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Your next issue of Greenkeeper 
International will be with you 
by June 7, 1999 

Regulars 
News 
Pages 7, 8, 9, 10 

12 Education 
Ken Richardson covers the deadlines for the three 
main BIGGA competitions, the Millennium Bug, the 
Learning Experience 2000 and a new BIGGA essay 
competition all in one column! 

15 The Learning Experience 
Keeping it Simple. Advice from Jim Arthur the 
Doyen of Golf Course agronomists 

18 Book Review 
Master Greenkeeper, David Winterton, 
reviews The Magic of Greenkeeping 

20 New Products 

34 Talking Heads 
Five Head men talk about Cutting Regimes 

37-41 Around the Green 

74 Features Listing 
Helping you track down some of Greenkeeper 
International's previous articles 

Use our post-paid reader 
reply card to obtain further 
information on the products 
and services advertised in this 
issue. Just state the company's 
Ad Ref numbers, post the card 
to us, and we'll arrange for 
further information to be sent 
direct to you. 

Advertiser Ad Ref Page 
Allen Power 126 2 
Amenity Technology 431 76 
Bathgate Silica Sand 543 36 
Biotal 614 75 
Bruce Jamieson 620 55 
Cargills 566 26-27 
Charterhouse 130 38-39 
Cleveland Sitesafe 56 25 
Clubcar UK 583 49 

Eagle Promotions 549 17 
Even Products 609 43 
Fairfield Turf 18 36 
Flowtronex 610 46 
Greenlink International 618 71 

Green-Releaf™ 563 5 
Greensward 312 36 
Groundsman Industries 602 55 
H 2 0 Group Pic 619 6 
John Deere 103 33 
Kawasaki 544 25 
Le lyUK 61 30-31 
Levington 102 19 
Lindum Seeded Turf 38 13 
Marlwood 501 40-41 

Maxicrop 174 22 
Ocmis 360 21 
Rhône-Poulenc 59 28 
Rigby Taylor 127 11,61 
Sandblast Sign Company 608 44 

Sharpes International 453 51 
Sisis 176 73 
Tarmac 576 48 
Textron 9 14 

The Roots Company 615 45 
Tonick Watering 503 51 
Ultra Plant 473 46 
Weed Free 504 43 
Whitemoss Amenities 606 44 

The Fund provides the key to the 
future for greenkeeper, golf club and 

game. Individuals and com-
panies can join the Golden 
Key Circle and Silver Key 

Circle. For details, please 
contact BIGGA on 

01347 833800 
BIGGA 

GOLDEN KEY 
and SILVER KEY 

CIRCLES 

Goidert Key Circle Company Members 
Amazone Ground Care, Amenity Technology 
Products Ltd, Barenbrug, Bernhard and Company 
Ltd, Charterhouse Turf Machinery Ltd, Hayter Ltd, 
John Deere Ltd, Kubota UK Ltd, Mommersteeg 
International, Ocmis Irrigation UK Ltd, PGA 
European Tour, Rainbird, Rolawn, Rhone-Poulenc 
Amenity, Rigby Taylor Ltd, Scotts Turf and Amenity, 
Supaturf Products Ltd, Stylo Matchmakers, Textron 
Turf Care and Specialty Products, The Grass Roots 
Trading Company, The Toro Company 

Silver Key Circle Company Members 
Avoncrop Amenity Products, Ernest Doe & Sons, 
Lambert/Fenchurch UK Group Ltd, 
Sisis Equipment Ltd, Weed Free 

s e g n a r 

Call Jenny now, on 0134? 833800 
to reserve your stand at BTME2000! 

74 As I see it... 
Gordon Child gives another insight into the life of a 
hectic Chairman 

I As I see it.. 
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Investing in 
the future 

Smugness is not regarded as an attractive trait, but 
hopefully, you will forgive BIGGA's staff for feeling 
just a little bit smug at the moment. 

The reason is that we've just achieved the Investor 
in People Standard. That means that independent 
assessors have come in, looked at the way we con-
duct BIGGA's business and gone away impressed. 

So that's why we've been walking around wearing 
Cheshire Cat-sized grins. 

Like most things worth having it involved some 
extremely hard work as we had to be prepared for 
anything and everything to be put under the micro-
scope and examined. Not only that, with so many of 
the staff interviewed, everyone had to up to scratch 
and prepared. 

Personally I believe that the achievement of reach-
ing the required standard was merely the icing on 
the cake. The real benefit came from the process of 
preparing for it. 

Instead of running to stand still - a physical pur-
suit in which so many of us indulge, but for which 
we never seem to see any benefit when we step on 
the scales - we forced ourselves to stop and make 
time to examine every aspect of BIGGA's work. 

Often we were pleasantly surprised by what was in 
place, but occasionally we uncovered something 
which perhaps we'd taken for granted for too long. 
In those instances we were able to strip it down and 
come up with a new and improved system. 

So, in effect, even if we had failed to reach the 
exacting standards imposed by Investors in People 
at the first attempt, we had improved our way of 
operating anyway. 

It is a little like the Master Greenkeeper certifica-
tion, and anyone who enters the three main BIGGA 
competitions - the Toro Award for Excellence in 
Greenkeeping; the Toro Student Greenkeeper of the 
Year and the BIGGA Golf Environment 
Competition, in association with Amazone and 
Grass Roots. 

It is not just those people who smile - not neces-
sarily as smugly as the BIGGA HOUSE staff - from 
the pages of Greenkeeper International who have 
won. Everyone who has entered, and put themselves 
up for actual or potential scrutiny, comes away with 
something. 

This may come in the way of formal feedback fol-
lowing an inspection or, more informally, from 
talking with people involved. Or it may just come 
from examining your own work and devising a bet-
ter, more efficient, method. 

The bottom line is that, when you do anything 
that involves being judged, you start to look at your-
self, and the way you ao things, a little more closely. 
That is the best possible way to improve...even if at 
the end of the day you don't win anything this time 
round. 

We feel that we've benefited from being involved 
in Investors in People. So could you by becoming 
involved in the various BIGGA programmes. 

Entries for the three competitions close at the end 
of this month while information of 

Master Greenkeeper can be 
obtained from the Education 

Department. 

Editor: 
Scott MacCalium 
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2 3 Cr ime Stoppers 
Roland Taylor looks at some of the best ways to avoid theft 
and the modern methods of tracking down stolen property 

2 9 Beautiful Bude 
Scott MacCalium travelled south to visit Bude and North 
Cornwall Golf Club 

4 2 Nature Trek 
Arne van Amerongen gives some useful advice on 
making the most of the features nature gives you 

47 Spray it wi th Conf idence 
Bill Oliver advises on the new regulations 
regarding spraying 

5 3 The Acid Theory 
Robert Laycock examines a theory which has been around 
greenkeeping for a very long time indeed 

5 9 Growth Industry 
Scott MacCalium visits Amenity Technology, BIGGA's latest 
Golden Key supporter 
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