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BIGGA and The Golf Environment 
Organization (GEO) have 
established a partnership that will 
see the two bodies collaborate in 
promoting sustainability in golf 
facility management.

The partnership seeks to 
make sustainability easier 
for greenkeepers and Course 
Managers to understand, and 
provide support for their ongoing, 
continual improvement efforts. 
Through the promotion of GEO 
Certified, the aim is also to enable 
golf facilities to attain credible and 
lasting recognition for ongoing 
environmental action and 
corporate responsibility.

GEO will be presented as 
BIGGA’s Sustainability Partner, 
and BIGGA will become a Golf 
Partner of GEO.

Speaking on behalf of BIGGA, 
outgoing Chairman, Paul Worster, 
said: “We want to support our 
members further in playing an 
active leadership role, productively 
with their management team 
colleagues, to make the most 

informed sustainability based 
decisions in the workplace.

“The BIGGA Board feels that 
GEO is extremely well placed to 
support our organisation and 
our members - strategically and 
practically. 

“In recent years we have seen 
GEO dedicate itself to bringing 
forward the kinds of solutions 
based guidance and programmes 
that will help every one of our 
members in the field. There’s a 
straightforward logic to what GEO 
presents, and they understand 
the needs and priorities of Course 
Managers extremely well.”

Incoming Chairman, Andrew 
Mellon, added: “There are a number 
of reasons why BIGGA has decided 
to work with GEO. First of all, we 
recognise the importance of what 
they stand for and what they are 
trying to achieve as an organisation 
in support of greenkeepers. We 
see real value in widespread 
participation by BIGGA members 
in GEO Certified. In addition 
the partnership enables us all to 

draw on the educational, advisory 
and verification support of their 
emerging GEOSA Network of ‘golf 
ready’ sustainability professionals. 
Collaboration with like minded 
bodies brings more strength to golf’s 
efforts as we all move forward in an 
increasingly sustainability minded 
world,” he said.

“We know that many other 
companies and organisations are 
also critical to this effort, both 
current partners of BIGGA and 
GEO, and also potential partners. 
For that reason we have drafted 
an action plan which will enable 
all those who are interested to 
get involved and gain visibility 
in a cohesive approach to this 
important subject,” added Andrew.

Jonathan Smith, CEO of GEO, 
added: “We are delighted to make 
this announcement after many 
months of discussion. BIGGA 
is one of the world’s largest and 
most respected greenkeeper 
associations, so its interest in, 
and endorsement of our work is 
incredibly valuable.

neW role 
for paul

Symbio has appointed 
Paul lowe as regional 
manager for the North 
West of england. 
Paul brings 22 years 
of greenkeeping 
experience with him, 
having spent the 
majority of his career 
as course manager at 
rhuddlan Golf course 
and the past four years 
as course manager 
at Bromborough Golf 
club.  

Paul, a member of 
the Gingerbread men 
group, committed 
to environmentally 
sustainable 
management, said: “i 
am delighted to join the 
Symbio team. moving 
from greenkeeping 
to Symbio has been 
a natural progression 
as we share the same 
passion for creating 
sustainable courses 
and landscapes built 
on healthy living soils.” 

martin Ward, 
Symbio managing 
director, said: “As the 
industry increasingly 
adopts a sustainable 
approach to course 
management, it is great 
to have Paul on board 
with his exceptional 
knowledge and wealth 
of experience in 
managing sustainable 
golf courses.”

French manufacturer Etesia enjoyed a 
sales boom as users of its ride-on rotary 
mowers have been rushing to buy snow 
clearing attachments and tow-behind 
gritters for their existing Hydro mowers 
so that they wouldn’t be caught out in 
the next big freeze. 

With its wide range of attachments, 
the range of Etesia mowers can be 
transformed into multi-tasking, all-year-

round workhorses for a wide-range of 
applications including snow clearing 
and salt/sand spreading.

“At times like this, end users realise 
the true multi-tasking value of an Etesia 
ride-on,” commented Les Malin, Etesia 
UK’s General Manager. 

“Our accessories such as the snow 
plough or salt/sand spreader are keenly 
priced so keeping roadways and paths 

clear is a very cost effective operation. 
Our customers have discovered that for 
a relatively small investment they can 
be prepared without the need to have 
expensive dedicated equipment lying 
idle during long periods of the year.” 

For further information, please contact 
Etesia UK on 01295 680120 or visit 
www.etesia.com/uk

adaptability in the Snow
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A golf industry group which 
conquered the Three Peaks 
Challenge has presented a 
cheque for £30,169.58 to Help 
for Heroes.

The team of 11 friends from 
all parts of the golf industry 
took just 22 hours and 45 
minutes to climb the UK’s three 
highest mountains – Snowdon, 
Ben Nevis and Scafell Pike last 
July, in aid of Help for Heroes’ 
Battle Back initiative.

Colin Mayes, Jim Conlan, 
Tristan Hall and Andy Owen, 
Burhill Golf & Leisure; Kevin 
Hart, Club Car; Andrew Brown, 
Toro; Daniel Hodson, De Vere; 
Simon Thorpe, Expressions 
Partnership; John Weir, 
Cornerstone Golf; Chris Lomas, 
Secretary at Worplesdon Golf 
Club, and course designer, 
Jonathan Gaunt, joined 
servicemen benefiting from 
Battle Back Golf at Burhill Golf 
Club for a round of golf and to 

present the cheque.
Kevin Hart said: “Everyone 

was astounded with the 
money raised, which reflects 
the generosity of the golf 
industry and the support of this 
worthwhile cause.”

Any golf manufacturer, golf 
course or professional who 
would like to help Battle Back 
Golf with the provision of 
equipment, tee times, coaching 
or anything that may assist 
injured soldiers please contact 

Kevin Hart at kevin_hart@
clubcar.com.

The photograph shows The 
Three Peaks team handing 
over a cheque for £30,169.57 
to members of the Battle Back 
Golf initiative.

new 
Partnership




