TORO. | Workman™ 3000 Series

Finally, a work vehicle choice.
A reliable 4 wheel work vehicle

~7  with versatile capacity
-] and three wheel
. maneuverability.

L-q

708-773-5555
FAX 708-773-4273

e make the
solution to water
quality problems
crystal clear.

708-773-5555
FAX 708-773-4273
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Turf & Irrigationinc.

1170 W. Ardmore - Itasca, lllinois 60143
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On Course With the President

There have been numerous
times over the past several
months that MAGCS committee
meetings have taken place for
planning current and future direc-
tions of the Midwest. The Long
Range Planning Committee, for
instance, has met and has many
innovative ideas for association
improvements. That committee
is trying to forecast needs and k
establish policies for the future of our association. It is dif-
ficult to predict the future and address the desires of the
MAGCS membership. To best help these MAGCS com-
mittees meet our member expectations and the desired
direction of our association, it is imperative that we receive
input from the members themselves. This input must
come from the entire membership and not just from a
vocal minority. This is important if we are to truly please
the membership as a whole. Many surveys have been done
in the past, but historically we have been lucky to get only
about a 20% response on the average. Can’t we do better
than that? WE MUST!

A new survey is being developed that has several ques-
tions relating to the future direction of our association.
The survey also contains questions that should provide
useful and timely information for budgeting, negotiations,
justifications, and Public Relations. The accuracy and suc-
cess of the survey project depends directly upon your par-
ticipation. We urge all of our members to take the few
minutes necessary with the survey to help define the direc-
tion for the MAGCS at this important turning point.

There has been much discussion at the Board level
about the current newsletter name The Bull Sheet. With
complimentary MAGCS newsletters soon to become
available to our club officials as a PR tool, the Board of
Directors would like to change the name to appropriate-
ly represent our association and reflect our professional
status. We as a Board realize that our purpose is to respect
the wishes of the majority of the membership and do what
is best for the MAGCS. For this reason the Board decided
to survey every voting member via a telephone poll to ob-
tain a complete and accurate conclusion. A survey was
tried several years ago (1991) and the membership opi-
nions about a name change were voiced by return
postcard. Once again there was only slightly more than
a 20% membership return (23.6%). After a strong cam-
paign by those opposed to change the name, The Bull
Sheet retention voice topped the survey.

Was that survey a true representation of the voting
members? Is the sentiment the same? The only way we
could truly know for sure was to strive for complete voting
member survey participation. This enormous task is near-
ing completion with the exception of those voting
members who have moved with no forward information
or that we simply can’t get a hold of. The Board will
evaluate the survey results, therefore be on the lookout
for further updates regarding this issue.

(continued page 4)



(President’s Message continued)

The MAGCS is at a turning point. The direction we take ( ) Lee Bruce

will depend largely on the collective input of the members. (-
When vou receive the MAGCS survey, please take a cou- '

ple of minutes to carefully fill it out. With your coopera- ‘I'he CALL TODAY”
tion the Board can get a “feel” for how to best serve the ' erCe
MAGCS membership and therefore initiate the planning

needed to fulfill the future direction and personality of our Compcny (608) 836" 7041

of Wisconsin, Inc.

growing association.

Joel Purpur, President, MAGCS

GConstruction Services
to the Golf Industry

Your source for Golf Course Construction,

Total U.S. Golf Course Supply / 1994

Reconstruction & Improvement.

State Daily Fee Municipal Privat Total .

_ y S e oA You have the Projects, ldeas & Needs.
Florida 525 106 467 1,098 . .
Califomia 389 185 860 o We have the Experience & Equipment to
Michigan 586 86 145 817
New York 431 128 249 808 Do the job RIGHT the FIRST time!
Texas 290 169 321 780
Ohio 455 100 192 747
Pennsylvania 399 40 230 669 . .
,,,,-m;“ 287 178 108 iy New Construction Pond Cleaning
North Carolina 290 33 182 505 Remodelling Pond Lining
Wisconsin 321 67 65 453 i |rrigation New Ponds
et ik o 58 i Drainage Cart Paths
ndiana 257 65 96 418 3
bk 233 56 85 374 Feature Shaping Trap Sand Replacement
Georgia 165 43 160 368
South Carolina 226 9 114 349 Established 1953
Massachusetts 181 42 120 343
Missouri 144 50 114 308
Virginia 120 28 133 281
New Jersey 87 49 132 268
Washington 150 54 58 262
Arizona 154 35 70 259
Tennessee 108 46 100 254
Kentucky 114 44 93 251
Alabama 107 32 111 250
gz'l‘;isﬁo gi gg *:g :;2 2040 Lehigh Avenue
Nebraska %8 46 48 192 HALLORAN & Glenview, IL 60025
Oklahoma 7 67 49 187 Telephone 708.724.8660
Oregon 126 17 38 181 YAUCH, INC. Fax 708.724.8659
Connecticut 59 36 81 176 e
Maryland 49 a3 84 166 IRRIGATION
Arkansas 57 17 91 165 SYSTEMS
Mississippi 56 14 91 161
Louisiana 43 24 83 150
Maine 93 10 17 120
South Dakota 585 31 32 118
West Virginia 71 17 30 118 . ) . .
North Dakota 44 a7 17 108 * Irrigation Design & Installation
New Hampshire 85 3 13 101
Utah 26 54 14 94
Montana 50 20 18 88 ° i
e s 5 s o Drainage Systems
Hawaii 57 8 20 85
New Mexico 33 29 23 85 i .
Nevada 33 21 10 64 ® Pump Station Work & Consultation
Vermont 49 1] 10 59
Wyoming 28 16 6 50
Rhode Island 24 3 20 47 * Irrigation Pipe & Suppli
Delaware B 2 21 a1 g p ppl e
Alaska 1 4 1 18
District of Columbia 1 3 2 6

U.S.Totals 7,732 2,415 4,792 14,939
Source: NGF Goff Facitities i the U.S. / 1885 Edion




SUPERIOR GREATER PREFERRED EXCEPTIONAL
DIVINE PREMIUM INCOMPARABLE = MATCHLESS

INIMITABLE UNRIVALED

bell®° CX
SINGULAR . A BEST

UNIQUE THE EX STANDS FOR EXCELLENCE PERFECT

SUPREME PEERLESS UNPARALLELED  DISTINCT

OUTSTANDING

FOR INFORMATION CALL:
Arthur Clesen, Inc. e

543 Diens Drive - Wheeling, IL 60090 « (708) 537-2177 « FAX (708) 537-2210

cylogrg— e

Hormone Biostimulant for Turf & Ornamentals ; ITS TOUGHER

THAN EVER
Naturally, IO PRODUCE
it makes the difference.

GREAT GREENS.

In Performance
* Deeper, denser root system
* Denser canopy
* Improved stress tolerance
* Rapid recovery from damage
= Quicker establishment of sod & seedlings

RFGRASS
MNEEDS I THE ROOTZONE

MILORGANITE HELPS
. MAINTAIN GREAT
GREENS BY KEEPING
NUTRIENTS IN THE
ROOTZONE
In Product
* EPA registered seaweed extract
« High activity, low application rate
 Low cost-in-use: $15/A per application
* Tested for batch to batch uniformity

. Clifford Sales & Marketing, Inc
44 Granada Way, St. Louis, MO 63124
314-432-5806 « FAX 314-997-5375
Call for distributor information

Milorganite

®Registered Trademark. P.B.T., Inc.. Corrales, NM




Huh???
by Bob Maibusch, CGCS, MGC
I think that the most important

area that we can improve
ourselves professionally, once
we've gained adequate training in
the technical aspects of our jobs,
are in our communication skills.
I can think of very few instances
over the last fifteen years where
golf course superintendents have
lost their jobs for reasons strictly
related to their golf course pre-
sentation. In almost every case their problems seemed to
originate with an inability to communicate to their
employer the management problems that they were fac-
ing, and their worth to the operation. The exceptions to
this are the golf course superintendents that have been
released because they did not “fit” with the new manage-
ment style of the facility (Translation: We want to find
someone that we can pay half the amount of money to and

increase our short-term net income. Are you listening
general managers and golf managment companies?).
Conversely, | know of golf course superintendents who
might well have lost their jobs because of poor golf course
conditions, but were able to retain their position because
of their superior communication skills.

Your communication skills can manifest themselves in
many forms. Writing a monthly article for your clubs
membership newsletter, being a well prepared presenter
at committee and board of directors meetings. Being
available to answer members questions on a daily basis
at the pro shop, in the clubhouse, or on the golf course,
particularly during those times when the golf course is ex-
periencing problems, are just a few examples of ways you
can communicate. Another thing to remember is to be
honest. If you don’t know the answer to a question be
truthful, but be sure to find the answer and follow up with
that person as quickly as possible afterwards. Also, don’t
be afraid to admit that you have made a mistake, but be
prepared to learn from it. Good communication, in my
opinion, can do more to justify your worth and reinforce
your importance to your employer or membership than
any other thing, assuming your technical and manage-
ment skills are adequate to provide them with a well
manicured golf course. Good communication skills help
you to justify bigger budgets, larger salaries, and hopeful-
ly, some measure of security in knowing that you will not
be released without being given a chance to right a wrong.
With good communication you can educate your employer
regarding the difficulties you face and the value that you
give to their organization.

We are by nature of the profession the least known
department in our facilities. I have always felt that if my
staff is doing its job correctly the membership will never
even notice that we are there. That is fine while the
members are on the golf course, but once they are back
in the clubhouse or pro shop we must be assertive in rein-
forcing in their minds that we are the most important part
of their management team, and that our staffs are the
clubs greatest asset. This can be difficult at times because
you have to emphasize your importance without appear-
ing self-important.

FULL SERVICE
GROUND WATER

SPECIALISTS

SINCE 1956

Meadow Equipment
Sales & Service, Inc.

Well Drilling Contractors / Pump Service
27 W. 021 St. Charles Road
Carol Stream, IL 60188

e Water Well Drilling

e Pump Sales and Service

e Water Well Sealing & Capping
e Complete Waterwell Systems

e [arge Selection of Pumps
Line Shaft / Submersible

® Well Rehab & Chlorinations
® Maintenance Programs

® 24 Hour Emergency Service

Authorized Sales and Service for
Leading Pump Manufacturers

WHEATON: (708) 231-6250
ST. CHARLES: (708) 584-6210
BENSENVILLE: (708) 766-1906

'B

emfa =

“"Where Meadow Goes,
the Water Flows"




Tougher utility tractors
Ford “250C” and “260C”

Bllll{ SACKS

BUSTOM-B[EHIIED Tll YIllIH EXABTIHH -STRHDAHIIS; i

Mowing, grading, loading, landscaping—Ford utility tractors
make it easy:

* 52- or 63-SAE net horsepower.
* Rugged cast-iron engine oil pan.
* Industrial box-beam front axle.
* Optional 4WD shifts on the go.

+ 1,000 Lb. Sack! + Ecologically-Sound, * Choice 8x2 constant-mesh transmission, 6x4 manual-
Returnable Container! reversing transmission or 8x8 power-reversing lransmis-
* gan ?f Lll(t;a?lﬁ Most ;I'ractors sion with torque converter. All equipped with independent
ound on Golf Courses! PTO.
*: Economigall = Vartical or horizontal exhaust.
+ Eliminates Bag Disposal! ¢ Optional 2800-Ib. loader.
= Eliminates Loss From * Three-point hydraulics powered by 10.5-gpm gear pump.
* Quick Application! Broken Bags!
MARTIN IMPLEMENT SALES, INC. @|
/_\?LE‘? Tyler Enterprises of Elwood, Inc 16400 5. 104th Ave. GrD
PN Lyle P! - Orland Park, IL 60462 )
plsds P.0. Box 365 - Route 53 - Elwood, IL - 60421 (708 349 8430
— 1-800-421-4740 - 815-423-5551 « Fax: 815-423-6331 ) m

GoLrF MAINTENANCE BUDGET BLUES?
a

Are your Spray
Pattern Indicators
costing too much

Please call

PRECISION
LABORATORIES

money?

for stocking
Switch to distributor infor-
SIGNAL" and mation.
$ave money!!

Call us at

800-323-6280

Get more color
for your Spray
Pattern Indicator
Dollars - use

. SIGNAL. PRECISION

LABORATORES INCORPORATED




GREENSIVIIX

A Division of Faulks Bros. Construction, Inc.

The nations leading A very load s guamanteed 0 meet
- 1995 USGA® recommendations

supplier of sports tl?l'f P DRESSING

and rootzone material. & TOP DRESONG GIND

A SOIL AMENDMENTS
Sphagnum Peat Moss
Reed Sedge Peat Moss
Peat Humus

A CART PATH MATERIAL
A DECORATIVE STONE

A HORTICULTURAL
PLANTING COMPOST

Over 5,000 greens across the USA, Asia and Mexico are rooted in GREENSMIX®
Call 1.800.537.1796

Supplying the Chicagoland area with excellent service
and technical expertise for over 26 years...

We deliver... +Aquatic Products * Insecticides

* Block Retaining Wall  « Irrigation Parts

* Bulk Fertilizer * Marking Paint

* Drain Tile » Specialized Pesticides

« Fertilizers * Spreaders

oRODUCIS. 1D * Geotextile Fabrics * Spray Equipment
* Grass Seed * Tee and Green Equipment
* Herbicides » Terra Shield Green Cover

* Hose * Tree Fertilizer
2N 255 County Farm Road, West Chicago, IL 60185

708-668-9937




Tommy Witt Interview

by Luke Cella, Supt.
Pottawatomie G.C.

Int.: “What was the most
difficult acclimation that you
had to make in the transition
from Texas to Wynstone Golf
Club in North Barrington?”

T.W.: “My biggest challenge
here at Wynstone was getting the
staff on the same page with me
and finding what the Wynstone
membership wants. Second, let
me just say this, even though I
have grown bentgrass on greens in the South, going from
four acres to forty acres of bentgrass requires a lot of time
and attention. This all ties into what | was saying about
my staff. If you've got the right staff, you've got people
who can help you.”

Int.: “How did the relocation affect your family /
personal life?”

T.W.: “For myself, | have always been involved in my
profession. I'm at the golf course meeting new people every
day, so it’s not that difficult for me (to adjust). I have met
and come to know some really fine Golf Course
Superintendents.

It’s certainly harder on your family. In fact, my wife and
my kids would still rather live in Texas. My wife is from
Minnesota and had no desire to move back north. As she
said, she had become pretty soft living in the South, in
Texas for ten years. It’s not as easy for her to meet new
people. She has to do all the work of finding new doctors,
schools, etc. These changes can be very frustrating.

It’s easier for the kids to meet new people through
school, but because we moved up here in the summer,
school hadn’t started yet. It took the kids a little longer
to meet other kids. The first two or three months were
very hard. Some people says kids are very durable, (that
children) can adapt pretty easily. I don’t buy that. The
most important things in the world to my wife and me are
our children. To watch them struggle, to meet new friends,
even cry at times, because they miss their old friends,
that’s not a sign of durability. Yes, they will endure and
they will overcome, but as a parent who loves his family
tremendously, it’s difficult to see. A move for a three, five
and seven year old can be fairly traumatic.”

Int.: “What do vou most enjoy about being a
Superintendent?”

T.W.: “I started working on a golf course when | was
eleven, and I like the challenges of what I do. There are
a lot of professions in which you are never able to look
back and see what you've accomplished. This may answer
the question better than anything. (Tommy hands me a
photo album filled with before and after pictures of pro-
jects he has accomplished.) No matter how big or how
small (the project), | am able to look back and see pro-
gress. Members or golfers will readily forget these
changes, but I think the neat things about our profession
is that it’s challenging and demanding, and we can really
see the fruits of what we do.”

(continued page 10)
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(We're listening to you.)

RHONE POULENC AG COMPANY
PO.Box 12014, 2 T. W. Alexander Drive
Research Triangle Park, NC 27709
919/549-2000




(Tommy Witt continued) . ~

Int.: “What do you least enjoy about being a /— e
Superintendent?” = & & .

T.W.: “l don’t know what I least enjoy, but I'm fairly S I
disappointed with the lack of understanding that the peCIa IZIng In
American golfing public has of what it takes to provide
premiere golfing conditions. I think for what Golf Course GOIf Cou rse
Superintendents go through, and the challenges they face,
golfers are basically unappreciative and totally =
misconceived of what goes on a day to day basis.” Renovatlons

Int.: “How are you able to balance your career
with your family life?”

T.W.: “l work as hard at that as I do my job. First of
all, I fully understand that to provide for my family, 1 have » Tees « Greens « Traps . Fairways
to have this job. Growing grass and all of its challenges o Hydroseeding « Plant Installation e
are what contribute to my livelihood. I think Golf Course
Superintendents put untold amounts of undue pressure on
themselves. We beat ourselves to death. (There is a W company i
stereotype that) runs throughout our profession: you're not don flore
a good Superintendent unless you work seven days a week,
fourteen hours a day. Granted there are times when it landscape contractors & architects
takes that, but anybody who thinks they have to work golf course contractors
seventy to eighty hours a week all year round, well to me,
this just means they're overloaded and may not be the best
managers. We can’t do it all ourselves. We need to hire
qualified assistants and staffs.

In leaving Bent Tree Country Club, (the members) are

. . Certified Member: American Society of Landscape Architects

not going to remember me ten years, five years or even Midwest Association of Golf Course Superintendents

one year down the line and say Tommuy used to be here L /
day and night. But your family will always remember
(where vou were). I'm not going to have my kids twenty
or thirty years old and look back and say I never had time
for them. | do balance my time, (sometimes) not as much
as | like, but as much as I possibly can between work and
my family. I would rather be known as a good husband
and father than a good Golf Course Superintendent. |
strive to be both.”

Int.: “What are your hobbies?” Scare them away with

T.W.: “Two hobbies right now, whether one is con- BIRD D'SPERSEMENT NOISEMAKERS

sidered a hobby or just plain fitting it in is spending a lot

of time with my kids. My other (Tommy leans back in his from JPF Distributors.
chair, outstretching both arms, to two bucks that overlook
each of his shoulders) passion is hunting white tailed deer.
[llinois has some of the biggest deer on the continent,
that's one of the reasons | moved up here”.

Those Cute Geese a Problem?

WIZZ-BANGS & WHISTLERS
are harmless, environmentally safe

Int.: “Where do you feel the GCSAA is heading, devices proven to safely disrupt
and what suggestions could you give to our eating, nesting & mating habits.
members to help them adjust to any changes?”

T.W.: “The focuses of the GCSAA for the next three Use these specialized, discreet
to five years are promoting our image, keeping the Golf products when neighbors are a
Course Superintendent at the forefront where environmen- concern at golf courses or
tal is_sues are concerned, and improving Chapter/ GCSAA wherever bird problems exist.
relations. Those are three fairly large challenges. New
departments such as career development, information ser-
vices, and member services, are all geared towards pro- , 1 '800'582'8843
viding every member with the tools they can utilize to help
themselves.” JPF Distributors

Int.: “As a new Superintendent I look at your 9 Union Square
career and ask what hasn't Tommy Witt done? | Suite 184B
know you must have set goals for yourself Southbury, CT 06488

throughout your career. What goals have you set
for yourself in the future?” (continued page 13) 1o




