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BLoGGInG

It is often said that if golfers 
knew the reasons why 
maintenance activities 
were being carried out by 
greenkeepers on the golf 
course, they would be 
much more tolerant of their 
activities.

At one golf club where I used to 
advise, any attempt to improve the 
course by aerating the greens, for 
example, was met by the members 
replacing the Chairman of Green.

Every year a new Chairman 
was appointed and as a result the 
course condition was never allowed 
to improve.

You can guess why I don’t visit 
that club any more!

Greenkeepers use various ways 
to communicate with golfers - pos-
sibly word of mouth as they go 
about the course or a note posted 
on the club notice board.

Alternatively, there might be a 
paragraph in the club’s newslet-
ter or in a report from the Green 
committee, which may be posted on 
the members section of the club’s 
website.

But is this the best way to get 
the message across? Information 
needs to be as up to date as pos-
sible.

 A number of greenkeepers in the 
UK now have a blog to let members 
know what is going on at their 
course.

Richard Jacques of Malton & 
Norton Golf Club was encouraged 
to start blogging by seeing other 
successful blogs, such as his favou-
rite from the team at Sawgrass.

In the UK, Richard also looked at 
blogs from this side of the Atlantic, 
including that produced by Bob 
Meikle at the Crail Golfing Society.

Another successful blog is Rich-
ard Lightfoot’s at Bearwood Lakes 
Golf Club.

Richard Jacques’s blog has a 
direct link from the club website 
homepage, so that members can 
easily find it.

He says, “The greenkeeper’s blog 
gets a lot of visitors.

We started getting visitors 
early on and within a few months 

there were many more as the blog 
became better known within the 
club and by the time we had been 
going for seven months we had had 
5,000 hits.

“I find that if golfers know why 
things are being done around their 
course they are more supportive 
and tolerant.

If specific problems are being 
addressed to improve the course, 
they feel as if they are being listened 
to.”

Even in winter, the blog has to be 
kept fresh.

If the course is closed or work 
such as bunker renovation and 
drainage is being carried out which 
many of the members don’t ordi-
narily see, the blog emphasises the 
unseen work which goes on day by 
day around the course.

Blogs are not for everyone and, if 
not kept up to date, visitors will lose 
interest.

However it only takes minutes 
to download a few pictures which 
have been taken on the phone 
during the day and these are easily 
downloaded onto the blog.

Bob Meikle, Richard Jacques and 
Richard Lightfoot all use Google 
Blogger, but there is other software, 
such as WordPress.

So what are the secrets of suc-
cess? 

Richard says: “If you are going 
to blog, it is important to do it 
frequently so that it remains topi-
cal and worthwhile for visitors to 
return to.

All the greenkeeper bloggers I 
know have told me that if you can 
do it several times a week, so much 
the better.

It is important to keep it inter-
esting and up to date, with lots of 
pictures.

“If done well, a blog is better than 
a paragraph in the monthly news-
letter provided it is kept up to date 
and members can easily find it.

The blog also forms a good record 
- both of jobs that have been done 
on the course and also the effects of 
weather on areas of the course.

“Tell the members about it 
through conventional means or 

sending out an email or text.
A link from the club’s website 

homepage so that members can 
easily access it is also a good idea.”

Does the presence of the blog 
improve the golf club membership’s 
understanding of the greenkeepers’ 
role? Or are the people who read it 
the usual suspects who show up 
to trips to the workshop to see the 
machinery or who attend course 
walks? Does it draw in the people 
who are still sitting around in the 
bar and who would benefit most 
from this education? Hopefully, 
by making the information easily 
accessible, the message will get 
through to golfers.

The greenkeepers I have spoken 
to think blogging is a worthwhile 
thing to do, so I say get signed up 
to WordPress or Blogger and start 
blogging

Get blogging
Robert Laycock looks at how greenkeeper blogs 
can help communication within golf clubs

Are you a blogging green-
keeper? Or are you the avid 
reader of a fascinating blog by 
another greenkeeper?? If so 
email steve.castle@bigga.co.uk 
and you could be featured 
in an upcoming edition of 
Greenkeeper International!

ABoUt tHe AUtHor
robert Laycock specialises 
in golf course agronomy and 
advises at some of the top 
Uk courses.
He has worked in turfgrass 
research and agronomy 
for the last 35 years and 
first began working as an 
independent professional 
agronomist 20 years ago.
He is a Chartered Biologist, 
a Fellow of the Institute of 
Horticulture and a founder 
member of the register of 
Independent Professional 
turfgrass Agronomists.
www.robertlaycock.co.uk




