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Gary Hearn Salt Creck Golf Conrse

Our Renewed
commitment to

PR

Public relations — “The business of inducting the public to have understanding for and goodwill
toward a person, firm or institution.” — Webster’s Dictionary

The Media/

Public Relations
Committee has
genevated a number
of ideans for getting
the local media
more involved

with the MAGCS.

So what is the MAGCS doing in terms of public relations?

As chair of the Media/Public Relations Committee, my goal this year is
to get the local media involved with the MAGCS by inviting them to attend
our monthly meetings; in the near future, we’d like to have a “media day” golf
tournament with superintendents and make this an annual event. I would also
like us to have a booth at the annual Chicago Golf Show that is held during the
month of March at the Rosemont Convention Center, as this event is well-
attended. We need to be more visible at the local golf tournaments, from the
Western Open to the Walker Cup. We could resume our involvement with
CLTV, maybe make a DVD on IPM.

To get a better feel for dealing with media/public relations, I attended a
Chapter Leaders/Executives Symposium with Luke Cella at the GCSAA Head-
quarters in Lawrence, Kansas during the month of April. This symposium was
well-attended by a wide variety of people from both the USA and Canada. This
was my first visit and hopefully will not be my last; GCSAA has an impressive
building. Our speaker for this event was Jeffrey Cufaude from Idea Architects;
the sole purpose of this seminar was to enhance the chapter by incorporating
new ideas, engaging volunteers and members, and undertaking strategic goals
and action planning,

What I liked about this seminar was that Jeftrey broke the larger topic
into categories that were important to individual chapters. Luke and I partici-
pated in separate categories to gain more information. This took place
throughout both days; unfortunately, Jeffrey became ill on the second day and
the “inmates™ (attendees) took over after Steve Mona gave his speech. If you
ever get a chance to take a seminar by Jeffrey Cufaude, please enrich yourself
with his ideas. I took a Personal Development Profile (DiSC) and really found
out what kind of person I am and how to work with others who have com-
pletely different personalities or traits.

Jeffrey also talked about maximizing the staff-volunteer partnership by
defining roles and expectations of the Board /staff, updating SOPs, believing in
your mission and vision, and effectively managing/developing needs of the
membership. Another session talked about trends impacting the golf course
superintendent’s profession, from chapter operations to what members find
meaningful. The biggest concerns are TIME, placing a premium on fun
because of information overload, people wanting clear value for their
time /money, and people wanting to network with others who are most like
them and get real-time solutions. People are going to communicate more via
the Internet by accessing interactive chat rooms and links to turf schools.

The last session was entitled “Securing the Future” and dealt with men-
toring vour successor, creating a vision for your association, creating a strategic
plan and using a chapter assessment tool. You can see that our chapter has
already implemented these ideas. This seminar gave me a good base to work

(continued on page 34)
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Our Renewed Commitment 1o PR (continued from page 5)

with on establishing better working

relations with both media and the

public.

[ gained a lot of ideas that could
improve others” awareness of us and
enhance this chapter’s visibility, for
instance:
¢ Adding GCSAA or MAGCS logo

on your course’s scorecard next to
your name.

¢ Inviting sports media to your
course to play golf or holding a
sports media tournament with
superintendents.

* Implementing a First Tee program
or putting course for kids; inviting
teachers/professors, having a five-
minute education at each hole,
talking about IPM.

s [nviting city commissioners to
vour maintenance shop for a
shop/course tour.

Both Luke and I also met with
Jeff Bollig, GCSAA public relations
officer, about what steps are needed
to get our Committee going. As of
now, we (as a chapter) are taking baby
steps, thanks to Tony Kalina who

started last year in sending out press
releases on a timely basis; hopefully 1
will keep this going and try to build
momentum. Jeft Bollig had some
good suggestions, including that our
chapter build a media list and attach
this list to the Midwest Family Tree.
We could send our directory to the
media, including phone numbers. We
need to stay on top of news releases
and get all information from all our
members on golf events at their clubs.
We should also keep pumping the
local newspapers, try to get help from
CDGA and USGA, write turf tips,
perhaps send the “Super-n-Site” arti-
cle tfrom each On Course to the
facility’s local newspaper. We might
solicit college interns who understand
media and public relations to aid with
this committee and Luke Cella.
Another avenue for our enhanced vis-
ibility is the Illinois Green Industry;
Luke Cella is strongly involved with
this along with being a GCSAA advi-
sor for Executive Officers.
Personally, we all can get
involved by being visible in the pro

shop and attending local events,
social activities and church. Remem-
ber, we are trying to reach the other
90% of the people THAT don’t play
golf. Reaching out to our #1 resource
and the future of the game—our
kids—by educating them, makes our
jobs more fun and ultimately easier.
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Weathering . . . (continued from page 3)

With all the adversity experi-
enced by a weather-dependent
industry, it is no wonder that we have
developed so many ways to lessen
weather’s effects on scheduling, rev-
enue and safety of our patrons. I'm
sure the year 2005 will throw a few
weather curves our way, but we can all
be glad we have many tools at our dis-

posal with which to cope. _\| |/} /
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WATER TREATMENT AMENDMENT
announces the latest in
Irrigation Chemical Injection Equipment

pH Control AND Fertigation
Applications in one unit!

New IntelliDose Controller
Technology

Improved Sensor Response
Multiple pH Set Point Flexibility
Remote Control Capability
Proven Reliable Components
VFD Controller / Motor

Call for a free demonstration
800.677.8097

Visit our new website at www.primeturf.com

LEMONT PAVING CO.

MURPHY'’ S

11550 Archer Ave., Lemont, IL 60439
(630) 257-6701 « FAX 630-257-5194

“Golf Course Work
a Specialty”

EST. 1957

SOIL and WATER

SCIENTIFIC ANALYSIS

V.J. ZOLMAN & SON

Turfgrass Soil and Irrigation Water Specialists Since 1964

Locally based services include Physical Soil Testing,
Tissue, Lime and Audubon/Environmental Analysis

Fax (630) 964-9769

7100 Blackburn Ave, * Downers Grove, IL 60516
Lab Services by Brookside Laboratories Inc.

Tel (630) 964-9702
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