
Onward and upward to the year 2000 
John Deere and Co are the 
latest company to sign up as 
BIGGA Golden Key Sponsors 
and as Scott MacCallum 
discovered the greenkeeping 
industry can only benefit from 
the company's increasing 
involvement. 

My wife is becoming worried 
about me. Ever since joining 

BIGGA 18 months ago I have 
become a machinery anorak. 

Whenever we travel anywhere I 
scour the landscape for tractors, 
triples, even combine harvesters 
and, ever keen to display my new 
found knowledge, I inform her of 

the name of the manufacturer 
and, if I'm really on form, the 
model. A name she is becoming 
more and more conversant with, 
admittedly with a degree of reluc-
tance, is John Deere. 

It is my aim that she will, in 
Alec McKee abroad one of his mach ines with Ivan Miller, Graham Will iams and 

Nick Ashman looking on. 
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GREENKEEPERS and COURSE MANAGERS 
IS YOUR COURSE PREPARED FOR WINTER? 

Now is the time to ensure you have a comprehensive maintenance contract to eliminate 
any nasty surprises when you want your irrigation going again next Spring. 

Watermation can offer you one of three options - guaranteeing that there will be no 
frost damage to you system and giving you a detailed check of the equipment. 

Any make of system can be serviced. Full details of contracts from: 

Watermation Maintenance Ltd 
Tongham Road, Aldershot, Hants. GU12 4AA. England Tel: (01252) 336838 Fax: (01252) 336808 



time, become so familiar with the 
distinctive green and yellow liv-
ery that she can point out 
machines I miss. My chances of 
success are good as the number of 
John Deere machines both in the 
fields and on the golf courses is 
going to increase significantly 
over the next four years. 

That's not just my opinion, it's 
the stated aim of UK Managing 
Director, Alec McKee, who said at 
the recent dinner to commemo-
rate 30 years of trading in Britain 
and ten years in the grounds care 
business, that the company ambi-
tion was to be number one in the 
UK by the year 2000. 

It is a statement which should 
send shivers down the backs of 
competitors because John Deere 
and Co is a massive company with 
a history of patient and successful 
progression. The statement of 
intent also came just weeks after 
the company had signed up as the 
latest BIGGA Golden Key sponsor. 

Speaking a week later at the 
company's Langar base, near Not-
tingham, Alec put some flesh on 
the bones of the statement and 
explained how they would go 
about achieving such a goal. 

"When we started in Britain 10 
years ago we only had four 
grounds care products, now we 
have a portfolio of 61 including 
the recently launched aeration 
equipment," explained Alec. The 
company is also the market leader 
when it comes to children's model 
tractors having sold 1700 last 
year, each boasting the same liv-
ery as the grown up versions. 

"We strive constantly to 
improve service and keep ahead 
of expectations. There is no mys-
tery to how we achieve our suc-
cess. It's down to hard work and a 
desire to meet customers' needs." 

With that he answered a ringing 
telephone on a nearby desk and 
took a message. It took all of a 
minute but it demonstrated how 
the man at the head of the team 
can, by flexibility and a willing-
ness to deal with any task, lead 
from the front when it comes to 
the smooth running of a company. 

So who was John Deere, the 
man who inspired this mammoth 
multi national company to such 
great heights and who gave the 
industry one of its most famous 
names? 

John Deere was born in Ver-
mont, US, in 1808 and became a 
highly regarded blacksmith thanks 
to the quality of his workmanship. 
He developed a plough using steel 
made in Great Britain and in 1846 
the first slab of cast plough steel 
ever rolled in the United States 
was made for John Deere and 
shipped from Pittsburgh to 
Moline. Ten years later he was 
producing 1,000 ploughs a year. "I 
will never put my name on a 

plough that does not have in it the 
best that is in me," was his vow 
and that has been carried forward 
by his company to this day. 

To be exposed to the computeri-
sation of the John Deere company 
is to be given an insight into just 
what can be achieved when the 
implementation of computers is 
planned at the very beginning and 
there is no well meaning, but ill 
conceived decision to change 
course or computer system. 

Run from a mainframe in the 
United States every John Deere 
plant in the world is tied into the 
same system and everyone has 
access to the same information -
even the John Deere dealers. 

"All product information is put 
on our computer - the Service 
Communications System - to pro-
vide an encyclopaedia of informa-
tion on every product produced by 
the company over the last 30 
years," explained Product Special-
ist, Ivan Miller. 

"If a fault is reported or some-

son's knowledge. It is all shared," 
said Ivan. 

Other benefits from the system 
are that information can be 
relayed to dealers instantly by the 
"News Flash" service. 

That came into its own recently 
when a Gator was stolen from a 
dealership. Information of the 
theft was instantly sent to all 
other dealers and the culprit was 
caught when he turned up at 
another dealer to enquire about 
the value of a Gator. 

The parts department is equally 
high tech with the self proclaimed 
aims of providing market leader-
ship in parts support, minimising 
customer down time and promot-
ing sales. 

"Our role is as an emergency 
parts department with the main 
European department in Bruchsal 
in Germany," explained Distribu-
tion Manager, Antony Scott. 

"We hold 34,000 different parts 
in Langar and around £5 million 
work of stock at any one time. In 

"Parts are held in stock for 
machines which go out of produc-
tion for a minimum of 15 years 
but if there is still a demand we 
will continue to produce the 
parts." 

With what averages at $1 mil-
lion a day invested in research 
and development John Deere 
prides itself on the quality of its 
product and spares no effort in 
ensuring its excellence. 

The company hosts an annual 
Feed Back Fortnight at its US 
Headquarters in Moline, Illinois, 
where recently six greenkeepers 
from Britain met with colleagues 
from around the world to pass 
opinion on John Deere designed 
prototypes so that their views 
could be gathered and incorpo-
rated into the production mod-
els. 

British customers and potential 
customers also are enouraged to 
visit Langar to see round the plant 
and become more accquanted 
with product. 

one discovers something about a 
machine of particular interest it is 
logged on the computer using pre-
determined code words, to enable 
it to be filed accurately, and an 
answer is sent out from a service 
manager which is also logged per-
manently on the computer. Then, 
if anyone else discovers the same 
fault, they can check on the com-
puter and they will find all the 
information they could possibly 
want to solve it," said Ivan. 

By way of emphasising the 
point he logs on to a particular 
machine and one element of it 
and every fault ever reported, no 
matter how insignificant, was dis-
played on the screen together 
with what should be done to rec-
tify it. 

The added benefit of such a sys-
tem is that trends can quickly be 
identified and action taken and 
that no one person has a monop-
oly of information as it is available 
to everyone. 

"If we're out in the field we can 
have access to all this information 
just by a laptop and a modem and 
diagnose faults immediately and 
you are not reliant on one per-

total there are 150,000 different 
parts to fit all products but 90% of 
sales comes from 5% of the parts 
- that amounts to about 7,500. 

"Approximately 99% of all 
orders can be dealt with here and 
in Germany and even if it has to 
come from the States this takes 
under 72 hours." 

A dedicated delivery service of 
12 vehicles - six leaving from Lan-
gar feeding into the others in 
other parts of the country -
ensures next day delivery with a 
cut off point of 6pm the night 
before. 

"In reality because of overnight 
delivery many orders arrive by 
late the same evening and all 
make it by 9am. 

"If an order comes in a dealer 
knows the availability immedi-
ately and the delivery time and if 
there are nine items available 
from the UK and one from Ger-
many, this will be dispatched sep-
arately so there is no time lost." 

Even that system is not quick 
enough for some customers, some 
of whom have been known to fly 
in by helicopter, landing at the 
neighbouring air field. 

"The UK operation has a total 
staff of 96 and the Commercial 
and Consumer Equipment division 
has nine - agriculture still takes 
88% of the total business," 
explained Graham Williams, Divi-
sional Manager Commercial and 
Consumer Equipment. 

"We have four territory Sales 
Managers Richard Charleton in 
Scotland and the North; James 
Morley, West and Ireland; Richard 
Johnson, East and Philip Tong, 
South. 

"Howard Storey is the new Golf 
and Turf Product Specialist in 
Europe having previously been in 
the West and Ireland. 

"Ivan Miller is the Product Spe-
cialist who works with Nick Ash-
man, the Area Service Manager 
while Tony Smith takes the 
orders," said Graham. 

It is a tightly knit team, each 
dedicated to the success of the 
company and it would be a safe 
bet that every effort will be made 
to reaching the Year 2000 goal 
and John Deere will become even 
more firmly established as one of 
our car journey conversation top-
ics. 

Richard Charleton, Scotland and the North Sales Manager, w i th his trai ler 



TEE-TO-GREEN QUALITY 
FROM JOHN DEERE 

The John Deere line of golf equipment will literally 
take you from tee to green. 

GATOR 
Your best choice for a low cost, low-
ground-pressure go anywhere vehicle. 
4- and 6-wheel models available. 

3235 
Delivers ground-hugging fairway mowing 
performance with five John Deere 
manufactured 56-cm (22-in.) ESP cutting 
units. 

955 
Choose from a complete line of gear- and 
hydrostatic-drive compact utility tractors. 
Plus front-, mid- and rear implements. 

1200A 
Excellent pulling and pushing power. 
Opens up a whole new era of bunker rake 

design. Many attachments available. 

2243 
Petrol and diesel models both feature 13.4-kW 

(18-hp) engines and John Deere cutting 
units, for an exceptional quality of cut on 
your greens. 

Count on us for world-class parts and dealer support as well. 

N O T H I N G R U N S L I K E A D E E R E E T I 
John Deere Ltd., Harby Road, Langar, Nottingham NG13 9HT, Tel. (01949) 863299 (answerphone) 

2653 
Superior performance on rugged terrain with a 
precision cut, hydraulic reel drive and 
66-cm (26-in.) ESP cutting units. 

3365 
Five 76-cm (30-in.) ESP cutting units 
combine to deliver the highest quality of 
cut over wide areas - from fairways to 

roughs. 

220 
This new walk-behind Greens Mower features an operator-
presence safety system, more power, and a precision cut 
with 11-bladed reel. 



„ BUZZ 
WENTWORTH 

never stops at 

Wentworth is probably the 
busiest club in the country, 
but Chris Kennedy and his 
team relish every action-
packed day, as Scott 
MacCallum found out when he 
visited shortly before the 
Volvo PGA Championship. 
Course pictures by Brian 
Morgan 

For many Course Managers 
and Head Greenkeepers the 

arrival of the pros for a tourna-
ment, whether it be a small pro-
am or a major Tour event, is the 
highlight of a season, or in some 
cases, a career. 

The pressures are greater, the 
demands on staff much more 
intense, praise is shouted louder 
but the criticism cuts deeper. The 
courses must live up to the high 
expectations of the professional 
players for the short time around 
the championships. Wentworth 
Members, however, quite rightly, 
expect the best all year round. 

Even at the biggest golf clubs 
such occasions are at most annual 
and the preparations can be put 
in place months in advance. 

At Wentworth Club, though, it's 
different. There are two major 
tournaments every year - the 
Volvo PGA Championship in May 
and the Toyota World Match Play 
Championship in October... plus 
innumerable smaller pro-ams, 
society and company days and 
product launches. It means that 
there is always something coming 
up to keep Chris Kennedy and his 
team from letting, the grass grow 
under their feet. 

"No-one else to our knowledge 
has got two tournaments every 
year", explained Chris, who works 
closely with the West Course's 
Head Greenkeeper, Graham 
Matheson. 

The winter programme work is 
carried out during January and 
February - the only real rest time 
that the West is allowed. 

"It's a bit of a disadvantage 
because most clubs can put 
greens away for the winter and 
have five or six months recovery 
period whereas we're talking just 
three months before another 
major tournament." 

"Here we are in April and 
there's not a leaf on the trees and 
we've got five weeks to the PGA. 
After the tournament it takes 
three to four weeks to break 
down the tented Village which 
takes us to the end of June, pro-
viding a mere six to eight week 
fallow period before it starts to 
build up again for the Match 
Play." 

The nutrition programme at the 
PGA has therefore to be looked at 
carefully. "You've got to push the 
green on as it is early season but 
you want the grass to be on the 

wane rather than the rise and you 
want it not to be thinning out but 
healthy and vigorous and at the 
same time not growing too 
quickly when the tournament is 
on. We get the fertiliser pro-
gramme set in April and use a lot 
of top dressing, a minimal 
amount of fertiliser and a lot of 
aeration which has to be done 
because of the length of the tour-
nament day." 

Although "peaking" twice a 
year, Wentworth Club has to be at 
its best primarily for its members, 
and the considerable number of 
pro-ams, celeb-ams, charity and 
company days held at all times of 
the year, every year. For many, 
playing at Wentworth is the high-
light of the season. Anything less 
than perfect would be a great and 
lasting disappointment. 

Chris came to Wentworth in 
1989 having been Course Man-
ager at Haggs Castle, where he 
was in charge of five European 
Tour Championships and two 

Scottish PGA Championships, but 
there the similarities between that 
job and this one end. 

"Since coming down from Scot-
land, I've had to rethink my 
greenkeeping strategies and man-
agement processes. If you're deal-
ing with what is simply a private 
members' club you can make 
decisions designed to safeguard 
the golf course, whereas here 
you've got to think about a 
broader customer base and man-
age those customer relations 
accordingly. You can't say 'it's wet 
or it's too frosty today, we'll close 
the golf course.' At times you've 
got to open the course even 
though it's against your better 
judgement. Then you've got to 
think quickly can we recover from 
the damage which has been 
caused. Luckily we have the 
resources to make the recovery 
happen," explained Chris. 

By the end of the year Chris' 
team will have coped with a deaf-
ening 23 shotgun starts; admit-

tedly a heavy workload, but this 
is compensated for by the fact 
that a third of them are charity 
days. This is the Club's way of 
supporting their fund-raising 
efforts. 

"Whoever's big day it is, it is 
essential that their participants 
and guests leave with happy 
memories. We tailor the day to 
make it special. I sit on the plan-
ning meetings for these days and 
feed down the line to Graham 
and his crew." 

Meanwhile, there are two other 
top quality golf courses, a par 3 
course, a driving range, two prac-
tice facilities, plus 14 tennis 
courts to maintain. 

The two major events of the 
year provide differing problems 
for the greenkeeping team. One, 
the Volvo PGA Championship 
takes in the final Bank Holiday in 
May and has a field of 154 play-
ers while the other, the Toyota 
World Match Play has just 12 
players playing 36 holes with 



Graham 
Matheson, left 
and Chris 
Kennedy 

spectators following at most four 
matches during the first two days 
and just two on the other two 
days. One bonus is that the tented 
hospitality Village is in the same 
place but on the downside it is 
laid out completely differently. 

"We've asked if certain aspects 
could be the same, but the organ-
isers have different marketing 
strategies", explained Chris. "The 
PGA Championship is the Ascot 
Week' of golf with a village green 
party atmosphere while the 
Match Play is a more commercial 
week where people visit, look at 
the sponsor's product, have lunch, 
be ferried out to watch some golf, 
come back and have afternoon 
tea", said Chris, who has close 
relationships with the European 
Tour whose headquarters are at 
Wentworth, and IMG. 

As well as the PGA Champi-
onship itself, the entire week is 
filled with events which require 
the attention of the greenkeeping 
team. This year that started on 
the Sunday, a full five days before 
the serious competition began 

with an Andersen Consulting 
event with all their VIPs. On the 
Wednesday there was a Canon 
Shoot out with ten of the top 
players playing over nine holes of 
the West for charity, while on 
Thursday there was the Corporate 
Cup - there is no Pro-am at the 
PGA Championship. 

But there must have been time 
to relax after the Championship 
and Costantino Rocca had been 
acclaimed champion. Nope. 

On Tuesday there was a Volvo 

Pro-Captains' competition run by 
the PGA over the West course and 
on the Wednesday there was a 
Members' and Guests' Day with 
the course set up exactly as for 
the final day of the Champi-
onship. 

"Whereas normal golf tourna-
ments have a four day pro-
gramme plus a pro-am, typically, 
we have nine or ten days of com-
petition," said Chris, in a matter-
of-fact tone. 

At both the PGA and the Match 

Play the greenkeeping staff start 
and finish work in the dark as the 
first tee time in the PGA is 7am 
and the practice ground, putting 
green and pitching facilities have 
got to be prepared and ready for 
use one hour before players 
begin. 

"So we need upwards of 22 
guys setting up course at 5am 
and the course has still got to be 
playing to tournament conditions 
at 8.15 in the evening." 

There is a running crew of 24 
for the PGA Championship and 
the preparation work cutting tees, 
surrounds, greens, fairways and 
semi rough, is all done before 
play every morning and then 
done again in the evening in case 
there is bad weather and it can't 
be done in the morning. 

"People say Svhy can't you get 
the greens lightening fast like 
Augusta?' Well, if you've prepared 
them at 5am and they are still 
being played at 8 in the evening, 
you're looking at a long growing 
period. The Masters has a smaller 
field of around 95 players. 
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Chinnor Road, Bledlow, Bucks, England HP27 9PH Hercules 1524 
Tel: 0044 (0) 1844 274127 Fax: 0044 (0) 1844 274191 Multi-Tine Aerator 
E-mail: 100344.3667@compuserve.com 

RISBORO' TURF 

Mounted and Pedestrian Sorrell Rollers 
INTEREST FREE FINANCE AVAILABLE B i g w i l l Y Pedestrian Aerator 

Acrow Pushed/Pulled and Pedestrian 
Ballpickers 

mailto:100344.3667@compuserve.com


PRESENTING THE POWERFUL NEW REELMASTER SERIES. 

There are similar problems in the 
Match Play to overcome. 

"You can get frost and freezing 
fog. Last year the first ball struck 
in earnest was at 11 am and then 
they played two rounds". 

Chris, Graham and Bernard 
Gallacher OBE, resident Club Pro-
fessional and the successful 1995 
European Ryder Cup captain, are 
always looking at ways of chang-
ing and improving the course. 

Chris elaborated, "The new 
bunkers at 18 were re-designed 
again in the winter of 1995-96 to 
make them much deeper. It was 
done with the Tour's blessing and 
although we thought there would 
be great resentment from the 
players the view has been that it 
should have been done years ago. 
We are limited, because we can't 
add to the length of the Harry 
Colt design so what we can do is 
tighten up with new tees, bunkers 
and a reshaping of fairways." 

One of the examples of this is 
the mini forest which has been 
planted on the right side of the 
8th so anyone who blocks his shot 

out will not have an easy path in 
to the green. 

"The layout is a very good test 
of golf whether it's windy or not, 
but the players all agree it plays 
even tougher if the wind is blow-
ing." 

The course plays similarly for 
the PGA and Match Play. The 
world's best players participate in 
both championships, and they 
know Wentworth well. There are 
subtle changes in the shapes of 

the fairways and pin placements 
because they are tougher for 
match play. We tend to use varia-
tions on tees more in the Match 
Play than we do in the PGA. 
Green speed, height of cut for 
fairways, semi rough and rough 
is primarily all set up the same. 
We aim for both tournaments to 
have green speeds of something 
like 10.5 to 11.5. Between 10 
and 11 for the PGA because it's a 
longer tournament with more 

feet going over the greens and 
between 10.7 and 11.5 is what 
we aim for at the Match Play 
and so far we've been quite 
lucky with the weather and 
we've been able to produce the 
goods. We can't stress how much 
the weather comes into it. We 
can put all the ingredients into 
the pot but if it goes cold on us 
there is not a lot we can do 
about it." 

The Match Play offers up some 



'Some people say there shouldn't be any trees 
on a heathland golf course but I disagree' 
difficult logistical problems to 
overcome. 

"You can have 10-15,000 peo-
ple watching just two matches 
and all hitting the tented village 
and clubhouse at the same time. 

"We have a very good irrigation 
scheme and can now virtually 
control the bounce of the ball 
from the tee. Graham now has 
the facility to wet down the fair-
ways, so provided the players hit 
the fairway, the ball reacts in the 
desired fashion. For example, 
making it spring forward to stop 
it in the landing area, particularly 
on a hole like the 17th with the 
big left to right slope. Seven years 
ago you couldn't have stopped a 
wedge on the 17th fairway." 

A new irrigation system was 
recently completed on the Edin-
burgh, installation took place dur-
ing the 1995-96 winter, while a 
new scheme is also planned for 
the East. The aim is that all three 
18 hole courses should be 
brought up to the same standard 
as the West. Other areas of devel-
opment include the re-design of 

the driving range. Re landscaping 
will encompass total irrigation, 
while more bays will be added 
and the teaching facilities 
improved. 

Over the years, nature has 
played its part in the re-design of 
the course. 

"Some people say there should-
n't be any trees on a heathland 
golf course but I disagree. I think 
when Mother Nature does some-
thing you should try and work 
with her instead of having a con-
stant tree felling programme. If 
you go out onto the Chobam 
Common end of the course -
holes 8, 9 and 10 - there wasn't a 
single tree 40 years ago. Those 
that are there now weren't 
planted, they just appeared of 
their own accord. I think the 
course looks better for it. 

Despite the vast experience of 
Chris and Graham like every other 
greenkeeper they are well aware 
that they never stop learning. 

Chris said, "We're very lucky 
that we're part of a friendly 
industry and we can go and see 

how other people tackle prob-
lems, how they present the golf 
course and people will pass on 
pieces of information. I've been 
going to The Open since I was 14 
years of age and I've always 
asked questions of greenkeepers. 
At the open Championship every 
year, BIGGA greenkeepers get a 
chance to see the examination 
paper in the front line by doing 
bunker raking, divoting and any 
other task which they are asked 
to do. Guys who have never been 
involved in a golf tournament in 
their life are now in the front line 
and see exactly how things hap-
pen. Then they go away and use 
what they have seen at the Open 
championship on their own golf 
course. That can only be good for 
their members. This is an educa-
tion process which happens annu-
ally and I'm very pleased to say 
that along with Walter Woods, I 
was one of the people who 
started that offmany years ago. 
It's great to see it going from 
strength to strength on an annual 
basis and presentation at small 18 

hole courses is now better than 
it's ever been because they see 
how it's done at golf tourna-
ments." 

"The last six years at the Club 
have been very interesting and 
with more plans on the drawing 
board, the future is going to be 
every bit as exciting." 

Things just never stop at Went-
worth. 

WHEN I'M NOT AT WORK 
I LIKE TO: 

"Play in the Hayter Challenge 
Final and avoid a 9 on my card." 
(Robert missed winning by two 

shots after a 9 at the 15th). 
Robert Washbrook, Porters Park GC 

SO DEDICATED, THEY EARN THEIR STRIPES EVERYTIME. 

TORO DISTRIBUTED BY LELY (UK) LIMITED, STATION ROAD. ST NEOTS, HUNTINGDON, 
CAMBRIDGESHIRE PE19 1QH TELEPHONE 01480 476971 FACSIMILE 01480 216167 

Whatever the season, whatever the weather, this 
greenkeeper cuts a fine swathe through thick, 
uneven turf to produce the perfect fairway. 

For the new Reelmaster fairway mowers 
boast many new, innovative features resulting 
in a cut like never before. 

Rugged, powerful and durable, 
they have the lightest o f touches . The ir 
new L-I-N-K-S™ system o f f loat ing l inkage and individual lift arm dampers hug 

the turf to get into dips and ho l lows for a c lose , 
all-over cut wi th no "bobbing", even at speeds in 
excess o f 7 m p h . 

T h e Reelmaster 6 5 0 0 D , w i t h its 5 - g a n g 
mower, and the 6 7 0 0 D , a 7-gang mower, both 
offer impressive cut t ing t echno logy wi th all-
interchangeable variable speed, automat ica l ly 
controlled reels to handle fast-growing, tough 

The new L-I-N-K-S™ system seasonal grasses. 
Quiet in operation thanks to Toro's advanced noise reduction, the powerful 3 8 h p 

and 42hp diesel engines will help these machines reach inclines other mowers can't. 
To win your stripes, give us a call and we'll walk your 

course with you and recommend the best machine for 
your needs. 

You too can trust Toro expertise and quality. Simply 
telephone 0 1 4 8 0 4 7 6 9 7 1 and we'll arrange for a local Bringing perfection 
dealer to contact you. to play. 



More and more golf clubs in the 
United Kingdom are now employ-
ing full time mechanics but with 
the obvious benefit of having 
someone on site to service and 
repair machinery comes the need 
to provide him or her with a 
workshop. 

This can range form a couple 
of spanners and a workbench to 
a fully equipped affair the equal 
of any dealer. 

However, one workshop 
recently visited in Finland would 
be the envy of even the best 
equipped here at home. 

would you believe, a "dish-
washer" for machine parts. 

Everything is designed with 
cleanliness in mind. There is a 
cold shower outside the front 
door so any chemicals can be 
washed off overalls - as you can 
imagine it is also the ideal initia-
tion instrument for new members 
of staff. Oil is piped into the 
workshop and then drained into a 
tank in the floor while the Finnish 
made machine parts washer is 
ideal for cleaning mowing units 
and many other pieces of equip-
ment. 

Mechanic Matti Niskanen at 
Katinkulta, the excellent course 
which is a major draw at Scandi-
navia's largest tourist resort, has 
everything he could possibly 
want from a workshop including, 

Being virtually unique in terms 
of golf course conditions Fin-

land offers many problems for its 
greenkeepers. 

To find the best way of tackling 
those difficulties the Finnish 
Greenkeepers Association 
together with the Finnish Golf 
Union undertook extensive 
research in a bid to discover solu-
tions to those problems. 

Over a five year period begin-
ning in 1989 with a visit to the 
STRI in Bingley to learn how to 
go about such a project green-
keepers from the length and 
breadth of the country adminis-
tered to 15,000 test plots, on 16 
golf courses, and the results show 
just how extreme are the condi-
tions in which golf courses are 
expected to be maintained and 
the solutions which have derived 
from them. 

All the work was done volun-
tarily with greenkeepers giving up 
their spare time to count shoots 

taking two to three weeks over 
four consecutive winters. The 
samples were actually kept in a 
freezer so they could be counted 

when the golf courses were not so 
busy. 

"The tests were useful because 
in some cases they showed just 

how little time there was to repair 
everything, ready for the new sea-
son. It can be days instead of 
weeks and this can come as a 
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FENDRESS™ TURF TOP DRESSING BRITAIN'S NO. 1 YOU CAN'T BEAT THE ORIGINAL 
FEN TURF DRESSINGS LTD 
ANGEL COURT, DAIRY YARD, HIGH STREET, 
MARKET HARBOROUGH 
LEICESTERSHIRE LEI6 7NL 

NOW AVAILABLE: • 
• Fendress Regular 
• Fendress Superfine • 
• Economy Top Dressing - for Tees and • 

Approaches 
• Sand/Loam Top Dressing • 
• Rootzone Mixes • 
• Highest quality Screened East 

Anglian Fensoil 

Fine Screened Sedge Peat for 
Fairways 
Fine Screened Sandy Loam 
Kiln dried Sand and Washed Grit for 
Vertidraining 
Lime-free Silica Sands 
Bunker Sands - White - Cream -
Pink or Yellow, including 
Moneystone 

Fendress Greentop™ soil-less top dressing now available Telephone: 01858 464346/433003 Fax: 01858 434734 
YOUR ASSURANCE OF QUALITY AND SERVICE FROM THE PEOPLE WHO CARE 

Finnish golf put 



to the test... 

And you thought you had it bad: checking for ice in Finland, a task carried out three or four times a year 

shock to any non-Finnish green-
keepers who come to work in the 
country," explained Elise Jarvi-
nen, the Chairman of FGA, and 
someone heavily involved in the 
research work. 

"There has also been environ-
mental benefits because it 
showed that better results were 
often obtained with reduced fer-
tiliser or without any 'unnatural 
measures'," she explained. 
• Fig 1. Shows the difference in 
fine fescue shoot density in a 
course in the north of the country, 
Brahestad, and another about 
300 miles south, Bjorneborg. The 
northern course enjoys signifi-
cantly greater shoot density but 
for a shorter period. This is partic-
ularly important as it allows the 
greenkeeper to know how much 
time he has to work on the 
course. 
• Fig 2. When Finnish courses 
come out of winter they require a 
stimulant to encourage them to 
grow again. 

This shows that the best results 
were obtained merely by brush-
ing the greens, although the dia-
gram clearly shows that 
verticutting, brushing and aerat-
ing all perform better than merely 

allowing nature to take her 
course. 
• Fig 3. Shows a list of varieties 
and how they performed in the 
Finnish conditions. The testing 

areas were one metre square and 
each variety had three plots. Cut-
ting height was 12 millimetres 
and the plots were maintained as 
tees. The golf course where the 

tests were carried out is 300 miles 
from the Arctic circle. 
• Published with kind permission 
of the Finnish Greenkeepers Associ-
ation. 

Fig. 1: Festuca Rubra Com-
mutata. The development of 
shoot densities on greens in 

Raahe and Pori 
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Fig. 2: Festuca Rubra Commutata 
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Fig. 3: Poa Pratensis - winter 
damages 1992-94 
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T h e m o s t cos t -e f fec t i ve w a y of r e a c h i n g r e a d e r s of 
Greenkeeper International. S i m p l y r ing L o u i s e L u n n or J a m e s 
M c E v o y o n 0 1 3 4 7 8 3 8 5 8 1 a n d ask a b o u t a n a l p h a b e t i c a l 
c a t e g o r y l ist ing: the c o s t s tar ts f r o m as little as £ 2 8 per month . 

Find three tiny £50 notes 
- win a real one, for free! 
HERE WE GO w i t h a n o t h e r c h a n c e t o W I N £ 5 0 w i t 
G r e e n k e e p e r I n t e r n a t i o n a l ! 

All you have to d o is t ake a look a t this £ 5 0 n o t e 
symbol . N o w look t h r o u g h the ads in t he Buyers ' 
Guide section and spot THREE of t h e m - they've been 
reduced in size, bu t they're there , somewhere ! 

Write d o w n the names of the three ads w h e r e the £50 notes 
are located and send your entr ies on a postcard to: N o t e t h e N o t e s 
C o m p e t i t i o n , BIGGA, A l d w a r k M a n o r , A l d w a r k , Alne , York, N o r t h 
Yorksh i re Y06 2NF, to be received by first pos t Fr iday Oc tober 25 , 
1996. The first correct en t ry d r a w n a f t e r t ha t d a t e will w i n £ 5 0 . 
It could be YOU! Enter today - and Note the Notes! 

Judges ' decision is final. Not open to BIGGA staff. 

Agronomy 

Bruce Jamieson formally Director of 
Agronomy with the PGA European Tour has 
now formed the above company offering expert 
advice on: 
• Golf course maintenance 
• Tournament preparation and presentation 
• Machinery selection 
• Budgeting 
• Staff recruitment 
• Soil and turf analysis 
Contact: Bruce Jamieson 
10 Ashlea, Hook, Hampshire RG27 9RQ 
Telephone 01256 760870, Fax on request 

HAVE YOU FOUND THE 
TINY £50 NOTES YET? 

Track them down and 
win a REAL £50 note! 

Get searching! 

consulting agronomist 

offers a practical and scientific 
approach to problem solving and 

an all-round service towards 
cost-effective golf course 

construction and maintenance 

Introductory visits without obligation 

25 Cheviot Close Tel/Fax 
Tonbridge TN9 1NH 01732 350351 

PSD AGRONOMY LTD 
A COMPLETE AGRONOMIC CONSULTANCY 

SERVICE FOR THE GOLF CLUB 
and GREENKEEPER 

• Contract Management of 
Extensions and New Courses 

• Site Management and Problem 
Diagnosis on Existing Courses 

Technical Advice and Support 
all year round 

Soil and Turf Analysis 

For further information contact: 
David Stansfield or John Hacker 
I Garstang Road, Preston PR1 1NA 
Tel: (01772) 884450 Fax: 884445 

Animal Repellents 

Up t o t e n w e e k s p r o t e c t i o n f r o m 
b r o w s i n g by r a b b i t s f r o m a s i n g l e , 

e f f ec t i ve s p r a y a p p l i c a t i o n . 
For p r o d u c t leaf le t a n d t h e n a m e 
of y o u r nea res t d i s t r i b u t o r , ca l l 

0F*r\<i 7 0 A CHAOOO Read the label before you buy 01 734 51 0033 use pesticides safely 
i- 4 ~ A r~ M A A Scuttle contains sulphonated 
Fax: 01734 510044 codi.vero.i 

Fine Agrochemicals Ltd., Worcester WR2 5AA^ 

D I S C R E E T C O N T R O L 
CONSULTANCY 

ENVIRONMENTAL SERVICE & TRAINING 
FaM/te <Sc ... 

fr-oA&M / 
SPRINGER HOUSE • WINDMILL LANE 

KEMBLE • CIRENCESTER GLOS • GL7 6AN 

TEL: 01285 770919 
FAX: 01285 770910 

Architects 

Representing the leading European 
Practices in golf course design, working 

worldwide and offering professional 
services from initial site appraisals and 

feasibilities, conceptual designs, to 
detailed architecture, specifications and 
project management and construction 

design. 
Merrist Wood House, Worplesdon, 

Guildford, Surrey GU3 3PE 
Tel: 01483 236035 Fax: 01483 236037 

Iver, Bucks, SL0 9LA 
Tel 01753 652022 

Fax 0 1 7 5 3 6 5 3 0 0 7 

Tree Spade Hire 
• Semi Mature 

Trees supplied 
• Mulches 

supplied 

Ring for colour 
brochures 

Arboriculture 

BnMV#i\ncLit 

PROFESSIONAL PESTICIDE APPLICATION 
AND ASSOCIATED TURF SERVICES 

FOR ALL YOUR SPRAYING 
REQUIREMENTS 

Tet : 0 7 0 0 0 4 8 1 0 1 1 
F a x : 0 7 0 0 0 4 8 1 0 2 2 

M o b i l e : 0 8 5 0 3 0 0 1 0 4 
Unit 12 Lindenhill Road, Bracknell, 

Berkshire RG42 1UT. 

Amenity Spraying 

Ian Baudains , First Ass is tant G r e e n k e e p e r at 

Hereford Golf C lub , w a s the eag le -eyed w inner 

I of last month 's compet i t ion . 

A cr isp £ 5 0 is o n its way. Don't despa i r - Y O U cou ld 

be the next winner ! Get search ing stra ight a w a y ! 

JONATHAN 
GAUNT 

B.A. (Hons.) Dip L.A. 
GOLF COURSE ARCHITECT 

From feasibility studies to complete 
design projects including contract 

supervision 
4 4 S t a n m o r e R o a d 

L o n d o n E 1 1 3 B U 
TEL: 0181 532 9181 FAX: 0181 532 9553 
Associate of the British Institute of Golf Course Architect; 

I Dav id Hemstock 
Associates 
Consultants on: 
• Golf Cou rse 

upgrad ing 
• New Course deve lopmen t 
• Specia l is ts in irr igation, 

d ra inage and contour surveys 

EC* • *r»u, 

UNIT 25, COWLING MILL \ 
COWLING BROW • 

CHORLEY 
LANCASHIRE PR6 OQG j 

Tel: 01257 269983/269069 { 

t • VERDE TEE FRAME I 
| S tee l p l a t f o r m , w o v e n g r a s s t op . • 

i t VERDE WINTER TEE * 
\i G e n e r o u s s ize , se l f - ins ta l l kit . 

\ • VERDE DRIVING MATS 
£ T o p qua l i t y - L o n g L i f e - Bes t P r i ce s . 

J § ARTIFICIAL GRASSES 
\ • DRIVING BAYS AND NETS * 
\ F o r c l u b a n d h o m e use . 

I TWENTY YEARS EXPERIENCE SUPPLYING THE -
. BEST SURFACES AT COMPETITIVE PRICES. 

| P lease call fo r s amples & in format ion J 

Wort ing House 
Basingstoke 
Hants RG23 8PY 
Tel: 01256 811014 

• C O U R S E C O N S T R U C T I O N • 

• S Y N T H E T I C G R A S S T E E S • 

• W I N T E R G R E E N S • 

• A D V E N T U R E G O L F • 

TM 

PATHFORM 
Hardwood 
Chips 

Hing for samples 
nd colour brochure 

I v e r , B u c k s , S L O 9 L A 

Tel 01753 652022 
Fax 0 1 7 5 3 6 5 3 0 0 7 

Buildinas 
THE GREENKEEPER'S 

CHOICE 

Secure sectional steel buildings in various sizes. 
• Machinery & equipment storage 

• Fertilizer, weedkiller & seed storage 
• Workshops • Tool sheds 

• Trolley stores 
• Temporary fencing & secure 

enclosures 
For FREE design service, quotation, 

brochures and technical advice PHONE NOW 

G r e e n k e e p e r s ' S t o r e s 
D r i v i n g R a n g e s 

C l u b H o u s e s 
• Mach inery S to rage 
• Ma in tenance W o r k s h o p s 
• Fert i l iser and Weedk i l le r S to rage 
• Of f ices and Staff Mess R o o m s 

FREE initial designs and costings 

I I v a n J C o o p e r L td 
Steel Framed Buildings 

Moorside Works, Cauldon Lowe, 
Stoke-on-Trent ST10 3ET 

Tel: 01538 702282 Fax: 01538 702662 

T O T A L T I M B E R E N G I N E E R I N G 

BRIDGES 
Pedestrian and Vehicular 

REVETMENTS 
SHEET PILING 

SHELTERS 
HICKSON LEISURE DEVELOPMENTS 
T H E SHIPYARD, GAINSBOROUGH, 

LINCOLNSHIRE DN21 1NG 
telephone (01427) 611800 fax (01427) 612867 




