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The fist pumping 
hero of ‘84
I remember watching Seve at the St 
Andrews Open in 1984. As a golf mad 21 
year- old I had positioned myself at the 
wall alongside the 17th green for the final 
three days and watched the golf unfold in 
front of me and through the medium of 
the giant scoreboards. 

Seve was always well placed over the four 
rounds but didn’t hit the front until it really 
mattered - the 72nd hole. When his birdie putt 
found the bottom of the hole he performed the 
most famous celebration in all of golf, joyously 
pumping his fist and saluting his adoring 
galleries. 

I was watching from 500 yards away – at 
the same time as Tom Watson’s chances 
were disappearing, just a few feet in front of 
me, following a misjudged approach. It was 
spellbinding and an occasion I will never ever 
forget.

Six years later, when I worked for the 
European Tour, and acted as Press Officer 
for some of the tournaments, including the 
Volvo PGA Championship and European 
Opens, I was to drive Seve in a buggy from the 
18th green to the Media Centre for his press 
interviews. It was always tricky to remain 
nonchalant and matter of fact at times like that.

There was an aura about him. Although 
Sir Nick Faldo ended up with more Majors 
to his name Seve would remain the more 
popular golfer, even in this country. I once 
wrote an article on Faldo, for a now defunct golf 
magazine, under the heading, and with all due 
respect to The Hollies, “He ain’t Seve”. 

It may have been a corny pun but it was also 
hard to argue with the sentiments.

What he did for golf can never been 
underestimated. When he burst onto the scene 

the European Tour was still in its infancy and 
outside of Tony Jacklin and Peter Oosterhuis 
there were barely any golfers whose names 
would have been recognised by the general 
public. Virtually single handedly Seve made golf 
popular, driving the game forward and showing 
the likes of Sandy Lyle, Bernhard Langer, Ian 
Woosnam and Faldo what it was possible to 
achieve. 

A few years later Jose Maria Olazabal, for 
whom Seve was very much a surrogate uncle, 
credited his compatriot for his success.

Three years ago, when news of his collapse 
at Madrid Airport came through, we all worried 
desperately about him and it says a huge 
amount for his strength of character that he 
fought on for another three years. 

When he announced his intention to 
participate in the Champions’ Challenge, 
over the Old Course, at last year’s Open 
Championship many of us doubted he would 
make it, but it was his desire to once again 
stand on that 18th green and salute the 
galleries one last time that undoubtedly gave 
him the strength to keep fighting on.

As it turned out he lost that battle to get to 
St Andrews, and perhaps just as well, because 
the Champions’ Challenge never happened 
because of torrential rain, but there was no-one 
at last year’s Open who did not have thoughts 
for the fist pumping hero of ’84.

Thank you for the memories, Seve.

Scott MacCallum
Editor



JUNE 2011  GI 3

Welcome from the editor
BIGGA

President  
Sir Michael Bonallack, 
OBE

Board of Management
Chairman 
Andrew Mellon
Vice Chairman
Tony Smith
�Past Chairman  
Paul Worster

Board Members
Chris Sealey, Gary Cunningham, Archie Dunn, 
Arnold Phipps-Jones, Jeremy Hughes, Kenny 
MacKay, Mark Dobell

Head of Learning & Development
Sami Collins
sami@bigga.co.uk

Head of Membership Department
Tracey Maddison
traceymaddison@bigga.co.uk

Contact Us
BIGGA HOUSE, Aldwark, Alne, York, 
YO61 1UF
info@bigga.co.uk
www.bigga.org.uk
Tel – 01347 833800   |   Fax – 01347 833801

Greenkeeper 
International
The official monthly magazine of the  
British and International Golf Greenkeepers 
Association Limited.

Editorial

Communications Manager / Editor
Scott MacCallum
Tel – 01347 833800  Fax – 01347 833801
scott@bigga.co.uk

Design

Design and  
Production Editor  
Tom Campbell

Tel – 01347 833800
�Fax – 01347 833801
tom@bigga.co.uk

Advertising

Sales Executive
Kirstin Black

Tel – 01347 833800
Fax – 01347 833802
kirstin@bigga.co.uk

Sales Executive
Jill Rodham

Tel – 01347 833800
Fax – 01347 833802
jill@bigga.co.uk

Printing
Warners Midlands Plc, The Maltings, Manor 
Lane, Bourne, Lincolnshire PE10 9PH
Tel – 01778 391000   |   Fax – 01778 394269

Contents may not be reprinted or otherwise 
reproduced without written permission. 
Return postage must accompany all 
materials submitted if return is requested. No 
responsibility can be assumed for unsolicited 
materials. The right is reserved to edit 
submissions before publication.
Although every care will be taken, no 
responsibility is accepted for loss of 
manuscripts, photographs or artwork. Opinions 
expressed are not necessarily those of the 
Association, and no responsibility is accepted 
for such content, advertising or product 
information that may appear. Circulation is by 
subscription. Subscription rate: UK £50 per 
year, Europe and Eire £65, Rest of the World 
£95. The magazine is also distributed to BIGGA 
members, golf clubs, local authorities, the turf 
industry, libraries and central government.

ISSN: 0961– 6977
© 2011 British and International Golf 
Greenkeepers Association Limited

The fist pumping 
hero of ‘84
I remember watching Seve at the St 
Andrews Open in 1984. As a golf mad 21 
year- old I had positioned myself at the 
wall alongside the 17th green for the final 
three days and watched the golf unfold in 
front of me and through the medium of 
the giant scoreboards. 

Seve was always well placed over the four 
rounds but didn’t hit the front until it really 
mattered - the 72nd hole. When his birdie putt 
found the bottom of the hole he performed the 
most famous celebration in all of golf, joyously 
pumping his fist and saluting his adoring 
galleries. 

I was watching from 500 yards away – at 
the same time as Tom Watson’s chances 
were disappearing, just a few feet in front of 
me, following a misjudged approach. It was 
spellbinding and an occasion I will never ever 
forget.

Six years later, when I worked for the 
European Tour, and acted as Press Officer 
for some of the tournaments, including the 
Volvo PGA Championship and European 
Opens, I was to drive Seve in a buggy from the 
18th green to the Media Centre for his press 
interviews. It was always tricky to remain 
nonchalant and matter of fact at times like that.

There was an aura about him. Although 
Sir Nick Faldo ended up with more Majors 
to his name Seve would remain the more 
popular golfer, even in this country. I once 
wrote an article on Faldo, for a now defunct golf 
magazine, under the heading, and with all due 
respect to The Hollies, “He ain’t Seve”. 

It may have been a corny pun but it was also 
hard to argue with the sentiments.

What he did for golf can never been 
underestimated. When he burst onto the scene 

the European Tour was still in its infancy and 
outside of Tony Jacklin and Peter Oosterhuis 
there were barely any golfers whose names 
would have been recognised by the general 
public. Virtually single handedly Seve made golf 
popular, driving the game forward and showing 
the likes of Sandy Lyle, Bernhard Langer, Ian 
Woosnam and Faldo what it was possible to 
achieve. 

A few years later Jose Maria Olazabal, for 
whom Seve was very much a surrogate uncle, 
credited his compatriot for his success.

Three years ago, when news of his collapse 
at Madrid Airport came through, we all worried 
desperately about him and it says a huge 
amount for his strength of character that he 
fought on for another three years. 

When he announced his intention to 
participate in the Champions’ Challenge, 
over the Old Course, at last year’s Open 
Championship many of us doubted he would 
make it, but it was his desire to once again 
stand on that 18th green and salute the 
galleries one last time that undoubtedly gave 
him the strength to keep fighting on.

As it turned out he lost that battle to get to 
St Andrews, and perhaps just as well, because 
the Champions’ Challenge never happened 
because of torrential rain, but there was no-one 
at last year’s Open who did not have thoughts 
for the fist pumping hero of ’84.

Thank you for the memories, Seve.

Scott MacCallum
Editor



4  GI  JUNE 2011 JUNE 2011  GI 5

CONTENTSGI

X

X

X

The official monthly magazine of 
the British & International Golf 
Greenkeepers Association Limited

REGULARS

X	 X

JUNE 2011

34

30 6

44 1441

25

The official monthly magazine of 
the British & International Golf 
Greenkeepers Association Limited.

A look at what’s inside the magazine this month

JUNE 2011  GI 1918  GI  JUNE 2011

COURSE FEATURE

Looking out of one the many 
huge windows in the superb 
Art Deco clubhouse at the 
magnificent Castle Stuart 
links it is easy to visualise 
Harry Vardon striding 
majestically down the 9th 
fairway in his Plus 4s; Tom 
Watson drilling a 2-iron into 
the 18th green, or Seve taking 
the acclaim, having got up and 
down from an impossible spot 
on the 3rd to save par.

In fact, it wouldn’t be too difficult 
visualising any one of the golfing 
greats pitting his wits against a 
course which looks like it has been 
around for a 100 years plus. But the 
fact is that so far none of them have, 
as the course, close to Inverness 
in the Highlands of Scotland, with 
the stunning Moray Firth as a 
backdrop, is virtually brand new. 
In fact, when it hosts the Barclay’s 
Scottish Open next month it will 
have been open for business less 
than two years.

Indeed, a mere four years ago 
much of Castle Stuart consisted of 
potato and carrot fields, but it is a 
tribute to the work that has been 

done in the building, growing-in 
and establishment of the course 
that a flagship European Tour 
event like the Barclay’s Scottish 
Open could even be considered a 
possibility.

The inspiration behind Castle 
Stuart is American developer, 
Mark Parsinen, who had origi-
nally been one of the investors 
and founders of Kingsbarns. 

In 2001 Mark decided he 
wanted to create a golf course of 
his own and began an extensive 
search of Scotland to find suit-
able land.

It was when he was looking at a 
stretch of Highland real estate that 
he happened to glance over and 
spot a bank of gorse on land which 
offered the elevation that drew 
comparisons with the fabled Royal 
Dornoch links not too far away. His 
search was over.

Mark then persuaded Stuart 
McColm, Course Manager at 
Kingsbarns, to become Project 
Manager for the new course with 
the promise of the position of Gen-
eral Manager once the course was 
up and running. 

Castle Stuart has been open less than two years but, as 
Scott MacCallum found out, you wouldn’t know it, and 
next month it is hosting the Barclay’s Scottish Open
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IRRIGATION

The unseasonably hot and dry 
spring weather has taken golf 
clubs across the UK by surprise 
in recent weeks, putting 
many an ageing and/or failing 
irrigation system to the test as 
a result. 

If you’re one of the clubs that 

have limped through the last couple 

of summers with a inadequate 

system, it’s time to stop burying 

your head in the sand-bunker: 

either invest in a proper retrofit and 

remedial work, or budget for an all-

new system. 
Both are daunting steps in these 

economically difficult times, but are 

far better than having your exist-

ing system kick the bucket in the 

height of summer!
Let’s look at your options…

Retrofit and remedial work

Did you know that remedial work 

can improve an existing system’s 

efficiency by around 20%? By 

repairing or renovating, customers 

can make significant savings on 

ongoing operating costs as well as 

save on the expense of a new instal-

lation – something that makes 

perfect financial sense in these 

tough times.
If the wholesale replacement 

of your existing system just isn’t 

feasible, then it is possible to phase 

in a new system over time – though 

you will, of course, be limited by the 

pipe network you’ve already got. 

For example: you could replace 

your mains and cabling in the first 

year; replace your pump system 

and tank the second year; and 

then, depending on your budget, 

put in a greens, tees and fairways 

system in the third year. 
By carrying out the first two 

phases, you are free to ‘bolt-on’ 

greens, tees and fairways cover as 

and when you can, which offers a 

more cost-effective solution.

Sprinkler nozzles are also subject 

to wear, so something as simple 

as adequate maintenance and  

periodic replacement can bring 

about a dramatic improvement in 

the overall efficiency of your system. 

Because they need to be replaced 

every few years, manufacturers 

are constantly updating and  

improving their design and func-

tion, which means new nozzles 

will work at the very best flow and 

pressure whereas older nozzles will 

always become less uniform with 

age.
Remarkably, simply by renewing 

sprinkler nozzles, you can increase 

the efficiency of your system by up 

to 10% at the right pressure and 

flow. 
With nozzles costing on average 

just £15 per head, this can be a 

highly cost-effective way of improv-

ing your system and is a job that 

can be carried out by the green-

keeping team.

 Time to keep a 
weather eye on

     your irrigation

This spring’s unseasonably warm 

weather looks set to be a sign of 

things to come. So – asks Robert 

Jackson – can your golf course 

irrigation system take the heat or 

is it time to upgrade?
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GI NEWSDESK
The latest news from around the globe

Jim Croxton has been appointed 
as BIGGA’s  Chief Executive 
Officer, following  a thorough and 
searching recruitment process.

Jim comes to BIGGA from 
the PGA, where he served most 
recently as Sponsorship Manager, 
having previously held the posts 
of Regional Secretary of the 
PGA North Region and National 
Tournament Director.

BIGGA Chairman Andrew 
Mellon said, “On behalf of the 
BIGGA Board of Management 
and our members I am delighted 
to announce the appointment of 
Jim Croxton as our new CEO. 
He is a confident, energetic 
and determined golf industry 
professional, with a track record 
of driving and implementing 
commercial and operational 
strategies, delivering successful 
and financially secure events and 
leading and motivating teams of 
staff. 

He has more than 12 years of 
experience of senior roles within 

The PGA, a volunteer committee-
led members’ Association.”

Jim said, “I am proud and 
delighted to be appointed to this 
role and am looking forward 
immensely to working with 
the Board of Management and 
the excellent team at BIGGA 
HOUSE to continue the work 
of the Association. The work of 
BIGGA members is fundamental 
to the future health of the game 
of golf and I am convinced that 
the Board’s ambitions to raise 
the profile of this vital work are 
worthy and achievable. 

“At the same time I am sad 
to leave the PGA as I have 
thoroughly enjoyed the privilege 
of 16 years employment with 
them but am heartened by the 
fact that the two organisations 
enjoy a close relationship, so our 
paths will hopefully continue to 
cross.”

Jim was born in July, 1972, 
and is a BSc Honours graduate 
of Leeds University. An active 

golfer for over 20 years, playing 
off 6, he also represented 
Northamptonshire at Junior level. 

He regularly participates in 
several sports including 5-a-side 
football, tennis and skiing; and is 
a keen spectator of most sports, 
particularly football and rugby 
union. 

He lives near Macclesfield 
with his partner, Caroline, and 
children, Samuel and Megan.

BIGGA Appoints New CEO
Avoncrop Amenity 
Products has 
announced that they 
are to restructure 
their business by 
the middle of June 
and will operate 
solely from their 
recently acquired 
site in Winkfield, near 
Windsor.  

“We decided that 
now was the time 
to restructure our 
business as the lease 
for our Sandford, 
North Somerset 
site comes up for 
renewal. We also 
believe that basing 
our business in one 
location means 
we can benefit 
from greater cost 
efficiencies and give 
our customers a 
continued high level 
of service,” said 
Managing Director, 
Rod Feltham.

The head office 
and business 
operation will now 
be performed from 
the Winkfield site, 
including sales, 
technical support, 
distribution and 
finance. The technical 
field staff will not 
change and it will be 
business as usual. 

 “We recognise 
the importance 
of ensuring our 
customers are 
serviced in the 
best way possible. 
By optimising our 
operations in one 
location, we believe 
we can focus on 
offering quality 
products, competitive 
prices and service to 
those we do business 
with in the amenity 
sector,” said Director, 
Johanna McCloskey.

Change at 
Avoncrop

Sanli UK, has strengthened its national 
sales team with the appointment of Russell 
Kelly as Area Sales Manager for the South of 
England and parts of East Anglia.

Russell takes over an area looked after 
previously by Claire Morris who, in her new 
role as the company’s General Manager, is 
working with and supporting Mark Osborne 
in his dual capacity as Managing Director 
of Sanli UK Ltd and Director of European 
Operations, China Engine Group, Fujian 
Sanli Engine Co Ltd.

Russell joins Sanli UK from well-known 
garden machinery dealer, Tylers Ltd of 
Uckfield, East Sussex, where he had been 
for the past 15 years, initially as Sales 
Manager and latterly as Sales Director. 
Prior to that, Russell was a Regional Sales 
Manager with Atco Qualcast. 

“I have watched Sanli’s progress with 
great interest over the past 18 months and 
am delighted to be joining a company that 
is the first subsidiary of a Chinese outdoor 
power equipment manufacturer to be 
established in Britain,” commented Russell. 

New Sanli Man

A product innovation that 
reduces fuel usage on JCB 
diggers and allows operators 
to get to site quicker is today 
recognised with one of the 
highest honours in the UK – a 
Queen’s Award. 

The Queen’s Award for 
Innovation has been handed to 
JCB for developing a product 

called TorqueLock, which is 
fitted to the company’s biggest 
selling product, the backhoe 
loader. 

The Queen’s Award is the 
26th to be won by the JCB 
Group since the first one was 
granted in 1969 – a record for 
a UK company. 

JCB Chairman Sir 

Anthony Bamford said: 
“JCB TorqueLock is just one 
innovation among many 
that we’ve produced with 
our customers’ needs in 
mind and I’m delighted for 
the whole team at JCB that 
its development has been 
recognised with a Queen’s 
Award.” 

JCB INNOVATION HONOURED WITH 
QUEEN’S AWARD 

West Malling GC Owner Drives New Half a Million Toro Deal
West Malling Golf Club, in Kent, 
has recently signed a £500,000 
deal with Toro turf maintenance 
machinery distributor Lely UK.

The club, which has two 
18-hole courses, has been kitted 
out with over 30 brand new Toro 
machines. “Toro has an excellent 
reputation and a range of 
machines more solidly built than 
any other we’ve seen. 

We chose Toro because we 
wanted a fleet that does a great 
job, plus I’m pleased that they look 
the part and suit the overall image 
of the club, which is important to 
me as its owner,” said Mike Ellis.

Key pieces of Toro equipment 
that the club has invested 
in include six Greensmaster 
1000-D and two Reelmaster 
5510-D mowers, a ProPass 200 
topdresser, a MultiPro 5700-D 
sprayer, five Workman MD utility 
vehicles and a ProCore 648 
aerator.

Claire Matthewman has joined 
the Bayer Environmental 
Science Professional team as 
Product Manager. 

Claire will be responsible 
for all marketing and portfolio 
decisions relating to the Turf 
and Amenity and Professional 
Pest Control business for UK 
and Ireland.  A main part of 
her role will be managing key 
brands like Chipco green®, 
Dedicate®, Scorpio®, Merit® 
Turf, Longbow®, Festival®, 
Finale® and CDA Vanquish®.  

Claire goes to Bayer with a 
wealth of marketing experience 
and fresh ideas having 
previously worked outside of 
the industry, which will help 
shape the future Professional 
business. 

Bayer 
Appointment
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The latest news from around the globe

Jim Croxton has been appointed 
as BIGGA’s  Chief Executive 
Officer, following  a thorough and 
searching recruitment process.

Jim comes to BIGGA from 
the PGA, where he served most 
recently as Sponsorship Manager, 
having previously held the posts 
of Regional Secretary of the 
PGA North Region and National 
Tournament Director.

BIGGA Chairman Andrew 
Mellon said, “On behalf of the 
BIGGA Board of Management 
and our members I am delighted 
to announce the appointment of 
Jim Croxton as our new CEO. 
He is a confident, energetic 
and determined golf industry 
professional, with a track record 
of driving and implementing 
commercial and operational 
strategies, delivering successful 
and financially secure events and 
leading and motivating teams of 
staff. 

He has more than 12 years of 
experience of senior roles within 

The PGA, a volunteer committee-
led members’ Association.”

Jim said, “I am proud and 
delighted to be appointed to this 
role and am looking forward 
immensely to working with 
the Board of Management and 
the excellent team at BIGGA 
HOUSE to continue the work 
of the Association. The work of 
BIGGA members is fundamental 
to the future health of the game 
of golf and I am convinced that 
the Board’s ambitions to raise 
the profile of this vital work are 
worthy and achievable. 

“At the same time I am sad 
to leave the PGA as I have 
thoroughly enjoyed the privilege 
of 16 years employment with 
them but am heartened by the 
fact that the two organisations 
enjoy a close relationship, so our 
paths will hopefully continue to 
cross.”

Jim was born in July, 1972, 
and is a BSc Honours graduate 
of Leeds University. An active 

golfer for over 20 years, playing 
off 6, he also represented 
Northamptonshire at Junior level. 

He regularly participates in 
several sports including 5-a-side 
football, tennis and skiing; and is 
a keen spectator of most sports, 
particularly football and rugby 
union. 

He lives near Macclesfield 
with his partner, Caroline, and 
children, Samuel and Megan.

BIGGA Appoints New CEO
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BIGGA Headquarter’s staff were on hand to 
pay tribute to retiring Chief Executive John 
Pemberton last month and presented him with 
gifts bought from donations gathered from staff, 
Past Chairman and others keen to pay tribute 
to his 18 year contribution to BIGGA.

John was given a book containing pictures 
from all aspects of his BIGGA life over the years 
and a driving experience where he will get 
behind the wheel of a number of performance 
cars including an Aston Martin and a Ferrari.

Tim Hands Over The Reins 
At TGA’s Spring Meeting
Incumbent Chairman of the Turfgrass Growers Association, Tim 
Fell, was praised for steering the TGA through a challenging two 
years as he handed the reins over to fellow grower Hugh Dampney at 
the Association’s spring members meeting in Southport.

Hugh drew applause from the 60 members gathered at the 
Ramada Plaza Hotel as he described the achievements Tim had 
contributed to during tough trading conditions, including the 
inclusion of TGA member-grown turf in the landscaping contracts 
for the 2012 Olympic Games and the successful negotiation of a 
discretionary 28 day exemption for newly laid turf in the event of 
drought orders being imposed. 

He presented his predecessor with an engraved decanter and some 
fly fishing vouchers to mark his term in office.

The next time the turf growers will convene will be at the TGA’s 
biennial turf show, which is being hosted by J&B Farnaby near 
Scotch Corner, later this month on, June 28 and 29.

Further details on www.turfshow.co.uk.

BIGGA’s Membership Assistant 
Brad Anderson has left the 
Association to manage a pub in 
Harrogate. 

Brad, who joined the 
Association from school as one 
of the Reception Staff over 10 
years ago will be managing the 
Coach and Horses pub in the 
town.

Brad’s membership role will 
be covered by existing staff for 
the time being.

Farewell 
to BIGGA’s 
Membership 
Man

There’s a new look to the Syngenta GreenCast website, 
with improvements to make it faster and easier to find 
all the essential knowledge for more proactive turf 
management.

GreenCast is the most comprehensive website 
for weather forecasting, disease risk prediction, turf 
management information and turf specific application 
advice, according to Syngenta GreenCast Project 
Manager, Karen Roberts.

“It remains completely free for all turf managers, 
agronomists and students. They just have to register 
once, to gain full access to all the resources and 
knowledge.”

She also highlights site features that include Weather 
Radar Information, so users can track weather fronts 
moving across the country and foresee potential issues:

“Used in conjunction with the Syngenta Spray 
Windows Forecast, greenkeepers and turf managers 
can plan spraying opportunities and programme work 
schedules. 

“It’s part of our ongoing commitment to provide the 
most useful information for turf managers 
in a quick and convenient format.”

GreenCast is also now available as a 
mobile website, enabling greenkeepers, 
turf managers and agronomists to have 

instant access to practical information whilst out on 
the course or pitch, direct to their iPhone, Blackberry or 
mobile phone.
Key features on the new look website include:
• Five-day local and national disease & weather 
forecasting – proven by course managers to be more 
accurate than other turf-focussed weather providers
• Unique forecast of key turf disease risks – proven to 
aide more effective proactive decision making
• Valuable five-day spray window forecast –  enabling 
better work scheduling and optimum spray timing
• Essential Integrated Turf Management advice from 
STRI and Syngenta technical specialists
• Full product information and advice to help achieve the 
best possible results
• Application advice to get sprays on target
• The latest news, innovation and technical updates for 
more effective turf management
• Entirely free access for turf managers, agronomists and 
students
For further info. visit www.greencast.co.uk 

GreenCast site 
gets makeover

The winners of the 2011 Groundsman of the Year awards 
for the npower Football League have been announced.

After a season when extreme weather pushed pitches 
to their limits, the efforts of ground staff across the 
country have been recognised.

Ewan Hunter, of Nottingham Forest, has been named 
winner of the npower Championship accolade, with 
Burnley’s, Paul Bradshaw, and Gary Kemp, of Norwich 
City, both highly commended.

Carlisle United’s, David Mitchell, scooped the Award 
for npower League 1 while Joe Aylett, of Milton Keynes 
Dons, and Southampton’s, Andrew Gray, – last year’s 
winner – both received commendations for the surfaces 
at Stadiummk and St Mary’s.

In npower League 2, Anthony Haywood brought 
more success to promotion winners Chesterfield with 
the divisional Award for best groundsman. Bradford 
City’s, Michael Doyle, and Shrewsbury Town’s, Richard 
Barnett, were highly commended.

Presented by the Playing Surfaces Committee, 
the Groundsman of the Year Awards recognise the 
importance of the quality of pitches and to acknowledge 
head groundsmen and their staff.

The Awards are determined initially using marks from 
referees and away managers for each game, and are then 
followed by detailed pitch inspections and a review of 
management operations. These visits were carried out in 
late March and early April.

GROUNDSMAN OF THE 
YEAR AWARDS ANNOUNCED 
BY FOOTBALL LEAGUE 

John Steps into Retirement
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Silent Running for Nick Skelton’s Yard
Showjumping legend Nick Skelton has 
acquired a  Polaris EV 4x4 electric vehicle, 
to assist with work on his state-of-the-art 
stable in Warwickshire. 

He uses the EV for something everyday 
whether it’s at feeding time, towing a set of 
harrows to prepare the school, monitoring 
the gallops, cleaning up the stables or just 

general ground care.  
Nick makes the point that as it is totally 

silent and will never backfire it won’t spook 
the horses. Important when it’s working 
around some very high value horses and 
can be used when they are exercising and 
for a whole variety of tasks throughout the 
day. 

He says the concept of the EV is 
invaluable and reassuring. 

At 5 o’clock his horses have the last  
feed of the day, followed by a late night 
check. 

The ideal time to plug in the EV for 
its overnight charge, ready for the next 
working day. 

Rob Duff, Deputy Head 
Greenkeeper at St Ives 
Golf Club, has shown that 
his talents spread further 
than course management 
by producing a superb 
booklet Habitats and 
Wildlife – St Ives Golf 
Club which may soon 
find its way into the local 
libraries and schools as 
well as the clubhouse.

“I was looking 
into a project for my 
Foundation Degree at 
Myerscough College into 
Golf Club Environmental Policies and found that there 
was an opportunity produce something that golf club 
members might enjoy showing what work is done on the 
golf course and identifying the bird life we have.

“I found a site on the web which offered an on-line 
editing suite and I put the book together with pictures 
I’d taken on the course as well as those supplied by 
members and some I bought in,” said Rob, who works 
with Master Greenkeeper Phil Gates at St Ives.

Such has been the interest in Rob’s work that he is 
giving a presentation to the club later this month and 
he has been asked to visit local schools to talk about 
environmental issues.

Habitats and Wildlife
Greg Evans MG has launched a new website as part of his golf course 
solutions consultancy which he set a couple of years ago to offer 
practical advice to golf clubs seeking to improve their product.  

Greg said of www.gregevansmg.com:
“The new look website heralds those changing perceptions and 

confidence in me to deliver a first class product and services which 
include staff training, agronomy and budgeting among them. What 
has proved popular with several clubs is the course audit, where 
I reviews all aspects of course operations, suggesting areas for 
improvement which can save money and increase the club’s revenue 
and profitability.”

NEW WEBSITE LAUNCH

Chairman’s Word
National Chairman, Andrew Mellon,  
gives his thoughts for the month

As you will know (if you read the 
website and the last magazine) our 
new CEO Jim Croxton is now in post 
as of May 31.

Jim’s extensive knowledge of 
the Golf sector, his managerial and 
commercial experience will I’m sure 
be a great asset in assuring we utilise 
fully the potential of our members 
and the great team we have at HQ, 
and in the field through our Regional 
Administrators, and Sections.

We were fortunate in having many great 
candidates to choose from, and Jim was 
able to demonstrate to the Board, how he 
had the necessary qualities and leadership 
to take BIGGA forward.

(Nothing like a little bit of pressure Jim?) 
Myself and Sami Collins, on behalf of 

BIGGA attended a meeting at the Belfry with 
the Professional Golfers Association (PGA) 
and The Golf Club Managers Association 
(GCMA), as the group collectively known 
as the Golf Club Management Partnership, 
(GCMP).

The immediate reaction may be, “Oh, 
not another group”, but this is not simply a 
talking shop.

The group’s purpose is to explore positive 
ways of collaborating between those who 
represent the majority of people employed 
to work at Golf Facilities.

That collaboration will seek to ensure that 
resources we commit to providing education 
and other services are used most effectively 
and that we avoid duplication, especially 
important in tough economic times such 
as these.

The added benefit is that each Associa-
tion achieves a better understanding of the 
role their respective members play, and 
by gaining a mutual respect for each, can 
encourage and demonstrate the benefits of 
closer team working within our workplaces.

The meeting was very positive and I look 
forward to sharing with you soon examples 
of how this group’s work will benefit you.

I was also asked to speak on behalf of 
BIGGA at the Golf Environment Organisa-
tion (GEO) Symposium.

Federations from all over Europe and all 
the Golf industry bodies were in attendance 

and it once again demonstrated the ben-
efit to be gained from close collaboration 
between everyone working in our Industry.

There is so much great work taking place, 
so much good practice, and innovation, and 
GEO can be a great conduit for sharing that 
work.

As you know we entered a strategic agree-
ment with GEO at Harrogate in January, 
with a view to improving the services avail-
able to you.

Many other countries in Europe are 
taking full advantage of their services.

I would encourage you to discuss with 
your club and register on their website.

www.golfenvironment.org
In a very brief process you can upload 

some basic information which will produce 
an action plan, demonstrating how you can 
progress forward to achieving recognition 
for the great work taking place on most golf 
courses, and help to improve the image golf 
portrays in the wider world.

This is vital in ensuring that UK Green-
keepers remain at the forefront of develop-
ments of this type in Golf.

In conjunction with this I would also 
encourage you to make use of the bench-
marking and self assessment tools avail-
able through the R&A on their website,  
www.bestcourseforgolf.org

Both sites have excellent case studies 
and a wealth of information to help you in 
managing the Golf Course.

Words can be extremely powerful, and it’s 
important that you don’t take everything 
you read or hear as fact and take time to 
look further.

If one were to believe the writings in a 
certain editorial from an industry magazine, 
then you would have seen Harrogate 2011 
portrayed as “poor”.

BIGGA won’t be bullied! It’s easy for those 
sitting on the side, with solely their own 
commercial interest to consider, not their 
members, to make such casual unsubstan-
tiated speculative remarks and attempt to 
force a rash decision.

The facts, as correctly reported by BIGGA, 
speak for themselves on the outcomes of 
Harrogate, and the members proved that it 
was a success.

2012 is already well on the way to being a 
huge success with bookings very buoyant.

But we are not complacent; we will seek 
to properly research the correct solutions 
going forward which will benefit us all in a 
sustainable manner.

We have spoken with many customers, 
and there is “no one size fits all” solution, but 
that makes the continuing work even move 
important in ensuring we make informed 
decisions about how to move forward.

We have a very good relationship with 
IOG, and are actively seeking to recommend 
each others’ Associations and recognise the 
value we both bring to our members.

We will continue to collaborate when that 
is of mutual benefit.

Our members are the arbiter of our suc-
cess.

We are currently investigating fully and 
planning to survey our stakeholders, along-
side IOG, to ensure we get the necessary 
information to ensure sensible decisions 
are made.

Please contact me if you wish to share 
opinion on this matter.

It will get a hearing at the Board.
Finally, I took advantage of a week off at 

Easter for a quick break in Cornwall with 
the family.

It was good to switch off briefly and re-
charge the batteries for the season ahead, 
and make sure the kids still recognised me!

amellon@elmwood.ac.uk	
Tel: 07780 995602

Moving forward

We have a very good 
relationship with IOG, 
and are actively seeking 
to recommend each 
others’ Associations 
and recognise the value 
we both bring to our 
members


