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Greenkeeper Education and Development Fund 
The Fund provides the key to the future for greenkeeper, golf club 
and game. Individuals and companies can join the Golden Key Circle / t s f c X ^flfl 
and Silver Key Circle. For details, contact BIGGA on 01347 838581. 
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• Supaturf Products Ltd • The Toro Company • Watermation 
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Contents 
Up for the 
Ryder Cup 
Valderrama has been voted 
the best course on 
mainland Europe for the 
sixth consecutive year -
and this month it hosts the 
Ryder Cup. Scott MacCallum took a trip to Southern Spain to 
talk with the man who made things happen Pages 34-38 

From mangles and tights... 
...to laptops and bytes! RiteFeed is BIGGA's latest Golden Key 
sponsor and the people behind the company reveal the bizarre 
methods they used when they first set up Pages 13-14 

Greens mowers in the spotlight 
The ride-on triple greens mower is possibly the most used piece 
of equipment on the golf course. Hugh Tilley talks with 
greenkeepers who use them every day Pages 17-21 

Wet, but certainly not a washout 
The BIGGA National Tournament, in association with Miracle 
Professional, was possibly an even greater test for participants 
this year - thanks to rain, rain and more rain.... Pages 22-24 

News The 'breakthrough' which heralds golf by the hour... major deals won by 
big name manufacturers... a familiar face rejoins BIGGA's permanent staff ... 
and the abundance of fairy rings explained Pages 7,10-11, 49, 51 
Education Things are certainly hotting up in the Toro Student Greenkeeper of 
the Year Competition. Ken Richardson describes how the winner is eventually 
chosen - and gives tips for next year's competitors Pages 46-47 
Letters Further discussion on the tee marker rule which is proving a big talking 
point, plus a call for courtesy from clubs who place recruitment ads Page 47 

There are only a few stand spaces left for BTME 98 - for booking details call Amanda Mayo on 01347 838581 
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ADVERTISING W O R K S 
IN GREENKEEPER 
INTERNATIONAL: 

^ ^ B a s e d upon t h e 
H A r e s p o n s e s w h i c h I 
^ ^ m o n i t o r , I h a v e to say 
t h a t t h e 'Buyer 's Guide ' is o n e of 
t h e m o s t c o s t e f f e c t i v e a d s 
w h i c h I p l a c e . H e n c e , S o v e r e i g n 
Tur f is i n c l u d e d for t h e 
f o u r t h c o n s e c u t i v e 
y e a r 

- S T E V E W I L L I A M S , 
Sovereign Turf Ltd 

FOR M O R E D E T A I L S CALL: 
J a m e s McEvoy , A m a n d a M a y o 
or J e n n y Pan ton a t B IGGA HQ 
on 0 1 3 4 7 8 3 8 5 8 1 . 
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