
ON BOARD

Meet the Candidates
At the 50th Annual Midwest Turf Clinic on November 6) MAGCS members will vote for new officers
and select three directors for two-year te1~ms.The slate for the annual election is as follows:

• President: Kevin DeRoo, Bartlett Hills G.C.

• Vice President: Fred Behnke, Mount Prospect G.C.

• Secretary/Treasurer: Phil Zeinert, Elgin C.C.

• Board Members (three positions, all two-year terms):
Gary Hearn, Salt Creek G.C. (incumbent)
Tony Kalina, Prairie Landing G.C.
Kurt Sams, Idlewild C.C.
Scot Speiden, Itasca C.C.

BOARD HIGHLIGHTS

At its meeting on August 22) 2002) the MA GCS Board of Directors:

• Noted that the Fall Dinner Dance
will be held again by our same gra-
cious host as last year, Brian Bossert
at Bryn Nlawr Country Club, on
October 19, 2002. Brian noted the
same band will play and invitations
will follow after Labor Day.

• Discussed nominations
GCSAA Distinguished
Awards.

for the
Service

• Thanked Kevin DeRoo, Luke Cella
and Jennifer Joy for the Kane
County Cougar picnic success.

• Discussed the costs associated with
our monthly golf meetings. Some
MAGCS members have expressed
concern to Board members over
the rising costs for monthly meet-
ings. Efforts are made in every
respect to keep the costs as low as
possible for each event. Nlonthly
meetings are budgeted to break
even.

• Discussed possibilities for the
~1AGCS scholarship fundraiser
date/location. Last year it was very
successful hosted by Ed Braunsky
and Geneva C.C. Because of the
lower number of participants, it was
suggested that other nine-hole golf
courses and their superintendents
be encouraged to host this impor-
tant event.

At its nzeeting on September 19) 2002) the MA GCS Board of Directors:

• Voted to donate $5,000 to the
CDGA in support of turfgrass
research.

• Voted to increase 011 Course adver-
tising rates by 5% for 2003.

• Finalized the MAGCS chapter del-
egate for the GCSSA as Don Cross
and the alternate as Luke Strojny.
Noted that Don Ferreri will serve
as CAGCS chapter delegate.

• vVelcomed Dave Armentrout of
Turf Professionals Equipment Co.
as the NIAGCS commercial repre-
sentative.

• Noted that several monthly meet-
ing sites for 2003 have been
contlrmed but that openings do
remain. Prospective host superin-
tendents are encouraged to call
Mike Nlumper.

• Determined that Fred Behnke will
replace Brian Bossert as the
MAGCS representative on the
Green Industry council.
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When You
Want it
Green ...

• Irrigation Well Siting Studies

• Well Rehabilitation Evaluations

• Aquifer Testing &Analysis

• Ground Water Modeling

• Well and Wellfield Design

• Water Quality Studies

PRECISION BLENDED
TOP DRESSING

Custom blended to your specifications
by our modern equipment.

&, ~ (put IIU4 -
~~~

We sell an air-dried, uniform and
free flowing top dressing.

ASK THE MAN WHO HAS USED IT.

www.ruekert-mielke.com

HENRY FRENZER
Aquifer Science & Technology~_k 16335 S. Harlem Ave.

Tinley Park, Illinois 60477

708-444-7360

Area Code 847
658-5303

620 Webster St.
Algonqurn, IL

60102

Gregory E. Martin
President

335 N. River Street
Suite 201

Batavia, Illinois 60510
Phone: 630-482-2532

rax: 630-482-2536
E-Mail: mdpltd@mdpltd.com

Website: www.mdpltd.com

Kerry Anderson
S,le Rtprevn~tive
CHIPCoe Professional Product\

A~ntis E",,;ronmtntDlScitna
4819 Strong Road
ClystJI uke. Il60014

Tel. (815) 923-1323
Fax (81S) 356-9577
Mobilt (847) 910-3130
e-rMil: ~ny.AndmonG~tis.(om

D.B.A. Bill Boyd

P.O. Box 2458
Glen Ellyn, IL 60138-2458

www.masterofthelinks.com

Toll Free (888) TURF-888
Local (630) 545-2474

Fax (630) 545-2782
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&;imberline
. 1;...-. -::- Golf Course Remodeling

and Renovation

Let Timberline bring your next project into the
next millenium as a turnkey operation

1907 Darien Club Drive, Darien, Illinois 60561
(630) 963-9088, pgr (630) 850-0159, voice (630) 732-9088

http://www.ruekert-mielke.com
mailto:mdpltd@mdpltd.com
http://www.mdpltd.com
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IN COMMITTEE
Tim Anderson Prestwick C. C.

Environmental A\tVareness
and Community Outreach:
A Win-Win Combination
Every yealS it seems as though the demands made upon superintendents ar'egreater. To heep pace with
increasing demands) we are forced to multitask and budget our time more efficiently. In the rush) some-
times tasks that are of lower priority become delayed or simply slip through the cracl~sand a11'epostponed
indefinitely. But what if we could focus a small amount of our time and energy on a taS/l that would
reap rewards tenfold? I believe that this is the case when we are tal/ling about environl1'lental awareness
and community outreach.

Through commu-
nity outreach, you
instantly touch
the individuals
that are directly
involved in the
project. This
includes both the
people from your
facility who assist
you, as well as the
group participating
in the event .

Who should we involve? Take your pick: Boy Scouts, Girl Scouts, Brown-
ies, a local church's children's group, a local grade-school class, children from
the local homeowners association, children of your crew members, Big Brother
or Big Sister organizations. If you prefer to deal with adults, how about the
local garden club, homeowners association, parent-teacher association, any
neighborhood or community group-the list is almost endless.

What type of project or presentation should you put together? There are
many different possibilities. This fall, we are planning to bring a group of
Scouts out to the course on a Monday afternoon. They will go on a hay-wagon
ride through the course to collect fall leaves from the various types of trees. For
during the ride, we have enlisted the help of a local naturalist to talk about the
trees that are native to the area and our program to reintroduce native trees
onto the property. They will also discuss the ecological benefits of the Course
to the community and the environment in general. Following the hay ride, the
children will work in small groups to help assemble bluebird houses that will
be installed on the course. The kids will be invited back to check on the houses.

Throw in some milk and cookies, along with handouts from the GCSAA
and the USGA on the benefits of golf courses to the environment, and hit the
pro shop up for some free logo caps, and you have an effective community out-
reach program.

Other ideas for outreach programs include:

• NIcet with a garden club or homeowners association to discuss IPM;
• Make a presentation to a grade-school class explaining the role of plants and

photosynthesis in the food chain;
• Invite club members or golf patrons to attend a meeting to discuss the han-

dling, use and storage of pesticides on the golf course;
• Involve a local group in a project to restore a naturalized area on the golf

course;
• Adopt a section of roadway adjacent to your facility and use your crew to

policc it for trash; or
• Use your crcw to participate in clean-up projects at local parks.

Now for the rcwards of such outreach. Through community outreach,
you instantly touch the individuals that are dircctly involved in the project.
This includes both thc people from your facility who assist you, as well as the
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Environlllcntal Awarcncss ... (continued from page 33)

group participating in the event. So
now the question is how to spread
this information to touch a larger
group of people and maximize the
event's impact. Certainly, the individ-
uals that participate in the program
will tell their friends and acq uain-
tances about the event, so their
positive experience will spread by
word of mouth. Here are a few fur-
ther ideas:

• vVrite an article about the event for
the newsletter at your facility and
post the article on your Web site.

• Send an article with pictures to
your local newspaper.

• Use the event as part of your par-
ticipation in Audubon Cooperative
Sanctuary Program (ACSP) for
Golf Courses.

• Post pictures from the event on the
bulletin board at your facility.

• Send an article with pictures to the
group that participated in the event
so that they can include it in their
newsletter.

• Send an article with pictures to the
homeowners association located
adjacent to your facility so that they
can include it in their newsletter
and they are aware of your work
within the community.

• \Vrite a press release and send it
along with pictures to local agen-
cies, including the local cable
channel, radio station, community
centers and the public library. You
may try this technique in advance
of your event-who knows, maybe
a reporter or other representative
will show up to document the pro-
ceedings.

On Coursc ... (continued from page 3)

this appointment as the entire Board
of Directors looks forward to work-
ing with him.

It has become increasingly diffi-
cult for me to come up with topics to
write about, so I hope I haven't
repeated myself too many times. At
the recent Kane County Cougars
baseball game outing, I was asked if I
would miss being part of the Board of
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• Send a summary of your commu-
nity outreach event to the MAGCS
Environmental Committee. One of
our objectives is to share the envi-
ronmental efforts of MAGCS
members with the Chicagoland
community. If you have partici-
pated in any community outreach
programs that have dealt with envi-
ronmental awareness, please send
me a summary of the event and we
will use the information to write a
press release that will be sent out to
local news agencies.

Remember, too, participating in
community outreach can give you a
sense of personal satisfaction and,
since it can be tied to the ACSP, it
indirectly assists you in earning PDUs
that can count toward GCSAA recer-
tification. This type of community
ou treach can also be used under the
communications section of the PDR
self-evaluation program offered
through the GCSAA.

So there it is, rewards tenfold
generated from a single event, and in
the process a large group of individu-
als from outside our industry will be
made aware of our efforts regarding
environmental stewardship. Wouldn't
it be nice if all of the activities into
which we invest our energy could be
so productive? ~

Directors? The first thing out of my
mouth was an emphatic "NO" but
after a second, I had to concede,
"Yes," because serving on the Board
becomes such a big part of you. I
know it will be difficult to leave.
"NOT!!!" Okay ... just a little.

~

PREMIUM
PRODUCTS.
CHAMPION
COURSES.

For over aoyears
Waupaca Sand and
Solutions has been

working to provide you
with premium p~ d

tha.,.,



MIDWEST PERSONALITIES

Name: John Gurke, Aurora C.C., 11 years
Job title: Greenkeeper
Date of birth: February 22, 1962
Place of birth: LaGrange Park, IL
Current residence: An old house in Aurora, IL
Spouse: Julie, 19 months
Children: Tre, age 9, Taylor, age 7
Pet(s): Dingo and Boomer, Australian cattle dogs
MAGCS member since: 1985
College/degree: University of Illinois, ornamental

horticulture
My favorite childhood memory is: My childhood is an

ever-evolving process-no one thing comes to mind.
My personal hero: Don Knotts
My professional mentors: Ed Fischer, who gave me

my start when I was a punk.
Favorite actor: Jimmy Stewart
Favorite musical performer: Jimmy Buffett
Favorite cuisine/restaurant: Anything at Pascales

Manale in New Orleans

Favorite "pigout" food: Pizza
Favorite sports team: Fighting Illini football
Favorite pro athlete: Jim McMahon
Favorite pro golfer: Peter Jacobson
My handicap index: 14-point-something
My favorite place to play golf is: Blackberry Oaks
My best/most memorable round ever: Fox Bend

on Father's Day 1985, the last round my
two brothers and nIY dad played together.

The most interesting/exotic place I've ever traveled:
Anegada, an island in the British Virgin Islands

The book I've been recommending lately:
Don)t Stop the Carnival by Herman Wouk and
The Fountainhead by Ayn Rand

The last great movie I saw: I rented It)s A Mad Mad
Mad Mad World recently-it's still, after all these
years, the funniest stuff on film.

Favorite TV show: Six Feet Under
Favorite color: Auburn with blond highlights
In my spare time, I enjoy: Reading, lounging,

crosswords (being idle)
Three words that describe me: Thin but wiry
What I enjoy most about my job: May-everytlIing

is blooming and growing and even a moron
like me can make a course look good.

What I dislike about my job: August-when the
moron in me really shows.

I'm a Midwcst member bccausc: I really like the
magazine.

CLAUSS
BROTHERS, Inc.
GOLF COURSE
CONSTRUCTION AND RENOVATION
LARGE TREE MOVING

(91360 Schaumburg Rd.
Streamwood, IL 60107

(630) 830-7405
FAX (630) 830-9652Member American

Fence Association

John M. Seger CFP
Senior Sales Manager
Certified Fence Professional

3N381 Powis Rd.
West Chicago. IL. 60185
(630) 584-7710
IL (800) 543-6511
FAX (630) 584-7746

Oiv of Peerless En'. Inc.
THE FENCE PEOPLE. SINCE 1949

SUPPORT YOUR

ADVERTISERS.

THEY SUPPORT YOU.

~ "Golf Course Work~C a Specialty"

LEMONT PAVING CO.
EST. 1957

lVIURPHY'S

11550 Archer Ave., Lemont, IL 60439
(630) 257-6701 • FAX 630-257-5194
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RIVERWALLS LTD.
P.O. Box 562, Barrington, Illinois 60011 G F Structures Corp

GOLF COURSE ENHANCEMENT
Shoreline Stabilization, Creek Crossings

Stream and Spillway Re-Constructlon

Nick Markobrad
General Manager

Fence and Guardrail Division

1-888-254-4155
OFFICE: 847-382-9696

DARRYL SCOTT BURKETT FAX: 847-516-0116
C.E.O. MOBilE: 847-366-5400

E-mail: riverwallsltd@aol.com

4665 West Arthlngton Street
Chicago, IL 60644

Tel (773)626-4122
Fax (773) 626.6162

www.gfstructures.com

BayerEi'

John Turner
Field Sales Representative

Agriculture Division

Garden & Professional Care

Bayer Corporation
40 W. 665 Campton WocxJs Drive
Elburn, IL 60119
Phone: 630 443-7807
Fax: 630 443-7839
Voicemail: 888 242-4200. x3221
john. turner.b@bayer.com

ACCURA'E
I:g:NOLOGIES

- Precision Tank Tightness Testing
- Upgrades for Tanks & Leak Detection Systems
- Install Underground & Aboveground Fuel Tanks
- Removal of Tanks

Your Complete, Professional Tank Experts
Please contact us at:

1-800-773-Tank or 630-375-6121

7100 Blackburn Ave. J1/ Downers Grove, IL 60516
Lab Services by Brookside Laboratories Inc.

lebanon Turf .R
lemont Paving
lewis Equipmen
Marine Biochemi
Martin Design Pa
Martin Implement S
Master of the LinksfBu
Meadow Equipment,

Sales & Service
Midwest Groundcovers
Midwest Turf & Tractor
Migratory Bird Management
Nels Johnson Tree Experts
Nugent Golf Associates
Old Dutch Sand Co.
On Target Animal Damage

Control
Palatine Oil Company
Peerless Fence Co.
Prime Turf
Reinder's
Riverwalls ltd.
Simplot Partners
Syngenta
Timberline
Turf Professionals Equipment

Company
United Horticultural Supply
Waupaca Sand & Solutions

Accurate Tank Technologies
Aquifer Science & Technology
Arthur C1esen, Inc.
Aventis
Bayer
Becker Underwood
Boncosky Oil
Brookside laboratories
The Bruce Company
Central Sod Farms
Charles J. Fiore Company, Inc.
Clauss Brothers
Commercial Turf
Conserv FS
Dunteman Turf Farms
Eagle Container Corp.

enzer Topdressing
F Structures

Creations
ycle, Inc.
orticultural

A Yauch
Nursery
III Sod Nursery

uipment
capes

On Course and the MAGeS thank our 0

Tel (630) 964-9702

MARENGO.IL

OFFICE:815-568.8382
FAX: 815-568-1048
HOME: 815-568-6603

DARRELL KOELPER
PRESIDENT

GOLF COURSE
CONSTRUCTION & REMODELING

Fax (630) 964-9769

SOIL and WATER
SCIENTIFIC ANALYSIS

~ J. ZOLMAN & SON
Turfgrass Soil and Irrigation Water Specialists Since 1964

Locally based services include Physical Soil Testing,
Tissue. Lime and Environmental Analysis

KOELPER
GOLF COURSE
CONSTRUCTION
COMPANY
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RapiclTurf\ 
IATURAL GRASS GROWN OTW58JHF 

Exclusively Grown in Illinois By 

Sod Farms, Inc. 
1 - 8 0 0 - 3 1 0 - 0 4 0 2 

What do a superintendents think 
abOUt RapidTurf O 

"We've used RediPlay/RapidTurf on four different 
courses. Sodding 19 greens over a 2\ week period. 
Each of these greens was playable inside of two 
weeks. RediPlay/RapidTurf does not float like washed 
sod. And since there's no damage in cutting, it roots 
faster after installation. I highly recommend it!" 

Tom Jauch 
Vice-President GolfVision LLC 

'It roots faster than any grass I've seen before. In 
fact, it began rooting withing two days of installation. 
We opened in half the normal time. It's great stuff!" 

Lawrence Flament, 
Stonewall Orchard Golf Club 

refrigerated truck 

A Continuing Tradition of Quality 
in Golf Course Renovation 

Restoration and New 
Construction 

^fet^ bruce m« » 
mm m c o m p a n y 
B f i ^ ^ ^ O F W I S C O N S I N . I N C . [6DB] B36-7D41 FAX: [6DS] I 

WWW.BRUCEGDLF.CDM 
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