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Your greens aren't the

Your golfers will love the way it
leaves your greens, too. That’s
because its new offset design
leaves less compaction on the
playing surface. Which gives your
golfers a better shot at improving
their game.

To reduce harmful rut- ==
ting and compac-
tion, John Deere
uses a unique
offset design
that lets you

JOHN DEERE LTD.,

change the direction of your
perimeter cut each day. Giving
your greens a well deserved rest.
Your golfers a better shot at a
birdie.

The 2243 also features a liquid-
cooled, 18-hp (13 kW) engine,
steerable cutting units, power
steering, hydrostatic drive and
more.

See your dealer for all the facts
on the John Deere 2243.

only thing that will appreciate
the new 2243

| JOHN DEE

NOTHING RUNS
LIKE A DEERE

LANGAR, NOTTINGHAM, NG 13 9HT,  TELEPHONE (0949) 60491

ALGS 1600 E
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International can do to promote

YOUR business
Here'’s what one of our

advertisers has to say about
the industry’s most effective

magazine:
“Over the past year

Greenkeeper International
has proved to be a popular

publication and a very
effective magazine
concerning response to

advertising we placed in it.
We will be more than happy

to use it even more

extensively during 1992.”
- DAVID BOOTHBY, Toro Sales

Manager, Lely (UK) Ltd.
UK distributor for Toro
Commercial Products

Find out more:
call Bill Lynch

on 091 413 7218,

Carol Dutton

on 0207 570117

or BIGGA HQ on 03473 581.
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Water on
the course

Ponds and lakes come
under the spotlight as we
examine the assets and
liabilities of water features
on golf courses

iivaineeds cPages 2750

BIGGA’s new man
at the top

Roy Kates, the Association’s new chairman, has his eye on
Europe, as he explains to David White..................... W Page 7

Greenkeepers join Silver Key Circle
A big welcome goes out to two Regional Administrators who are
backing the Education and Development Fund................. Page 10

Education and inspiration in equal amounts
Words and pictures from the National Education Conference
believed by many delegates to be “the best yet”......... Pages 13-14

Looking ahead to Landscape Industries
It’s “more than just a trade show”, they say ............... Pages 40-43

DEPARTMENTS

Greenkeepers library David White examines some of the latest book-
shop offerings from publishers who have the
greenkeeper in mind............coevevereeeee Pages 22-23
One newspaper called it a “haul in one”; certainly
bad news for the golf courses who had their
newly-laid turf stolen. All the details on..... Page 5
Updates from our regional correspondents. Find

out what”s happening................... Pages 43-45, 54

Faces and places

Around the Green

A view of one of the 13 lakes being built at the

COVER PICTURE: Bank House Golf and Country Club. See Page 27

The BIGGA Turf Management Exhibiti;
Seminar Programme is now recog

BIGGA Turf Management
Exhibition and Seminar
Programme 1993

Greenkeeper Education

. and Development Fund
| Launched by Viscount Whitelaw at'§
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B Woodbridge Golf Club, which

N

its t y in 1993, is
renowned as one of the best golf Clubs
in East Anglia with all areas of the golf
course having been kept in a top class
condition over the decades. This
excellent condition is largely due to
head greenkeeper Lynn Arbon and his
staff. Lynn celebrated 25 years of
service with Woodbridge Golf Club and,
as our picture sh s Was pr ted
with gifts from Ransomes managing
director, Eric McCoy, at a recent
ceremony.

Woodbridge Golf Club, spiritual home

of the Ransomes International

Gr keepers Tour t, has been a
good training ground for greenkeepers
from abroad, and Ransomes have on
many occasions had good reason to call
on Lynn to meet greenkeepers at
Woodbridge whilst they were visiting
Ransomes plant from places such as
Finland, Belgium and as far away as the
United States and Japan.

Lynn Arbon is a well known figure at
Woodbridge Golf Club, though he tends
to keep a low profile and just gets on
with the job he knows best. The state of
his course is testimony to his expertise.

West; Collier Turf Care of Norwich will supply the East;
Aitken Sportsturf of York will look after the North; Aitken
(Seedsmen) of Glasgow will distribute through Scotland;
and Lindsay Professional Sportsturf of Belfast will cover
Northern Ireland.

The Bar range of 15 mixes provides for all professional
amenity requirements, with emphasis on golf courses.
Barenbrug UK is a subsidiary of Barenbrug Holdings in the
Netherlands, one of Europe’s largest grass seed companies.
M Rolawn of York report of theft of their newly laid turf dur-
ing the night. The new turf is obviously just too tempting.
The thefts intrigued the national press, who resorted to such
headlines as “Haul in one” (Daily Star) after 200 square
yards was stolen from new greens at the Dewsbury and Dis-
trict Golf Course.

Gary Rawlinson, head greenkeeper of Heworth Golf
Course was interviewed on local radio and TV after 50
square yards were stolen from his newly laid 5th tee. His
new remedy was to spray mark the turf with criss-cross
white lines hoping to deter would-be turf strippers. “The
course is near a main road and houses, so someone must
have watched us laying the turf,” he said.

M Barenbrug UK has appointed new distributors for its Bar
range of amenity grass seed mixtures to cater for increasing
demand and to provide high quality seed backed by techni-

cal expertise and service.

Avoncrop Amenity Products, Bristol, will cover the South

t
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SUPPLIERS OF RIVER
WASHED TAY SANDS

Our quality top dressing compost packed in 25kg
sacks can be made to customers’ specification using
TAY No. | RIVER WASHED SAND. The TAY No.
2 RIVER WASHED SAND was passed by the USGA

greens section and used in the greens and tees
construction on the new Jack Nicklaus designed

Monarchs Course at Gleneagles.

K. A. Brunton, Sales Manager
Souter of Stirling (Sportsturf) Ltd
Tel 0786 72141. Fax 0786 65963 or 50322

SOLE SCOTTISH DISTRIBUTOR FOR THE
FULL RANGE OF MASCOT PRODUCTS

R OIS
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At the Dewsbury course, head greenkeeper, Jeremy East-
wood had just completed renovating the 5th and 6th greens
with the new big rolls of turf when night-time thieves
struck. They lifted 200 square yards and in the process
inflicted thousands of pounds of damage to the rest of the
course with their vehicles.

NIKKEN KNAPSACK [P
BRUSH CUTTER/MOWER (Rl

The Nikken fitted with its unique hover OLUTIC
hood gives total flexibility and freedom
of movement, giving a very neat finish
to your bunker slopes and banks.

=2
7

The operator can either mow from inside OP

the bunker mowing uphill or mow from OVER MO
the top reaching down into the bunker, . i
both achieved with total ease. 0

Flying sand is no problem with Nikken AILORE L
due to all sensitive components being A
protected and out of harm’s way on A 0
operator’s back, which only weighs 121bs.

Edges can be quickly and neatly trimmed
by removing the hood, attaching a small
5 4-tooth blade and
finally rotating the
handle through
90 degrees. D

UR AN
0 DUR

Send for details now to: DIXON & HOLLIDAY LTD

Unit 22, Bassett Down Ind. Estate, Hay Lane, Swindon, Wiltshire SN4 9QP
Tel. Sales: 0462 700547 - Works: 0793 845199 - Fax: 0793 845191




Who and what are moving on and moving in, in the greenkeeping industry fAc[s &

M The six BIGGA winners selected to play in the BAREN-
BRUG International Golf Trophy event at Nunspeet in Hol-
land are: Jim Lake, Druids Heath GC, Aldridge. Richard
Pride, Thorndon Park GC, Ingrave. Barry Holt, Burford GC,
Oxon. Richard Creane, Gosforth Park GC, Newcastle upon
Tyne. John Philp, Carnoustie, Angus; and Huw Parry, Bristol
& Clifton GC, Bristol. These six players will join fellow Euro-
pean amenity turf specialists in the tournament, plus a
Dutch tour which includes a visit to Barenbrug’s plant
breeding centre. Greenkeeper International will publish a
photo report and results in June.

B Greenkeeper International sends good
luck wishes to Sunningdale greenkeeper
Robert Brewer, who is away to Canada on
an extended trip which will include an
attempt to obtain a private pilots licence.
No doubt the time will soon come when
we shall see ‘the flying greenkeeper’ aloft.
B The Institute of Groundsmanship,
organisers of the IOG Trade Show, have appointed Gene
Price Communications (Tel: 081 866 8254) to handle press
and PR for the exhibition. Bookings for stand space and all
other matters will continue to be handled by the Exhibition
Administrator at the I0G, 19-23 Church St., The Agora,
Wolverton, Milton Keynes, Bucks MK12 S5LG (Tel: 0908
312511) The official catalogue is published by Adam Pub-
lishing Ltd. The event is scheduled for September 8-10th
and will again be held at Peterborough.

M Greenkeeper International was saddened to learn of the
recent death of Jack Simpson, a past chairman of the BGGA
and a member of the executive committee representing the
North East. Jack will be remembered with affection as a fine
head greenkeeper who served his Club, Ponteland GC, over
50 loyal years. Our deepest sympathies are extended to his
widow and family.

B Southwood GC,
Farnborough,
Hampshire, were
the lucky winners
of the Kubota
G1900S ride-on
mower, worth over
£6000, at the
annual Kubota
Draw organised by
the Golf Founda-
tion — a registered charity established in 1952 to promote
and develop the game of golf among young people. A
record number of 116 Clubs throughout the UK qualified for
the Kubota Draw by each raising £200 or more for the Golf
Foundation’s annual appeal, which raised over £71000 in
1991.

B A new consultancy service has been
launched by Robert Laycock M.Sc., former
technical director of Rolawn (Turf Grow-
ers) Ltd., and previously a researcher at
the STRL

The consultancy, TurfGrass Science,
offers a full agronomic service to estab-
lished golf Clubs as well as to courses
which are new or under construction. At a time when con-
sultants are as prolific as new courses, where does Turf-
Grass Science fit in the market? The answer lies in the
name: “There is a real need for a new independent scientifi-
cally based agronomic service for golf Clubs. There has been
a very positive response from prospective clients,” says Lay-
cock. TurfGrass Science is able to give impartial authorita-

tive advice on all aspects of golf course agronomy. Advisory
visits, analyses of soil, sand and plant material are all part of
the service, as is the identification of grasses, weeds, pests
and diseases.

Laycock has worked with close-mown grass since 1974
and is a Chartered Biologist and a Member of the Institute
of Horticulture. Tel: 0759 318680.

B Growing Technologies, formerly Roko-
lene, has announced the appointment of
former sales and marketing manager Rob
Marriott to the position of commercial
director.

B Chandlers (Farm Equipment) Ltd have
been appointed Toro Professional Grass
Machinery dealers for Lincolnshire and S.
Humberside. Jim Carr has been appointed as Grasscare
Manager, Chandlers (Professional Grasscare), the new name
under which Chandlers will operate.

M Irrigation and slurry handling com-
pany, Wright Rain Ltd., have announced
the appointment of a new managing direc-
tor. Mike Damen will control the opera-
tion of Wright Rain’s Sports Turf irrigation
business, which is available through four
regional branches.

B Amazone Ground Care — a division of
Amazone Ltd - have appointed Richard Tyas as sales
demonstrator for the Eastern region. Richard, who lives
near Doncaster, was previously with New Holland dealers
Platts Harris, involved with their grass care division.

PLAGES

H Ransomes have
appointed Yorkshire
Mowers Ltd as sole
distributors for their
entire range of
grass cutting and
turf care machinery.
Yorkshire Mowers
operate from three
branches at Hull,
Sheffield and Leeds.
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Match the biggest Kubo
Ransome hydraulic gang units g
the ideal combination for

open spaces of | [

ovative ‘Ever Clutch’, the first fo
be guaranteed for 1500 hours, wn
be operated with only 10% of the
effort required for conventional
dutches. And yet the whole trador
weighs in at just 4200kg for
minimal turf domage and o
high power-to-weight ratio.
It provides the ideal matth
for the Ransome Hydraulic 5/7
gang mower — fo ct large
areas in double quick fime.
And because the gangs are
quickly removable, you con
make the most of the powerful
versatility of the tractor, which
indudes a UK-designed integral low
noise cab, a lift capacity of 1900k,
and hydraulic shuttle transmission
which means it can be driven and
reversed without using the dutch - m
important benefit when using the tractor with o
loader.
If you want the ultimate gang show,
settle down with the Kubota L5450. Complefe
the coupon for the fadts.

THE POWER THAT LEADS

Flexible. Budgetable. Available. Like all Kubota machines, the L5450 is available through Kubota Flexiplan, which offers low

cost rentals from two to five years and which can include comprehensive maintenance plans, breakdown cover and replacement machines.

..... §<.............._..._..4._....,._.._._.,.....,...._._....._‘______..._.4........__..._..4......“..4......__A._.____....._.____._,_._..._..____....___,_____,_____...._......_.._.____.._._..._._.._...........__.

hihe REE KUBOTA (UK) LIMITED
Address DORMER ROAD, THAME
: G592  OXFORDSHIRE OX9 3UN
Tel: 084421-4500 Fax: 084421-6685
Post Code Tel: Telex: 837551




DAVID WHITE talks to one of BIGGA's youngest ambassadors, the new national chairman Roy Kates

Career-wise, it is probably true for most of us
that one person is the guiding influence in
deciding our future. That person may be a par-
ent, teacher or friend — or merely a colleague
who is in the right place at the right time. More
often than not he or she just happens to be
around to utter the inspirational words from
which ambition is sparked.

It is certainly true of our new national chair-
man, Roy Kates, who was born in St Mary’s
Paddington and raised in nearby Hillingdon. Roy
lived throughout his childhood and teens next
door to a man who was the secretary of Hilling-
don Golf Club, a coincidence which could be said
to have been his first exposure to golf, no matter
how tenuous. As a teenager Roy did most of the
things that impecunious 14 year olds are prone to,
do, including augmenting his pocket money with
Saturday jobs. These casual jobs were to influ-
ence his life in more ways than one, the dual
results being marriage to a girl he had known
since early childhood - and a career in green-
keeping!

To begin at the beginning, Roy worked week-
ends as the most humble of extras on the golf
course, courtesy of Mr Next-Door Golf Club Sec-
retary, whilst also working for the local dairyman
on a busy milk delivery round. It must have
occurred to him that early rising and working in
God’s great outdoors had its good points, and as
a bright school pupil the seed of an idea for a
career in forestry was beginning to mature. His
tutors had other ideas however, and they lobbied
hard for him to remain at school and aim for
higher honours — ‘A’ levels and beyond.

The youngster was at the crossroads so to
speak and although forestry still gnawed, nothing
had been finalised — or indeed even instigated —
and with nothing more sinister than a chance
conversation with ‘Old Bill’ in the sheds at
Hillingdon, a counter-plot was hatched.
The idea was ventured by ‘Old Bill’ that
maybe, just maybe, greenkeeping would
offer Roy a splendid career and although he
had never considered such work as any-
thing other than his Saturday job, the more
he thought about the idea, the more enthu-
siastic he became. ‘Old Bill’ had uttered the
inspirational suggestion!

Roy didn’t believe in doing things by
halves, and immediately sought advice on
training opportunities from none other than the
BGGA, straight away whizzing off to college to
take an I0G course in groundsmanship. At 16 he
was an apprentice at Hillingdon, at 17 a rising
young lion in his chosen career and at the youth-
ful age of just 19 — with an Intermediate Diploma
in Turf Culture tucked under his belt — he became
head greenkeeper following the retirement of
‘Old Bill".

Thereafter followed a delightful period as the
head man, with Roy making friends with several
of the serving officers posted at nearby RAF
Uxbridge, who played on his course. One such
friend invited Roy to holiday in Germany and
again fortune took a hand — with an offer of the
job as course manager of the Royal Air Force Ger-
many Golf Club - imagine it, the Boy Wonder
was barely 21! Golden opportunities don’t come
every day and Roy leapt at the chance, the job
leading to three happy years in a little piece of
Britain tucked in a neutral corner of the Father-
land.

At this point we must back-track to Roy’s other
job, the one at the dairy. Roy had sparked off a

ROY'S THE
MAIN MAN

teenage friendship with Tracey, the daughter of
his dairy round boss, and although he had known
Tracey since early school days, this renewed
friendship was to blossom into a full-blooded
romance. Tracey had been off to the Antipodes
whilst Roy was away in Europe, but we must pre-
sume that Cupid’s tug was stronger than either
the Deutschmark or the Australian dollar, for as
Roy returned from Germany, Tracey also
returned from Australia and a wedding was soon
announced! The second influence meant that
Roy’s old Saturday job boss was now his father-in
law!

Fresh from Germany, Roy was to spend the
next three years at Wyke Green before Lady Luck
again took a hand, this time with an advertise-
ment appearing for a ‘mature course manager,
aged 35-40’, for the new pay and play complex at
Wexham Park. With tongue in cheek our 26 year
old applied and instantly impressed the owner —
who offered him the job right away! There was a
bonus attraction in that Wexham Park was both a
new development and proprietor directed and his
new boss knew just how to inspire results. This

came by including a payment-by-results structure
- the more green fees, the more Roy’s income
would increase.

I touched on this unusual reward structure and
asked Roy how this affected his thinking with
regard to course closures or the instigation of
frost green usage. “It completely changed my way
of thinking”, he said, “I've never believed in pam-
pering the course anyway, it’s for people to play
on and I can tell you that I've not yet suffered in
the spring because play is allowed throughout the
winter. I was never in the position where I could
go to my boss and say I want the course closed
because it's frosty. The way now is that I've
changed some of my original ideas and I view pay
and play golf in a different and rather special
light. With so many people on the course all the
time, we have to approach things in a different
way anyway. Wexham Park is a purely commer-
cial venture, three courses always on the go every
day and indeed every night (with Cyalume light-
stick golf!), no matter what”.

Wexham Park is not unique, but it is certainly
different in being on reclaimed gravel pits. Roy’s
team have planted 3,000 trees in the past two
years and constructed extra holes to make 45
holes in total. The high sand content greens,
100% Poa annua in cover species, have stood the
test of pay and play conditions and appear more
resilient than one might imagine.

Turning to his coming year in office, Roy made
the valid point about being backed and supported
by his employer and of how vital this was. He fur-
ther impressed upon me just how important this
is for any BIGGA board member who might find
himself in a similar position, for without total
backing from the incumbent’s employer, the job
of chairman is rendered impossible. The commit-
ment, he insists, is not just from the individual
but rather that of a team effort.

“I'm not from a Wentworth or a Sun-
ningdale”, he said, “rather from a Club
lower in the pecking order, but with an
important part to play in the golf game
cycle. I hope that my position at such a
tender age might inspire those younger
greenkeepers who perhaps think that in
order to participate they need to be from a
high flying set-up”.

Asking Roy about his aspirations for the
coming year, he told me that following the
well-worn path - further education for his fellow
greenkeepers — will again be the 1992 corner-
stone for growth. “There’s nothing new in want-
ing a better life and education is opening up
those opportunities”, he said, continuing, “I'm
also drawn to the idea of getting more involved
with talking to those who might want to help the
cause — prospective Golden Key candidates, for
example”.

Eleven years of marriage and two daughters —
Kimberley and Emma-Jayne are the apples of his
eye — finds Roy still as ambitious as ever and he is
delighted to have reached another peak by being
elevated to ‘The Chair’. It is an ambition very
much to his liking and he expressed a hope “that
I may be as worthy as my illustrious predeces-
sors”. Sound sentiments indeed from one of
BIGGA’s youngest ambassadors. “In 12 months”,
he concluded, “I hope I can look back with great
satisfaction, knowing that the Association is still
on the climbing curve and that I may have played
a small part in taking us further forward in this
crucial year of taking Britain — and that means
BIGGA - into Europe.”
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Manufacturers & Suppliers of
Golf Course and Driving Range Equipment.
Aluminium posts and inset panels have made these colourful
new tee plates an attractive addition to the wide range

already available, and were well received by the visitors to the
Harrogate Exhibition

i

(0 2B mess

421 YDS.
85 MIRS.

PATTISSON & COLTD

342 Selbourne Road, Luton, Beds LU4 8NU
Tel: 0582 597262. Fax: 0582 505241
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MADE
5| FOR LIFE
|OUTDOORS

See us on Stand EX L17
: at the Landscape
Industries Show

TEAK FURNITURE

O English craftsman made furniture in solid teak.

O Benches, chairs and planters ideal for golf courses and
sports grounds.

O Made from plantation grown teak. Listed in the
GOOD WOOD GUIDE published by Friends of the Earth.

Gloster Leisure Furniture Limited

Universal House, Pennywell Road, Bristol BS5 0T]
Telephone: 0272 540349 Fax: 0272 557224
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Bayco ball washers
from Pattisson’s

Even if greenkeepers don’t actually spend the

money, they should be aware of the varied pieces

of golf course furniture that’s available, in order to

offer a valued opinion, points out DAVID WHITE

he average golfer, who will

certainly not know his
agrostis from his Poa annua, is
nevertheless an opinionated soul
who will judge a golf course, or at
least a newly visited golf club-
house and surrounding practice
putting greens and teeing areas,
from the first impressions that
meet his eyes as he leaves the car
park. Thus a poor impression cre-
ated early in the day will take
twice the effort on the course
proper in order that the opinion
may once more swing in the
greenkeeper’s favour.

Whilst the head greenkeeper
may have no direct control over
crazier impulse committee pur-
chases, the clever man will keep a
watchful eye on new innovations
and ideas and thus be able to

advise his green chairman on
what is or isn’t worthwhile - for
in that way he will have a direct
influence on intelligent acquisi-
tions.

Certainly the head greenkeeper
will be unable to control the num-
ber of those increasingly popular
widow  donated  memorial
benches that are dotted around
the course, but wherever possible
he should guide the committee
into purchasing only teak made
furnishings, particularly those
made from sustainable plantation
stock. There are several compa-
nies in the teak furniture business
who endorse this environmentally
friendly concept, and many of
them support BIGGA through
using the pages of Greenkeeper
International for their advertising.
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Turning again to first impres-
sions, whilst some of today’s

newer golfers are totally
unschooled in the art of tidiness
and course manners (and I shud-
der to think what the inside of
their houses must look like), it
must never be forgotten that litter
is less likely to be indiscriminately
scattered if receptacles are seen in
proliferation around the course —
and there are some really hand-
some designs around that do not
intrude upon course aesthetics.
Again, look at teak, or at some of
the clever cast metal designs,
which need no more than a quick
wire brush down every five years
or so, followed by a quick re-
spray.

I make no apology for raising
the question of ball washers, if

only to report on vastly improved flagpole and appreciate bright,
materials and to praise those unfaded flags. I also appreciate a
Clubs which have had the bright white cup at which
good sense to replace to aim (including the
old, worn out earth rim) and
cleaners  with ‘Hole-In-White’
more modern seems a clever
and infinitely and  utterly
more practi- simple idea.

cal styles. In If you want
particular, people to
I'm much know what
taken  with to do, where
the nifty Cana- to go, or what
dian ‘Bayco’ to expect on
cleaners with any given hole —
their ‘twist to clean’ stick up a sign!
action which Pattisson Quite apart from
& Co are marketing and speeding folks up, these
which, I'm reliably informed, are bright and attractive signs actu-
selling like hot cakes. Around the ally enhance course appearance,
green, I like Tacit’s swivelling though with so many splendid

GRP panel signs from Shelley
Signs; below, combined bench and
sign, from M&M Timber

signs being marketed now it is dif-
ficult to highlight just one, or
declare a ‘best buy’. Signs come in
GRP, plastic, natural wood and
pressed aluminium and there isn’t
a maker around who won’t design
a set of signs especially for your
course — they are not necessarily
expensive, either.

Finally, crossing a stream or
brook can be done in several
ways, with the most obvious
being the use of railway sleepers —
effective no doubt, but not exactly
pretty. A touch of real class can be
added with the installation of an
attractive bridge, and here again
the modern manufacturer has
made great strides in the past few
years. Bridges are rarely stock
items and must be properly
designed to meet maintenance
machinery loading requirements,
but the warning here is not to
leap at the cheapest quote from
the local builder cum timber mer-
chant, rather consider the options
available in steel, or the clever
Swedish timber designs from
Lappsett.
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Greenkeepers chip in for a bright future

Two Regional Administrators
have joined the Silver Key Cir-
cle. Both Gordon Child and Nor-
man Exley are now proud to
wear their Silver Key Circle ties
indicating their contributions to
the new Education and Devel-
opment Fund.

“I am particularly pleased to
welcome Gordon and Norman
as members of the Silver Key
Circle,” said BIGGA’s Executive
Director, Neil Thomas. “The
Education and Development
Fund represents the ideal
opportunity for donations, gifts
and bequests to be made which

will advance both the status of
the greenkeeping profession
and standards of golf course
management.

“Individual donations to the
fund are just as important as
those from companies and
groups and it is gratifying that
our members now wish to con-
tribute to the development of
education and training within
the profession.”
® Details of the Fund and bene-
fits of membership to the Silver
and Golden Key Circles from
BIGGA HQ, telephone 03473
581/2 or by fax on 03473 8864.

Gordon Child and Norman Exley - new members of the Silver Key Circle

Booking deadline set as

Companies exhibiting at this
year’s successful BIGGA Turf Man-
agement Exhibition have until
June 1 to confirm the same posi-
tions for next year.

New companies and existing
exhibitors have expressed keen
interest in high profile positions
and so a June 1 booking deadline
has been set in order that last
year’s exhibitors occupying the
prime sites, can still keep them.

Exhibitions Officer Debbie Sav-
age comments: “With a lot of peo-
ple waiting for these prime sites,
it's only fair that we have this
deadline. If companies had a good
space this year and they want the
same next year, it’s imperative
they contact me with their book-
ing as soon as possible.”

The 1992 BTME was consid-
ered throughout the industry as
being the best yet. In his'welcom-

ing speech, BIGGA President Vis-
count Whitelaw declared that
“Greenkeeping has come of age.”
The Harrogate event attracted
thousands of visitors and was
held in conjunction with the pop-
ular Education Seminar Pro-
gramme.

The Association believes that
since 1989, BTME has established
itself as the premier exhibition
within the fine turf industries.

BTME 1993 shapes up

Continued development and
growth of the event is constantly
monitored by BIGGA and the
BTME Steering Committee.

Dates for the 1993 BTME are
January 20-22. For more infor-
mation, or a copy of the compre-
hensive Information Pack, which
details all you need to know
about prices and stand space,
contact Debbie Savage on 03473
581/2 or by fax on 03473 8864.

an appreciation of what is not always appreciate._ !

Flying Divots
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GOLF COURSE SIGNS

MATERIAL Signs are manufactured in
Glass Reinforced Plastic (G.R.P.) with the
design and text inset printed to form part
of the surface of the sign. The material is
exceptionally durable, weather resistant

and easy to clean.

* MAIN ENTRANCE
* INTERNAL & DIRECTIONAL
* COURSE PLANS & MAPS

* TEE MARKERS

* REGULATIONS & SAFETY

Sholloz Signs are used by National Parks, Heritage Coasts, The National Trust,
e Trusts, County Council Countryside Departments, Water Authorities

Wildli
and many other organisations.
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The rush to build new golf
courses has gathered remarkable
pace with 1,890 planning applica-
tions now lodged with local authori-
ties in England alone. Of -these 735
have so far been given approval.
These statistics were revealed
recently at the first seminar organ-
ised by the British Institute of Golf
Course Architects.

Keith Wright, secretary of the EGU,
warned about the trend that had
“brought the entrepreneur into the
market place... and encouraged the
opportunist non-expert-to enter the
field of design, construction and sup-
port services”.

The seminar, entitled ‘The Positive
Face of Golf Development’ examined
key issues. affecting the golf develop-
ment industry, including the number
of additional courses that really are
needed and the amount of detailed
geographical and financial analysis
required before a course can be
established.

Leading experts in specialised
areas of golf development offered
frank views on the way the sport
must progress and also issued their
own warnings on the pitfalls.

Jim Arthur enjoys telling the true
story of a Japanese visitor to one of
Scotland’s lesser publicised golfing
gems and on purchasing a green fee.
The cost was £60 and the following
morning the tourist returned, clutch-
ing another £60, declaring the desire
to repeat his previous game. ‘We

canna tak yer money agin, sir’, came
the retort, ‘yon saxty poonds was for
a wee monthly ticket!’

Some weeks ago, writes Paul
Worster, | was spraying Spasor Total
Kill to eradicate weeds and grass
which were threatening to invade a
gravel fringe of the putting green at
Lilley Brook. Reaching half way
round the fringe with the knapsack
sprayer I noticed three students
deliberately putting off the green into
the fringe, and then kicking or throw-
ing the ball back on. I approached
the ringleader and asked him to stop,
pointing out that any spray residue
on the ball was likely to damage the
green. This request brought a tirade
of sarcasm along the lines of “oh
dear, what a tragedy”, accompanied
by much mirth from his mates.

I was then faced with the choice of
either completely losing face, or per-
haps aiming a blow to the louts’ nose
- an awkward situation.

However, in a moment of inspira-
tion 1 held up my rubber-gloved
hands and said, “of course, this par-
ticular chemical can cause extreme
skin reaction resulting in a bright red
rash.” At this point the lads’ manner
changed abruptly, “Oh my God,” he
screamed, dropping both club and
ball as though they were suddenly
red hot. He was last seen racing for
the showers, leaving his mates, who
up until then had been merely titter-
ing, on the ground and helpless with
laughter.





