Pitched

The issue of pitchmarks
is always contentious.
Here Ben Dollery (left),

~& a BIGGA member and
i e : Senior Greenkeeper at 2
i“'-_‘-_ _ = West Chiltington Golf Club,

discusses the topic and
promotes ‘National Repair
Your Pitchmark Day
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PITCHMARKS

It’s time to help greenkeepers
win the battle against
pitchmarks. Here are the
often reported statistics about
them:

“A pitchmark repaired within 10
minutes of being created will fully
recover within three days. A poorly
repaired pitchmark or one left for a
day before being repaired will take
over a week to heal.

“On average the number of ball
marks made on greens by a golfer
per round is eight. Assuming only
130 rounds are played daily on
your course, your greens receive
1040 impressions daily, 31,000 per
month or more than 374,400 per
year.”

In recent years the issue of pitch-
marks — always prominent in the
turf management industry - has
become and even hotter topic.
Social media now has a big part to
play as many greenkeepers use it
to show off their courses or gain
advice from fellow turf experts as
well as keeping members and golf-
ers informed. Recently a growing
number of greenkeepers and golf
clubs have been tweeting pictures
of unrepaired pitchmarks on their
greens and venting the frustration
that goes with them.

Some golfers must wonder why
pitchmarks are so frustrating.
Greenkeepers strive to provide fast
and true greens and unrepaired
pitchmarks make the greens
bumpy and patchy as well as taking
up valuable time repairing.

My interest in the topic was
heightened after seeing a Twitter
conversation last year between
Dave Collins (@greenkeeperdave)
and Julie Vesely (@golfclubnbeds).
They were discussing pitchmarks
when they came up with promoting
the idea of ‘National Repair Your
Pitchmark Day” and set a date for
14 August 2013. The day was a
great success, many golf clubs got
involved as well as a few celebrities
- South African cricketer and keen
golfer AB de Villiers and Bradford
City FC. Hundreds of other social
media users retweeted the event.

So what did the day involve?
Apart from the massive campaign
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PITCHMARKS

to get people talking about it.

‘National Repair Your Pitchmark
Day’is all about raising awareness.
Itis aboutreinstating etiquette back
into golf in an educational and fun
way, rather than being patronising.
Last year’s event helped by getting
people talking about the issue, and
if only a handful of golfers improve
their etiquette it’s a start. They
should hopefully pass this on to
their playing partners and any new
golfers to give them some owner-
ship of the courses they play.

We need to get golfers thinking
about the care of the course as part
of their game. For some it is in-built
but for others it simply isn’t, though
most would tell you they tend and
repair greens incessantly if you
asked them!

This was certainly confirmed
when we asked the members at
West Chiltington, to fill out a short,
anonymous questionnaire featur-
ing just three questions based
on pitchmarks. 188 members
replied...

1 Do you repair your Pitch-
marks? Unsurprisingly, 99% said
yes!

2 Would you repair a pitchmark
made by someone else? Again,
unsurprisingly, 94% said yes

3 How often do you repair
Pitchmarks? 56% said they
repaired pitchmarks 80-100% of
the time, with 36% claiming they
repaired them every time. Just 10%
said they repaired them 0-10% of
the time.

The aim is to get golfers in the
frame of mind where repairing
pitchmarks is as important to
them as holing out or filling in their
scorecard after every hole. It is an
old line trotted out by greenkeep-
ers, but one of the things we try to
impress upon our members and
visitors is that we are not the only
stewards of the course and that we
all play a part in its presentation
and standards.

Often this is a difficult message
to convey especially to our more
cynical customers.

If we can all teach one new golfer
how to repair a pitchmark then
that’s hundreds of golfers who will
help us out in the future.

A good way to get golfers on board
is to provide free repairers or stock
some of the huge variety carrying
a logo, ones that members can
display with pride.

A close relationship between
golfers and greenkeepers is vital for
understanding the problem and
working together to improve the
course.

Getting captains on board will
help to get the message across if
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they mention it in their regular
speeches, and after recent meet-
ings we have arranged pitchmark
repair social events.

At West Chiltington we are con-
stantly encouraged to speak with
members to improve relationships
and understanding both ways. We
regularly meet with the different
sections and speak at their AGMs
as well as answering questions they
have about our latest project whilst
out on the course. Not everyone
reads the latest newsletter on the
website so face to face communica-
tion with golfers is still very impor-
tant, in fact in my opinion it can’t
be beaten.

We have our own Twitter account
@westchiltgreens to keep members
informed of daily work we carry
out and to publish pictures of the
course as well as information on
pitchmarks, bunker raking and all
types of course management. We
hope that by involving the members
and through giving them a sense
of ownership, pitchmark repairs
and other small acts will become a
regular part of their game.

ABOVE: Pitch mark with repairer tool and LEFT: double pitchmark

shot in winter (both at West Chiltington Golf Club)




