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Greenkeeper International:

Winner of Certificate of Merit in Magazine
of the Year category, Editing for Industry
Awards 1994 and 1995.

Contents may not be reprinted or otherwise
reproduced without written permission. Return
postage must accompany all materials submit-
ted if return is requested. No responsibility can
be assumed for unsolicited materials. The right
is reserved to edit submissions before publica-
tion,

Although every care will be taken, no responsi-
bility is accepted for loss of manuscripts, pho-
tographs or artwork.
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exhibition space

nake your booking or for

further information call

01347 838581 now!
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Your next issue of
Greenkeeper International
will be with you by April 3
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News

Donation to BIGGA Library;Twose Turf and Spray
launched; Member's petrol transportation warning;
Product launches; New Kubota competition;
Rolawn MBO Pages 7, 8, 9, 10, 11,12, 13

Health and Safety
Letters

Assistant Profile
Andy Wilson, Carnoustie Golf Links

Education
Ken Richardson gives details on three great competi-
tions for ‘98 and ways to fund your own education

Money Matters
A new column aimed at helping you get
the most from your money

Around the Green

Sandy McDivot

The Head Greenkeeper at Sludgecombe Pay and
Play, continues his bi-monthly musings by
considering modern day course design

Features Listing
Helping you track down features from old issues

As | see it...
Gordon Child reports back from his visit
to the GCSAA Conference and Show

@ As | see it...
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You haven't by any chance been following the
debate about the admission by the manufacturer
that faulty raplacemcnt hips have been fitted to
unwitting patients over the last few years and
how these poor pcople are going to have to 20
through the pain and stress of having them
removed and replaced?

Now you may be wondering what on earth I'm
doing using your magazine to talk about hip
replacements. I wouldn’t blame you and, believe
me, | wouldn't have chosen to open with such a
subject if it hadn’t been for something I read in a
paper recently.

A health spokesman was quoted as saying that
there was more quality assurance involved in the
manufacture of a lawnmower than there was in
the production of a new hip.

My first thought was to think what good pub-
licity it was for all the makers of grass guzzlers
among our friends in the industry - at long last a
bit or recognition.

Then I thought a bit longer. Why were lawn-
mowers chosen to make such a comparison?
Surely they could have said the same about tele-
vision sets, or washing machines, or even bicy-
cles.

Then it dawned on me. To the general public
the comparison, “there is more quality assurance
involved in the manufacture of a Rolls Royce
than there is in the production of a new hip”
would have carried no weight. “So what” would
have been the cry. It needed to be something
deemed frivolous to make the analogy work.

Why was a lawnmower used? Because, obvious-
ly by some, it is perceived to be a mundane, bog
standard, plcu‘ of garden machinery with no rea}i
importance in the scheme of lhmp whatever.
That’s why.

I'll put money on the fact that the person who
brought lawnmowers into the debate about hip
replacements knows nothing about what it takes
to produce the machines which cut late 20th cen-
tury grass. If he did, he would have chosen some-
thm;, else with which to make his perfectly valid
health safety point.

The sophistication now employed in even the
most basic of mowers would leave John Logie
Baird and Isambard Kingdom Brunel gasping in
admiration while, if the idea for hydrostatic drive
had popped into Archimedes’ brain while in the
bath, he may have leapt out and charged through
the town, dripping and naked, shouting

“Eureka!” for a totally different reason. The lawns
of Syracuse would have been the most manicured
in Sicily. Who says I don’t do any research!

Addltl()nallv isn't the fact that you can have
seven or eleven blade reels spinning at blurring
speed on modern mowers reason enough to
ensure that quality assurance and health and
safety is uppermost in the productlon process?

The domestic and amenity machin-

ery industry, a multi- million con-

tributor to Britain's economy,
deserves more than to be
used as the stooge in an
unrelated  argument.

Pick on something real-

ly pointless next time,

like roller blades or

virtual reality games.
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Features

If the cap fits...

Trevor Smith gives his thoughts on
the need to provide more than just
an excellent golf course to get ahead

Cold comfort

An aggressive winter programme can
produce some excellent results as
Scott MacCallum found out at
Leamington and County Golf Club

Testing times

Arnie van Amerongen asks for new
clubs on the continent to be given
more time to succeed

Turn over a new leaf
Woodland Consultant Eamonn Wall
looks at the best ways to managed
your tree establishment

Icing on the cake

The little touches which make all
the difference. Hugh Tilley on
Golf Course Accessories

California dreaming

Sales and Marketing Manager,
James McEvoy, on his first trip
Stateside looks at the differences
between BTME and the GCSAA
Conference and Show in Anaheim

lcing on the cake
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