...and Harrogate between January 23217, 1995 is
most definitely the centre of the universe for:

¥ Course Managers/Head Greenkeepers ¥ Greenkeepers

#* Golf club ewners and officials #* Golf club secretaries ¥ Green chairmen
%* Greens convenors ¥ Golf course architects ¥ Golf course constructors

* Groundsmen * Local Authority specifiers and executives

#* Landscape contractors * Maintenance contractors * Agronomists

#* Conservationists #* Ecologists % Manufacturers and dealers

¥ Irrigation specialists % Consultants

..and everyone with an interest in fine turf maintenance.

Education space filling up fast « Exhibition space SOLD OUT

The BTME week in Harrogate is truly an event you should shift heaven and earth to attend.

BIGGA National Education Conference: January 2324, 1995
BTME and Educational Seminar Programme: January 25-27, 1995

T0 PRE-REGISTER, COMPLETE AND RETURN THE INSERTED BTME CARD OR CALL THE BTME HOTLINE: 0347 838581

Pre-registering enters you in a free competition with prizes worth £200. It also
ensures quick and easy entry into the event. Your badge and full information
will be sent to you early in 95 just before the BTME week.

FINDING YOUR
WAY TO HARROGATE IS EASY

BY RAIL: The comprehensive rail network
means you can get to Harrogate
very easily: for example 25 trains

run daily from London King's
Cross to Harrogate and there are
some 15 trains from Edinburgh,

16 from Glasgow and 30 from

Manchester

BY AIR: Leeds/Bradford Airport is
12 miles away and has direct
flights from major European
cities. BY ROAD: From North

and South — A1, exit Wetherby,
nine miles from Harrogate. M1 and M62
to Leeds, which is 15 miles away. BY
SEA: North Sea Ferries, from Rotterdam/

Zeebrugge to Hull, 60 miles away.

Event organisers are the British and International Golf Greenkeepers Association, Aldwark Manor, Aldwark, Alne,

the = Ask for more details
For comprehensive information of all that’s going on, telephone 0347 838581 and ask to speak to Ken Richardson,
- BIGGA’s education officer. He’ll answer all your questions and send you a copy of “The Learning Experience”.

York Y06 2NE. You can also request a copy of “The Learning Experience”

by fax: 0547 858864.
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Contents

Marching with
Arnie’s Army

Arnold Palmer is a golfing
legend with empathy for
greenkeepers — his father
used to be one. Chris
Boiling talks to the former
champion about golf course design and Arnold’s involvement
in the setting up of over 200 COUTSES .......cccverrurnens Pages 8-9

Standing by for the BTME ’95

Next month sees the seventh — and best — BIGGA Turf
Maintenance Exhibition and comprehensive education
programme. It’s going to be huge ...........cc.o..... Pages 11-20

In search of the ultimate green

Dr James Beard, one of the distinguished speakers at the
forthcoming education event, outlines his construction
methods and specifications for a top green....... Pages 22-25

From red to black to gold

Ransomes has been cutting more than grass over the last 12
months, with a rationalisation programme to get the company
fighting fit again. Now, they’re back.................. Pages 34-35

Regular features

BIGGA in focus The Education and Development Fund is a real success story,
says Neil Thomas, gaining more and more support from the industry......... Page 7

News Find out first with Greenkeeper International: among the stories this
issue, consultants in a poor light, ecology book’s thumbs-up.......... Pages 5, 41, 45

Festive Puzzle We'll keep your mind occupied over the Christmas break!

Mark G Smith unwraps a suitably festive puzzle............cccocruecerieecrerccnnnes Page 45
Cover ey
Bunkers at Montecastillo Jerez, Spain. BU "l:.i;E' GUIDI
Picture by Phil Inglis. See Pages 39-40 for ..; _‘I,Jaf iI.]Z
report on bunker maintenance

Greenkeeper Education and Development Fund

The Fund provides the key to the future for
greenkeeper, golf club and game. Individuals and
companies can join the Golden Key Circle and Silver
Key Circle. For details, contact BIGGA on 0347 838581.

GOLDEN KEY CIRCLE COMPANY MEMBERS:

+ ET Breakwell Ltd * Hardi Ltd » Hayters PLC

* Jacobsens * Kubota UK I.ul Loly Ul( Lul . mgby Taylor Ltd
* Toro Irrigation *» Z

SILVER KEY CIRCLE COMPANY MEMBERS:
+ Ransomes * Risboro' Turf

Pre-registering for BTME means speedy admission and you could win a prize: see the inserted card in this issue

FREE READER
REPLY SERVICE

Use the post- W
paid Reader ™

oat e
Reply Card

facing Page 54
for further
information on
the products
and services
advertised in this
issue. Just state
the companies' Ad Ref

numbers, post the card to us and
we'll arrange for further informa-
tion to be sent to you direct.

ADVERTISERS’ INDEX
a quick reference guide

Ad Ref Page
All Seasons 375 38
Aldwark Manor 359 12
Amenity Technology 431 56
BLEC 98 16
Bourne Amenity/
Tilcon 372 18
British Overhead 229 17
D&E Turf 323 16
Euromec 459 12
Eric Hunter 73 10
Hayters 20 21
Hickson Leisure 474 14
Hunter Irrigation 397 20
Hydroscape 475 19
Inturf 31 10
JD Greasley 461 17
Martin Bros 12 16
Massey Ferguson 476 55
Mommersteeg 171 14
Multi-Core 347 18
Pattissons 35 12
R&R UK 434 18
Scotts 161 36
Sovereign Turf 435 14
Stapleford Enterprise 477 38
Supaturf 164 4
Tildenet 379 18
UFB Humberclyde 466 12
Vitax 139 15
Colleges 31,42/43
Buyer's Guide * 46-50
Classified . 51
Job Shop . 51
Recruitment + 51.53

ADVERTISING WORKS
IN GREENKEEPER
INTERNATIONAL:

Greenkeeper
International is the only

professional magazine
we advertise in because it works

- KIM MACFIE,
Sales and Marketing ”
Director, Hayters PLC

FOR MORE DETAILS CALL:

Bill Lynch on 091 413 7218, or
Carol Dutton or Louise Lunn at
BIGGA HQ on 0347 838581.
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PLEASE COMPLETE

IN BLOCK CAPITALS
M B NN W N S S SN B N S .

Question 1 = What is the name of the famous suspension
bridge in San Francisco?
Question 2 - What is the name of the famous prison in
San Francisco Bay?
Please tick

| am a BIGGA member with a current passport

| would be available from Sunday 19 February '95 to
Wednesday 1 March '95 to accompany the BIGGA party
I shall be attending Supaturf's stand at BTME to
complete the final part of the competition.

Name__

Position_____

Hotel,
ght stay with

GK/12/94
Yes No

N
L

Club

Address

Post Code _Tel:

Return to: Supaturf Products Ltd,

Amenity House, 2 Maizefield, Hinckley, Leics LE10 1YF
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Cons with BICCA 65 Hie
GCSAA Conference and Show

San trancisco 95

The Golf Course Superintendents Association of America will be
holding its 66th International Golf Course Conference and Show in
San Francisco from February 20-27, 1995.

BIGGA's party attending this major international event will assem-
ble on Sunday February 19 at the Excelsior Hotel, Heathrow Airport,
leaving the next morning on a direct flight to San Francisco and arriv-
ing back at Heathrow on Wednesday, March |.

The GCSAA will present an action-packed week dedicated to pre-
senting the latest in educational opportunities with more than 60 edu-
cational seminars on offer, the newest golf course products and
services, and an opportunity to meet with fellow professionals. Those
attending will be able to visit Chinatown, Golden Gate Bridge, Sausal-
ito/Muir Woods, Union Square, Golden Gate Park, Alcatraz and take
the cable car to the world famous Fisherman'’s Wharf — just some of
the attractions of San Francisco.

An exciting trip is in prospect and bookings with full payment must
be received by Friday January 6, 1995.

ITINERARY

Sunday, February 19

All participants assemble at the Excelsior Hotel, Heathrow Airport,
overnight accommodation with free car parking included.

Monday, February 20

Depart Heathrow for San Francisco direct non-stop flight. Departure
1100 hours arrival 1500 hours. Transfer to the Holiday Inn, Union
Square. Stay eight nights, room only basis.

Tuesday, February 28

Transfer back to airport. Depart San Francisco 1800 hours arrive
Heathrow 1230 hours on March |. Return transfer to Hotel to col-
lect cars and drive home.

PRICES
£754.00 per person based on twin shares
£1,094.00 per person based on single room accommodation,

plus comprehensive travel insurance for the duration £35.00

Included are: Overnight accommodation at Heathrow with car
parking, return economy flights from Heathrow to San Francisco, UK
and US taxes, transfers from the airport to the hotel and return, eight
nights accommodation based on room only, US accommodation
taxes.

Please forward full payment of £789.00 or £1,129.00 (unless
travel insurance is not required) to BIGGA, Aldwark Manor,
Aldwark, Alne, York, YO6 2NF to arrive by Friday January 6,
1995 at the latest, together with name, address and contac
telephone number. :




Are you in
the picture?

Copies of this photo of
Open champion Nick Price
with the BIGGA support
team at Turnberry are now
available, priced £5 for a
10x8in colour print. Send
cheques to BIGGA HQ.

Greenkeepers’ anger
at ‘poor’ consultants

Consultants are as welcome at
golf courses as Tony Blair would
be at a Conservative Party confer-
ence. That’s the conclusion we
drew after sitting down with a
group of greenkeepers and asking
for their views of consultants. It
seems the good ones are very
good and the bad ones are your
worst nightmare — and they out-
number the true experts.

The nearest anyone came to
praising them was John Bayliss,
head greenkeeper at Coventry
Golf Club. He said: “I have found
that the majority are very good
but there are a few that are only

interested in making money.”

Canadian Craig Smith, head
greenkeeper at Golf Club Mudau
in Germany, said: “My general
view is that consultants may be
beneficial but because of poor
controls on qualifications one can
never be sure of sound advice.”

He added: “I believe it is
important to remember that con-
sultants usually offer one man’s
opinion, and you should govern
yourself accordingly.”

Mark Jones, head greenkeeper
at Preston Golf Club, was far
more outspoken. He said:
“They’re very poor. They tend to

Supporters give green
light to ecology booklet

The long-awaited Education
and Development Fund ecol-
ogy project has been given
the green light. At a recent
STRI board meeting, ecolo-
gist Bob Taylor was given the
go-ahead to produce a practi-
cal guide to the ecological
management of golf courses.
The booklet should be pub-
lished late April ’95.

“This project has been a
long time coming to fruition,”
says BIGGA’s marketing man-
ager Bill Lynch, “but we’re
delighted it is finally happen-
ing. I’d like to thank all our
golden and silver key mem-
bers of the Education and
Development Fund, but espe-
cially Jacobsens, for seeing
this project through with us.”

take the money and run. They
seem to be accountable to no-
one, the greenkeepers take the
blame for any disasters.” But he
did single out the STRI for praise
— “they tend to be more reli-
able.”

Peter Gee, head greenkeeper at
Sandy Lodge Golf Club, said: “In
my view no individual, no matter
what their qualifications or expe-
rience, can come to a club for
four hours and set out a mainte-
nance programme for a year. This
is done by many consultants in
golf  course maintenance.
Although for specific tasks such
as irrigation specs and general
management they can be useful.”

lan McFarlane, head green-
keeper at Salford GC, said he had
mixed feelings. “I feel they pick
your brains and feed back what
the club want to hear, not what
they think. If you are paid to do a
job why do committees need
another opinion as it is mostly
the same content as you have
given them?”

However he says there is one
exception — Jim Arthur. “At least
Jim is honest and forthright.”

What do you think? Write to
the Editor, Greenkeeper Interna-
tional, Aldwark Manor, Aldwark,
Alne, York YO6 2NF.

FLYING DIVOTS

B If you pay your BIGGA
subscription yourself,
remember you can claim tax
relief on the amount paid. This
will save first assistants
£11.25 and deputy head
greenkeepers £13 as the
subscription to BIGGA has
been approved under section
201 of the Income and
Corporation Taxes Act 1988.
Members should notify their
local tax office on their annual
tax return.

W The date for next year's
South Turf exhibition at
Motspur Park near Kingston,
Surrey, has been set: June
21, Companies wishing to
exhibit at the show should
call Louise Lunn on 0347
838581.

M Hayter has appointed
Gwilliam Kellands Ltd,
Somerset, as agents for
Hayter Professional and
Beaver mowers. Gwilliam
Kellands spares distribution
points are at Monkton Elm,
Taunton and at the Cadbury
Garden Centre, Congresbury,
Avon.

M Some fascinating facts are
contained in a report
published by the Golf
Facilities Trade Association.
These include:

e Scottish courses are more
likely to use temporary greens
for more than five weeks per
annum than the South, where
50% more rounds are played;
* Buggies are now permitted
on 50% of courses;

* Stand-alone driving ranges
are more successful than
ranges at courses, and
ranges in the south are more
popular than those in the
north, Midlands, Wales and
Scotland. The report costs
£295 (£195 for GoFTA
members). Tel: 0181
6811242,

M Claymore
Grass Machinery
has appointed
John Smith as its
northern field

engineer. He

was previously

in Claymore's

service department. His

new duties include providing
back-up and assistance
when necessary for all
machinery sold by Claymore
dealers in the north of
England.
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“Zeneca Professional
Products has always
believed in improving
quality through
education and
training. Our Golden
Key support of the
Education and
Development Fund is a clear
demonstration of this policy.”

Roger Mossop, Marketing Manager,
Zeneca Professional Products.

“In the full knowledge that the
industry s future lies in highly
trained and qualified
professionals, Breakwells as a
leading distributor within the
industry is pleased to support
BIGGA’s Education and
Development Fund to help
bring about a continuing improvement in
standards.”

Len Breakwell, Managing Director,

ET Breakwell Ltd.

“In our view you cannot get
enough training because
there is always something
to learn. At Jacobsen staff
training takes priority, and
for this reason we are
totally committed to the
BIGGA Education and
Development Fund.”

René Orban, Director of European
Operations, Jacobsen Textron.

“Education and
training are the
life blood of the
Association.
Hayter are part of
the Association’s
life. Our Golden
Key support is

therefore vital.”
Kim Macfie, Sales and
Marketing Director, Hayter PLC

“Risboro’
Turf, as a
BS5750
registered
distributor
and Silver
Key
supporter
of the fund, believe
education and training
essential for the future and
are pleased to continue our
involvement.”

Mark Barthelmie,
Managing Director,
Risboro’ Turf.

GOLDEN KEY &
SILVER KEY
CIRCLES

“Ransomes thought that the Education and
Development Fund was a terrific initiative
when BIGGA introduced it at the beginning
of 1992 and it has received our fullest
support since that time.”

Richard Bishop, European Sales Manager,
Ransomes Sims and Jefferies Ltd.

“As a Golden Key supporter of the fund the
Toro company is happy to help focus attention
on the quality of educational opportunity
available. We feel that the education
programme BIGGA has developed provides a
breadth of management skills to meet the high
demands expected by the industry today.”
Mark Gunter, Technical Sales Manager,
Northern Europe and Middle East, The Toro Company
Irrigation Division.

“Education and training must be the
cornerstone of any successful professional
body and therefore Rigby Taylor feel that it is
in the long term interest of all of the major
suppliers in our industry to support this fund.
The members of BIGGA are our customers
and we believe that it is important to invest in
the future development of the industry and to
use this fund as our way of showing our appreciation of the
business placed with us.”

Clive Williams, Sales Director, Rigby Taylor Ltd.

“We have supported
the Education and
Development Fund as
Golden Key
supporters since its
launch in January *92
and have every
intention of continuing
to do so in the future, particularly as we
have seen a significant development in
the standard of the education of
greenkeepers throughout the UK during
the time of our involvement.”

Graham Dale, Managing Director,
Lely (UK) Ltd, UK distributor for
Toro Commercial Products.

“Hardi Ltd, the
leading supplier of
chemical application
and aeration
equipment, are very
supportive of
BIGGA's Education
and Development
Fund. It is vitally important that the
industry at large is trained to the
highest level. This is our reason for
continued participation as a Golden
Key supporter.”

Colin Gregory, Managing Director,
Hardi Ltd.

“Five years ago Kubota made the first grant to the Education and Development Fund and during this
period the golf industry has witnessed an increasing recognition of the importance of the role of the
greenkeeper. British greenkeepers now have access to training in management skills and have
established a world-wide reputation for their expertise. Kubota is very proud to have been part of this
process and we remain committed to the continued development of the greenkeepers’ profession.”
Brian Hurtley, Director, Vice-President Kubota (UK) Ltd.

The British and International Golf Greenkeepers Association thanks the following companies for their support during 1994:

Golden Key: ET Breakwell Ltd, Hardi Ltd, Hayters PLC, Jacobsens, Kubota UK Ltd, Lely UK Ltd,
Rigby Taylor Ltd, Toro Irrigation, Zeneca Professional Products. Silver Key: Ransomes, Risboro’ Turf

All of these companies — plus some new ones — have already pledged their support for 1995. For more details of the Education and Development Fund and to find out
how you can join the Golden or Silver Key Circle, call Ken Richardson or Bill Lynch on 0347 838581



WE SAY

A success story

THE STORY SO FAR

On 1 January 1992 BIGGA for-
mally established its Education
and Development Fund. At the
time I wrote that, “...the new
Education and Development Fund
has been established to enable the
promotion and financing of edu-
cational programmes, scholarship
awards and training aids for the
benefit of the greenkeeping pro-
fession”. Now some three years on
we have a fund on which to draw
and one which, given the ongoing
commitment of both companies
and individuals, will in the future
be of enormous benefit for the
education and training of green-
keepers.

1993 saw the production of the
video ‘Raising the Standard in
Spray Application’ which was cir-
culated to all course manager
members of BIGGA. At BTME '94
we launched the widely acclaimed
career video ‘Keeper of the Green’
produced and financed in con-
junction with the GTC. During
1994 the ‘On Course Field Guide
For The Major Diseases and Pests
of Fine Turf was produced and
distributed and received an excel-
lent reception from BIGGA mem-
bers. Filming has just been
completed for a module type
video on ‘Golf Course Preparation’
which will premiere at BTME '95
whilst plans are in hand to pro-
duce an ecology booklet and a
leaflet on grass identification. So
the practical benefits of having
established the fund are now evi-
dent.

FROM WHERE COMES THE
FUNDING?

The fund has no guaranteed
income and no grant aid. It
depends entirely on what can be
raised through the auspices of
BIGGA. To this end it is gratifying
to acknowledge the support
received from companies within
the industry as Golden and Silver
Key supporters and this is done in
good measure and quite rightly so
elsewhere in this month’s issue.
Increasingly individual members
are contributing to the fund as
well as Regions and Sections. The
fund is dependent on such sup-
port and those contributing are
most welcome to put forward sug-
gestions on future fund expendi-
ture. With the companies,
meetings are held twice a year to

BIGGA in focus

BY NEIL THOMAS

discuss spending programmes and
to seek common ground in contin-
uance of mutually beneficial rela-
tionships. The fund will only
prosper with continued company
support and individual contribu-
tions. It needs the support of
BIGGA’s Regions and Sections.
Backing from across a broad spec-
trum of our industry remains vital
for future progress.

GROWTH IN 1995

The fund is set to grow in 1995.
Already Amenity Technology and
Rhéne Poulenc have confirmed as
Golden Key supporters and
Fenchurch will be a Silver Key
supporter. Ransomes are upgrad-
ing from silver to gold status.
Other new memberships are
pending. It is an encouraging pic-
ture and one which allows for the
development of further projects in
1995/96. All 1994 contributing
companies have confirmed their
continuing support for 1995 thus
giving the fund a stability which
will allow both for planning and
for projects to come through to
fruition. It is important to note
that this fund is separated from
the general running of the Associ-
ation. Also that BIGGA has no
other specific financing with
which to further greenkeeper edu-
cation and training and it is
unlikely that alternative sources of
finance will be forthcoming in the
foreseeable future.

FUTURE PLANS

A major and exciting development
is planned for the autumn/winter
of 1995/96. There is a very defi-
nite need amongst greenkeepers
for training to be provided on a
local basis whilst still offering the
opportunity for intensive in-house

courses at Aldwark Manor. As |
write we are in the middle of the
annual Management Courses and
it is pleasing to report that this
year’s restructured courses to
meet N/SVQ requirements have
met with an enthusiastic response.
These are real learning weeks and
we plan to continue with them in
the future. However there is also a
need for courses to be taken to
members and to facilitate training
by making it available on a local
basis. I am able therefore to make
two announcements in relation to
localised training - both made
possible through the increasing
resources of the Education and
Development Fund.

NEW COURSES
During the first two weeks of
October next year we are plan-
ning intensive Health and Safety
courses on the basis of one per
Region. These will be subsidised
through the Education and Devel-
opment Fund and be available to
greenkeepers, BIGGA members
and non-members alike, on a first
come, first served basis.
Following on from the Health
and Safety courses will be man-
agement training courses. These
will be held during February and
March 1996 initially on the basis
of two per Region whilst it is
hoped to be able to run these
courses also in Ireland. These will
be two-day courses financed from
the Education and Development
Fund with golf clubs sending
greenkeepers merely being asked
to meet the costs of one night’s
board and lodge. Again these
courses will be available to both
BIGGA members and non-mem-
bers on a first come, first served
basis. Whilst still in the planning
stages it is hoped over the two-
day period to offer a combination

of management and technical
training.  Importantly  these
courses will be directly relevant
for N/SVQ qualifications and will
therefore set attendees on the
road to recognised national quali-
fications.

I believe these courses represent
an exciting development and will
help many more greenkeepers to
identify with both BIGGA’s educa-
tional programmes and the grow-
ing importance of the fund. For
those not attending Aldwark
Manor for courses, training pro-
grammes must sometimes seem
remote whilst the availability of
loealised training will most surely
be welcomed by golf clubs and
greenkeepers alike. We would
welcome ideas on course content
as essentially those taking the
courses will want to teach what
greenkeepers wish to learn. If you
are aware of a gap in educational
provision let us know about it. If
these courses prove successful
then I envisage a steady expan-
sion in the years ahead.

IN CONCLUSION
After three years, the Education
and Development Fund, and with
it the setting up of Golden and Sil-
ver Key memberships, must be
viewed as a success story. The
fund is even more vital today than
was envisaged back in 1992. Con-
tinue to support it and seek others
who will wish to be associated
with the development of green-
keeping as a profession for as I
wrote again some three years ago
“...the enhancement of knowl-
edge and technical expertise...
will surely in turn lead to higher
standards of course management
and better playing conditions for
golf club members”.

I believe this is beginning to
happen.

B The Sussex Section of
BIGGA has made a donation
of £500 to the Education and
Development Fund as part of
its commitment to the future
training of greenkeepers. In
welcoming this donation,
executive director Neil
Thomas said: “It is particularly
pleasing to receive a section
donation as it is indicative of
the support our members are

now giving to the fund. We
already enjoy a considerable
amount of company support
but it is also essential that
BIGGA's members either col-
lectively through Region and
Section donations or individu-
ally support a fund which is
being utilised to provide
enhanced training and educa-
tional opportunities for green-
keepers."
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ARNOLD PALMER FACTFILE

BORN: September 10, 1929, in Latrobe,
Western Pennsylvania. Nowadays he
spends the warm months of the year
there, but makes his winter home in the
Orlando, Florida, area.

MAJOR CHAMPIONSHIP WINS: US
Masters — 1958, 1960, 1962, 1964; US
Open - 1960; Open Championship —
1961, 1962

ARNOLD PALMER won the United States
Amateur Championship in 1954 and,
turning professional the following year,
won the Canadian Open for the first of his
61 victories on the US PGA Tour. Over the
next four years Arnold won 11 more
tournaments including the 1958 US
Masters, but that was only a prelude to an
astonishing decade to come.

1960 was perhaps Arnold’s golden
year. He again won the US Masters, to the
delight of his new fans who became
known as Arnie’s Army. Their march
continued to the US Open where Arnold
shot 65 in the final round to overcome a
seven-shot deficit and pass 12 other
contenders. Although he did not win the
third leg of the Grand Slam, the Centenary
Open Championship at St Andrews, he
returned to win the Open in 1961 and
1962, and other stars from the US PGA
Tour followed him restoring the Open to
its pre-eminence amongst the Major
championships.

Arnold won the US Masters again in
1962 and 1964, and was indisputably the
dominent figure in world golf when he won
the inaugural World Matchplay
Championship at Wentworth in 1964. In
all, Arnold added 19 overseas titles to the
61 he won in the United States. After
turning 50 in September 1979, Palmer
won the first Senior event he entered — the
1980 PGA Seniors Championship — and
he went on to win the US Seniors Open
the following year. Arnold has won 12
Senior titles todate, taking his competitive
earnings to $4,721,436.

Greenkeeper's

Chris Boiling joins Arnie’s Army at Royal
Lytham and St Annes and talks to the
golfing legend about course design

rnold Palmer is the son of a greenkeeper

— and could easily have followed in his
father’s footsteps. His brother Jerry did. He
took over from Milfred J (‘Deke’) Palmer as
the superintendent at Latrobe Country Club in
Pennsylvania. Now he is also the general man-
ager at the course where his father started
working at the age of 16 and continued until
his death in 1976. MJ worked his way up to
superintendent and then to pro-greenkeeper.
“He ended up being both for 50 years until he
died at the age of 72,” says Arnold, who
bought the 18-hole course in the early "70s.

For sentimental reasons? “Well, yes, I liked
it and it was where I was raised. It's a great
golf course,” he told me as he practised for the
Senior British Open at Royal Lytham and St
Annes.

Latrobe is a small industrial town in West-
ern Pennsylvania at the foothills of the
Allegheny Mountains about 50 miles east of
Pittsburg.
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This is where Arnold learned his art using
cut-down clubs. “My father was my only
teacher,” he recalls. “He gave me my first les-
son — how to hold the club — when I was four
years old. It lasted about five minutes and my
lessons over the years never lasted much more
than 10. I remember he put my hands on the
club, showed me how to grip it and said ‘Don’t
ever change it’. And I use the same grip today
as I used then.”

This grip and his distinctive swing have
helped him win 92 tournaments, including the
US Masters (four times), US Open (once) and
British Open (twice).

His father also taught him about courses. “I
worked with him building the course at
Latrobe and learned a lot from his theories.
He was a bit of the old school especially where
things like drainage were concerned. It was all
surface drainage then.”

Helping his father build an additional nine
holes at Latrobe in 1964 was Arnold’s intro-
duction to golf course design and construc-
tion, and he continued to stay involved with
the design of courses on a limited basis during
the heyday of his tournament career.

His call to design during this period was




son makes good...

through friends and associates requesting his
expertise for their golf course projects. On sev-
eral projects during this time (1969-71) he
worked with noted architect Frank Duane.

The interest and popularity in golf course
development grew in leaps and bounds in the
’60s and '70s. And, as you'd expect, the golf
course design services of the game’s most dra-
matic and popular champion also increased
rapidly.

In 1971 Arnold Palmer and golf course
architect Ed Seay began working together — a
partnership that continues today. Palmer’s
executive vice president and chief operating
officer Ed was one of Arnold’s playing part-
ners during his Royal Lytham warm-up, with
Arnold offering the less accomplished golfer
this simple but effective piece of advice: “Keep
your head still”

The cornerstone of Arnold Palmer’s and Ed
Seay’s design philosophy is creating and pro-
ducing the kind of golf courses for which the
company’s clients are asking. Most often they
are looking for fun, beauty, excitement and
challenge. Seldom is a course of extreme diffi-
culty requested.

“I believe in traditional straight forward
design that produces courses with lasting
quality and that are exciting and enjoyable for
all players. The designs are founded on the
principals and strategies of the game and are
sensitive to the land and the environment,”
says Arnold. “All of the great courses blend in
naturally with the existing environment. We
respect and try to preserve the existing terrain
and environment on every course as much as
it will allow us to do so and still stay within
the framework of playability. Put simply, we
do not force or design unnecessary gradework
or features.

“Over the years I think we have persuaded a
lot of people that you can build a friendly type
golf course and do it in a way that will be
good for the average player but that at the
same time you can make it difficult enough on
an occasion for the professional.”

The greenkeeper’s son was quick to add,
though: “And I think of maintenance-friendly
golf courses too. I like to keep the golf courses
so that they are easily maintained and I think
you're going to see, as time goes on, more of
that because of the extremely high cost of
maintaining some golf courses.”

One thing Palmer’s courses have in common
is the absense of gimmicks and trademarks.
“Hopefully all our courses are different. We do
not have a design trademark, nor do we want
one,” confirms Seay. “We do, however, strive
to design all of our courses so that they are
beautiful, constructed soundly within the bud-
get and are fun to play.”

“I truly enjoy designing fun and challenging
golf courses,” adds Arnold.

Nothing in UK
The Palmer-Seay touch has left its mark on

courses located throughout the world. Seay,
who is a past president of the American Soci-
ety of Golf Course Architects, had the distinc-
tion on his own, prior to his joining Palmer in
1971, of designing many well known courses.
The most prominent of these is Sawgrass in
Ponte Vedra Beach, Florida, which was the
site of the Tournament Players Championship
from 1977-81, as well as some 100 other
courses and residential developments in the
United States.

The Palmer Course Design Company has
been involved in over 200 golf course projects
covering 27 states, as well as internationally
in Japan, Thailand, Korea, China, Taiwan,
Guam, Malaysia, Indonesia, Ireland, Italy,
Germany, Spain, Australia, Canada, Philip-
pines, and the first 18 hole course in mainland
China.

But, as yet, they have done nothing in the
UK. “I would like to know why,” commented
65-year-old Arnold.

“I would too,” interjected Ed.

‘| knew as a youngster that
| needed to be outside on a
golf course, either playing
or maintaining it’

“We have negotiated proposals to do golf
courses in the UK on several occasions over
the years but, unfortunately, for either finan-
cial or personal reasons on the part of the
clients, it has not become a reality,” explained
Arnold whose company is currently working
on 52 projects.

Sadly, for him, none are links courses.

“I would love to build a links course. We
have built a couple but we don’t have the
opportunity often to build links golf courses,”
he said.

The most recent one they did — The Links of
Kuilima, Kahuku, in Hawaii - received
widespread acclaim and was rated by Golf
Digest as one of the top four new resort
courses in 1993.

“It’s on the ocean and I think it qualifies
very well as a links course. It is a very good
golf course, one that is very difficult in the
right conditions but a very playable golf
course,” he said. “It’s one of my favourites.”

Gets involved

When he is designing a course, Arnold likes
to get involved in every aspect including the
specification of grasses “I enjoy it - the nitty-
gritty, the day-to-day stuff is fun.”

As well as Ed, he receives tremendous help
and support from Harrison Minchew and Erik
Larsen, vice presidents and senior golf course
architects with the Palmer Course Design
Company.

“All of us work very well together. 1 give

them my feelings and thoughts on a particular
hole or course and they fit it in,” explains
Arnold.

He knew from a very early age that golf was
something he was going to do. “I knew as a
youngster that I needed to be outside on a
golf course, either playing or maintaining it,”
he recalls.

While he was growing up at Latrobe he
used to take on and beat his fellow caddies,
and continued his winning ways when he
went to high school, dominating the game in
Western Pennsylvania. He won his first of five
West Penn Amateur Championships when he
was 17, competed successfully in national
junior events and went to Wake Forest Univer-
sity (then College), where he became nol
man on the golf team and one of the leading
collegiate players of that time.

Deeply affected by the death in a car crash
of his close friend and classmate, Bud Wor-
sham, younger brother of 1947 US Open
champion Lew Worsham, Arnold withdrew
from college during his senior year and began
a three-year hitch in the Coast Guard. His
interest in golf rekindled while he was sta-
tioned in Cleveland. He was working there as
a salesman and playing amateur golf after his
discharge from the service when he won the
US Amateur in 1954 following his second
straight victory in the Ohio Amateur earlier
that year.

It was during this period that he met
Winifred Walzer at a tournament in Eastern
Pennyslvania. They were married shortly after
he turned professional in the autumn of 1954.

- “I thought about doing a lot of other things,

including aviation (he pilots his own Cessna
Citation VII jet aircraft). But while I was a
manufacturer’s rep I decided that I really
wanted to be out in the air and playing golf.”

During his illustrious career he achieved
more than most men can dream about. But,
he confessed to me, there are two unfulfilled
goals. He has given up hope of ever achieving
the first, but the second is still a possibility.

“I have never won the PGA Championship.
This is certainly something that I would have
loved to have accomplished in my younger
days,” admits Arnold, who finished second
three times and bowed out of the competition
earlier this year after 37 appearances.

“Secondly, I would like to continue to build
golf courses and do design work, especially
something that I haven't done yet — create a
golf course totally following my own concep-
tion of what should be done in its design and
construction.”

All his design work todate has reflected his
client’s wishes, and he has not yet designed a
course that just satisfies him or his company.

Even though Arnold is 65 he shows no signs
of slowing down, so one day we may just see
a course that is totally an Arnold Palmer
design. And it may be his first course in
Britain...
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A happy Christmas and a prosperous New Year to all our members, readers and advertisers
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LET US GIVE YOV THE (/////NG EDGE

THESE CLIENTS ALREADY HAVE IT!

L] ‘B:feglow Manor Golf & Country @
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® Bramiey Golf Club

@ Caldy Golf Club

® Carnoustie Golf Links

@ Carvoeira Golfe SA (Algarve)

@® Cawdor Golf Club

® Charleslands Leisure (Co.
Wicklow)

@ Chirk Castle Golf Course

@ Clitheroe Golf Club

@ Collingtree Leisure

°
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®
@ Crompton & Royton Golf Club @

42" capacity Mower Cylinder and Bottom Blade Grinding
Machine. A truly ‘precision’ grinder, built to last half a cen-
tury. Used and preferred by Professionals.

® Eaton Golf Club

Delapre Golf Complex

Ely City Golf Club
Gienbervie Golf Club
Gleneagles Hotel
Goring and Streetley
Haggs Castle Club
Harpenden Golf Club
Hellidon Lakes Golf & Country
Club

Kinross (Green Hotel)
Leek Golf Club
Lingfield Park

Malone Golf Club

Massereene Golf Club

Mere Golf & Country Club
Milltown Golf Club (Dublin)
Mold Golf Club

Mount Murray Golf Club (Isle of

Man)

Muirfield (Gullane) Golf Ciub

CI b ry & Crookham Golf
ul

Northwood Golf Club

Omonde Fields Golf Club

Piltdown Golf Club

Club
@ Tehidy Park Golf Course

SEE US ON STAND C28 AT BTME

Pineridge Golf Club
Ponteland Golf Club
Royal Ashdown Forest Golf
Club
Royal Dornoch Golf Club
Royal Liverpool Golf Club
Rye Golf Club
St Andrews Links Trust
Slaley Hall G&C CLub
Moor Golf Club
Taunton & Pickeridge Golf

Telford Golf Club

The Berkshire Golf Club

The Vale Golf & Country Club
Turnberry Hotel

Tyneside Golf Club
Wellingborough Golf Club
West Herts Golf Club

West Sussex Golf Club
Whitecraigs Golf Club
Worplesden Golf Club

SATISFIED CUSTOMERS

“The Juno is an essential piece of
equipment for any golf course work-
shop.” Mr. Alistair Connel, Course Manager,
Cawder Golf Club.

“It is the best piece of machinery this
course has ever invested in, a fine
machine that | would recommend to
anyone.” Mr. John Bashford, Head Green-
keeper of the Green Hotel Golf Course, The
Kinross Estate.

“A quality machine that gives a superb
finish to our cylinders, and saves
money.” Mr. Derek Green, Head Green-
keeper of Royal Liverpool Golf Club.

The NEW JUNO 36" capacity
Cylinder and Bottom Blade Grinder
will accommodate every make and
type of Professional and Domestic
cutting cylinders and soleplates. Sim-
ple to operate, fast changeover from
cylinder to bottom blade grinding.

ERIC HUNTER GRINDERS LTD

HOBSON INDUSTRIAL ESTATE, BURNOPFIELD, NEWCASTLE UPON TYNE,
NE16 6EB. TEL: (01207) 270316 FAX: (01207) 270312
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NEW GREENS TURF
Inturf introduce Super Agrostis, the new high content
bentgrass mature turf grown on sand soils.

Plus choice of cultivar mixtures from the 4 top seed
houses - all grades.

Plus improved range of fescue/bent greens turf, hard
wearing tees turf and low cost fairway turf.

Plus full installation service for conventional turf,
"Big Roll' turf (the original patented system) and new
Lay 'n' Play turf tiles, all by qualified greenkeepers.

Plus good value prices and the best service available.

ANYTHING TO DO WITH TURF AND WE'RE

Inturf Limited, Regent Street, Pocklington, York YO4 2QN
Telephone (0759) 304101 Fax (0759) 305229

For Scotland Telephone 031 663 6617/8/9 Fax 031 663 0651

ol o Y T S o)
= g~ N
- =B Ce of
‘ a & NATIONAL TURFGRASS G e
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Registered for BS 5750
Quality Assurance
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