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Jim Cook reviews BIGGA’s inaugural Welcome Celebration, 
sponsored by Jacobsen

The first ever BIGGA Welcome 
Celebration, kindly sponsored 
by Jacobsen, took place in 
the magnificent Royal Hall at 
the harrogate International 
Centre. It proved to be a 
memorable evening featuring 
well-deserved accolades 
for various greenkeeping 
achievements plus a warm 
and spontaneous speech from 
Peter Alliss.

The event began with Alan Prick-
ett, Managing Director of Ransomes 
Jacobsen, highlighting the ‘Hard 
Road to Harrogate’ greenkeepers 
who were rapturously applauded 
for their achievement in success-
fully reaching Harrogate earlier in 
the day after a 200 mile charity trek.

The recently established BIGGA 
Greenkeepers Benevolent Fund 
was then given a major early boost 
as Alan presented BIGGA CEO Jim 
Croxton with a cheque for £2,500. 

This, in tandem with steady sales 
of the green wristbands supporting 
the fund, ensured another BIGGA 
initiative got off to a strong start.

Next, Jonathan Barr, Head 
Greenkeeper at Lutterworth Golf 
Club, was honoured for becoming 
BIGGA’s 63rd Master Greenkeeper 
by Tony Smith (attending his final 
official engagement as Chairman) 
and BIGGA President Sir Michael 
Bonallack.

CPD Diplomas was awarded to 
six recipients – Jamie Blake, Head 
Greenkeeper at Broadway Golf 
Club, Tony Gooch, Head Green-
keeper at Torrington Golf Club, 
Derek Grendowicz, Course Man-
ager at Raevo Golf Developments, 
Gordon Moir, Course Manager at St 
Andrews Links Trust, Barry Neville, 
Course Manager at Stanmore Golf 
Club and Les Howkins MG, Course 
Manager at The Richmond Golf 
Club.

Nine CPD Milestone Achievers 
then filed up onto stage to receive 
their framed certificates. 

They were Mike Boyle, Green-
keeper at Loch Lomond Golf Club, 
Craig Cameron, Deputy Course 
Manager at Aldeburgh Golf Club, 
Jack Davies, Greenkeeper at 
Five Lakes Hotel Golf and Coun-
try Club, Geoff Fenn, Course 

Manager at Bedford and County 
Golf Club, Christopher McGhee, 
Greenkeeper at Tyrifjord Golf Club, 
Robert McDowell, Greenkeeper at 
Wishaw Golf Club, Andrew Reason, 
Deputy Course Manager at North 
Hants Golf Club, Steven Rowett, 
Groundsman at Stowe School 
and Greg Wellings, Deputy Head 
Greenkeeper at St Annes Old Links 
Golf Club.

The BIGGA Golf Photographic 
Competition 2013 was won by Joe 
Dormer, Assistant Greenkeeper at 
West Sussex Golf Club, for his stun-
ning shot of the club’s 14th green. 
He was presented with a framed 
picture of his photograph.

The Edwin Budding Award was 
then presented to Tom Hurst of 
Bernhard & Co.  

This special recognition was 
created to acclaim technical profes-
sionals in the turf equipment sector 
whose actions have gone above and 
beyond the norm to help shape the 
golf industry.

American Tom has been in the 
industry all his life, working with 
a distributor in Phoenixville for 37 
years, before continuing to work 
for Bernhard & Co after his official 
retirement.

After being presented with 
the impressively large trophy, he 

said: “I’ve sold a lot of grinders in 
my time, so I was very pleased to 
be back in the business selling 
machines that I know so well to 
people I have worked with all my 
life. It doesn’t feel much like work, 
so to win this award is the icing on 
the cake. I am humbled that I was 
even considered.”

The Royal Hall offered a suitably 
grand setting for special guest Peter 
Alliss who was then invited to the 
stage.

“I have a special affection for 
greenkeepers,” the voice of golf 
began. 

He went on to give a fascinating 
account of his life, including child-
hood memories of greenkeepers on 
his local course. 

He discussed the more  
“primitive” methods used by 
the earliest greenkeepers and 
how he was amazed at how 
technology and machinery has 
progressed.
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He said: “The greenkeeping world 
is a very different world now and 
I marvel at the technologies now 
used. It never crossed my mind 
your profession would grow as it 
has and even cutting the hole on 
the greens is very different now.

“I congratulate you all. It’s a very 
worthy profession and your world 
is one which I still take an interest 
in. If you go to a golf club you can 
see if those in charge care and it’s 
the little details that make a differ-
ence. At the end of the day it is the 
golf course itself that makes a club 
successful. 

“I wish you well in all you do 
because the game of golf has been 
my world. It’s been a wonderful life 
and you have helped create that. 
I hope it doesn’t get too sophisti-
cated, that everything is done with 
medicines. 

“I still think there is room for the 
craftsman who knows a particular 
area and how it works.”

After Peter concluded his speech, 
Tony Smith added: “You’re not just 
the voice of golf but to us you are the 
voice of greenkeeping. You promote 
the working greenkeeper on televi-
sion and I thank you for that.”

Commenting on the evening, 
Steve Beverly, Course Manager at 
Immingham Golf Club, said: 

“We couldn’t stretch to an 
overnight stay in Harrogate so we 
thought we’d drive through for 
the day, and it was good to have 
an event to look forward to on the 
evening. 

“I think these social events are a 
terrific idea as it means you get the 
most out of your visit to Harrogate, 
and I look forward to seeing what 
happens next year!”
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After squeezing through the 
exhibition halls from Tuesday 
to Thursday, two things 
were strikingly noticeable. 
Optimism has returned to the 
industry and BTME still has 
that special something.

The exhibitors are the heart of the 
show and the energy they transmit 
really is inspiring, especially this 
year with nearly 9,000 visitors 
thronging the halls. One gentleman 
I spoke to hadn’t left his stand at all 
on Wednesday – a chocolate-chip 
biscuit donated by a sympathetic 
visitor proved to be his only suste-
nance.

From speaking to many of these 
exhibitors there was one word 
which kept being dropped into 
conversation again and again: 
buoyancy. Things are undoubtedly 
looking up, and the teeming exhibi-
tion halls at BTME 2014 offered a 
visual demonstration of this. 

I toured the halls speaking to 
exhibitors, trying to squeeze in a 
quick chat when they were not del-
uged by current and potential cus-
tomers. Speaking on the Tuesday, 
Matthew Clark from Verde Sports 
said the large and eye-catching 
Union Jack at the back of their 
stand was there to emphasise that 
they manufacture their products 
in Britain. 

He continued: “We’re always at 
BTME and this year is particularly 
busy - we’ve just not had a quiet 
moment.”

He added that his personal rea-
sons for attending the show were to 
stay in touch with clients and put 
faces to names. 

“This makes a big difference with 
relationships with customers. If 
you’ve met them face to face they 
stick in your mind and you stick in 
theirs. This morning I’ve met three 
or four customers who I speak to all 
the time on the phone but had no 
idea what they looked like.”

Several exhibitors from across 
the world made the trip to BTME 
2014. Gaelle Riva and Eric Bruhier, 
from PHM Philippe Morisse SAS, 
travelled from France for the show. 
They exhibited two years previously 
and had a new line-marking prod-
uct to show off at the event. 

Eric said: “It’s great that this 
event is indoors as we’re not at the 
mercy of the weather. We can keep 
in touch with our customers from 
all over the world.” Gaelle added: 
“We can speak to greenkeepers and 
groundsmen here which is good to 
gain their opinions on our products. 
Golf is not as popular in France as 
in England and Scotland so to come 
and speak with the industry here is 
valuable. We’re not selling the prod-
uct here as we use distributors, but 
we’re here to promote ourselves 
and the ability to speak to the end 
user is unique.” 

Martin Sternberg, from Capil-
lary Concrete, had journeyed from 
Sweden. Late on the Wednesday 
during a rare quiet moment on his 
stand he said: “This year is a good 
year. We’ve been so busy and it’s 
been surprising how many people 
from other countries have visited. 
Less than half our sales this week 
so far have been English. I do about 
15 shows a year and this one is 
really good and getting better. We’re 
opening up in the UK now and 
the aim for this week was to find 
distributors and contractors to use 
and generally explain the product 
to the market.”

ExHIBITORS’ VIEw
Jim Cook takes a walk round the stands at BTME 2014 through the 
aisles of bouyant traders and buyers, and finds the mood to be one of 
optimism at the heart of the show

the shape of 
things to come

*Conditions apply to 2nd year 
- see dealer for details.
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	 F3090	4WD	30.6HP	/	F3890	4WD	37.3HP

•	 Powerful	&	economic	Kubota	diesel	engines	for	
	 high	torque	with	low	vibration,	noise	and	emissions

•	 HST	Transmission	for	quick	response	and	
	 increased	productivity	 	 	

•	 Hydrostatic	power	steering	

•	 Auto	assist	4wd	for	greater	turning	efficiency	and	
	 less	turf	wear	(4wd	models	only)

•	 Designed	for	simple	and	quick	maintenance	for	
	 minimum	down	time

•	 Large	operator	deck,	deluxe	seat	and	ergonomically		 	 	
	 positioned	levers	for	enhanced	comfort

•	 54”	-	100”	professional	mower	decks	available,	
	 optional	grass	collector	and	enclosure	cab
	 *100”	deck	only	available	on	the	F3890

F90 sERIEs dIEsEL OUT FRONT RIdE ON mOWERs
Powerful, out front mowers upgraded for maximum 
productivity, precision and efficiency.
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Milan Hinich, International 
Sales Manager at Spectrum Tech-
nologies, had travelled over from 
Chicago for the second year in a 
row. He said: “For me coming from 
the USA it’s been a phenomenal 
show. The British people have been 
extremely polite and I feel like I’m 
more at home here than in the USA. 
You are extremely proactive here 
and realise you must be efficient 
and optimise the wallet. Overall I’m 
very impressed with the agrono-

mists, the research scientists here 
and I think you guys are doing the 
right thing.

“My voice has almost disap-
peared from all the talking. The 
whole process from setting up here 
has been smooth, whether it’s cus-
tomer service or security everyone’s 
had a helping hand here and made 
it feel like a home away from home. 
I feel like I’ve known some of the 
people I’ve been talking to this week 
for years.”

Towards the end of the second 
day Dr John Newstead from Delta-
T Device Services said: “We’ve had 
more leads than last year and there 
has been a lot of interest in the 
application of science and sensors. 
People seem to be becoming more 
aware of the benefits technology 
can have in decision making. 

“This show allows us to interact 
with our customers and find out 
quirky uses they may have for our 
products. It’s very difficult to get 
that sat in your office on the phone!”

Brian Swinden, Manager at 
Yamaha Motor (UK), said: “It has 
been very busy from the start on 
Tuesday morning and has stayed 
busy for two days. Overall it’s 
been a great show for networking 
and engaging with customers. We 
always use a stand in Hall C and 
the spot we have on the corner 
here is like a spaghetti junction for 
people passing through.”  

Penny Long, Director at Blinder 
Bunker, said: “We’ve exhibited 
here for the past four years. This is 
undoubtedly the busiest and best 
show so far. I think there is much 
more optimism in the industry so 
people are coming now ready to 
spend rather than just look. 

“Although we’ve had really posi-
tive shows in the past, the money 

hasn’t been there, so even though 
there is interest it’s been hard work 
getting to the point of sale. Now I 
believe people have more money in 
the pot, are prioritising what they 
need to spend it on and are getting 
to that point.”

The final exhibitor’s voice comes 
from Paula Yarwood, Managing 
Director at Toms Locker. On the 
Thursday afternoon, when things 
were winding down a little, she said: 
“Of all the industries 

I’ve worked in, I’ve never found 
one as friendly and accommodating 
as this. It all seems very non-salesy 
and not so full-on. 

“This is our launch and although 
we were worried how it would go, we 
have been very well received. The 
BIGGA guys have been so helpful 
and in the past two weeks I’ve been 
bouncing emails to them and the 
responses have been coming back 
quickly. It has been the easiest 
exhibition I have ever done and 
most of all it’s been fun. I’ve really 
enjoyed it.”

PRODUCTS TO ENSURE YOUR TURF IS:

healthy & vibrant

wear, temperature & stress tolerant

uniform & defined colour

less reliant on pesticides

profitable for you
www.soilharmony.co.uk
m: 07795 467938
t: 01673 885175
Ilex EnviroSciences Ltd

20243_Soil_H BIGGA 127x87Feb14:Soil Harmony BIGGA Ad 127x87mm  25/1/14  14:02  Page 1

01228 561982
 www.bordersportsservices.co.uk
 info@bordersportsservices.co.uk

Specialist suppliers of

•Top Dressing Sands and Rootzones
•Dried Infill Sand for Synthetic Turf
•Controlled & Slow Release Fertilizers
•Cricket Loam
•Grass Seed
•Drainage Grits & Gravels

Thanks to everyone that came to
see us at BTME, we hope you
enjoyed the show and we look

forward to supplying you this year.

“We’ve exhibited here for the past four 
years. This is undoubtedly the busiest 
and best show so far. I think there is 
much more optimism in the industry”
Penny Long, Blinder Bunker

Martin Sternberg, 
Capillary Concrete

Delta-T Device 
Services

Eric Bruhier and 
Gaelle riva, PHM 
Philippe Morisse 
SAS



FEBRUARY 2014  GI 37@BIGGALtd36  GI  FEBRUARY 2014 @BIGGALtd

BTME 2014 rEVIEW

Untitled-1   1 27/01/2014   14:45:27

Milan Hinich, International 
Sales Manager at Spectrum Tech-
nologies, had travelled over from 
Chicago for the second year in a 
row. He said: “For me coming from 
the USA it’s been a phenomenal 
show. The British people have been 
extremely polite and I feel like I’m 
more at home here than in the USA. 
You are extremely proactive here 
and realise you must be efficient 
and optimise the wallet. Overall I’m 
very impressed with the agrono-

mists, the research scientists here 
and I think you guys are doing the 
right thing.

“My voice has almost disap-
peared from all the talking. The 
whole process from setting up here 
has been smooth, whether it’s cus-
tomer service or security everyone’s 
had a helping hand here and made 
it feel like a home away from home. 
I feel like I’ve known some of the 
people I’ve been talking to this week 
for years.”

Towards the end of the second 
day Dr John Newstead from Delta-
T Device Services said: “We’ve had 
more leads than last year and there 
has been a lot of interest in the 
application of science and sensors. 
People seem to be becoming more 
aware of the benefits technology 
can have in decision making. 

“This show allows us to interact 
with our customers and find out 
quirky uses they may have for our 
products. It’s very difficult to get 
that sat in your office on the phone!”

Brian Swinden, Manager at 
Yamaha Motor (UK), said: “It has 
been very busy from the start on 
Tuesday morning and has stayed 
busy for two days. Overall it’s 
been a great show for networking 
and engaging with customers. We 
always use a stand in Hall C and 
the spot we have on the corner 
here is like a spaghetti junction for 
people passing through.”  

Penny Long, Director at Blinder 
Bunker, said: “We’ve exhibited 
here for the past four years. This is 
undoubtedly the busiest and best 
show so far. I think there is much 
more optimism in the industry so 
people are coming now ready to 
spend rather than just look. 

“Although we’ve had really posi-
tive shows in the past, the money 

hasn’t been there, so even though 
there is interest it’s been hard work 
getting to the point of sale. Now I 
believe people have more money in 
the pot, are prioritising what they 
need to spend it on and are getting 
to that point.”

The final exhibitor’s voice comes 
from Paula Yarwood, Managing 
Director at Toms Locker. On the 
Thursday afternoon, when things 
were winding down a little, she said: 
“Of all the industries 

I’ve worked in, I’ve never found 
one as friendly and accommodating 
as this. It all seems very non-salesy 
and not so full-on. 

“This is our launch and although 
we were worried how it would go, we 
have been very well received. The 
BIGGA guys have been so helpful 
and in the past two weeks I’ve been 
bouncing emails to them and the 
responses have been coming back 
quickly. It has been the easiest 
exhibition I have ever done and 
most of all it’s been fun. I’ve really 
enjoyed it.”

PRODUCTS TO ENSURE YOUR TURF IS:

healthy & vibrant

wear, temperature & stress tolerant

uniform & defined colour

less reliant on pesticides

profitable for you
www.soilharmony.co.uk
m: 07795 467938
t: 01673 885175
Ilex EnviroSciences Ltd

20243_Soil_H BIGGA 127x87Feb14:Soil Harmony BIGGA Ad 127x87mm  25/1/14  14:02  Page 1

01228 561982
 www.bordersportsservices.co.uk
 info@bordersportsservices.co.uk

Specialist suppliers of

•Top Dressing Sands and Rootzones
•Dried Infill Sand for Synthetic Turf
•Controlled & Slow Release Fertilizers
•Cricket Loam
•Grass Seed
•Drainage Grits & Gravels

Thanks to everyone that came to
see us at BTME, we hope you
enjoyed the show and we look

forward to supplying you this year.

“We’ve exhibited here for the past four 
years. This is undoubtedly the busiest 
and best show so far. I think there is 
much more optimism in the industry”
Penny Long, Blinder Bunker

Martin Sternberg, 
Capillary Concrete

Delta-T Device 
Services

Eric Bruhier and 
Gaelle riva, PHM 
Philippe Morisse 
SAS



38  GI  FEBRUARY 2014 @BIGGALtd FEBRUARY 2014  GI 39

BTME 2014 rEVIEWBTME 2014 rEVIEW

@BIGGALtd

Thanks to all 
 who attended 

See you next year!
20-22 January 2015
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BTME 2014 was a successful 
show for Highspeed Group, 
particularly for their class 
leading ClearWater washpad 
water recycling system.

Director David Mears 
said: “This was an important 
show for us and we were 
determined to make BTME 
2014 our best yet. We were not 
disappointed as the footfall, 
orders and enquiries exceeded 
anything seen in the last four 
years! Confidence is certainly 
returning.” 

Worthy of particular mention 
was the first ClearWater sale 
confirmed at the show from 
a German Golf Club.  Chris 
Knowles, course manager of 
Golf Club Hanau-Wilhelmsbad 
near Frankfurt, placed an 
order with Highspeed Group 
Ltd on their stand. He’d met 
David Mears at BTME in 2012 
and, having checked out a 
number of washpad solutions, 
believed the ClearWater 
recycling system to be the ideal 
solution to meet the demands 
of anti-pollution legislation and 
be future-proof. 

Chris said: “The system 

we had was inadequate and 
I wanted to challenge the 
negative environmental press 
golf clubs can get in Germany 
anyway, by showing that we 
can prevent pollution.

“I was attracted to the 
ClearWater system as soon as 

I saw it because, being below 
ground, it is enclosed and easy 
on the eye.”

Chris needed to be sure that 
the system was compliant with 
EU and German legislation. 
The UK manufactured system 
has undergone exhaustive 

testing and meets the 
necessary requirements of 
EN858 (equivalent to DIN 
1999-100 in Germany). 
Highspeed passed official 
certification to Chris by way of 
proof and Chris consequently 
signed the deal.  

Tractor and groundcare specialist Kubota 
has increased its popular out-front range 
of mowers with the launch of its updated 
F90 fleet, improving its existing models with 
enhanced cutting and discharge performance. 

The revamped F3090 and F3890 deliver 
professional performance with Kubota’s 
30.6HP and 37.3HP diesel-powered engines, 
fabricated durable mower deck, easier 
maintenance and superior operator comfort; 
as well as increased levels of productivity 
and reliability. Bolstering the existing range, 
Kubota has also added the F2890E 2WD 
model to its fleet, designed for operators with 
less challenging demands.

The improved F90 range comes with rear 
and side discharge mower decks, available 

in 60” or 72” fittings, with both decks raising 
a full 90 degrees, providing unobstructed 
access to the blades and deck underside for 
simpler cleaning and maintenance. 

Speaking at BTME 2014, Dave Roberts, 
Managing Director of Kubota UK, said: 
“As well as everything else BTME is a great 
networking opportunity, and there was plenty 
to talk about with our new products on show.”

“The F90 is aimed at the golf course 
manager, is ideal for the semi-rough and 
affordable, so we were very excited to show it 
off in the flesh for the first time.

“2014 marks Kubota’s 35th year of 
business so BTME is a great platform for us to 
start this special year – we believe in longevity 
and commitment to the market.”

BtMe 2014 a BIG HIt For HIGHSpeeD GroUp

Charterhouse Turf Machinery always try to bring 
something new to BTME and 2014 was no exception 
as visitors saw the Redexim Double Disc Seeder and 
Speed-Brush for the first time in the UK.  

The new Double Disc 1830 Overseeder was 
well-received. It buries the seed up to 20mm deep in the 
ground. At a working width of 1.83 metres, the machine 
is fully adjustable for any type of seed and has a 300 litre 
hopper.  With disc spacing of 30mm the DD1830 places 
the seed effectively and accurately drops the seed between 
the blades into the groove.  A 65hp tractor requirement 
sees the Overseeder taking undulating ground firmly in 
its stride and promises good germination rates.  

Going down a storm at the Redexim demonstration 
event in Holland last year, the Speed-Brush made its 
UK debut at BTME 2014.  This is a towable grooming 
machine with two round brushes that rotate in the 
opposite direction to that of travel.  

Pride of place on The Grass 
Group stand at BTME was 
the first showing of ATT’s 26” 
INFiNiSystem™.  Designed with 
all the features of its celebrated 
22” sister, this completely 
new product has the same 
dual Hybrid/Battery power 
source and range of SMART 
cassettes for the ultimate in turf 
maintenance.

The 26” floating head 
INFiNiSystem™ has been 
designed to offer even greater 
productivity - especially when 
compared to a standard 22” 
greens mower. 

tWo neW reDexIM proDUCtS IMpreSS at BtMe 2014
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Eagle designs
and delivers 
quality golf
club collateral

Drive towards recycling

Hardwood BinsHardwood Recycling Bins

Zyplex Bins

Manufactured in the UK at the Eagle Plant
Hardwood from £225 - Zyplex from £179 (+ Delivery and VAT) 

Point of Play Tee Markers from £3.95

Upright Marker Tee Caddy Marker Zyplex Marker Octagonal Marker

neW proDUCtS
Just some of the products at BTME 2014


