301-3351
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BrillShee~
dignitaries, family members and
vendors. Congratulations on this
momentous event, and we look for-
ward to experiencing firsthand the
fruits of your labors in June of next
year when Glen Erin is set to host
the MAGCS for a golf meeting.

John Gurke) CGCS
Contributing Editor

July 3:,-,-6- Western Open at Cog
Hill Golf & Country Club in
Lemont, IL, Ken Lapp host.

July 8 - MAGCS monthly meet-
ing at Foxford Hills Golf Club in
Cary, IL, Tom Jauch, CGCS,
host.

July 15-17 - Floyd Perry Show
in Tinley Park and Palatine, IL,
and Racine, WI. If this is confus-
ing, you'll find more information
below.

August 7 - University of Illinois
Field Day in Urbana, IL.

August 9 - MAGCS Kane
County Cougars outing at Elf-
strom Field in Geneva, IL. More
information will be in your mail
shortly (if not already).

August 11 - MAGCS monthly
meeting at Bartlett Hills Golf
Course in Bartlett, IL, Kevin
DeRoo host.

September 6 - 7 - GCSAA's
Chapter Delegates Meeting at the
Kansas City Airport Marriott in
Kansas City, MO.

Conserv FS will be sponsoring three
workshops this month featuring
Floyd Perry, nationally renowned
professional groundskeeper and
1997 Sports Turf Manager of the
Year as named by Sports Turfmaga-
zine. These events, called Athletic
Field and Sports Turf Workshops,
will be held on the following dates at
the following locations: July 15 -
The Tony Bettenhausen Recreation
Center in Tinley Park, IL; July 16 -
Harper College in Palatine, IL; July
17 - Washington Bowl in Racine,
WI. All begin at 7:30 a.m. and end
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at 3:00 p.m. For more information
on these seminars, contact Elizabeth
Morgan bye-mail at emorgan@
conservfs.com or by phone at
800-300-4887.

Several local golf courses have been
the hosts of some very high -profile
tournaments lately, with Dan Sterr
and Stonebridge Country Club in
Aurora, IL kicking off this high-
powered summer of professional golf
with the LPGA's Kellogg-Keebler
Classic; Tom Prichard and The Glen
Club hosting the Nationwide Tour
for the LaSalle Bank Open; Dave
Ward and Kevin West, and Olympia
Fields Country Club, showcasing the
103rd United States Open; and most
recently, Ken Lapp and Cog Hill's
Dubsdread holding the 100th West-
ern Open (perhaps even as you read
this). The Kellogg-Keebler Classic
was contested among a swarm of
media who caught a ride on the
Annika Train subsequent to her
appearance in the (men's) PGA Tour
event, The Colonial, in late May.
Sorenstam did not disappoint, repeat-
ing as titlist in the tourney's second
year. Our August issue will feature
much more detail on the results of
these big events in Chicagoland golf;
we extend our congratulations now
to these superintendents and their
staffs for the excellent job they have
done to prepare their respective
courses for all to enjoy.

Just recently, the Glen Erin Golf
Club opened its doors to the public.
Why, you ask, is this of note? Glen
Erin, located in Janesville, WI, is
owned by Dave Nadler (Nadler
Golf Car Sales, Ine.), its superinten-
dent is MAGCS director Dave
Braasch and it was designed by
architect Greg Martin (Martin
Design Partnership Ltd.), all long-
time MAGCS members. The
(public) grand opening took place
on June 23, following three days of
ribbon-cutting ceremonies attended
by several MAGCS members, local

Our June 2003 monthly meeting
was held on the 16th at Prestwick
Country Club with Tim Anderson,
CGCS hosting. Again, this event will
be covered completely in the August
issue, but MAGCS expresses its
deepest gratitude to the people at
Prestwick, our education speakers
and our generous sponsors-Nadler
Golf Car Sales, Turf Professionals
Equipment Company, Palatine Oil,
Golf Creations, Illinois Lawn Equip-
ment, Lemont Paving, John
Deere/Hunter Golf, Commercial
Turf and Tractor and Simplot Part-
ners-for making the day a success.
This event also featured the 2003
Dom Grotti Award, presented to the
superintendent-assistant team witl1
the combined lowest net score. The
inaugural Dom Grotti Award took
place at the ITF Annual Golf Day 18
years ago. And who was Dom
Grotti? Domenic Grotti began his
illustrious career at Sunset Ridge-
Country Club in 1933 as assistant
superintendent, was hired as superin-
tendent in 1940 and retired in 1978.
He was remembered as a mentor
and an innovator who was one of the
first MAGCS members to encourage
assistants to be actively involved in
the Association and attend monthly
meetings. In fact, the foresight of his
philosophy is evidenced to this day
by the recent formation of the Class
C Advisory Council-a committee
comprised of assistant superinten-
dents and represented at all MAGCS
Board of Director meetings quite
ably by Erwin McKone of River
Forest Country Club. The Dom
Grotti trophy is on permanent dis-
play at the Midwest Golf House in
Lemont, and this year's winners'
names will be added to it. Congratu-
lations and thanks to these folks.

ON THE MOVE:
Sylvia Lima, formerly of TPEC,
is now field service representative
for Leibold Irrigation, Ine.

(continued on page 30)
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the Bull St1eet (continued from page 28)

Nick Hongisto of TPEC has been
named their Northern Territory
irrigation sales representative.

Mario Godinho, an experienced
golf course equipment technician,
is seeking a position in the
Chicagoland area-he can
be reached at 630-264-1431.

Congratulations and best of luck
to these friends.

with it, establishing the Charles
Bartlett Award to be presented not
annually, but as merit dictated, to
the individual who best exemplified
leadership in oratory, journalistic
or public relations skills as they
pertained to our industry. That also
marked the first presentation of
the award-to Paul Voykin, who
had written the book titled A Perfect
Lawn the Easy Way and been pub-
lished by Rand McNally. Other past
winners of the "Bartlett" were
Norm Kramer, Ray Gerber,
Bob Williams, Julius Albaugh,
Ken Zanzig, Oscar Miles (twice),
Mike Bavier (also twice), Pete
Leuzinger, Tim Kelly and Fred
Opperman-a who's who list of
renowned Chicagoland superinten-
dents. The latest name on the trophy
is Carl Hopphan, former superinten-
dent of Aurora Country Club and
Evanston Golf Club, who was chosen
by the committee of past winners for
his exemplary public relations work
with ITF and CDGA. Congratula-
tions to Carl on this great honor!

Congratulations to Midwest member
Bruce Williams, CGCS, of Los
Angeles Country Club. Son of Bob
and a past president of the MAGCS
from 1990-91 and the GCSAA in
1996, Bruce was elected vice presi-
dent of the Southern California
GCSA at that chapter's annual
meeting on May 8.

FOR SALE: By bid only, Kloke
Construction Co./Dave Kloke offer
a Case 460 trencher. Used on two
small jobs, has a D 100 backhoe and
bucket, 4' heavy-duty boom with
rock and frost chain, gear-reduction
chain drive, backfill blade and four-
wheel steer. Does not show any
wear. Inspect the trencher between
7 a.m. and 3 p.m. Monday through
Friday at 1325 Spaulding Rd. in
Elgin; fax your offer to 847-697-
1729. Bids will be reviewed at noon
each Friday until sold. \!. IL. j~ ......~..~_...

Carl Hopphan.

As mentioned in our recap of the
ITF Spring Golf Day (see page 32),
this year's festivities featured the
presentation of the Charles Bartlett
Award to Carl Hopphan. For a
little background on this prestigious
award, I asked its founder, Dudley
Smith, for some background. It
seems that in 1966, when an inter-
collegiate golf meet was being held
at Silver Lake Country Club, the
Chicago Tribune sent its golf
reporter, Charlie Bartlett, to cover it.
Dudley was able to grab a few
minutes of Mr. Bartlett's time in
the cocktail lounge (where else?)
to discuss matters of golf and the
superintendent's unsung role in the
game. Bartlett, the Tribune colum-
nist responsible for the Sunday
feature "The Locker Room" and
member of the Golf Writers Hall
of Fame, told Dudley that the golf
pros were stealing the spotlight from
superintendents, and that we as a
group had to shuck our coveralls,
get out of the barn and take up
residence in our grill rooms where
we could get our message out. In
1967, when Dudley was MAGCS
president, he took the ball and ran
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Sea.Blend
Natural-Based Fertilizer with Minors

.:. Fantastic color response and consistent release
from slow release synthetic and organic ingredients

.:. Micro-greens grade particle size provides easy
spreadability and dispersion with irrigation,
so roller pickup is eliminated

.:. Feeds the soil with high quality organic ingredients

e-mail: BTSlofUSA@aol.com
PO Box 1325 • 800-732-9401

Frankfort, IL 60423 • Fax:815-469-8248


