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The Midwest Association of Golf Course Superintendents (MAGCS), founded December 24,
1926, is a professional organization whose goals include preservation and dissemination of
scientific and practical knowledge pertaining to golf turf maintenance.

We endeavor to increase efficiency and economic performance while improving and enhancing the
individual and collective prestige of the members.

The MAGCS member is also an environmental steward. We strive to uphold and enhance our
surroundings by promoting flora and fauna in every facet in a manner that is beneficial to the
general public now and in the future.
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ON COURSE
WITH THE PRESIDENT

Donald S. Ferreri Seven Bridges G.C.

The Character of
Leadership

After reading over president)s messages I had previously written) I have decided to revisit
a subject I first discussed back in April. My message that month was about change and
handling change in a positive way. In that message) I asked you to question) how have I
adapted to change during this past season? I undertook this recently and was a little
surprised by my own answer ... maybe because it is towards the end of the season and
fatigue has set in) or I am constantly frustrated by mygolf game) or the Cubs still have not
won the World Series. Nonetheless) I do not have any good reason to be cantankerous.
I recently took some comments made by longstanding MAGCS members in a negative way.
I justified my decisions to myself and did not consider the comments seriously) dismissing
them on the rationale that it is impossible to please everyone all the time. Although this
is probably true) I should have dissected the comments and evaluated them on character.

The MAGGS Board
of Directors has
instituted 111a1ty
changes over the past
few years. I feel that
lve have exec~tted very
good decisions becattse
01tr character has been
ill order. The changes
that have occttrred
in every sitttatiol1
have bee11l1iladeill
the best inte1~estsof YOtt,
the me 11'tbers.
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"Leadership is a potent combination of strategy and character. But
if you must be without one, be without the strategy."-General H.
N orman Schwarzkopf

Character is defined by a person's core values. These are values one
should strive to live by continuously, day in and day out. One should do
a checklist on these core values routinely. I have five that I have taught
my children and try to abide by. I list thein in no particular order,
because I feel they all have equal iinportance.

The first is integrity. Webster defines it as uprightness, soundness of
character, a moral wholeness. Integrity is really the glue that holds all the
other values in place. Next would be honesty, the quality of being truth-
ful. If honesty does not exist, everything else is tainted and should be
held without trust. The core value that I think is most frequently absent
in people of this generation is loyalty. To be faithful, and feel a sense of
duty, is how we define "loyal." Maybe tl1e concept is a bit outdated in
this corporate world, and that is an example of change in and of itself. I
would prefer to think otherwise, but I fully understand the reasons for
job relocation and personnel changes. Hand in hand with loyalty is pride.
Again referring to the dictionary, "pride" means to have feelings of
esteem for one's own qualities or achievements. Personally, I don't feel
any industry outside of ours could hold a candle to the amount of pride
displayed every day on our golf courses. The last value I will list-and

(continued on page 34)



Golf course irrigation is a new game of sophisticated products and advanced
technologies. At Century Rain Aid, we are proud to represent Hunter Golf,
the leader in innovative control systems and manufacturer of the world's

best -selling rotors.

Our golf team can also assist with a wide range of services essential to golf courses:
controller board repairs (toll free: 888-855-9132), fountains, pumps, landscape lighting
and more. Call today for a free Century Golf Course Supplies Catalog or on-site
consultation: 800-642-3706.

[CENTURY RAIN AID J
More Than 130 Branches Coast to Coast

www.rainaid.com • email: rainaid@rainaid.com

Nels J. Johnson Tree Experts, Inc.
A Tradition - More Than 60 Years

Of Complete, Dependable, Economical Tree Service
For Private Estates, Municipalities, Schoela, Industrial Areas,

Parks and Golf Courses
(847) 475 ..1877

912 Pitner Ave., Evanston, IL 60202
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DIRECTOR'S COLUMN
Paul Yerkes LESCO

And Now ... A
"Commercial"

Break
For the last year-and-a-halj; I have been the chairman of the MAGCS)s Commercial
Members Advisory Council. Now) you are probably asking) ((What the heck is the
Commercial Members Advisory Council?)) Good question! I myself am not totally sure
yet) but I would like to take this opportunity to share some of my views.

Are you being
properly recognized
for your contributions?
Are you satisfied
with the current
set-up of monthly
meeting sponsorships?
Can you think of
any changes youJd
like to see with
respect to the Midwest
hospitality suite
at the national
meeting?
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The Council was created for the purpose of establishing better
communication between class E members of the Midwest (peddlers)
and the MAGCS Board of Directors. Fortunately, I get to sit in on the
Board's meetings. While my chair doesn't carry a vote on decisions
being made, the Board does frequently ask me for my opinions as a rep-
resentative of the commercial members' point of view. The Board really
does care about the class E members' involvement with the Association.

On the flip side, commercial members could become even more
involved. I encourage anyone in this membership category to contact
me with your ideas and opinions on how you can derive more benefits
from your membership. Are you being properly recognized for your
contributions? Are you satisfied with the current set-up of monthly
meeting sponsorships? Can you think of any changes you'd like to see
with respect to the Midwest hospitality suite at the national meeting?

These are just a few examples of issues on which commercial mem-
bers can have significant input. As I mentioned, I do chair a committee
and we occasionally share our ideas, but it's very difficult to convene
meetings given our busy schedules. However, I believe the Commercial
Members Advisory Council should include all class E members.

Finally-give me something to do. I'm more than happy to take
any of your thoughts to the Board. Please use my e-mail (located in the
directory) for any correspondence. I don't want to be known as the guy
who goes to the Board meetings just for the free lunch. Drive safely and
BUCKLE UP! ~d~



COMPARE THE SITEPRO CENTRAL CONTROL
SYSTEM TO ANY IRRIGATION CONTROL SYSTEM

You'll find there's no comparison. SitePro ™ has better graphics, more

flexibility, and more options - designed and tested by customers like you.

Plus, SitePro is backed by technical support that's always within easy reach.

Call us for a demo.

630-773-5555
FAX630-773-4273

IRRIGATION





FEATURE ARTICLE
Fernando Fernandez, CGCS

Localized Dry Spots:

unravelingthe
steries

Many mysteries surround the formation of localized dry spots).they are referred to as if
they were some type of alien life-Jorm from another planet) coming to invade golf courses
and make superintendents) lives miserable. In reality) people create localized dry spots.
In nature) we would have to lookfar and wide tofind localized dry spots. Dry spots occur
for a reason) and that reason is usually associated with salts and/or sodium.

Where do these salts and sodium come from? Analyzing the situa-
tion will help explain the forces at play that are in part responsible
for the creation of localized dry spots.

Analyzing the situation
To facilitate an understanding of why dry spots occur requires

introduction and explanation of 10 concepts and/or observations:

Plants cannot tolerate sodium and/or excess amounts of salts.
These substances are extremely toxic to them. When soluble fertilizers
(salt) and/or animal waste products that contain high salt indices are
used as plant nutrients, inevitably, toxicities will occur.

Plants cannot tolerate
sodium and/or excess
amounts of salts.
These substances are
extremely toxic to
them. When soluble
fertilizers (salt)
and/or animallvaste
prodttcts that contain
high salt indices
are used as plant
nutrients, inevitably,
toxicities will occur.

1) A glass and water evaporation test.
2) Removal of mineral deposits.
3) High and low pH.
4) How water softeners work.
S) Splashing water on a hot pan.
6) When raindrops dry.
7) Using a salt meter.
8) Sodium's use as a preservative.
9) Table salt on a steak.

10) Cigar box humidifiers.
(continued on page 8)
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IDGllizecl Dry Spots: llnr,lvelillg tile :\Iysteries (continued from page 7)

Concept/observation #1:
A glass and water
evaporation test

Take a glass and fill it halfway
with tap water. Take another glass,
and fill it halfway with irrigation
water fl'on1 your irrigation water
supply. Place three microscope
glass slides, and three microscope
slide covers, inside each of these
two glasses. Let them sit for seven
to 10 days, and then exan1ine
what has occurred. The objective
is for the water to evaporate.
Heating the water can accelerate
the process because evaporation
will take place in a shorter period
of time.

Because salts are soluble in
water, they cannot be readily per-
ceived. One way to actually see
the salts is to separate them from
the water by the process of evapo-
ration. As the water evaporates,
the salts becOIne apparent in the
form of hard mineral deposits
stuck to the glass surfaces of the
glasses, the Inicroscope slides and
the microscope slide covers n1en-
tioned above. These mineral
deposits will be so hard, that it will
be aln10st in1possible to remove
them from the glass surfaces.

Concept/observation #2:
Removal of mineral
deposits

Removal of the n1ineral
deposits fron1 the glasses, micro-
scope slides and microscope slide
covers (see # 1above) can easily be
achieved with the use of vinegar.
It is just like cleaning part of a
home's central hUlnidifier.

The glasses, microscope
slides and microscope slide cov-
ers used in the experin1ent above
are readily cleaned with the use
of a low-pH substance. A low-
pH substance will dissolve clean
a Inineral deposit formed by a
high-pH substance.
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Concept/observation #3:
High pH and low pH

Take a handful of baking soda,
and place it inside of a jar ... a one-
quart Inayonnaise jar will do just
fine. (You may use chalk in lieu of
baking soda.) Take a match and
tape it to the end of a pencil. Light
the match at the end of the pencil,
and insert the pencil inside of the
jar all the way down to the bottom,
near the baking soda/chalk, but
do not let the match touch the
material. Leave it there for a couple
of seconds, observe what happens
and remove it.

Now take several fluid ounces
of vinegar, and pour the vinegar
over the baking soda/chalk, stir-
ring lightly. Again, tape a match to
the end of a pencil. Light the
match at the end of the pencil, and
insert it in the jar all the way to the
bottom, near the baking
soda/chalk, but do not let it touch
the material. Leave it there for a
few seconds, and observe.

What will become apparent is
that the match in the first phase of
this experin1ent stays lit, but the
Inatch used in the second phase
goes out. The reason this occurs is
because when a high-pH calcare-
ous substance is mixed with a
low-pH substance, a chemical
reaction results, which in the
process consumes oxygen.

Concept/observation #4:
How a water softener
works

Sodium is a highly reactive
ion, and it will, because of its
nature, displace other ions. Look-
ing at the periodic table of
elements, it is easy to appreciate
that Na has a heavier aton1ic weight
than many other elements that are
in1portant for turf nutrition.

A water softener works by
introducing sodium into a water
supply with the intention of
cleansing other ions. As sodium is

... water evaporates
as it touches a hot
surface! We can see
this occurring during
hot weather on many
sttrfaces: a cart path,
the hood of a truck or
car, the roof of a house
and yes, turf areas,
especially 101V-cutturf
areas such asgreens,
tees and fairways,
especially if they are
grown in sand,
because sand is very
heat-sensiti ve.

introduced, and mixed into a
hard water supply, mineral salts
are displaced, while sodium takes
their place. That is how hard
water becon1es soft. Sodium nat-
urally relnoves mineral salts from
a water supply.

Concept/observation #5:
Splashing water on
a hot pan

Splashing water on a hot pan
results in the water sizzling and a
cloud of steam forn1ing and rising.

What occurs in reality is that
the water evaporates as it touches
the hot surface! We can see this
occurring during hot weather on
many surfaces: a cart path, the
hood of a truck or car, the roof of
a house and yes, turf areas, espe-
cially low-cut turf areas such as

(continued on page 11)



SINCE 1956

Meadow Equipment
Sales & Service, Inc.

Well Drilling/Pump Service
27 W. 021 St. Charles Road

Carol Stream, Il60188

• Water Well Drilling I Rehabilitation

• Pump Sales and Service

• Large Selection of Pumps
Line Shaft I Submersible

• Booster Pumps

• Servicing all Makes and Models

• Complete Water Well Systems

• Design and Consulting

• Maintenance Programs

• Special Rates on Winter Servicing

• 24 Hour Emergency Service

Authorized Sales and Service
for Leading Pump Manufacturers

CAROL STREAM: (630) 231-6250

TOLL FREE
(800) 704-2415

"Where Meadow Goes,
the Water Flows"

Introducing Landpride
Multi Injection Systems

The Only Unit On The Market
To Inject Dry Or Liquids
To The Root Of The Problem.
And Introducing The Star Of
The 1998 Masters - SubAir
Control The Root Zone
Through Science

Give Your Roots Some Air
With SubAir precision
Injection Of Dry Or Liquid
Amendments With LandPride
Exclusively Distributed
By: Lewis Equipment
55 E. Palatine Rd.
Prospect Heights II 60070
(847)537-6110 £ax:(847)537-5736
Represented By: John Berarducci
Call The Bear:(847)367-7728

mobile: (847)347-5105
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"Complete Parts &~~__-'n~ s~~~ee~v~:: What~IUI~.~., -== We Sell"

West)' Inc.
225 N. Randall Rd. (just north of North Ave.) • St. Charles, IL 60174

' .

N:WHOLLAN)

PARTS SALES SERVICE
RENTALS

630-584-8700
VISIT US ON THE WEB

www.paylinewest.com

NEW HOLLAND SKID LOADERS, TRACTORS AND ATTACHMENTS

KUBOTA TRACTORS, WHEEL LOADERS, MINI EXCAVATORS

SCAG, KUBOTA, BEFCO, HOWARD PRICE COMMERCIAL MOWERS

STIHL, ECHO, HOMELITE POWER PRODUCTS

DYNAWELD TRAILERS

INDUSTRIAL LANDSCAPE
COMMERCIAL & TURF

EQUIPMENT

ELECTRONICALLY CONTROLLED PUMPING SYSTEMS
lNatertronics o'f'fers the industry.s 'finest pUnlping systenls and

expert service 'for ALL BRANDSo'f irrigation pUnlping equipnlent_

Call Us Today
ForA Free
On-Site EvaluationCheck out our vvebsite at: vvvvvv.vvatertronics. com

• New pump station design, manufacturing and sales

• Complete pump station installation services

• VFD and EBV pressure regulation upgrades

• Troubleshooting, repair and replacement of motors, pumps,
valves, controls, and control panels

• Extensive parts inventory available from our manufacturing
facility in Hartland, Wisconsin

• Complete lightning/surge protection packages

• Remote pump station monitoring packages

• Preventive maintenance programs tailored to your needs

• Complete retrofit of existing pump station controls to replace your
old technology Cla-Valve and pressure surge tank

For sales contact Jay Stellmacher 800 356 6686
For service contact Jerry Schaffer • •

10 October 2000 On Course

http://www.paylinewest.com

