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“The	education	justifies	our	time	here.	The	
workshops	have	a	good	mix	of	courses	for	
all	levels,	are	well	delivered	and	interactive,	
which	helps	delegates	get	involved.	I	
attended	the	Turf	Managers	Conference	for	
the	first	time,	and	enjoyed	the	individual	
speakers	and	mix	of	subjects”

Barry Neville, Course Manager Stanmore GC

Just to say a big thank you for 
last week, the hospitality at the 
BIGGA dinner was superb.

The conference and education 
continues to improve every year, 
so congratulations on a great 
show. Everyone I spoke to at the 
show was extremely positive and 
buoyant.

 
David Cole
 Golf Course Superintendant/
Estate Manager
Loch Lomond

I would like to pass on 
my sincere thanks to all the 
team for another great show 
and education programme. I 
thoroughly enjoyed the event and 
the Tuesday night dinner was a 
joy and honour to attend.

Congratulations to everyone 
there at HQ and all your efforts 
are greatly appreciated.

 
Dan McGrath MG
Course Manager, 
North Foreland Golf Club

“The	attendance	speaks	for	itself,	it	was	
great	to	see	such	a	positive	turnout,	
which	I	hope	will	help	to	inject	a	good	
dose	of	positivity	into	the	trade”

Derek Smith
Amenity Sales &  Marketing Manager
DLF Trifolium Ltd & Johnsons Sport Seed

“Congratulations	to	the	
BIGGA	team	for	putting	
on	an	excellent	event.	
It	was	great	to	feel	a	
positive	mood	amongst	the	
industry	its	members”

Simon Elsworth, Head EAME 
Turf & Landscape, Syngenta

“A	great	success	–	a	positive	
atmosphere	throughout	
the	event.Wednesday	was	
fantastic	and	our	seminar	well	
attended”
 
Karen Roberts
Marketing Communications 
Manager EAME, Syngenta Crop 
Protection

I thoroughly enjoyed my visit to 
Harrogate, and found it a really 
worthwhile experience. I live 
and work in a very remote area, 
and it is all too easy to become 
detached and isolated from the 
rest of the industry. Spending two 
days at the show allowed me the 
opportunity to not only catch up on 
advancements in machinery and 
agronomic technology, but also to 
meet a lot of professional people 
who I had either never had the 
opportunity to speak with before, 

or who I had met previously but 
had not seen for a long time.

I came back to Machrie with 
renewed enthusiasm and 
increased product knowledge, and 
I have no doubt that my employers 
and the members of the Islay 
Golf Club will benefit from this 
experience.

Simon  Freeman
Course Manager
The Machrie, Islay
First time visitor

   Harrogate Week  
in words and pictures
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“I	met	several	greenkeepers	I	
haven’t	met	for	a	few	years,	and	
it	was	great	to	catch	up.	I	am	
getting	to	meet	a	few	guys	each	
year	and	starting	to	become	
good	friends	with	some	now,	just	
through	Harrogate	Week”
 
Barry Neville, Course Manager 
Stanmore Golf Club

“Having	exhibited	at	
every	BTME	show	
since	the	beginning	
we	have	always	found	
meeting	customers	
and	the	opportunity	
of	networking	to	be	
extremely	valuable	-	
2012	was	an	excellent	
show	for	us.	See	you	in	
2013!”
 
Jonathan Harmer, 
Managing Director,  
Farmura Ltd

BTME is always an important 
event for Ecosol Turfcare 
because it puts us in front of a 
predominately Golf audience  
that is international in its 
make-up. 

This year’s Show was definitely 
buzzing – Tuesday was more like a 
Wednesday in terms of the activity 
and leads we took, and Thursday 

seemed to have more of a bustle 
about it. I have been delighted 
with the level of interest we have 
experienced and there are some 
very strong business opportunities 
to be grasped, so I rate the Show as 
having been a huge success.

 
Bretton King
Ecosolve Ltd

This was my first time to 
attend Harrogate Week and I 
couldn’t be happier. I found it 
to be very beneficial for us to 
attend.

 I made many contacts that I 
am sure will lead to increased 
business. The traffic through 
the show was excellent on all 
three days. 

The BIGGA staff were very 
helpful, the show facilities are 
excellent and my hotel was 
only a few minutes walk from 
the Convention Centre and the 
many local dining options. I’ll 
be coming back. Thank you 
again for organising such a 
great event.  

Ted Fist
Product Manager
www.SandMat.com
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A few days on from the Show, 
what are your thoughts?

I’m genuinely very proud of the 
efforts of the BIGGA team. It was 
a big week and everyone worked 
extremely hard and effectively to 
make it a success. I’m very satis-
fied that all the areas in which we, 
as a staff, had a direct influence we 
controlled well.  Without ever being 
complacent, it shows that when 
we do what we do properly we can 
put on a really good “show” - in its 
broadest sense. 

We need to make sure that we 
build on that and take the good 
will that we received for all parties 
and push on. The overall outcome 
was a postive well attended show, 
enjoyed by exhibitors and visitors 
alike.

how important was it for the 
Association that not only 
was it successful but it was 
perceived to be a success by 
the people who attended?

It is absolutely vital because 
BIGGA members have such an 
important role to play in the golf 
industry in terms of presenting 
quality playing surfaces in a pro-
fessional way for their employers. 
The show itself – BTME – is a really 
important service to our members. 
It is a festival of greenkeeping, but 
it is also a superb shop window 
for the profession. The week is our 
opportunity to get like-minded 
individuals together who are 
involved in fine turf management. 

So it is important to have a 
good week as it also gives us some 
momentum going into the new 
year.

I’d looked at the stats from 
previous years and there are 
many visitors from outside of golf 
because so many of our exhibitors 
are relevant to the whole of turf, 
but I was surprised to see how 
important it was to other sports. 
For example, I understand that 
the ECB Head Groundsman held 
a meeting during the week. So I 
was pleasantly surprised to see 
that our efforts to attract people 
from other sports had paid off and 
that other people do see it as an 
important week for them as well.

I also believe that our members, 
indeed all visitors, stepped up 
and presented themselves in 
a positive way. It doesn’t really 
matter how many people come 
through the doors if they are not 
having productive conversations 
with exhibitors, but the feedback 
from the exhibitors has been very 
positive. Their feedback was that 
they had a lot of constructive 
conversations with turf managers 
about how they will spend their 
budget, and that they feel that that 
is a major reason to attend our 
Show.

This year’s 
Harrogate was 
the first that 
BIGGA’s CEO 
Jim Croxton 
had faced in 
the role. After a 
long and tiring 
week he took 
time to reflect 
on BIGGA’s 
most 
important 
event of  
the year

CEO 
Q&A

What surprised you as an 
organiser, having attended as 
a visitor in the past?

Mainly how tiring it all was! My 
feet have never been so sore and 
by the end of the week I’d lost my 
voice. You are involved in a huge 
amount of talking and listening.

I was genuinely amazed at what 
goes into building the stands. I 
hadn’t seen them being built from 
scratch before and watching these 
huge structures grow out of empty 
halls on Saturday evening is quite 
staggering. 

I was also very impressed by how 
choreographed the whole process 
is – the detailed pre-event manage-
ment to make sure trucks arrive 
at the right time and everything 
goes to plan is not appreciated by 
whose who turn up to see the final 
results.

The other major surprise came 
when I witnessed the queues of 
people waiting patiently to get in at 
9am for the Show and Education. 
I’d only attended as a Day Visitor 
previously so I’d arrive around 
10am and hadn’t ever seen the 
queues. It amply demonstrates 

just how committed our visitors 
were to making their trip to Har-
rogate worthwhile. I was impressed 
by that.

What sorts of things did you 
find yourself dealing with 
during the week?

My job was very much to have 
conversations, put names to 
faces and make sure that the 
Association was well represented 
in all areas. It was fascinating 
to watch the whole BIGGA team 
look after their particular areas of 
responsibility and see everything 
that goes into it – Education, the 
Organiser’s Office, the Media 
Centre and our own BIGGA Stand. 
Everyone was dealing with their 
own issues and very little of it 
actually had to be dealt with by me 
although I was made aware of all 
the things that went on behind the 
scenes.

I was actually very pleasantly 
surprised by how little I had to deal 
with. My job was to be a Front Man 
and make sure that anyone who 
needed engagement with BIGGA 
was able to do so.

What did you make of the 
Continue to Learn programme 
that runs alongside the 
Exhibition?

Well, I think the numbers 
speak for themselves, nearly 
4,000 hours of education took 
place with numbers up 17.4% 
on the excellent programme in 
2011. We should congratulate the 
Learning and Development team 
for putting on such a first class 
programme - there was something 
on it for everyone, meaning all 
sections of our membership had 
the opportunity to improve their 
knowledge and skills.

Again it was heartening to talk to 
delegates who were attending the 
education for the first time as well 
as those for whom it has become 
a fixture in their diaries. I had 
dinner with the various speakers 
and trainers on the Sunday 
night and they were all incredibly 
positive about the willingness 
to learn of the delegates and the 
overall organisation. The Seminar 
programme was another huge 
success with a record number of 
full rooms.

“It	was	heartening	
to talk to delegates 
who were 
attending the 
education	for	the	
first	time	as	well	
as	those	for	whom	
it	has	become	a	
fixture	in	their	
diaries”
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What was your personal 
highlight of the week?

There were three actually. 
Our 25th Anniversary Celebra-

tory Evening on the Tuesday and 
having the opportunity to listen 
to two legends of golf who have 
brought the game to where it is 
today. 

Our President Sir Michael 
Bonallack and Ken Schofield both 
spoke passionately about the 
importance of our members in 
getting the game to where it is right 
now, and then the role they have 
to play in the future. It was quite 
inspiring.

The whole evening was a great 
celebration and there was such 
genuine warmth towards BIGGA 
and its members.

But there were two other things 
which were memorable to me. 
The first one was seeing a Course 
Manager who had told me a few 
months before that he  hadn’t been 
to BTME in 35 years of greenkeep-
ing and never really thought that 
he would. 

But there he was with his boss 
and two Deputies, and saying 
that they couldn’t believe that 
they’ve not been before and what a 
fantastic time they’d had. 

That was a highlight because it 
showed that we don’t spend all our 
time preaching to the converted.

The other was to have an exhibi-
tor come to me on the final day, 
someone who had been critical in 
the past of some of our activity, 
and telling me that it was the best 
show that he’d have the privilege of 
attending in 20 years.

We have many clients who are 
very engaged with BIGGA, but to 
find someone who was, not totally 
convinced, to be that positive about 
what we’d done was a highlight.

Those three things stand out for 
me.

Attendance figures were very 
encouraging and positive. 
What do you put that down to?

Two things. One is transparency. 
I’ve been very open and I think we 
should all be very open about what 
the Show is about for us – what’s 
important and why people attend. 

I don’t want people to think that 
they have had their arm twisted or 
that we are begging them to attend. 

I think they should want to 
attend and we worked hard to 
explain to them why it is important 
that they do. It is important 
to them and also good for the 
Association.

I think the other thing is that 
we’ve very much tailored our 
marketing to the appropriate 
audiences. 

We’ve explained to our members 
why they should come and how 
to convince their employers if 
necessary why they should come 
and our exhibitors have embraced 
that and communicated to their 
own customer base and explained 
why their attendance is important 
to the whole event.

What would you say to 
someone who hasn’t yet been 
to a BtME to encourage them 
to come next year?

I think it is very simple. A well 
planned visit to BTME makes 
you a better turf manager and if it 
were me I wouldn’t be comfortable 
letting my competition – the 
thousands of other turf managers 
out there – improve themselves 
that week while I didn’t.

Conversely how would you 
encourage those who are 
regular attendees to keep 
doing so?

I would ask those people who 
are regular visitors, and who have 
already penned in next year’s date, 
how can we make it more relevant 
to you in 2013? 

The key is that our show is not 
static. It needs to evolve, it needs to 
improve and it needs to meet the 
needs of both markets - the visitor 
and the exhibitor - and we welcome 
all feedback.

What can you think of that 
could go towards improving it 
for next year and beyond?

One disappointment this year 
was that some of our seminars 
were so successful they were 
oversubscribed and people were 
turned away. I know that disap-
pointed some, who had perhaps 
based their day around attending a 
particular seminar. 

So we need to work hard in 
conjunction with the venue to find 
a cleverer way of meeting demand. 

It’s hard to know what the 
demand will be for the free 
seminars but it is always a 
disappointment when someone 
can’t achieve what they wanted to 
achieve while at the Show.

We have also got to find a way of 
making the final day more vital for 
all parties. 

All shows wind down to a close 
but finding a way to make the 
final few hours productive and 
worthwhile would be great.

I’d love also to fill all the Halls 
next year and that those potential 
exhibitors who visited the show 
this year may feel that coming to 
Harrogate would benefit them as 
companies.

They may have missed out this 
year and we respect their decision 
not to exhibit but I hope they will 
have seen the amount of money 
being committed through the  
 week and not wish to miss out in 
future.

BIGGA MeMBer  WrIteS

We celebrated BiggA’s 25th 
anniversary during the week. 
Looking into your crystal ball 
what do you see for BiggA’s 
next 25 years?

As the golf industry toughens 
up and the facilties – the owners, 
management and committees – 
really come to realise that their 
unique selling points are their 
golf course and the customer 
experience that BIGGA, and more 
importantly its members, will 
become more and more at the 
core of the golf industry and that 
the skill of the profession will be 
properly recognised.

I think alongside that we will 
become increasingly recognised 
as one of the leading education 
focused bodies within the game. 

We will also become more 
recognised as good stewards of 
the environment and resources 
as well as the playing surfaces 
themselves. 

That is something I’ve taken 
from the week – there is a massive 
focus on sustainability and looking 
after the environment and natural 
resources and also this huge desire 
to present courses as well as they 
can be presented.

“I	would	ask	those	people	who	are	
regular	visitors,	and	who	have	
already	penned	in	next	year’s	
date,	how	can	we	make	it	more	
relevant	to	you	in	2013?”
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All shows wind down to a close 
but finding a way to make the 
final few hours productive and 
worthwhile would be great.

I’d love also to fill all the Halls 
next year and that those potential 
exhibitors who visited the show 
this year may feel that coming to 
Harrogate would benefit them as 
companies.

They may have missed out this 
year and we respect their decision 
not to exhibit but I hope they will 
have seen the amount of money 
being committed through the  
 week and not wish to miss out in 
future.

BIGGA MeMBer  WrIteS

We celebrated BiggA’s 25th 
anniversary during the week. 
Looking into your crystal ball 
what do you see for BiggA’s 
next 25 years?

As the golf industry toughens 
up and the facilties – the owners, 
management and committees – 
really come to realise that their 
unique selling points are their 
golf course and the customer 
experience that BIGGA, and more 
importantly its members, will 
become more and more at the 
core of the golf industry and that 
the skill of the profession will be 
properly recognised.

I think alongside that we will 
become increasingly recognised 
as one of the leading education 
focused bodies within the game. 

We will also become more 
recognised as good stewards of 
the environment and resources 
as well as the playing surfaces 
themselves. 

That is something I’ve taken 
from the week – there is a massive 
focus on sustainability and looking 
after the environment and natural 
resources and also this huge desire 
to present courses as well as they 
can be presented.

“I	would	ask	those	people	who	are	
regular	visitors,	and	who	have	
already	penned	in	next	year’s	
date,	how	can	we	make	it	more	
relevant	to	you	in	2013?”



AberCharm has been UK-bred for UK 
conditions. It boasts excellent shoot density 
and summer and winter greenness, offering 
the opportunity to improve the visual quality of 
their greens year round.

The Slender Creeping Red Fescue Festuca 
rubra ssp litoralis produces rhizomes and a 
very dense compact sward with strong dark 
green colour which is maintained throughout 
the year. It also resists the major fungal 
diseases. 

Highlighted in the British Seed Houses 
catalogue’s dedicated section on bentgrasses, 
TYEE & 007 ‘Superbents’ also created interest 
at the show.

The 007 was developed using 24 parent 
plants which enables these varieties to deliver 
the same results all around the world from the 
extreme heat of Morocco to the harsh cold of 
Western Siberia. 

All parental clones were selected for a 
medium bright green leaf colour which does not 
display purple discolouration in cold weather 
and their vigorous uniform growth habit, as 
well as improved Dollar spot resistance

TYEE is widely adaptable to both warm 
summers and cold winters and produces fine 
leaf texture and turf with extra density which 
outcompetes poa annua. It provides excellent 
disease resistance, especially to Dollar spot 
and Fusarium and offers the benefit of reduced 
fungicide application.  For use on greens and 
tees, TYEE produces superior putting greens.

Both varieties have made a strong 
impression on leading Course Managers and 
Superintendents and their qualities will be 
in the spotlight on the US Open course at the 
Olympic Club in San Francisco and at the 
Medinah Country Club, Chicago, the Ryder 
Cup venue for 2012.

Charterhouse Turf 
Machinery introduced the the  
new Verti-Cut 1200 dethatcher, 
which employs specially 
designed Verti-Cut blades that 
cut the lateral growth of grass 
roots and remove dead plant 
material, allowing better water 
penetration and more room for 
healthy roots to grow.

Equipped with a 5.5hp 
Briggs & Stratton engine or 
driven from a tractor PTO, the 
Verti-Cut 1200 offers a 1.2m 
working width and depending 
on ground conditions can work 
to 25mm  deep. 

The latest addition to the 
Verti-Drain range was also 
presented at BTME. 

The new high speed 2216 
can decompact to 24cm.  
Combining the Verti-Drain 
design with the latest 
technology, the 2216 can 
decompact much more quickly 
and efficiently, while giving the 
opportunity to work deeper 
when required and at 1.6m 
wide it is the ideally suited for 
the golf course.

Trilo and The Grass Group has introduced the new Trilo 
B7 three-point linkage mounted blower at BTME, 

Featuring a hydraulically operated 180 degree reverse 
spout, the B7 has wide castor wheels and the anti-scalp 
roller on the back to follow the most extreme undulations on 
the golf course. 

This lightweight blower has a statically and dynamically 
balanced impeller to ensure smooth and vibration free 
operation. It also has a 340 cubic metres/min airflow. 
Weighing in at 210kg, it can be operated by tractors from 
30hp with a Cat I or II linkage.

Breaker Dynamic is the new generation wetting 
technology from Rigby Taylor

Introduced alongside six other new products at Harrogate 
Week, Breaker Dynamic is the latest wetting agent from 
Rigby Taylor to offer water-related problem management, 
including the control and prevention of Dry Patch.  

Blending surfactants and penetrants, Breaker Dynamic 
alters the structure of water molecules, allowing them to 
spread out and move through the soil profile and thatch 
layer to where they are needed in the rootzone. 

The complex chemistry used in the product provides a 
long-term link between water repellent soil and irrigation.

Ransomes Jacobsen, presented a new range 
of turf utility vehicles at BTME 2012 with the 
launch of the Cushman Hauler.

Cushman is a name synonymous with 
rugged, versatile utility vehicles; they 
introduced the first purpose designed utility 
vehicle for the golf sector – the Turf-Truckster 
– in 1969 and this latest range of vehicles 
continues that heritage.

When the job requires a vehicle that can 
navigate over and through the toughest terrain, 
look to the Cushman Hauler 1200X (above).

 The Hauler 1200X is available as a fully 
electric model powered by a 48-volt drivetrain 
that offers 15.2 cm of ground clearance and a 
total carrying capacity of 454 kg. 

Both models feature rugged tyres and a 
0.27m3 cargo bed; for jobs that require more 
capacity, the vehicle is also offered with an 
optional 0.42m3 aluminium cargo bed.light 
dispersion in front of, and around, the vehicle’s 
front providing high visibility at dawn or dusk. 

www.textron.com.

Cushman turf utility Vehicles

A new concept in wetting agent 
technology from Syngenta was 
launched at BTME.

Qualibra combines the best 
attributes of both the penetrant 
and polymer type products, into 
one easy-to-use solution - quickly 
moving water away from the 
surface to optimise playing quality, 
and then holding soil moisture 
more efficiently, evenly and deeper 
within the root zone. www.greencast.co.uk 

QualibraBreaker Dynamic

Verti Cutter

new trilo 

BSh to Charm the uS open Course
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neW proDuCtSGI the latest products at BtME 2012 reviewed

Shown at BTME for the first 
time were the Coremaster Xtreme 
aerators. These produce vertical 
aeration holes with no distortion 
or disturbance of any sports turf 
surface including fine turf or 
fairways.  

The Imants GreenWave takes 
the tried and tested ‘Shockwave’ 
principal and applies it in a 
moderated form to fine-turf playing 
surfaces such as greens, tees 
and bowling greens. It has been 
adapted and designed specifically 
to tackle compaction in fine turf 
areas where minimum disruption 
is essential. 

Xtreme

neW proDuCtSGI the latest products on the market reviewed

More New Products next month




