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Contents 
Start of the 
Finnish 
Golf is very much a growth 
sport in Finland and despite 
a long non-playing season, 
its golf courses are second 
to none. In the first of a two 
part feature, Scott MacCallum looks at the way maintenance is 
tackled at eight golf courses Pages 24-27 

Week of the Hayters 
A full preview of the inaugural Hayter International Cup and 
the Hayter Challenge Final, plus full lists of the competitors 
taking part Pages 9-10 

Seacroft goes down a storm 
BIGGA's 1996 National Tournament, in association with Miracle 
Professional, was a resounding success with many taking part 
claiming it to be "the best ever" Pages 13-15 

From cows to birdies 
Not too long ago, Tom King's life revolved around dairy 
farming. Now he's a Course Manager after setting up a new 
addition to the Edinburgh golfing scene Pages 33-34 

Regular features 
BIGGA in focus Neil Thomas discusses the formation of the new Essex 
Section in the context of BIGGA membership in general Page 4 
News An American greenkeeper's verdict on the support team's efforts at The 
Open, plus new faces and changing places Pages 5, 7, 53 
Education Have you got what it takes to progress in your career? asks BIGGA 
Education Officer Ken Richardson. Details of the supervisory management 
courses are listed plus there's a reply paid card to register your place Page 16 

Cover 
Laukaan Peurunkalgolf in Finland, just 
one of eight courses featured in this issue 
Picture by Scott MacCallum 

FREE READER 
REPLY SERVICE 
U s e t h e post-paii 
R e a d e r Reply 
C a r d f a c i n g 
P a g e 2 for 
fu r ther 
i n f o r m a t i o n on 
t h e p r o d u c t s anc 
s e r v i c e s 
a d v e r t i s e d in thi: 
issue. Jus t s t a t e 
t h e c o m p a n i e s ' A d 
Ref n u m b e r s , post t h e c a r d to us 
a n d w e ' l l a r r a n g e for fu r ther 
i n f o r m a t i o n t o b e sen t t o you 
d i rec t . 

ADVERTISERS' INDEX 
a q u i c k r e f e r e n c e gu ide 

A d Ref P a g e 
Barenbrug 1 7 2 1 7 , 2 3 
B lec 9 8 3 6 
Bourne A m e n i t y 3 7 2 3 6 
C h a r t e r h o u s e 1 3 0 3 0 , 3 1 
D i x o n & Hol l iday 2 1 4 11 
Duraspor t 5 2 9 5 4 
Er ic H u n t e r 7 3 3 9 
F e n Turf Dress ings 1 6 8 4 5 
H a y t e r PLC 9 0 8 
H a r d i 2 5 2 
H e a d l a n d A m e n i t y 5 1 2 4 0 
H u x l e y s 6 0 11 
ILS 5 2 5 4 7 
J o h n D e e r e 1 0 3 5 0 , 5 1 
K u b o t a 8 6 2 1 , 3 5 
Lev ing tons 1 0 2 4 7 
LE Lubr ican ts 4 8 1 4 5 
L i n d u m Turf 3 8 4 8 
L inks Le isure 4 9 3 3 6 
M a r l w o o d 5 0 1 4 7 
M i r a c l e 5 4 1 2 
M o m m e r s t e e g 1 7 1 4 4 - 4 5 
O c m i s 3 6 0 2 3 , 2 7 
H P a t t i s s o n 3 5 3 6 
P o w e r h e a d 5 3 0 6 3 
R h d n e P o u l e n c 5 9 4 1 , 4 9 
Rigby Taylor 1 2 7 5 2 
Rof fey Brothers 1 1 1 11 
R o l a w n 3 4 6 
Risboro Turf 3 8 6 3 7 
Rufford Top Dress ing 5 6 
R y e t e c 5 3 1 4 8 
Sisis 1 7 6 6 4 
S o v e r e i g n Turf 4 3 5 2 3 
Spor ts Ground I r r iga t ion 

4 9 1 1 7 , 1 9 
S t a n d a r d Golf 4 2 1 2 0 
S u p r e m e M o w i n g 5 7 3 8 
S y m b i o 5 1 6 1 7 
Ton ick W a t e r i n g 5 0 3 4 6 
Toro/Lely 6 1 4 2 - 4 3 
Buyer 's G u i d e • 5 5 - 5 9 
Class i f ied • 6 0 
R e c r u i t m e n t • 6 1 

ADVERTISING W O R K S 
IN GREENKEEPER 
INTERNATIONAL: 

Advert is ing in 
G r e e n k e e p e r 
In te rna t iona l h a s 

p roven e f f e c t i v e over a long 
per iod of t i m e , providing 
a n e x c e l l e n t m e d i u m to 
c o n v e y our m e s s a g e s t o 
a k e y t a r g e t a u d i e n c e 
- J O N A T H A N H ILL , 
Market Development Manager, 
Rhone Poulenc Environmental Products 

FOR M O R E D E T A I L S CALL: 
J a m e s M c E v o y or Louise Lunn a t 
B IGGA H Q on 0 1 3 4 7 8 3 8 5 8 1 . 
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