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Credit where 
credit is due
The news that Celtic Manor’s Jim McKenzie 
has been awarded the MBE in the Queen’s 
Birthday Honours was as welcome, and richly 
deserved, as it was surprising.

I say surprising for no other reason than 
it is often the case that those who are most 
deserving tend to be overlooked. That is 
particularly the case in a profession that often 
sees its best work carried out with nothing 
other than the odd fox, deer or blackbird for an 
audience.

For the first time I can recall, the Ryder 
Cup showed greenkeeping in the much prized 
“high profile-positive” combo. If it hadn’t been 
for Jim and his team - 65 Celtic Manor staff, 
supplemented by 71 volunteers drawn from all 
over the UK and beyond - the 2010 Ryder Cup 
would not have been completed, and the world 
of golf knew it.

Not only would that have deprived golf lovers 
of the spectacular action provided by both 
sets of players, particularly during Monday’s 
dramatic singles, it would also have gone down 
as a black day for the game, and for Wales. 

The Ryder Cup was the biggest golf event of 
the year. It’s actually the third biggest sporting 
event in the world nowadays after the World 
Cup and the Olympics and for it not to have 
been completed would have been an absolute 
disaster.

As the biggest sporting event in Wales’ 
history, the disappointment of an 
abandonment would have cut right through 
the nation’s heart.

Jim is very modest and quick to deflect the 
achievements of the week onto his team but 
speak with anyone who was involved and they 
will tell you that Jim was absolutely immense 
– calm, organised and on top of every possible 

scenario, even if he was quaking just a bit on 
the inside. In other words, it was his leadership, 
in circumstances and under a pressure no 
other greenkeeper has ever experienced before, 
which carried everyone through.

Since those momentous days last October, 
Jim has been very generous with his time. 
He has spoken at many BIGGA Seminars at 
National, Regional and Section level, describing 
what happened during the Ryder Cup and 
passing on advice and information that will 
help the hundreds of greenkeepers who have 
had the privilege of listening to him.

In much the same way that you can be sure 
Jim learned much in his early greenkeeping 
days from attending talks given by the senior 
Head Greenkeepers of the time, while he was 
working at Hagg’s Castle, Cawder and Renfrew 
before he moved south to Wentworth and then 
Celtic Manor.

And that is the beauty of BIGGA and its 
wonderful members. To have someone at the 
very top of the profession, so willing to share 
experiences and information with his fellow 
members – in his own time and often at his 
own expense - is not something that is found 
in many areas of life. In other industries, a 
seminar session to listen to someone of Jim’s 
standing could cost as much as a greenkeeper’s 
weekly wage.

Jim - You are a top man. 
Congratulations!

Scott MacCallum
editor
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COURSE FEATURE

Royal St George’s is by far 
and away the most southerly-
based course on the Open 
Championship rota and if 
you’d expected it therefore to 
experience the hottest, driest 
weather of all the courses, 
judging by recent times you’d 
probably be right.

When it last hosted The Open in 
2003 conditions were warm and 
dry and the course was hard and 
fast. Six weeks out from this year’s 
Open the same warm, dry condi-
tions exist and, again, hard, fast 
conditions seem inevitable.

“We’ve had 21 mm of rain since 
February and 16 of those came in 
February itself with only five since 
March,” said Acting Head Green-
keeper, Graham Royden, as we 
spoke in the team’s Mess Room, 58 
days ahead of the Championship.

With rough, literally as well as 
metaphorically, thin on the ground, 
substantial and consistent rain 
was needed within the next two 
weeks to offer any chance of achiev-
ing rough 12-18 inches in height. 

“That would increase the golfing 

test and give us definition down 
the fairways and offer the chance 
of seeing the tall fescue blowing in 
the wind. But if it doesn’t happen, 
it doesn’t happen and the R&A are 
relaxed at the moment. It looks 
like we will have hard, fast condi-
tions and the R&A can adjust the 
pin positions to make the course 
tougher if need be. The greatest 
defence we have is the wind and I’m 
sure it will be a good challenge no 
matter what,” said Graham.

One man who may not be too 
unhappy if the status quo is main-
tained is Tiger Woods, whose drive 
off the 1st tee on the opening day 
last time round was never seen 
again… at least not within the five 
minutes permitted search time!

Graham moved up from Deputy 
Head Greenkeeper to Acting Head 
Greenkeeper last October and with 
his first task being to prepare for 
an Open Championship the phrase 
“hitting the ground running” 
couldn’t be any more apt.

“It’s a fantastic opportunity for 
me. Even if there wasn’t an Open 
coming up, it’s an honour to be 

Royal St George’s is the most southerly of The 
Open Championship rota courses and as Scott 
MacCallum found out a thermal vest is not often 
a requirement

Southern 
  belle
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“I’m definitely a believer that 

you’ve got to build relationships. 

We don’t just sell a mower and 

walk away. It’s all about repeat 

business and that comes back to 

having the right people in place”

David Withers

GOLD KEY PROFILE

Not far from the Ransomes 

Jacobsen factory, on a huge 

industrial estate just outside 

Ipswich, is a road called 

“Ransomes Way”.
It is pure coincidence, the two are 

not related as, I believe, the road, 

was named in honour of the “Swal-

lows and Amazons” author Arthur 

Ransome, who has connections 

with the area.
But wouldn’t it be great if the 

road and the company were part of 

a master plan because listening to 

Managing Director, David Withers, 

you become very aware that there 

is a Ransomes way – or more accu-

rately - a Ransomes Jacobsen way.

“Over the last four or five years 

we’ve focussed on three core 

principles. 1. You’ve got to build a 

relationship with your customer; 

2. Build a good machine, which 

meets the customer’s unmet needs 

and 3. You’ve got to look after it 

for the whole life of the machine,” 

explained David, as we sat in his 

office overlooking the wonderful 

three hole golf course which has 

become such a feature of the Ran-

somes Jacobsen HQ over the last 

three years.
“If you do these three things, 

you’ll succeed in business. Get 

any one of them wrong and you’ll 

fail,” said David, who was honest 

enough to admit that the company 

had not always achieved all three.

“There have been times in the 

past when we did get one or more of 

them wrong.”
David is very much a people 

person and is keen that the team 

he has built around him contains 

individuals of a similar vein.

“I’m definitely a believer that 

you’ve got to build relationships. 

We don’t just sell a mower and walk 

away. It’s all about repeat business 

and that comes back to having the 

right people in place. We always try 

to hire the best people we can and 

don’t give them short term incen-

tives. 
“We always look to the long term 

path and that means winning one 

customer at a time.

“That is the ethos which runs 

through the whole company and 

if you hire people with that same 

kind of philosophy, and reinforce 

the message, the more you will tend 

to end up with a group of people 

who embody that spirit and ideal.”

The success of the policy has seen 

the Ipswich-based team extending 

their boundaries to cover the Asia 

Pacific rim.
“We had always described our 

territory as ‘I to I’ – Iceland to India 

- now it is still ‘I to I’ but now it’s 

Iceland to Indonesia. It is very good 

news for us and gives us the chance 

to explore an area which has poten-

tial for growth in the golf industry,” 

said David, who explained that the 

new area had previously been cov-

ered by Textron’s American team 

but that they were now focussing 

on Latin America.
“We were known to have a good 

sales team – or ‘Bench strength’ as 

they describe it in the States – and 

it was felt that we should have the 

opportunity to use that strength to 

build on the excellent work that the 

US team had already done.”

Ransomes Jacobsen’s Sales 

Director, Alan Prickett has relocated 

to Singapore to become Managing 

Director of the Asia Pacific Region.

“We are used to managing dispa-

rate time zones and the expansion 

fits in nicely with what we have been 

trying to do in terms of getting close 

to our customer,” said David, whose 

already extensive travel schedule 

has recently increased markedly, 

with additional trips down to Asia 

coupled with his regular trans-

Atlantic hops to the States. 

Indeed he’s a real rival to George 

Clooney’s character in “Up in the 

Air” when it comes to Air Miles.

“It’ll calm down when Alan gets 

everything in place in Singapore,” 

he said.
Other than Alan, they have 

recruited nationals wherever pos-

sible to fill key roles in the various 

countries.
“I’m a believer in that strategy. 

The more you can have the local 

culture represented the better, as 

it is much easier to fit in and com-

municate with customers.”

Like so many companies in all 

areas of business the recession 

has had an impact on Ransomes 

Jacobsen but David feels that 

they are fortunate to have a bal-

ance of markets to trade in, plus 

had the previous year,” said David.

A major success over the last 18 

months has been the emergence of 

the Eclipse 322, the hydraulic free 

greens mower.
“That comes back to coming 

up with a machine which meets 

the customers unmet needs and 

the Eclipse can control clip rates, 

cannot spill oil, gives a better finish 

and uses a lot less fuel thus reduc-

ing running costs.

“It means that there are people 

who are now considering us and 

saying ‘Maybe I’ll give Jake a 

chance,” said David, who added 

that the company has now invested 

in three demonstrator vehicles 

which tour the country ensuring 

that potential customers can view 

machines at their absolute best.

Another area of huge investment 

by the company has been in the 

area of after sales and spare parts, 

which had been a weakness. 

“We doubled the value of parts 

held in our inventory, which is not 

as easy as it might sound, as we 

have hundreds of thousands of 

individual parts with an inventory 

of 40,000 different parts numbers 

which we hold.
“We must get it right as it can ruin 

people’s jobs if we get it wrong and 

we are well aware of that.”

Ransomes Jacobsen has a very 

strong relationship with BIGGA 

Scott MacCallum catches up with David Withers, the Managing 

Director of BIGGA Gold Key Supporter Ransomes Jacobsen

The Ransomes’ Way

and the other industry bodies 

which David has worked hard to 

develop and BIGGA is delighted 

that the company supports the 

Learning and Development Fund 

as well as sponsoring the soon-to-

be-relaunched Safety Management 

System; the BIGGA educational 

scholarship scheme which has 

seen greenkeepers’ courses funded 

to the tune of over £150,000 

since it was launched as well as 

other sponsorships including  

rucksacks for the BIGGA Open 

Support team.
“I get many letters from guys 

who have been given scholarships 

saying that they wouldn’t be in the 

job they are in now if it wasn’t for the 

fact that Ransomes Jacobsen had 

helped them through the BIGGA 

programme. I get a warm feeling 

when I read that.”
It is all part of Ransomes Jacob-

sen’s support for BIGGA.

“I believe that BIGGA is a great 

force for good in the industry 

and working together is good for 

BIGGA, good for us and good for the 

industry and it is still something I 

personally like to get involved with.”

All part of the Ransomes’ way!

the backup of a huge company in 

Textron.
“Generally speaking we have the 

public money with our Ransomes 

brand and private money with the 

Jacobsen, EZGO and Iseki brands. 

In recent years if one side has been 

up the other side has been down 

and they have balanced themselves 

out.
“However we had the perfect 

storm in ’09 when we had a bad 

public year and a bad private year. 

We had to put a redundancy pro-

gramme in place and had to shut 

the plant on a couple of occasions,” 

explained David, candidly.

One of the major problems was 

that the RJ dealers had strong 

inventories of machines in stock 

and were reluctant to order more 

until they had sold what they held.

“They were quite right and so they 

sold what they had in stock and we 

accepted the situation and didn’t 

push any inventory onto them. We 

ran the plant slow and lean and it 

was tough for us, but I’m happy to 

say that we didn’t lose any dealers 

during that time.”
While it meant a tough 2009 

the following year and first half of  

this year have been more encourag-

ing.
“Having sold what they held the 

dealers had empty shelves at the 

beginning of 2010 and needed to 

restock and with a decent year 

they ended the year with the same 

amount of inventory as they started 

so they had sold out what they 

have bought in so 2010 was a good 

bounce back year.”

One area which has particularly 

pleased David is the number of 

new customers they have attracted 

during the recession.

“We track our unique customers 

and last year we had 30% more 

unique retail customers that we 
JULY 2011  GI 31
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Since the ICL Group’s 
purchase of the Scotts Miracle 
Gro Company in February, a 
new name has been created 
for the global professional 
business: Everris.

The accompanying press 
release stated: “Representing 
the term “Ever Rising”, the 
name Everris is symbolic 
of the new company’s 
commitment to further 
enhance the technologies, 
products and services it offers 
to horticulture, agriculture and 
turf & amenity professionals 
worldwide. In addition to its 
English meaning, the name 
also represents the French, 
Italian and Spanish terms for 
“green”—“vert” and “verde.”  

Everris will continue 
developing the range of 
products which includes 
Osmocote, Peters, Universol, 
Levington, Humax, Sierraform 
GT, Sierrablen Plus and 
Agroblen. 

According to Everris CEO, 
Fred Bosch, the company’s 
new tagline, “Driven by 
Innovation, Inspired by 
Nature”, underlines its 
ultimate goal to bring 
professional products and 
innovative, sustainable 
solutions to ornamental 
horticulture growers, turf 
managers, landscapers and 
farmers. “Everris combines 
the technical expertise and 
resources of both Scotts and 
ICL, making us well-poised to 
take our innovative spirit to the 
next level,” he said.

Scotts 
rebranded

The Golf Club Management Partnership, which 
comprises BIGGA, the PGA and the GCMA, is 
working towards identifying the different types 
and levels of management qualifications that 
currently exist.

Among the aims of the partnership is to 
develop a framework that will help managers 
and golf clubs progress their skills and identify 
any gaps in the current provision. 

 Dr Kyle Phillpots, PGA Director of Education 
and Career Development, who chaired a recent 
meeting at the PGA’s Belfry headquarters, 
believes creating a framework will be welcomed 
by the golf industry.

 “The aim of all three parties is to work 
together to maximise the value and 
effectiveness of golf club management through 
shared learning, professional development and 
the promotion of best practice,” he said.

 “We will also consult with employers and 
deployers of GCMP members to ensure that we 
meet the needs of the golf industry.

 “Discussions on the qualifications are not 
finalised but they reflect the partnership’s 
commitment to a coordinated approach to the 
management of golf facilities.”

 Andrew Mellon, Chairman of BIGGA, 
added, “The group is exploring positive ways of 
collaborating which will ensure that resources 
are used in the best possible way, thereby 
minimising duplication, sharing good practice, 
ensuring consistency and enabling knowledge 
transfer. 

“The Partnership provides each Association 
with a better understanding of the role their 

respective members play, and by gaining 
a mutual respect for each, can encourage 
and demonstrate the benefits of closer team 
working within our workplaces. We all play 
an important part in achieving the successful 
operation of our golf facilities.” 

Keith Lloyd, GCMA Chief Executive, said: 
“The GCMA has been providing a pathway to 
education for its members for over 20 years 
now and today runs a structured programme 
of comprehensive introductory courses to 
golf club management, a university based 
certificate course, plus regional training 
opportunities and a biennial national 
conference event featuring world class 
international speakers. 

 “In addition, it has built up an electronic 
library of 600 plus advisory documents in this 
same period, which acts as a valuable ‘bank’ of 
information to both GCMA members and the 
clubs they manage.

 “There is no doubt, that the coupling of the 
expertise and experience of GCMA members 
along with the modern day PGA Professional 
and BIGGA Course Manager via their 
respective Associations will benefit golf clubs as 
a whole.”

The GCMP was formally signed at Turnberry 
in 2009 with the aim of helping UK golf clubs 
to operate more effectively and efficiently by 
fostering closer ties between PGA Professionals, 
Course Managers/Head Greenkeepers and 
Club Managers and Secretaries.

The three bodies represent more than 16,000 
members employed in the golf industry.

Partnership Looks to the Future

GI neWSDeSk
the latest news from around the globe
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Phil Harrison, Wildwood Golf & Country 
Club’s Managing Director and PGA profes-
sional, has won the Toby Sunderland award 
in recognition of his charitable efforts. After 
raising thousands of pounds for numerous 
causes close to the Surrey club and further a 
field, Phil collected the accolade at the BMW 
PGA Championship at Wentworth. He also 
received £1,000 for a charity of his choice.

“When I took over Wildwood it did not have 
a good reputation in the local community so 
I wanted to engage with the community and 
got involved with the youth, schools and the 
elderly.”

Phil has decided to split the £1,000 for 
charity between two local charities – The 
Jigsaw Trust and Muntham House School.

Shown left, Phil Harrison (centre) receives 
the Toby Sunderland Award from PGA 
Captain Eddie Bullock (left) and Warren 
Sunderland (right) .Courtesy of Andy 
Redington at Getty Images.

PGa Pro’s Charitable efforts win toby sunderland award

Celtic Manor’s Jim McKenzie has 
been awarded the MBe in the Queen’s 
Birthday Honours, in recognition 
of the miraculous work he and his 
greenkeeping team achieved during 
last year’s ryder Cup as well as for 
his 30 years involvement in the 
greenkeeping industry.

In being awarded the MBE, Jim, Director 
of Golf Courses at The Celtic Manor Resort, 
joins a select band of greenkeepers who 
have been similarly honoured for their 

achievements including Walter Woods 
BEM, Jack McMillan MBE and Jimmy 
MacDonald MBE.

“I found out on May 11 when the letter 
arrived through the door and I was totally 
overwhelmed. I told my team this morning 
that it was for all the guys who worked at 
the Ryder Cup, not just the Celtic Manor 
team, but all of the volunteers who helped 
us during the week itself,” said Jim. 

“To be honest I’m a little embarrassed by 
the whole thing because there were times 

when I just stood back and watched, in 
awe at what they were achieving,” said Jim, 
who added that he also saw the honour 
as being for those people who had helped 
him over the years, some of whom had left 
the industry and some of them who had 
passed away.” 

Jim started his greenkeeping career at 
Hagg’s Castle GC under Chris Kennedy, 
before moving to Cawder GC to work 
under Alistair Connell. His first Head 
Greenkeeper’s job was at Renfrew GC 
where he took over from George Barr. 
He moved to Wentworth, rejoining Chris 
Kennedy in 1990, before moving to Celtic 
Manor in 1993 where he managed the 
construction of three 18 hole courses 
including the 2010 Course, the Ryder 
Cup venue, and was extremely active in 
bringing the match to South Wales.

“I would never have dreamt that one 
day I would win such an honour but it is a 
measure of the huge strides the profession, 
and BIGGA, has made that it is now 
possible,” said Jim.

During the Ryder Cup week itself there 
was 55% of the expected monthly rainfall in 
two days before and during the match and 
it was only through Jim’s 130 strong team 
working through the night that the match 
was able to proceed, albeit being the first 
ever Ryder Cup to finish on a Monday.

European Captain, Colin Montgomerie, 
proclaimed them as the first ever 
greenkeeping team which could honestly 
claim to have helped win the Ryder Cup.

Jim believes although no-one has told 
him such, that the nomination came from 
a number of people and organisations from 
Newport and South Wales and from within 
the industry.

He expects to be presented with the 
medal sometime in the summer, although 
he has not yet been told where it will 
happen.

MBe for Jim 
Mckenzie
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Once again a full contingent of BIGGA 
members, some having travelled from all parts 
of the country, were on hand to offer support 
on all four days for the European Tour’s 
flagship event the BMW PGA Championships 
held at Wentworth.

The weather was kind again this year 
although rather cooler with a brisk wind 
blowing on all four days. 

Play was delayed for 45 minutes on 
Thursday because of the close proximity 
of thunder and lightning, that fortunately 
did not amount to much, but did cause the 
inconvenience for the final players out on the 
course who had to complete their rounds early 
the following morning.  

This year’s event again  attracted record 
crowds on all four days who enjoyed some 
excellent golf on the West Course with a few 
modifications having been carried out over 

the past year including the much publicised 
changes to the 18th green.

Chris Kennedy and his team, as always, 
produced a superb golf course, magnificently 
prepared and appreciated by all, with 
absolutely no help from the weather and the 
distinct lack of rainfall experienced by all 
greenkeepers in the south east following the 
long cold winter.

Visitors to the BIGGA tent included Past 
Chairmen Paul Worster and Kenny MacKay. 

The popular winner of this year’s event 
was Luke Donald who won the first hole of a 
play-off beating Lee Westwood whose third 
shot to the 18th found water, enabling Donald 
to replace him as number one spot in the 
world rankings. 

Words: Clive Osgood, South East Regional 
Administrator. 

Photograph: Arnold Phipps-Jones

BMw support  
team at wentworth

Headland’s new Regional 
Technical Manager, Andy 
Ward has a wealth of hands-on 
experience with a background 
encompassing both Greenkeep-
ing and Groundsmanship.

Starting his career, 17 years 
ago as a trainee Greenkeeper 
at Overstone Park Golf 
Club he moved to become 
Assistant Groundsman at 
Northamptonshire County 
Cricket Ground before rising to 
Head Groundsman at Slough 
Sports Club. Latterly in sales, 
Andy will be responsible for 
serving existing customers and 
promoting new business in 
Kent, Sussex and South East 
London.

“Headland is a company 
that is well perceived and has a 
fantastic knowledge base that 
is passed on to customers,” he 
said. 

appointment

BLEC’s new GKB Sandfiller 
in action at Crow Wood Golf 
Club, Muirhead, Scotland, 
watched by groundmen and 
greenkeepers

A new tractor-mounted 
scarifier and sandslitter 
which removes and collects 
spoil and fills grooves 
with sand in one pass has 
been on a demonstration 
tour with BLEC Managing 
Director Gary Mumby.

The Sandfiller, 
manufactured by GKB 
Machines, has been 
specifically designed for 
aerating and draining 
sports turf: “This is an ideal 

machine for sports areas 
that previously had to be 
treated twice by using at 
least two machines,” said 
Gary.

“One would cut the 
grooves and another would 
apply the sand. Now this 
operation can be carried out 
by the Sandfiller in one pass 
on the back of a tractor.”

Gary launched BLEC 
(now BLEC GLOBAL) in 
1986 with wife, Sue, and 
was previously a landscaper 
who realised he could design 
and manufacture specialist 
machines for the grounds 
care industry.

New BLEC Sandfiller
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Call 01480 226870 or visit toro.com
TORO Commercial Products are distributed by Lely (UK) Limited, St Neots, Cambridgeshire PE19 1QH.   Tel: 01480 226870   Email: toro.parts.uk@lely.com   www.lely.com   www.toro.com

MVP KITS.
PEACE OF MIND
INCLUDED.
MVP Kits from Toro give you a convenient
and money-saving way to keep on top
of your routine maintenance and
repairs. There are special MVP Kits
(Maintenance Value and Performance)
for spindle and reel cutting unit
rebuilding, regular maintenance kits for
blades and service kits for all Toro
machinery, even the latest models.
Conveniently packaged with genuine
Toro parts, MVP Kits are all you need to
complete the job and maintain the
ongoing performance of your Toro
machinery in the field. 

It really is peace of mind in a box!

BEARING KITS FILTER KITS SERVICE KITS BLADE KITS
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t +44 (0)1883 344244  
f +44 (0)1883 341777  
e info@eagle.uk.com 
www.eagle.uk.com

Eagle designs
and delivers 
quality golf
club collateral

Tee off in style with Eagle's top
quality timber tee accessories...

Handmade Timber Bins 

Seed &
Divot
Boxes

Augusta
Caddie
Markers
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A crowd of over 70 - including the 
players - were present at Upton 
Park (capacity 35,300) the home of 
West Ham United for the challenge 
football match organised by 
Lely UK and sponsored by Toro 
between Greenkeepers from the 
Essex Section and the Sussex 
Section.

There was a rumour that the 
Essex team had been in strict 
training and had organised several 
practice matches in the weeks 
leading up to the game.

This certainly was evident, 
but only after a slow start and 
an early chance for Simon Wells, 
the Sussex forward, who hit the 
upright with a powerful shot after a 
good run from the right side.

After this Essex started to take 
control of the match and after 20 

minutes were two up with man 
of the match, Liam Close, scoring 
both. Five minutes later Essex had 
added another well taken goal by 
Jamie Blagdon and went three 
up. Against the run of play Sussex 
were awarded a dubious penalty, 
duly dispatched by Rob Hudson. 

The second half started with 
Sussex pressure rewarded by a 
second goal after 20 minutes. 

Despite having more possession 
for long periods of the game Sussex 
were unable to break down the 
Essex team, marshalled  by Antony 
Kirwan in the midfield, and the 
introduction of Martin Forrester 
who came on as substitute, with 
his pace and experience to steady 
his side.      

In the final minutes Dave Ansell, 
the Sussex goalkeeper, made a 

great save from a well hit powerful 
shot.

Final Score Essex 3 Sussex 2
After the match players and 

supporters enjoyed the hospitality 
in the Lyle and Greenwood Room 
at the top of the Bobby Moore 
stand where Sales Manager of Lely, 
Jeff Anguige, presented the trophy 
to the winning Essex Team. 

Special thanks to Larry Pearman 
for making all the arrangements 
and organising the day and to 
David Cole, from JSM, for his ball 
boy duties throughout the match.

All commented on the 
immaculate condition of the pitch, 
without a blemish after a long 
season. 

Hopefully this event will take 
place next year with more Sections 
involved.

the National 
Sprayer testing 
Scheme has 
again achieved its 
government agreed 
target of testing 
sprayers covering 
85% of the sprayed 
area of the UK. 

to achieve the 
actual figure of 
85.7% over 14200 
sprayers were 
tested.

“this is a 
magnificent 
achievement, over 
14,000 sprayer 
tests per year is the 
highest number 
achieved since 
NStS started in 
2003. it’s very 
much down to the 
scheme becoming 
a recognised part 
of UK agriculture, a 
requirement of crop 
assurance schemes 
and of course our 
band of testers,” 
said NStS manager, 
duncan russell.

results from tests 
show that repairs 
and rectifications 
were required on 
62.3% of machines 
with leaks and drips, 
hoses, worn nozzles 
and faulty pressure 
gauges being the 
main reasons, these 
have remained 
stable over recent 
years.

“the NStS test 
is like a car mot 
in that failure items 
are repaired and 
rectified before the 
machine goes back 
to work, that way 
we can be confident 
that machines are 
working efficiently 
and safely for the 
environment and 
the operator,” said 
duncan.

essex Victorious in toro Challenge Match

STRI has launched a new website, 
restructured by individual sport 
to reflect the needs of clients in the 
sports turf industry.

The new website focuses on 
providing information on STRI’s 
services, specific to each sport or 
client. “With such a vast range of 
clients, it was important to design 
a website where clients could easily 
find information on STRI’s services 
related to their sport or company,” 
said Carolyn Beadsmoore, Head of 
Sales & Marketing. 

More than 2,500 clients contact 
STRI every year to get advice on 
the development or management 
of their sports surfaces. “Each 

of our clients is looking for a 
particular solution; this could be 
the design and construction of a 
new pitch for a major stadium, 
help with managing diseases on 
a golf green, support in setting 
up environmental planning and 
projects or setting up research 
trials for product manufacturers 
and distributors. The new 
user-friendly website enables this,” 
added Carolyn.  

The new design was created 
by Tebays design agency, based 
in Leeds, and the STRI website 
has already been entered in the 
DADI (Drum Award for the Digital 
Industries) Awards 2011.

strI’s New 
website Makes 
sense For sport

Sprayer 
teStInG 
aChIeveS 
tarGet
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