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July 2005 
Your next issue of Greenkeeper International 
will be with you by August 5 2005 

St. Andrews gears up for the 
Open Championship 

What to look out for when buying 
a mini-excavator 

I 3Q I Recycled products are gaining 
I 1 popularity 

| 39 | Do new turf diseases really exist? 

NEW THIS MONTH! 
Check out the Buyers' Guide on page 56-60. 
For ways in which Links Leisure can help you f 

Front cover: St. Andrews Old Course. 
Photograph courtesy of Brian Morgan 

REGULARS 
News 
Pages 4, 5, 7, 8 & 9 

10 GTC News 
David Golding explains how the golf clubs and 
greenkeepers in Britain really have a united voice and 
how this is being heard in the various corridors of 
power. 

11 Education 
Ken Richardson details the major changes made 
to the Continue to Learn Programme for Harrogate 
Week 2006. 

12 Tip of the Month 

12 Health and Safety 

13 Membership 

16 Continue to Learn: Planning for Performance 
- The Challenge of St. Andrews Links 
Adrian Mortram reviews the renewal 
of the irrigation system throughout 
St. Andrews Links. 

32 & 37 Letters 

46 New Products 

48 News for the Chief Executive 

48-55 Around The Green 

58 As I see it ... 
Kerran Daly, National Chairman, prepares to go home 
for The Open, but it's another sport that has inspired 
his views. 

FEATURES 
16 History in the Making 

Scott MacCallum meets Euan Grant, a man who fulfils 
an ambition at this year's Open Championship. 

20 Dreaming of Dry Land 
As Scott MacCallum discovered Loch Lomond is 
working hard to ensure that its one weakness will no 
longer be an Achilles Heel. 

25 Retail Therapy 
James de Havilland argues the case for buying a 
mini-excavator instead of hiring and points out what to 
look for when doing so. 

28 Please Sir, Can I have a Mower? 
Ian Henderson gives some valuable advice aimed at 
convincing Committees to fund your machinery needs. 

30 Research Proves Popularity 
Bronnie Allen highlights the key findings from WRAP ' S 

latest research and recaps on the recycled products 
that meet the quality and performance standards 
required for golf. 

34 College Listings 

39 Fact or Fiction? 
Dr Kate Entwistle gets under the microscope to 
explore new turfgrass diseases and asks if they 
really exist. 

42 Talking Heads Open Special 
We ask seven Head men to share their experiences of 
hosting The Open. 

44 Coming to Market 
Nigel White studies the tactics that can r/\nsom=s 
be employed by a golf club to market, 
promote and attract new members to their product. 
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